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 Essence Corp reveals new logo as it celebrates 35 years 
of excellence  

 

Vol. 24- 3

Harper Dennis Hobbs 
rebrands as Newmark  

London-based strategic retail 
property consultancy, Harper 
Dennis Hobbs Limited, has been 
rebranded to Newmark and has 
adopted the legal entity name of 
Newmark HDH Limited, effective 
as of Dec. 15, 2022. 

The new name was adopted to 
seamlessly represent the com-
pany’s global retail practice and 
further elevate client service, says 
the Newmark Group.  

Newmark’s UK retail business 
—acquired in 2019— has 
experienced consistent organic 
growth since its founding.  

Beyond providing consultancy 
for leading global retailer clients 
across Europe, the UK retail 
business is also a leader in the 
leisure sector and on travel retail 
commercial strategy, securing 
international airport, airline and 
cruise ship stores for some of the 
world’s most recognized brands.    

Their annual Vitality Ranking 
report, determining the health of 
high streets and shopping centers 
in the UK, is an industry-renowned 
resource for informing investor 
decisions on large-scale trends. 
     The travel retail business in the 
Americas is handled by Nadine 
Heubel, Senior Managing Director 
- Travel Retail North America & 
Global Wholesale. In Memoriam: Jeff Arnold  1956 –2023 

It is with great sadness that we announce the 
death of Jeff Arnold, another well-known figure in 
the North American and global duty free and travel 
retail beauty industry, who passed away on Jan. 
17. 

Jeff’s 35-year career at Elizabeth Arden 
included stints as Sales Manager of North America 
Duty Free, heading up Americas Duty Free & 
Latam domestic markets, GM-Canada, Vice 
President of International Marketing, and then 
Vice President & GM of Worldwide Travel Retail 
& Asia Pacific, before spending the next 15 years 
successfully growing Arden’s mid-tier and mass 
fragrance business.  

He leaves behind his wife Risa, sister Julie 
Kreitzer, his two sons Russell and Justin and his 
new daughter-in-law Moriah Shtull.  

We at Travel Markets Insider send our deepest 
condolences to Jeff’s wife and the Arnold family.  

Essence Corp, master distribu-
tor of fine fragrances and cosmetics 
for the Duty Free & Travel Retail 
Markets of the Americas, is 
celebrating its 35th anniversary in 
2023, and revealed a new corporate 
logo last week during the company 
2023 Internal Meeting, which was 
held at Jungle Island, in Miami.  

The new look of the logo is 
inspired by the ocean and the sky, 
key elements in the travel retail 
industry. 
     Designed by Xposure Adverti-
sing, a full-service Graphic Design 
and Branding studio, the new logo 
incorporates a sophisticated color 
palette: dark blue to evoke com- 

mitment, honesty and responsibil-
ity, burgundy to symbolize energy, 
individuality and assurance, and 
blue grey for insight and stability. 

Essence Corp, a family copany 
founded in Miami in 1988, says 
that they are Passionate about their 
brands, Proud to serve their clients 
and Driven by excellence. 

 

Above: The Essence Corp team at the week-long internal meeting held at 
Jungle Island, in Miami. Left: Essence Corp’s Jean-Jacques Bona 
addresses the team as the company kicks off its 35th year in business.   

Jean-Jacques Bona, Essence Corp 

Generation Founder Yngve Bia dies 
Yngve Bia Pettersson, founder of research 

and analysis business Generation, died on Dec. 
1 at the age of 71. A true gentleman, he was a 
respected, popular and pioneering figure in the 
travel retail community.  

Yngve is survived by his three children 
Stella, Alexander and Charlotta.  

Yngve had been living in Portugal in recent 
years since divesting his interest in Generation 
in 2015. He created the business in 1979, provi-
ding much-needed statistical quantification and 
analysis of the duty free & travel retail world, 
wrote The Moodie Davitt Report.  

Please read the full coverage in The Moodie-
Davitt Report here. 
https://www.moodiedavittreport.com/in-
memoriam-generation-founder-yngve-bia/ 



   

Vol. 24 No. 3 Page 2

Grenada wins Yachting 
Destination of the Year  

The island of Grenada has been 
awarded the ‘Yachting Destination 
of the Year’ in the Caribbean 
Travel Awards 2023 organized by 
The Caribbean Journal.   

The island’s Port Louis Marina 
received particular mention in the 
judge’s assessment:  

“It starts with the outstanding 
Port Louis Marina, but Grenada 
has quietly become an in-demand 
yachting hotspot in recent years, 
both for the tri-island state (inclu-
ding nearby Carriacou and Peitte 
Martinique) and for its place as an 
easy-to-reach hub for exploring the 
wonders of the islands of the 
Grenadines.” 

Rouge Duty Free operates its 
very popular duty free store in Port 
Louis.  

Grenada also won eight awards 
in USA Today’s 10 Best – Reader’ 
Choice Awards for 2023. 

 

Barbados to host 
Caribbean Travel 
Marketplace 

Barbados will host the 41st 
edition of the Caribbean Hotel and 
Tourism Association’s (CHTA) 
Caribbean Travel Marketplace, 
May 9-11, 2023 at the Lloyd 
Erskine Sandiford Centre. 

The Marketplace is CHTA’s 
largest annual event. This is the 
first time that it will be staged in 
Barbados. 

Last year’s Marketplace held in 
Puerto Rico featured the launch of 
the first Caribbean Travel Forum 
& Awards. 

The awards will be held in 
Barbados on May 9, ahead of the 
official opening ceremony of 
Marketplace. The Forum will 
focus on the business of tourism, 
with appointments held on May 10 
and May 11. 

This year’s Marketplace will 
also have a strong focus on the 
revival of multi-destination travel. 
Registration details will be 
available soon.   
     For more information, 
visit www.chtamarketplace.com. 

Puerto Rico reports 
record tourism results 

Puerto Rico’s tourism industry 
closed the year with new records 
in visitation, visitor spending and 
jobs – signaling one of the best 
years in its history and solidifying 
the Territory’s recovery from the 
difficulties of the COVID-19 
pandemic. 

“Tourism continues to lead the 
economic resurgence of Puerto 
Rico, and together, we’re setting 
records along the way,” said Brad 
Dean, CEO of Discover Puerto 
Rico. “Visitation, spending, and 
employment continue to reach or 
exceed 2021 levels, which ... was 
our best year ever in Puerto Rico 
tourism.”  

Discover Puerto Rico took a 
very pro-active role to reach these 
milestones, including investing $50 
million in American Rescue Plan 
Act (ARPA) funds that have been 
integrated into efforts to promote 
Puerto Rico as a tourism destin-
ation. 

Discover Puerto Rico expects 
2022 will end up with a 7% 
increase in overall visitation com-
pared to 2019, when the cruise 
industry attracted one of every 
three visitors to Puerto Rico. 
Compared with 2021, the increase 
is 10%. 

Between January - October of 
2022, travelers contributed $1.345 
billion to the island's lodging 
sector, an increase of about 30%.       

Employment rose to 91,200 
jobs in the leisure and hospitality 
sectors, the highest number in 
Puerto Rico's history. Wages also 
rose, say the tourism officials.  

Discover Puerto Rico said that it 
had participated in more than 75 
trade shows, road shows, and 
promotional activations, in the last 
three months of 2022, and had been 
able to double its budget by 
investing one-time federal funds in 
tourism promotion. 

“Unfortunately, those funds will 
run out after 2023, so you can be 
certain we are looking at ways to 
continue the progress that we’ve 
made together,” said Dean. 

St. Maarten welcomes 
record 30,349 pax & crew  

St. Maarten marked the largest 
cruise single day for the 2022-2023 
cruise season on January 17, 2023, 
when Port St. Maarten welcomed 
30,349 passengers and crew from six 
cruise ships. This was a record for the 
destination.  

The ships in port were the Anthem 
of the Seas, Arvia, Celebrity 
Constellation, Grandeur of the Seas, 
MSC Seaside and Symphony of the 
Seas, which brought in 21,723 
passengers and 8,626 crew. (Ed. Note: 
I visited the Port the week before on 
the Celebrity Beyond – albeit it was a 
much quieter day.)  

Among the new ships was the new 
Arvia from P&O Cruises, which made 
its inaugural call on Jan. 17.  

The new cruise ship has a capacity 
for 5,200 passengers and 1,800 crew, 
with 16 decks and has a tonnage of 
184,700.    

The vessel was officially turned 
over on December 15, 2022, at the 
Meyer Werft.   

The vessel is the latest addition to 
the P&O Cruises fleet, and the second 
ship to be powered by liquefied 
natural gas (LNG), considered as the 
marine industry’s most advanced fuel 
technology to date.   

Jamaica’s tourism 
recovery outpaces 
estimates 

Jamaica is forecasting 11% 
growth in tourism for 2023. Gross 
foreign exchange earnings for the 
2023 calendar year are also expec-
ted to reach US$4,122.4 million, 
up 13.3% over last year’s earnings.  

“…Our recovery continues to 
outpace our earlier projections. We 
are now in growth mode and to 
achieve this in double digits for 
this year is huge. Tourism is 
Jamaica’s lifeblood and driver of 
economic growth and the indus-
try’s growth means the country’s 
growth,” said Minister of Tourism, 
Edmund Bartlett. 
     The projected growth is based 
on the island’s primary markets 
registering growth over the 
previous period, with the USA 
showing steady growth of 7%, 
Canada strengthening its position 
to deliver 38.7% growth and 
UK/Europe demonstrating growth 
of 5.3% through the Eastern 
European markets. 

 

 

CARIBBEAN ROUNDUP  

Six ships in Port St. Maarten, Jan. 17, 2023. 
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NY & NJ Port Authority open $2.7B Newark Airport Terminal A 
The $2.7 billion Terminal A at 

Newark Liberty International Air-
port in New Jersey finally opened 
for operations on Jan. 12 with 21 
new gates. 

The state-of-the-art redevelop-
ment includes a million-square-foot 
terminal, eight bridges, public art, 
world-renowned retailers and 
locally inspired concessions, a 
parking facility and 140 acres of 
airfield paving.  

The remaining 12 gates will be 
finished later in 2023, and Port 
Authority officials also plan to 
replace its aging AirTrain. 

The upgrades are part of the Port 
Authority of New York and New 
Jersey’s larger $25 billion over-
haul of the region’s Newark, 
Kennedy and LaGuardia airports. 

 
 
In this first phase, 21 gates will 

be utilized by Air Canada, jetBlue, 
American Airlines, and United 
Airlines with the remaining 12 
gates scheduled to become opera-
tional later this year. Delta Air 
Lines will move its operations in 
the second phase. 

Travelers are greeted by inspir-
ing public art as they move through 
the new terminal, which showcases 
the work of 29 local artists with 
unique art installations that support 
the Port Authority’s vision for a 
transformative customer experience 
offering a distinctive New Jersey 
sense of place.  

Complementing the comprehen-
sive public art program is an 
immersive digital journey, created 
by multimedia studio Moment 
Factory, that showcases the Garden 
State's renowned landmarks, art, 
and innovations through a series of 
permanent large-scale multimedia 
installations. (See TMI Vol. 23 No. 
40 for a look at how Portland 
Design created a “Journey of 
Surprises” for passengers at 
Terminal A at EWR.)   
 

The $2.7 billion new Terminal A 
at Newark Liberty International 
Airport represents the largest single 
investment in New Jersey in the 
agency’s history. 

The new Terminal A replaces an 
outmoded terminal that first opened 
in 1973. 

The new terminal features state-
of-the-art passenger amenities, local 
artwork, digital technology and 
dining and retail options provided by 
nearly 60 regional, national and 
global brands, including six retailers 
from Newark, Elizabeth, and Jersey 
City.  

Among the new shops are Hudson 
Nonstop and Hudson Evolve, which 
eliminate checkout lines and create a 
contactless and digitally powered 
experience, according to the 
company.  

Other top name retailers include 
Hugo Boss/Tumi, Ink Bookstore, 
InMotion, Kiehl’s, MAC, Sunglass 
Hut, and WHSmith & Wellness, 
among others.  

The terminal’s approximately one 
million square feet of space offers 33 
gates to handle larger aircraft, as well 
as a modernized common-use check-
in area, security and baggage claim 
areas expected to efficiently handle 
an estimated 13.6 million passengers 
a year.  

In addition to the new terminal, 
the $3.3 billion Newark Liberty 
redevelopment program also includes 
a $400 million integrated public 
parking garage with new centralized 
rental car facilities, and $175 million 
for south airfield paving. 

Following the official ribbon-
cutting on Nov. 15, 2022, the 
Terminal was expected to open on 
Dec. 8 in time to accommodate 
holiday travel. The opening was 
delayed until Jan. 12 because fire 
alarm and security systems had not 
yet passed final tests.  

The new terminal A is the first 
new terminal at Newark Liberty 
International Airport in 35 years. 

 

 

 

 

The new Terminal A at Newark Liberty International Airport in New Jersey opened 
on Jan. 12 with 21 new gates and nearly 60 new food and beverage and retail 
concessions. Courtesy of Newark Liberty International Airport 

Hudson’s new Nonstop store in Newark Terminal A featuring Just Walk 
Out Technology and Amazon One. Photo courtesy Just Walk Out 
Technology on LinkedIn.  
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Nashville International Airport unveils new 200,000 sq. ft. Grand Lobby, reopens 
Central Terminal  

 future,” said Doug Kreulen, BNA 
President and CEO. 

 “The new Grand Lobby 
dramatically changes the look, feel, 
and energy of the airport.  

“We’ve more than doubled our 
security screening capacity to 
handle the region’s growth and 
popularity as a destination. With 
large-scale art installations, high-
definition video displays, new 
restaurants, and retail spaces, and 
floor-to-ceiling windows, it will be 
clear as soon as you step foot into 
BNA that Nashville is home to a 
world-class airport,” said Kreulen. 

BNA’s Grand Lobby features a 
sweeping roof canopy with an 
oculus skylight reminiscent of an 
acoustic guitar when viewed from 
above. It also includes a pedestrian 
bridge that connects to the Grand 
Plaza, Terminal Parking Garage, 
and a future hotel. 
 

Once inside, travelers will be 
greeted with an immersive multi-
media showcase through two  
enormous 12K resolution screens. 
Gentilhomme Studio developed the 
screens and content with the 
guiding mantra of “Nashville 
awaits your return.” 

The lobby also prominently 
features a five-story sculpture from 
artist Jacob Hashimoto called The 
Unscalable Ramparts of Time, an 
installation crafted with 8,000 
washi paper kites suspended from 
fiber glass rods.  

The five-story lobby also 
features 12 new concessions and 
14 additional security lanes. 

The master architect for BNA 
Vision is Corgan, and the design-
build team for the Grand Lobby 
was Hensel Phelps and Fentress 
Architects. 

Key BNA project timelines: 

• On-site Hilton Hotel and 
Terminal Garage – Late 2023 
• Satellite Concourse – Late 2023 
• International Arrivals Facility – 
Fall 2023 
• Concourse D and Terminal Wings 
Expansion – Summer 2020 
• Terminal Garage 1 – Summer 
2020 
• Terminal Garage 2 – December 
2018 
• Interim International Arrivals 
Building – Spring 2018 

 
“The next phase, which we’re 

calling New Horizon, is an addi-
tional $1.4 billion plan phased out 
over the next six years with com-
pletion in late 2028.  

“That work is underway now, 
and we can’t wait to share our 
progress over the next few years,” 
said Kreulen. 

 

Nashville International Airport 
(BNA) this week unveiled the new 
Grand Lobby in the completely 
renovated and reimagined 200,000-
square-foot space in the center of 
the terminal. The renovated new 
space includes 24 TSA security 
screening lanes and breath-taking 
multimedia digital and visual art.  

The Grand Lobby is a core 
component of the ‘BNA Vision’  
plan to provide world-class facil-
ities for business and leisure 
travelers in Tennessee and surroun-
ding states. It officially opened to 
the public on January 24, marking 
the return to a single terminal at 
Nashville International Airport. 
     “Since the launch of BNA 
Vision in 2017, we’ve been hard at 
work building and renovating 
Nashville International Airport to 
meet the travel demands of 
Tennessee today and into the  
 

 

 

The Grand Lobby at Nashville International 
Airport is a core component of the ‘BNA 
Vision’ plan. It features an immersive multi-
media showcase through two enormous 12K 
resolution screens and content developed by 
Gentilhomme Studio.  The screens provide a 
unique approach to digital storytelling in public 
space through striking, immersive, large-scale 
visuals that celebrate local histories and scenes 
to bring a sense of identity to a place, with 
CGI and live action filmmaking captured in over 
20 locations within Nashville and surrounding 
Tennessee areas
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 The British are Coming…to Melbourne Orlando’s new expanded air terminal 
 

Melbourne Orlando Airport held 
a Ribbon Cutting ceremony to 
celebrate the completion of its new 
Terminal Renovation and Expansion 
Project and duty free store opening 
on January 25. 

The project encompasses $72 
million worth of upgrades including 
the addition of 86,000 square-feet of 
new facilities. The airport expansion 
was made for British holiday com-
pany TUI, which will use the airport 
as a gateway for TUI’s UK custom-
ers traveling to Central Florida (ie. 
home of Disney World in Orlando). 
Flights from seven UK airports are 
scheduled to begin service in March. 

The renovations include a new 
departures area, a new 4-lane 
Security Checkpoint, a new 
international arrivals center, a post 
security VIP business lounge and 
new concessions. The expansion 
also covers three new jet bridges 
and a new apron capable of 
handling wide-body aircraft.  

Among the highlight of the 
day’s celebrations was the opening 
of a new Core Plus Duty Free store, 
operated by Legacy Consulting 
Group, an ACDBE and HUB 
certified small business founded by 
Brittany Williams Leverett 
(President and CEO).  

 

Above: Brittany Williams Leverett (in pink dress) celebrates the opening of her 
Core Plus Duty Free store at the ribbon cutting ceremony inaugurating the 
terminal renovation and expansion at Melbourne Orlando Airport on Jan. 25, 
2023.

Photos courtesy of Blue Caterpillar 

Gebr. Heinemann strengthens CR commitment and expands compliance responsibility and bundles 
them under one management 

German travel retail company 
Gebr. Heinemann is creating a 
department for compliance and 
corporate responsibility as of 
January 1, 2023. The department 
will be headed by Saskia Möller, 
who will report to Co-CEO Raoul 
Spanger. The lawyer moved from 
the raw materials and steel industry 
to the Hamburg-based family 
business in 2021.  

“Sustainable and responsible 
corporate governance is part of our 
values and our corporate culture 
and has been for many years and 
decades. Both compliance and our 
sustainability activities have 
become more and more important 
in our company,” says Raoul 
Spanger. “By expanding the two 
areas and bundling them under one 
leadership, we see great potential in 
the strategic use of opportunities  

 

and the early identification and 
avoidance of risks.”  

 “Both topics are also gaining in 
importance in the competitive 
environment. In order to be able to 
serve these requirements in the best 
possible way and in a timely man-
ner, we need the professional 
support of our colleagues from the 
compliance department as well as a 
long-term and cross-company 
sustainability strategy,” adds Co-
CEO and owner Max Heinemann.   

 
Gebr. Heinemann already joined 

the United Nations Global Com-
pact (UNGC) in 2018, the largest 
and most prominent initiative for 
responsible corporate governance 
worldwide. As one of the most 
important wholesalers and retailers 
in the international travel market, 
the family-owned company has  
 

anchored sustainable development 
goals in its corporate strategy and 
committed to achieving them by 
2030 in the following fields of 
action: “Energy & Emissions”, 
“Waste & Packaging”, “Product 
Portfolio” and “People”.  
     The sustainable impact also 
plays a very decisive and signifi-
cant role in the company’s new 
mission statement.   

Saskia Möller’s area comprises 
two departments. Niels Runge, 
previously Senior Compliance 
Manager at Gebr. Heinemann, will 
become the new Head of 
Compliance.  

The travel retailer is currently 
advertising the position of Head of 
Corporate Responsibility and is 
looking for reinforcements for the 
team.  
 

 
 

Saskia Möller

Niels Runge



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

exceptional guest experiences, says the 
global cruise retailer.  

 Under this newly created role, 
Kauffman, will leverage the power of 
Starboard’s shoreside and shipboard 
teams and bring together team 
management; sales; marketing; digital 
and visual merchandising across the 
world.   

Turek will oversee the business 
intelligence team and information 
technology department to take 
Starboard’s roadmap of data 
optimization, automation, process 
improvement and business 
effectiveness to the next level.   

The new structural model and 
Turek’s appointment was modeled after 
other LVMH Maisons which have 
unleashed the real power of data to  

Starboard Cruise Services has promoted Lisa 
Kauffman, formerly the Chief Marketing Officer, to 
Chief Sales and Marketing Officer, and Mike Turek, 
formerly the Chief Commercial Officer, to Chief Data 
Analytics Officer.  

Both promotions are designed to accelerate future 
growth, innovation and enrich Starboard’s delivery of  
 

play a critical role in continuously 
improving customer experience and 
solving today’s biggest challenges at 
scale, said Starbord in a its official 
announcement. 

 “With a strengthened leadership team 
comes a refreshed approach to providing 
our cruise line partners innovative and 
profitable retail concepts that ultimately 
translate into unparalleled vacation retail 
experiences that delight our cruise guests,” 
states Lisa Bauer, President and CEO.       

“Between Lisa and Mike, there are more 
than 55 years of experience in business 
strategy, marketing and sales. These 
strategic infrastructure changes will drive 
Starboard’s profitable growth, expanding 
our capabilities in 2023 and beyond.”  

 
More Starboard news on next page  

                  Mike Turek                                   Lisa Kauffman 

Starboard announces new executive leadership roles to maximize  
business intelligence, innovation and revenue  
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Edrington GTR announces leadership team changes  

Edrington Global Travel Retail (GTR) has 
announced a number of changes to its Senior 
Leadership Team across its Marketing and 
Commercial functions. 

Alessandro Felicani joins the company as 
Marketing Director, Edrington Global Travel 
Retail. Felicani comes from the beauty 
industry, where he most recently led brand 
strategy and development for Shiseido-owned 
brands NARS and Drunk Elephant in Asia 
Pacific and Korea. Prior to his tenure at 
Shiseido, Felicani managed the full Luxury 
Portfolio for Coty in South East Asia and 
India following a period as Global Marketing 
Director for HUGO BOSS. 

Based out of Singapore, he will oversee 
marketing strategy in Global Travel Retail 
across Edrington’s portfolio of ultra-premium 
spirits, in particular strengthening The 
Macallan’s position in the channel through a 
sharpened luxury focus. 
 

Wilcy Wong is also joining the team in 
Singapore, assuming the role of Commercial 
Director, Global Travel Retail. Wilcy has 
spent the last 15 years at DFS in commercial 
and retail merchandising roles based in Hong 
Kong, San Francisco, Macau and Singapore. 
During her tenure she oversaw the estab-
lishment and growth of the DFS Four 
Seasons and City of Dreams Gallerias, while 
also managing DFS tenders for Singapore 
Changi and other international airports. 

In her new role, Wilcy Wong will be 
responsible for all commercial functions 
across the Edrington Global Travel Retail 
business. She replaces Helen Wong, who has 
recently been promoted to the role of 
Managing Director, Edrington Taiwan, 
effective February 1st, 2023.  

Jeremy Speirs, Regional Managing 
Director, Edrington Global Travel Retail, 
commented: “As we continue to strengthen  
 

The Macallan’s luxury credentials in travel 
Retail, I’m delighted to welcome Wilcy and 
Alessandro to the Edrington Global Travel 
Retail team, both of whom bring a wealth of 
experience and insight.  

“Wilcy has a strong understanding of the 
commercial dynamics in travel retail, framed 
through a luxury lens. With partnership a key 
pillar of our strategy, Wilcy’s experience with 
one of travel retail’s leading luxury retailers will 
give us new perspective on how we can partner 
more effectively. 

“Alessandro’s deep experience in the beauty 
industry will bring a fresh frame of reference to 
our marketing program and premiumization 
efforts. His understanding of luxury brand 
building, particularly with Asian consumers, 
positions him perfectly to drive our next wave of 
consumer recruitment and brand activation, with 
a strong emphasis on our digitalization journey 
and shopper insights.” 

“I’d also like to thank Helen for her stellar 
efforts during an extremely difficult period for 
our industry over the last three years. Helen’s 
commercial acumen and leadership have been 
invaluable in navigating a challenging landscape 
and emerging rapidly into recovery and growth 
mode. We wish her every success in her new 
role, an amazing opportunity in one of The 
Macallan’s key global markets.” 

            Alessandro Felicani                             Wilcy Wong                          Jeremy Speirs 

 



 

 

 
Vol. 24 No. 3 Page 7 

Gunpowder Irish Gin renews Duty Free Global contract for 6 years  
Gunpowder is a huge success in the U.S. where DFS will be launching the new Gunpowder Californian 
Orange Citrus in their key airports - San Francisco, Los Angeles, and New York this Spring 

The Shed Distillery has renewed 
Duty Free Global’s contract to 
represent Drumshanbo Gunpowder 
Irish Gin in the Global Travel 
Retail Channel for a further six 
years.  

 Gunpowder has been a major 
success story in the channel since 
commencing in 2016. The brand 
recently won ‘Spirits Brand of the 
Year’ 2022 by Wine Enthusiast in 
the United States. The gin is 
available in over 80 countries and 
is listed with operators like Aer 
Rianta, DFS in the Americas, 
Dubai Duty Free, Lotte Singapore, 
Heinemann, Dufry, Lagardère and 
Tallink amongst others.  
      Pat Rigney, Managing Director 
and Founder of The Shed Distillery 
said: “The goal at The Shed Distil-
lery has always been to create 
remark-able brands that can 
compete, on a global scale, with the 
best in the world. To achieve this, 
we need partners with a similar 
mindset and aligned values. Barry 
and the team at Duty Free Global 
truly reflect the Shed style of 
agility and passionate dedication.  
     “The travel retail channel has 
been key in the growing success of 
Drumshanbo Gunpowder Irish Gin, 
which is providing employment to 
over 80 staff members back in 
Drumshanbo.  

     “We have no doubt that the 
proud work carried out by Duty 
Free Global has contributed 
towards the recent win of ‘Spirit 
Brand of the Year’ at The Wine 
Enthusiast’s Wine Star Awards in 
San Francisco. We are very proud 
to continue our collaboration with 
Duty Free Global into the future.”  

 Barry Geoghegan, Founder of 
Duty Free Global commented: 

“We have journeyed together 
for the last seven years and the 
reaction to Gunpowder, the gin 
inside and the incredible packaging 
is second to none.  

Operators recognize that quality 
and care that has been shown by 
the team at the Shed Distillery and 
being named as ‘Spirits Brand of 
the Year’ is a true testimony to the 
passion of Pat Rigney and all who 
 

 

work for the Shed Distillery.   
 “We are very proud to repre-

sent an Irish brand of this caliber 
in duty free and are excited to 
grow the brand further in the 
channel.  DFS will be launching 
the new Gunpowder Californian 
Orange Citrus in their key airports 
- San Francisco, Los Angeles, and 
New York this Spring. The Shed 
Distillery also has extraordinary 
innovations coming down the 
track which we can’t wait to 
introduce our partners to.”  

 Duty Free Global and The 
Shed Distillery will be attending 
the forthcoming Summit of the 
Americas in Palm Beach from 
April 17-19, and TFWA 
Singapore May 7-11 and are 
looking forward to meeting brand 
partners and operators.  

The team from Paraguay’s Shopping China Duty Free visiting The 
Shed Distillery with DFG’s Barry Geoghegan (4th from right) and 
The Shed Distillery Founder, Pat Rigney, far right, this past 
October.  

 
 
 
 
 
 
 
 
 

Starboard adds luxury 
jewelry veteran to 
leadership team 

Starboard Cruise Services has 
named jewelry industry veteran, 
Caryl Capeci, as a Strategic Advisor 
leading the Fine Jewelry, Luxury and 
Swiss categories.   

Capeci will oversee the growth 
strategy and partnership expansion 
with a key focus on global revenue 
performance, operational excel-
lence, exceptional customer service 
and a luxury approach to brand 
stewardship.  

“Caryl has the unique back-
ground of successfully leading a 
global diamond jewelry company, 
while also understanding the com-
plexity of the cruise business and the 
nuances of delivering a luxury retail 
brand experience onboard,” states 
Lisa Bauer, President and CEO 
of Starboard Cruise Services.  

Most recently, Capeci was CEO 
of Chow Tai Fook North America, 
the Hong Kong-based parent com-
pany that operates diamond jewelry 
brands, Hearts On Fire and Mémoire. 
She also led Hearts On Fire in 
multiple leadership positions before 
becoming President in 2016. 

She expanded the business 
through partnerships with over 300 
of the leading jewelry and watch 
retailers in the world.  

Mixologist’s Garden launches new website  
Mixologist’s Garden, suppliers of 100% natural fruit drink garnishes to retail and trade clients, has launched a 

new website, www.mixologistsgarden.com  
Garry Stasiulevicuis, Commercial Director for Travel Retail, says the company redesigned the site to be a 

clear B2B platform for trade, retailers and brand clients to explore the range and to see how the brand could 
benefit their business. 

The range of freeze dried garnishes are sold alongside liquor instore to create the perfect serve. They were 
shown in Cannes at Garry Maxwell’s GMax stand. 

The company offers a trade pack which is being used in more than 2000 bars in the UK with orders now being 
placed from U.S. cruises, bars, caterers and suppliers, confirms Stasiulevicuis. 


