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IAADFS has announced it is subscribing 
to the B1S recovery monitor, a complim-
entary service to all trade associations 
courtesy of Swiss research agency m1nd-set.  

The data is collated within m1nd-set’s 
proprietary traffic analysis and forecast tool 
Business 1ntelligence Service (B1S) which 
combines the data with shopper insights to 
provide a holistic overview of current and 
forecast shopper behavior by region, country 
and airport. The complimentary quarterly 
monitor reports provide association members 
with a summary of the key traffic trends and 
relevant shopper trends for the top nation-
alities travelling through their respective 
regions.  

In the Q1 report for IAADFS, which 
covers both North and Central America as 
well as the Caribbean, m1nd-set reveals that 
international departures from the region fell 
by more than 74.9% between 2019 and 2020, 
from 165 million passengers to 41 million in 
2020 in North America. In Central America 
and the Caribbean, the decline was moderat-
ely less steep. Traffic fell by 68% from 116 
million to 37 million passengers. The 
recovery will be consistently robust across 
both regions, with international departures 
growing by 63% and 61% in 2021 and 2022 
respectively in North America, and 58% and 
57% in each year respectively in Central 
America and the Caribbean. Pre-Covid levels 
will be attained in 2023 in Central America 
and the Caribbean by 2023, with international 
passengers surpassing the 2019 level by more 
than 5 million (121.4 million in 2023 vs 
115.6 million). In North America however, 
2023 international departures will still fall 
more than 20 million short of the 165 million 
international departures recorded in 2019. 

 
 
 

IAADFS teams up with m1nd-set for B1S 
Recovery Monitor  
 

The top four traveling nationalities from 
North America, according to m1nd-set’s B1S 
are from the US, Canada, the UK and 
Mexico, with the top ten airport destinations 
from the region all within the United States 
and Canada both pre and post-Covid. From 
Central America and the Caribbean, the US, 
Mexico, Brazil and Costa Rica make up the 
top four markets for outbound traveler 
nationalities. Intra- regional flights topped 
the charts when looking at international 
airport destinations from the region pre-
Covid, while a number of South American 
airports emerge among the top 10 airports in 
the post- Covid traffic forecasts.  

Looking at the post-Covid travel and 
shopping behavior intentions across North 
America, less than a quarter of travelers from 
the region say they plan to travel again 
immediately after restrictions are lifted. 57% 
plan to shop more online than they did prior 
to Covid. More than a third (36%) will spend 
more time planning for the next international 
trip however. When it comes to interacting 
with staff in the airport shops, just less than 
half (49%) of shoppers say they will interact 
with sales staff without being concerned 
about taking precautions. More than 6 out of 
10 shoppers say they will try and test 
products again in the stores as usual.  

In Central America and the Caribbean, 
63% of travelers plan to travel again within 
the first six months after travel restrictions 
are lifted but just over one third plan to 
reduce travel for both business and leisure 
post-Covid. There is significantly less 
concern about interacting with store staff 
among travelers from the region compared to 
North America as two thirds of travelers from 
Central America and the Caribbean will  

 
 

engage with staff, albeit taking precautions such 
as wearing a mask.  

m1nd-set owner and CEO Peter Mohn 
commented: “We’re delighted that IAADFS 
have joined their partner association ASUTIL in 
subscribing to this quarterly recovery monitor. It 
demonstrates their desire to support association 
members who are striving to better understand 
the market potential as the global aviation sector 
emerges from the pandemic-inflicted crisis. The 
data we share here on the various travel and 
shopping behavioral changes represents a 
considerable portion of the insights contained 
within B1S. Association members can of course 
obtain greater depth and detail for each specific 
market and nationality on an ad-hoc basis, 
however.”  

Michael Payne, IAADFS President & CEO, 
added, “Access to key traffic trends and behavior 
information is going to be vital to all our 
members. To have this data provided through 
this partnership on a complimentary basis from 
m1nd-set, for Canada, the United States, 
Mexico, Central America, and the Caribbean, is 
very valuable to our members and highly 
appreciated.”  

For more information contact Michael Payne 
at +1-202-367-1184 or iaadfs@iaadfs.org. or 
m1nd-set at info@m1nd-set.com.  
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As passengers begin to travel 
again a little bit more, the busiest 
international route in the world in 
February was from Orlando to San 
Juan, Puerto Rico, according to 
OAG. This was the third busiest 
route last month. Two other 
international routes originating in 
the US feature in the top ten: New 
York JFK to Santiago, Dominican 
Republic was the sixth busiest 
route while Cancun to Dallas Fort 
Worth closed out the top ten. 

Dubai-London Heathrow 
dropped out of the top ten due to 
the UK restricting travel to the 
UAE. 
     The top four domestic routes 
remain unchanged this month, but 
the remaining routes are impacted 
by significant reductions in 
Chinese domestic capacity.  

In the US, the four busiest 
domestic routes in February were 
all from Atlanta to Florida with 
Fort Lauderdale, Orlando, Miami, 
and Tampa the most popular 
domestic destinations. 
 
 

OAG: Orlando to San Juan busiest international route in February 
 
 

Starbucks contemporary fresh 
food program across the nation. 

“HMSHost introduced the 
modern-day coffee experience to 
airports and travel plazas, 
dramatically changing the travel 
venue food and beverage journey,” 
said HMSHost President and CEO 
Steve Johnson. “…We are 
leveraging unique technologies 
from both companies to help us 
respond to the evolving needs of 
travelers.”  

 Global restaurateur HMSHost 
is a world leader in creating dining 
for travel venues. HMSHost 
operates locations all over North 
America, and is part of Autogrill 
Group, the world’s leading 
provider of food & beverage 
services for people on the move. 
Visit HMSHost.com for more 
information. 
  
 

Global  restaurateur  HMSHost 
has announced a new, multi-year 
partnership with Starbucks focused 
on transforming the coffee 
experience for travelers.  

The new agreement will enable 
the two companies to leverage new 
technologies, upgrade store 
locations, and roll out new food and 
beverage offerings in airports and 
travel plazas across North America.  

The deal provides the 
opportunity for HMSHost to 
maintain and build upon the 
existing base of nearly 400 stores. 
 Under the new agreement, 
HMSHost will fully integrate the 
Starbucks loyalty program and 
mobile order and pay technology 
everywhere HMSHost operates in 
North America. In addition to 
rolling out new innovations, 
HMSHost will also introduce 

 

HMSHost and Starbucks expand strategic 
coffee shop partnership 

 

 

 

OAG - Ten busiest international routes – February 2021 

 

Ten busiest domestic routes - USA 

 

Ten busiest international routes- 
Latin America 



 
  

Vol. 22 No. 6 Page 3 

 

 

PortMiami and Carnival Cruise Line break ground on Terminal F,  
future home of Carnival Celebration 
 Despite the ongoing halt in 
cruise operations during the global 
pandemic, Carnival Cruise Line 
and PortMiami are looking ahead 
to recovery. The two held a 
groundbreaking ceremony for the 
expansion of the state-of-the-art 
$120 million Terminal F at 
PortMiami at the end of January. 
The terminal will serve as the 
homeport of Carnival Celebration, 
the line's next Excel-class ship. 

Currently under construction 
in Finland, Carnival Celebration is 
set to debut in 2022, as part of the 
line's 50th birthday festivities. The 
ship will be the newest Carnival 
ship to be powered by Liquefied 
Natural Gas in North America, 
following the debut of the new 
Mardi Gras launching this year on 
May 29, to be home-ported in Port 
Canaveral. 

The new PortMiami terminal 
will feature a clean and open 
design that Carnival says will allow 
for exceptional efficiency and 
flexibility to accommodate 
Carnival's newest class of ships, 
maximizing use of technology to 
move guests through the embark- 
 

ation process, and provide a seam-
less boarding experience. 

According to the Miami Herald, 
the new project will entail demo-
lishing some of the existing 
terminal F. The terminal was 
originally expected to cost Miami-
Dade $195 million, but PortMiami 
was able to negotiate new terms 
during the pandemic. Carnival will 
pay the county back in the form of 
passenger fees over a 20-year 
period, reports the newspaper.  

Miami-Dade Mayor Daniella 
Levine Cava and Carnival Presi-
dent Christine Duffy, along with 
county commissioners and 
construction partners, officially 
marked the beginning of construc-
tion on January 29.  

The 471,000-square-foot facility 
will be Carnival's third terminal at 
the port and its largest in South 
Florida.  

Carnival Cruise Line got its start 
when the the TSS Mardi Gras, 
departed on its inaugural voyage 
from PortMiami in March 1972. 
That cruise started a nearly 50-year 
relationship in which PortMiami 
has earned the distinction as The 
Cruise Capital of the World.  
 

 
 

 

New terminal heralds recovery 
“Despite the global pandemic, 

today's groundbreaking is another 
example of the growth happening 
at PortMiami – The Cruise Capi-
tal of the World – and how 
together, we can and we will con-
tinue to thrive,” said Mayor Levine 
Cava. 
“We are proud of Carnival's role in 
making Miami the cruise capital of 
the world, and today marks the  

continuation of an incredible 50- 
year partnership with PortMiami 
and Miami-Dade County. This 
expanded terminal built specifically 
for Carnival Celebration will make 
an incredible addition to the 
existing facilities at our largest 
embarkation port. My most sincere 
thanks to Mayor Levine Cava and 
all of the Miami-Dade officials 
who made this day possible,” said 
Duffy.  

 
 

 

Carnival Cruise Line’s new Terminal F at PortMiami is scheduled for 
completion in September 2022. 

Canadian flight ban to Caribbean 
could cost Jamaica US$350 
million in lost revenue, says 
government  

The decision to cancel all flights to the 
Caribbean until April 30, announced suddenly 
by Canadian Prime Minister Justin Trudeau 
last week, could have a disastrous impact on 
the main tourist islands.   

Jamaican Tourism Minister Edmund 
Bartlett says the Caribbean flight ban imposed 
by Canada will cost the island about $350 
million in lost tourism revenue. 

Bartlett – in an interview with CBC News –
based his estimate of the loss on what the 
country would see during a regular peak 
winter season, when Jamaica welcomes 
between 175,000 - 200,000 Canadians.  

 
 
 
 
 

Canada bans all cruise ships until Feb. 2022 
 

In what could be a major set-
back for the Alaskan cruise indus-
try, Transport Canada announced 
on February 4 that it will ban all 
cruise ships from operating in 
Canadian waters until Feb 28, 
2022. 

The original ban on cruise 
ships was announced by the 
Canadian government in March of 
2020. 

The newly extended ban cancels 
all passenger vessels carrying over 
100 people. 

The press release stated that the 
Canadian government will 
continue to evaluate the situation 
and make changes if necessary. 
Should the COVID-19 pandemic 
improve to allow for the resump- 
 

tion of cruising, the 
Minister of 
Transport could 
remove the ban.  

The new ban 
will be devasting 
for Alaskan 
cruises, many of 
which leave from 
Vancouver, 
Canada. Alaskan 
cruises that leave 
from Seattle in the  

U.S., by law must make a stop at a foreign port (which in 
this case is Canada) before stopping in an Alaskan port.  

Alaska represents about 5% of the global cruise-line 
deployment, according to the Cruise Lines International 
Association, reports Bloomberg. Alaska handled 1.33 
million cruise guests in 2019.  

The ban will also affect New England cruises that travel 
north to Montreal and other stops, notes Bloomberg. 

 
 

 
Island Princess in Alaska 
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GMAX Travel Retail has 
entered into a partnership with 
Daron Worldwide Trading to 
supply licensed aviation toys and 
collectables in travel retail. 

Daron Worldwide Trading, 
America’s largest source of 
aviation related collectables and 
transportation related toys, has 
been working in the travel retail 
market for more than 30 years. 

Maxwell  previously was the 
Director at Premier Portfolio Int 
Ltd and was heavily involved in 
supplying global airlines and 
Airport shops with multiple logo 
and Licensed products.  
“This product sector is very strong 
and one of the most consistent 
categories both in Retail 

 
 

and Inflight and I am delighted to 
be working with Jonathan and the 
Daron team. They have vast 
experience and an extensive 
product range to enable us to 
provide a fantastic assortment 
which has already been well 
received by many operators 
preparing for their return,” says 
Maxwell, who launched his 
company last year after Premier 
Portfolio, which he joined in 2002 
and was International Sales 
Director, shut down due to the 
pandemic. 

For more information contact 
Gary Maxwell  at 
g.maxwell@gmaxtr.com or 
(44)7855 267350 or Jonathan Marx 
at jmarx@daronwt.com  

 
 
 

 

 

Jack Daniel’s celebrates the Year of the Ox with 
Chinese New Year No.27 Gold Gift Tin 

Brown-Forman Travel Retail is  
celebrating the Chinese New Year  
Year of the Ox with a special Chinese  
lantern design Jack Daniel’s No.27  
Gold gift tin. Available in the travel  
retail markets of Asia as well as selected 
domestic markets in the Asia-Pacific  
region as well as Dubai and Abu Dhabi,  
this special Chinese New Year limited  
edition Jack Daniel’s gift tin bears a  
Chinese lantern design inspired by the  
art of paper cutting that originated in  
that country around the Six Century  
A.D.   

The gift tin is red in color –  
which represents good luck, happiness and prosperity – and features cut-
out patterns representing Chinese Zodiac animals.  The gift tin is 
highlighted by a gold stamped symbol of an ox along with the Jack 
Daniel’s No.27 Gold label and other gold Chinese language symbols.      

Jack Daniel’s No.27 Gold is a double-barreled and double-mellowed 
expression of jack Daniel’s Old No. 7 Tennessee Whiskey.  After first 
maturing in charred American white oak barrels, Jack Daniel’s No. 27 
Gold is then matured in maple barrels before going through the 
mellowing process a second time.   

The Jack Daniel’s No. 27 Gold gift tin has a suggested retail price of 
$99 USD.  
 

GMAX Travel Retail partners with  
Daron Worldwide Trading for aviation toys 

 

Duty Free Dynamics adds Zippo to its brand portfolio 
 

 

Duty Free Dynamics has 
added Zippo to its growing 
product portfolio. 

“Zippo is known for their all-
American authenticity, their 
immediate recognition and their 
determination to reignite their 
customers’ loyalty through their 
innovative launches and their 
high-quality, timeless classic 
lighters,” says Duty Free 
Dynamics. 

 “The alliance between Duty 
Free Dynamics and Zippo 
represents an optimum travel 
retail market opportunity, 
combin-ing Zippo’s loyal fan-
base of collectors with Duty 
Free Dynamics’ experience as a 
partner of excellence in the 
areas of coverage 
and distribution.” 

 Zippo follows Duty Free 
Dynamics’ most recent 
additions to its portfolio: 
Champion and Faber-Castell. 
     For information, please 
contact 
María.Villarreal@dutyfreedyna
mics.com, Commercial 
Director. 
  

 
 
 
 

 

 

L’Oréal recognized as a 
leader in gender equality 

For the fourth consecutive year, 
L’Oréal has been recognized 
in Bloomberg’s 2021 Gender-Equality 
Index (GEI). The 2021 GEI highlights 
380 companies across 44 countries and 
regions and is based on criteria including 
female leadership and talent pipeline, 
gender pay parity, inclusive culture and 
sexual harassment policies. 

Jean-Claude Le Grand, Executive 
Vice-President Human Relations at 
L’Oréal, says: “This is a recognition of 
our long-term efforts to empower people 
of all genders as part of our commitment 
to Diversity & Inclusion at all levels and 
in all functions of the company. We are 
convinced that gender equity is a 
strategic lever to increase wellbeing at 
work, fuel creativity and innovation, and 
boost performance and growth." 

In 2019, women represented 54% of 
L’Oréal’s leadership positions, 54% of 
the Board of Directors and 30% of the 
Executive Committee. 

L’Oréal has also recently been 
recognised by European Women on 
Boards among the 15 Top companies out 
of STOXX Euro 600, as well as ranked 
1st by Humpact Emploi France 2020, in 
the gender equality category.  Last 
year, Equileap ranked L’Oréal in the top 
5 of its ranking which assesses the 
degree of gender equality of more than 
3,500 listed companies. 

 
 

Andrew Ford elected Chair of ACI WBP  
 Andrew Ford has been elected Chair of Airports Council 
International (ACI) World Business Partners (WBP) 
program. 

Ford is the Founder and CEO of Hong Kong-based 
Paccaya Resources, which advises airports on improving 
non-aeronautical revenues. He was Vice President, Global 
Business Development for DFS Group from 2006 to 2016 
and before that CEO of Tax Free World Association 
(1999-2006) 

Ford is also a member of the ACI Asia-Pacific Task 
Force COVID-19 and has been on the board of the ACI 
Asia Pacific WBP program for a number of years. 
Additionally, he is a member of the ACI World 
Economics Standing Committee and of its newly created 
Airport Non-Aeronautical Revenues and Activities sub-
committee. 

 
 


