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A group of U.S. congressmen, 
supported by members of the cruise 
and tourism industries, are fighting 
back against the ongoing restric-
tions against cruising issued by the 
Centers for Disease Control and 
Prevention.  

On Tuesday, April 13, U.S. 
Senators Marco Rubio (R-FL), Dan 
Sullivan (R-Alaska), and Rick 
Scott (R-FL) introduced 
the Careful Resumption Under 
Improved Safety Enhancements  
(CRUISE) Act.  
     Congresswoman María Elvira 
Salazar (R-FL) introduced 
companion legislation in the U.S. 
House of Representatives. 

The cruise shutdowns have been 
particularly hard on the states of 
Florida and Alaska. 

According to the statement 
released by the three Senators, the 
CRUISE Act would revoke the 
CDC’s current Conditional Sail 
Order on cruises and require the 
CDC to provide COVID-19 mitiga-
tion guidance for cruise lines to 
resume safe domestic operations by 
July 4, 2021.  

It also establishes an interagency 
working group to develop recom-  

 

US. Senators battling CDC for cruise restart 
mendations to facilitate the re- 
sumption of cruising no later than 
July 4. The U.S. cruise industry has 
been shut down since March 2020. 

The CRUISE Act also “ensures 
that the Department of Health and 
Human Services, and the CDC 
retain all appropriate authorities to 
make and enforce regulations 
necessary to prevent the introduc-
tion, transmission, or spread of 
communicable diseases on any 
individual cruise ship.” 

In March, the Senators sent a 
letter to the White House COVID 
Response Coordinator, urging the 
Biden Administration to immedi-
ately issue clear guidance for the 
resumption of operations for the 
cruise industry, but has not yet 
received a response or a timeline 
for safely resuming operations, 
which is urgently needed, they say. 

 
Uncertain future and foot-
dragging  
     The Senators put forth a number 
of arguments for resumption of 
cruising:  
      “Floridians and many other 
Americans who are employed by 
ports, cruise operators, or work in 
hospitality jobs near cruise termin-
als face an uncertain future because 
of the CDC’s unresponsiveness to 
requests for guidance by stake-
holder groups,” said Rubio.  

 “Unlike the airlines, rail, and 
other modes of transportation—and 
all other sectors of the hospitality 
industry for that matter—the cruise 
lines have been denied clear direc-
tion from the CDC on how to 
resume operations,” Sullivan 
added.  

“… The foot-dragging, mixed 
messages, and unresponsiveness of 
CDC leaders is totally unacceptable 
and ultimately endangering the 
livelihoods of hundreds of 
thousands of Americans and the 
hundreds of small businesses 
across Alaska that rely on the 
tourism sector,” he went on.  

 
 

“My legislation with Senators 
Scott and Rubio will accomplish 
what letters, meetings, and repeated 
phone calls have not—directing the 
CDC to finally codify timely 
guidance and a plan for cruise ships 
to safely and responsibly welcome 
passengers again this summer.” 
 

 “Florida is a tourism state with 
thousands of jobs relying on the 
success of our ports, cruise lines 
and maritime industries,” said 
Scott.  

“While many sectors of the 
economy have been safely 
operating for months under CDC 
guidelines, Floridians, and those 
across the nation that rely on the 
cruise industry for work, continue 
to wait for updated guidance from 
the CDC.  

“The CDC's refusal to properly 
address this shutdown is wrong and 
it’s time to get the cruise lines open 
safely. Our bill, the CRUISE Act, 
says we’re not waiting on the CDC 
any longer. Cruises can and should 
resume, and we’re going to do 
everything we can to bring back 
our cruise industry safely.” 
 

 
 
 

Florida Governor threatens 
to sue CDC  

Last week, Florida’s Gov. Ron 
DeSantis said the state would sue 
the U.S. federal government and 
the Centers for Disease Control and 
Prevention, demanding that cruises 
be allowed immediately. 

The governor said that he was 
fighting on behalf of tens of 
thousands of Floridians impacted 
by the shutdown during a 
PortMiami news conference. 
DeSantis noted the that people are 
going to cruise, and if not from 
Florida, then it would be from one 
of the new offshore options 
becoming available, such as The 
Bahamas, or St. Maarten.  

 

CDC says cruising still 
poses highest level of 
COVID-19 danger  

Despite the introduction of the 
CRUISE Act, the U.S. Centers for 
Disease Control and Prevention 
issued new guidelines on April 14, 
still recommending that people 
avoid all cruise travel, including 
river cruises, worldwide.  

The new guidance covers both 
vaccinated and unvaccinated 
people who choose to cruise. 

The agency continues to argue 
that the chance of getting COVID-
19 on cruise ships is high since the 
virus appears to spread more easily 
between people in close quarters 
aboard ships and that cruise 
passengers are at increased risk of 
person-to-person spread of 
infectious diseases.  

It is especially important that 
people with an increased risk of 
severe illness avoid travel on cruise 
ships, including river cruises, says 
the CDC guidance.   

For people who decide to go on 
a cruise despite the warnings, the 
CDC warns they should get 
tested 1–3 days before their trip 
and 3–5 days after their trip, even if 
they are fully vaccinated. 

In addition to testing, passengers 
who are unvaccinated should self-
quarantine for 7 days after cruise 
travel, even if they test negative. If 
they do not get tested, they should 
self-quarantine for 10 days after 
cruise travel.   

Passengers who are fully 
vaccinated with an FDA-authorized 
vaccine do not need to self-
quarantine after cruise travel, says 
the agency. 
    For travelers who have 
recently recovered from COVID-
19, or tested positive for COVID-
19 in the past three months and met 
criteria to end isolation, they do not 
need to get tested before or after 
cruise travel unless they are 
symptomatic. 
     The CDC said people can con-
tinue to test positive for up to three 
months after they had COVID-19 
and not be infectious to others. 

 

 

Ontario issues new stay-at-
home orders and travel 
restrictions 

The Canadian province of 
Ontario expanded and extended 
a stay at home order today and 
said police will be given new 
powers to stop and question 
people who leave home as expert 
advisors warned that new cases 
of COVID-19 will continue to 
soar, overwhelming hospitals. 

Ontario also announced 
restrictions on non-essential 
travel from neighboring 
provinces starting Monday and 
said non-essential construction, 
including building projects at 
malls, hotels and office towers 
will shut down as of Saturday to 
deal with a raging third wave. 
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Global cruise retail specialist 
Harding has signed a new 
expanded contract with P&O 
Cruises and Cunard to operate the 
retail concessions for all ships 
across the two fleets through 2027. 
The contract will span a five year 
period and follows a 20-year 
working relationship between the 
three companies. 

The award of this contract 
makes Harding the UK/Europe’s 
largest cruise retail organization. 

Harding Managing Director 
James Prescott calls the new 
contracts “a real milestone in the 
Harding history.”  

The ships covered by the 
agreement comprise P&O Cruises 
Ventura, Britannia, Arcadia, 
Aurora, Azura and new ship Iona 
which will sail her maiden voyage 
this summer. The contract also 
includes Arvia, which is due to join 
the fleet in December 2022. 

For luxury cruise brand Cunard, 
the contract covers the Queen Mary 
2, Queen Elizabeth and Queen 
Victoria as well as Cunard’s 
newbuild ship. 

 As part of the contract, the 
Harding internal design team will 
continue to work in partnership 
with P&O Cruises and Cunard’s 
award-winning design teams and 
architects to design, manage and 
build retail environments, which 
will create immersive brand 
solutions on board the ships. 

 
  
 

Harding wins expanded retail contract for P&O Cruises and Cunard 

Design based on insights 
Design and brand choice on the 

new ships were also influenced by 
a market customer insight survey 
Harding conducted of 20,500 
people. 

 Harding will offer an impres-
sive mix of tax and duty free 
product categories including fine 
jewelry, watches and fashion, 
fused with lifestyle and experien-
tial activations, carefully curated 
for the guest by ship and destina-
tion. The Logo concepts for both 
P&O Cruises and Cunard have 
been exclusively designed by the 
Harding Logo teams. 

 On board Iona alone, an 
impressive list of first-at-seas will 
also launch, including four exclu-
sive stand-alone boutiques, with 
Mulberry also launching a first at 
sea, standalone store. 

  “We have worked closely with 
the senior teams based in Carnival 
House, Southampton, in a total 
trinity approach to deliver the best 
products with the right experiences 
for the guests on board. We are 
delighted that these two companies 
have put their trust in Harding here 
in the UK,” said Prescott. 

 Robert Palmer, Carnival UK 
Vice President On-board Revenue, 
commented: “Working with one of 
the leading players in cruise retail 
to build a strong commercial and 
branded retail partnership as we 
resume sailing and enter an exci-  

 

ting period of new ship launches 
for both our P&O Cruises and 
Cunard brands is an important 
milestone. 

 “Harding has shown its ability 
to retail at a branded and exper-
iential level at sea which will 
undoubtedly continue to give our 
guests the best and most inspiring 
holiday retail experience. 

 
 
 
 

 

Crystal Symphony will sail from Antigua in August 
As the U.S. Centers for Disease Control and Prevention continues to 

enforce its Conditional Sail Order which has prevented cruising in U.S. 
waters, another offshore option has been announced by luxury line 
Crystal Cruises, whose Crystal Symphony will sail a series of 15 10-
night Luxury Caribbean Escapes round-trip from St. John’s from a 
homeport in Antigua.  

Crystal Symphony will be the first ship ever to homeport in Antigua.  
Beginning August 5 through December, Crystal Symphony will visit 

Barbados, St. Lucia, Trinidad and Tobago, St. Maarten and Tortola, 
Roadtown, in the British Virgin Islands 

The Antigua location will offer plentiful air options from most major 
U.S. cities, said the cruise line in its announcement. Crystal recently 
began offering Bahamas only sailings from a homeport in Nassau on 
Crystal Serenity and five consecutive 10-night voyages circumnavigating 
Iceland and crossing the Arctic Circle from a homeport of Reykjavík on 
Crystal Endeavor. 

Crystal Symphony’s return to sailing marks the resumption of service 
for 97% of Crystal’s oceangoing fleet in the summer of 2021. 

Crystal Symphony will return to sailing with reduced capacity, and 
increased social spaciousness. 

Crystal guests must be fully inoculated with a COVID-19 vaccine at 
least 14 days prior to boarding any Crystal ship. This requirement is in 
addition to existing, comprehensive Crystal Clean+ measures, including 
negative COVID-19 tests for both guests and crew, reduced capacity, 
social distancing, mask requirements and health screening questionnaires. 

Global Global Ports (Antigua) Ltd., is the port operator. See story on 
how Global Ports is preparing Nassau for homeporting here.  
 

 “We look forward to contin-
uing to work with the Harding 
team in the coming months and 
years.’’ 

Harding has central hubs in 
Bristol, Miami and Sydney and 
operates with 22 cruise line part-
ners across the globe, including 
more than 62 cruise ships on which 
it has 250 forward-thinking shops. 
 

Iona is P&O Cruises’ first Excel class ship. The new LNG-powered ship, with 
5,200-guest capacity, will be the largest ship built to serve the UK market 

http://travelmarketsinsider.net/global-ports-holding-provides-critical-partnership-in-developing-nassau-as-a-home-port/
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MSC to sail 10 ships from 15 ports this summer in Europe and the Mediterranean  

The MSC Seashore will join MSC Cruises at the end of July to become its 
new flagship and from August - October will call on the Italian ports of 
Genoa, Naples and Messina, as well as Valletta in Malta, Barcelona in 
Spain and Marseille in France. Photo: MSC Cruises 

MSC Cruises underscored its 
readiness to resume sailing this 
week by announcing new and 
updated itineraries in the Med-
iterranean and across Europe 
onboard as many as 10 of its 
ships for this coming summer. 
MSC reports that it has trans-  

 

ported over 60,000 guests  
sailing on the line’s ships in the 
Mediterranean since August 
2020. The ships covered by this 
announcement will operate 
under the same health and 
safety protocol that protected 
its guests since sailing re-  

commenced last summer.  
     The cruise line expects to 
add new itineraries over the 
coming weeks as soon as 
additional ports and tourist 
destinations become available. 

Among the highlights of its 
summer season, MSC is intro-
ducing a new private beach 
experience developed for 
Taranto in Puglia exclusively 
for MSC Seaside guests.  
 
Ships and itineraries 
     MSC will deploy three ships 
in the West Mediterranean, 
calling on Italy and Malta: MSC 
Grandiosa, MSC Seaside 
(which will feature the new 
Taranto private beach), and 
MSC Seashore, which will join 
MSC Cruises at the end of July 
to become its new flagship.  
     The three ships in the East 
Mediterranean, calling at ports 
 

in Italy, Greece, Croatia and  
Montenegro, include MSC 
Orchestra, MSC Splendid and 
MSC Magnifica. 

The line’s flagship MSC 
Virtuosa will sail her inaugural 
season with domestic cruises in 
the UK. 

 
Germany, Northern Europe 

MSC Cruises delayed the start 
of its summer season in 
Germany until June 15 due to 
uncertainty regarding the 
reopening of local ports. When 
the local ports open, the market 
will be served by the MSC 
Seaview, the MSC Preziosa and 
the MSC Musica.  

 
MSC Cruises also confirmed 

the cancellation of its Carib-
bean sailings from ports in the 
USA up to and including June 
30. 
 

 

Tairo International’s “Perfect” launch for new Marc Jacobs fragrance goes high profile with 
SEARS in Mexico 

Miami-based fragrance distributor Tairo 
International held a high profile, impactful launch 
for the new Marc Jacobs Perfect fragrance with 
SEARS Mexico across its stores in February, 
which included dressing windows and store fronts, 
as well as interior podiums and sampling.  

The HPP followed Tairo’s December 2020 
launch in travel retail stores throughout the Carib-
bean and Mexico. The original launch was so 
successful, Tairo, in partnership with SEARS, 
created the HPP across the SEARS stores, which 
Tairo said was very well received by customers. 

Marc Jacobs’ mantra, “I am perfect as I am,” 
inspired the playful and unexpected new scent. 
Perfect is an expression of self-love, optimism, 
and originality.  

Modern, bright, and feminine, Perfect is an 
unconventional yet harmonious clash of fresh 
floral and calming smooth notes. The fragrance 
opens with notes of rhubard and daffodil and a 
heart of almond milk. At the base, cedar wood and 
cashmeran impart a soft, cocooning dry down. 
Marc Jacobs Perfect is produced by Coty.  

The campaign – a collage of portraits-- features 
rising British model Lila Moss, daughter of 
supermodel Kate Moss, and a supporting cast of 42 
people chosen through an open social media 
casting call. It was shot in New York City by 
renowned fashion photographer Jürgen Teller.  
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Mondelez World Travel Retail 
(WTR) has appointed Tamara 
Abusara to the role of 
Communications & Events 
Manager, World Travel Retail, to 
reinforce its communciations 
activities and key events focus in 
the channel.  

Abusara is responsible for 
Mondelez’s external communica-
tions and trade events under 
Richard Houseago, Head of 
Customer Marketing, World Travel 
Retail. 
 

In memoriam: Mariano Puig Planas  

Puig sadly announced  
on April 13 the death of  
Mariano Puig Planas,  
member of the second  
generation of the Puig  
family and former president 
of Puig. Born in Barcelona 
in 1927, he earned a  
doctorate degree in chemi- 
cal engineering and was a  
1964 graduate of IESE  
Business School.  

 Beginning in his youth, Mariano Puig stood out for 
his leadership abilities and a sense for business growth, 
establishing important ties with the United States, the 
Caribbean and France. After closing a distribution 
agreement for the fragrance Agua Lavanda Puig in the 
United States at the end of the 50s, Mariano Puig 
acquired representation of the brand Max Factor, 
distributing it in Spain for more than 15 years.  

His experience in the United States led him in 1968 
to take the leap to Paris, where he signed a 
collaboration agreement with the designer Paco 
Rabanne for the creation of his fragrances. It was the 
beginning of the company’s international expansion. 
Years later, in 1987, he reached an agreement with the 
designer Carolina Herrera to produce her perfumes, 
also negotiating in 1995 the purchase of her fashion 
division.   
    In addition to being a founding member of the 
Family Business Institute in Spain, of which he was 
president from 1995 to 1997, Mariano Puig was a 
member of some of the leading organizations in Spain.   

An avid athlete Mariano Puig was National Water-
Skiing Champion of Spain twice, among many other 
distinguished sports awards, as well as being honored 
with Distinguished Family Business Awards on behalf 
of the Puig family, among others.   

In February 2019, he was presented by King Felipe 
VI the Kingdom of Spain Award for his business career 
in an event held at IESE in Barcelona.  

 Mariano Puig Planas was married to María Guasch, 
and had four sons and one daughter. 

She has spent four years 
working at Mondelez WTR, most 
recently as Customer Marketing 
Executive World Travel Retail 
Global Accounts. During her time 
at the company she has gained 
invaluable experience in both 
brand communication as well as 
the delivery of complex in-store 
activations.  

“Tamara’s keen understanding 
of brand communication, the 
importance of the consumer 
journey as well as the needs of 
. 

 

In Memoriam: Joe Porcelli by Lois Pasternak  
I am personally very sad to report the passing of Joe Porcelli, who I counted as a 

friend as well as a colleague. Joe passed away on April 2 after a long bout with 
cancer. 

When I first met Joe Porcelli he was a very senior executive with Revlon, first in 
Canada and then he brought the brand to travel retail in Orlando. At that first show 
he gave out ruby red crystal lip pins (I still have mine), and asked everyone to "call 
me Joe." Years later he came to Miami with Lancaster and Coty, and ended up 
living in the next town over from Paul and me. He next was with Oscar de la Renta, 
for whom he held a very memorable event in Cannes.  

Joe became ill nearly 10 years ago. When he was diagnosed, he was given a 
very dire outcome, which he had shared with me at that time. But medicine, his 
family, prayer and his sheer determination gave him the gift of extra years and he 
used them well.  

At the end of last year, when he knew that his time was drawing to an end, he 
penned the note below. Michael and I send our deepest condolences to his wife 
Dorie and sons Joseph and Mark on the passing of their husband, and father. May 
his memory give you all great peace. We will end with Joe’s own words.  
 
Dear Friends, 

Over the years, I’ve had the great fortune of knowing each of you personally, 
and your friendship has meant a lot me. 

I share this update with you because too many times I learned of the passing of 
a friend and wished I had known they were ill and had a chance to reach out. If 
inspired to do so, I welcome you to reach out to me. 

In October of 2012, I was diagnosed with stage four metastatic prostate cancer 
and given three years to live. Two major cancer centers confirmed the diagnosis. 

Through a combination of support from my family and friends, medication, and 
nutrition, as well as prayer, I have never felt better during these first eight years of 
treatment. As I enter my ninth year, the latest medical results indicate that I am 
running out of medical options. I am now in Hospice Care with a focus on pain 
management and ongoing quality of life. 

I would like each of you to know how deeply I have appreciated and valued your 
friendship. 

I wish you and your loved ones  
good health and the very best. 
Stay safe, and take care! 
Your friend, 
Joe 

 

Mondelez World Travel Retail adds to communications capabilities with new appointment 

our partners in the channel arrives 
at a strategic period where com-
munications activities, events and 
the virtual world are becoming 
increasingly interdependent.  
     “Her open and intelligent 
communication style will support 
us as we continually push 
boundaries while connecting with 
our valued partners as we navigate 
the recovery phase,” said Richard 
Houseago, Head of Customer 
Marketing, Mondelez World 
Travel Retail.  

 Tamara Abusara 

Joe Porcelli and his sons Joseph 
and Mark (posted on Facebook by 
Joseph). 
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Duty Free Global, Barry Geoghegan’s 
specialized wines and spirits brand partner 
focused on building brands in the global Duty 
Free and Travel Retail channel, has bolstered its 
presence in the Americas with two key 
appointments.  

Experienced duty free veteran John 
Gallagher has joined Duty Free Global to Head 
up sales in the Latin American region and 
Michael Pasternak will be working with the 
company as a consultant for wine and spirits in 
North America. 

Both Gallagher and Pasternak also work with 
Travel Markets Insider, and will continue to do 
so.  

Gallagher has worked with a broad range of 
iconic spirits brands throughout his career in 
both travel retail and domestic channels, before 
setting up his own consultancy in 2008.  

Pasternak has been working in the duty free 
and travel retail industry for almost two decades 
for TMI, where he serves as Executive Editor 
with a focus on wines and spirits. 

Duty Free Global bolsters its team in the Americas   

Barry Geoghegan, Founder of Duty Free 
Global, commented: “…John has long been 
a highly respected and hugely experienced 
part of the Duty Free world and I am really 
looking to working closely with him to bring 
new and interesting brands to our friends in 
the Latin American region. John has 
immense knowledge of the region and his 
understanding of the beverage business is 
second to none.” 

About Pasternak, Geoghegan said: “I 
have known Michael for many years and 
have always admired his excellent articles on 
the regional wines and spirits travel retail 
business... 

“I am really excited to work with Michael 
and I am sure his real love of wines and 
spirits and great attention to detail will be a 
huge asset to the Duty Free Global team and 
all our partners in North America travel 
retail.” 

DFNI Americas Awards celebrates positivity & perseverance

The 2021 DFNI Americas Awards, which this 
year celebrated positivity, perseverance and 
partnership in a time of crisis, were revealed during 
last week’s Virtual Summit of the Americas.  

According to DFNI, the awards were reima-
gined to focus on the positives to emerge from the 
past year, with special categories to reflect the 
changes and challenges to businesses. 

The big winner this year was Aer Rianta 
International North America, who went home 
with both the Americas Travel Retail of the Year 
award and the Exceptional Achievement by an 
Airport Retailer for its launch of theloopdutyfree. 
.ca 

Another Canada-based company also won 
accolades:  Jessie, Sabrina, Agnes, Candy, Maggie, 
Shannon, Holly, Fanni, Jenny and Anne from Heidi 
Van Roon’s SPARK Group of Companies was 
named “Team of the Year,” one of the special 
new categories this year.   

The rest of the awards went to: 
Exceptional Achievement by a Retailer in both 
Cruise and Inflight channels: Omnichannel 
Digital Platform – 3Sixty Duty Free & More 

Airport in the Americas with the Most 
Supportive Approach to Retail: Bermuda 
Skyport Corporation 

Best New Shop Opening: The Macallan 
Boutique, JFK Airport – Edrington Global Travel 
Retail 

Exceptional Achievement by a Cruise  
Retailer: Carnival Miracle – Retail Reimagined, 
Starboard Cruise Services 

Exceptional Achievement by an 
Inflight Retailer: Omnichannel Digital 
Platform – 3Sixty Duty Free & More 

Hero Fashion, Jewelry, Watches or 
Electronics/Gifting Product of the Year:  
Carnival Fun Ship Speaker – Carnival 
Cruise Lines 

Hero Confectionery & Fine Food 
Product of the Year: Toblerone Gingery 
Orange Range – Mondelez World Travel 
Retail 

Hero Beauty Product of the Year:  
Long Haul Spa Inflight Spa Kits – Long 
Haul Spa 

Hero Wines & Spirits Product of the 
Year: South Cause – VSPT Wine Group 

Americas Supplier of the Year: The 
Hershey Company 

Sustainability Initiative of the 
Year: Joseph’s – Manufacture Belge de 
Chocolats 

 
Top: John Gallagher;  
Right: Michael Pasternak 
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Juan Gentile creates Distribution Spirits Company 
to build premium brands in the Caribbean 

Respected spirits executive Juan 
Gentile has created his own wine 
and spirits distribution company 
based in Miami with a focus on the 
Caribbean and duty free markets.       

The new company, called 
Distribution Spirits Company or 
DISC, opened in January. 

Gentile, who worked for 
Edrington for almost 20 years, 
most recently as Senior Vice 
President, Managing Director 
Americas Travel Retail at 
Edrington Americas, tells TMI he 
will use his category and regional 
expertise to find the right portfolio 
for the right markets. 

Gentile is launching the new 
venture with a partnership with 
regional distribution company 
Promo International Inc., which 
represents Kellogg’s and Unilever 
in the Caribbean. 

The Distribution Spirits 
Company portfolio now includes 
Moskovskaya vodka, Tequila Kah 
and Cosmopolitan Diva from the 
Amber Beverage Group, Rutini 
wines and Aguardiente 
Antioquenio, along with Piper-
Heidsieck champagne for some 
markets in the Caribbean. 

“I will also represent Four Loko 
throughout much of the Caribbean 
(except for a couple of islands). 
This is the perfect channel for Four 
Loko,” he says. 

Juan Gentile, 
Distribution Spirits Company 

Gentile says he is excited to 
travel to the markets and believes 
his long experience in the industry 
will make Distribution Spirits 
Company the right company to 
build brands in the region. He is 
looking to specialize in sales, 
distribution, and marketing of 
premium wines and spirits.  

“My expertise comes from 
Macallan and I understand the 
premium and super premium sector 
of spirits,” he tells TMI. “I know 
how to build premium brands, how 
to get to the consumer, how to train 
the people. I understand strategi-
cally what the brands need,” he 
explains. 

Gentile says he will be 
announcing more additions to the 
portfolio in May.  

For more information 
contact jgentile@discmiami.com 

Curran Zinn is the latest highly 
respected spirits executive to join 
fast-growing distribution 
company WEBB Banks. Zinn has 
been named as Director of Travel 
Retail and Key Accounts. 
Reporting to Jose Castellvi, VP of 
Spirits and Travel Retail, Zinn 
will be responsible for sales and 
marketing for all of WEBB’s 
travel retail business, cruise lines, 
and key accounts.  

 Zinn’s experience in the 
industry spans 20 years, starting 
in 2000 at Allied Domecq where 
for five years she held various 
roles supporting travel, tourism 
and leisure accounts. From there, 
she spent 15 years in senior sales 
and marketing positions at 
Alexander James & Co. in Miami. 

“We’re thrilled that Curran has 
joined the WEBB Banks team,    

 

bringing with her two decades of 
valuable experience and insight,” 
said Castellvi. “Travel retail is an 
industry built around trust and 
relationships, and industry leaders 
like Curran strengthen our ability 
to offer exceptional service to all 
of our world-class partner brands 
and companies.”    

Miami-based WEBB Banks is 
the top regional domestic 
distributor of wines and spirits in 
the Atlantic Basin, as well as the 
military channel and travel retail in 
the Americas, and is the leading 
beverage alcohol supplier among 
core wholesalers. Focused 
particularly on the traveling 
consumer, the company specializes 
in high tourist markets, the cruise 
channel, and key resorts and 
hotels, with a portfolio of iconic 
brands that includes Tito’s 
Handmade Vodka, Jägermeister, 
Disaronno, Skrewball, The 
Macallan, Whistle Pig, Ghost 
Tequila, Robert Mondavi, Stags’ 
Leap, Caymus, Penfolds, and 
Rodney Strong Vineyards.  

For more information, please 
visit webbbanks.com or follow 
them on Facebook and Instagram 
@WEBBBanks, and 
@WEBBBanks1 on Twitter.  

See WEBB Banks feature in the 
TMI Summit of the Americas 
magazine here.  

André de Almeida moves on from Loch Lomond and Travel Retail 

Loch Lomond Group Managing Director – Global Travel Retail André 
de Almeida is leaving the company to take up a new role outside of the 
Global Travel Retail channel, he announced last week on his blog  
insidethecask.com. 

De Almeida, who joined Loch Lomond Group in August 2016, played a 
key role in bringing Loch Lomond’s brands, such as Glen Scotia and Loch 
Lomond, into the GTR channel for the first time. He will announce his next 
move in the coming weeks. 

“The last few years have been an absolute privilege bringing Scotch 
whisky brands such as Loch Lomond and Glen Scotia into the Global Travel 
Retail channel,” he wrote in this blog. “I look forward to my new challenge 
but will be leaving Loch Lomond Group with a heavy heart as I have 
thoroughly enjoyed my time at the company working with some wonderful 
people.”  

TMI sends André our best wishes for success in his new endeavor.   
 

http://travelmarketsinsider.net/juan-gentile-creates-distribution-spirits-company-to-build-premium-brands-in-the-caribbean/
http://travelmarketsinsider.net/relationships-times-three-lead-webb-banks-to-powerful-new-brands-and-growing-business/
http://insidethecask.com/
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Large DF/TR 

Distributor and 3PL 
Provider 

 
Has an immediate opening for 
a Finance Manager based in 

Miami 
 

We are looking for a 
professional in mid-level 

career 
 

Responsibilities include 
preparing monthly / quarterly 

and year-end closings, 
reporting to Headquarters, 
preparation of budgets and 

forecasts, controlling AR+AP, 
and coordination with banks. 

 
Requirements 

 Minimum bachelor’s 
degree in 
accounting / 
business 
administration, 5 
years + of 
experience, CPA a 
plus 

 Fluent in English 
and Spanish 

 Knowledge of IFRS 
a plus 

 High analytical skills 

 Availability per direct 
 

 
Competitive salary and 

compensation. 

Please send resume to: 
hr@ssupport.com 

 

Essence Corp  
has an immediate opening for a Marketing 

Coordinator. 
The ideal candidate has proven abilities working in a fast-

paced, results driven environment with strong 
organization/prioritization skills, a keen attention to detail and 

possesses fluency in both written and oral English and 
Spanish. This individual will be responsible for Inventory & 
Purchasing (creating new references, entering purchase 

orders, following through to delivery and launch on markets), 
updating of price lists and inventory database, updating of 

launch calendar and creation of Digital Outreach calendars for 
Key Retailers, maintenance of point of sales photo archive, 

communication of merchandising guidelines to Commercial & 
Training teams and ordering/coordination of visuals, and 
processing marketing related invoices and reimbursable 

requests.  
Proficiency in Microsoft Excel, Outlook and PowerPoint 

required.  
Interested candidates may apply via email to 

LWade@Essence-Corp.com 
 

Essence Corp. has an immediate opening for a  
Brand Manager. 

This role reports to the Marketing Director and supervises a 
Marketing Coordinator.  

The Brand Manager will oversee the Implementation of the 
Marketing Strategy of existing and new products in different 

markets while adhering to Brands’ guidelines.  
Must be self-motivated, very organized and detail oriented with 

strong prioritization, communication, and presentation skills.  
This individual will be responsible for Forecasts and 

Purchases, Assortment and Inventory Management, Business 
Reviews and Reporting to Brands directly, Implementation of 
Merchandising guidelines, Development and Monitoring the 

A&P Budgets, while working very closely with the Sales Teams 
at all levels. The ideal candidate is proficient in Microsoft Excel 
and Power Point, fluent in English and Spanish, while French is 

a plus.  
Interested candidates may apply via email to 

LWade@Essence-Corp.com 
 

Essence Corp. has an immediate opening for a  
Planner. 

The ideal candidate can work in a very fast-paced environment 
with strong sales analysis skills and a keen attention to detail.  
As a planner you will be responsible for sales and procurement 

forecasting activities, inputting data and some order 
processing. This role requires an advanced knowledge of Excel 

and large data tables.  
Fluency in both written and oral English and Spanish is a must. 
Ideally a strong communicator and team player, this candidate 

must be able to interact with a collaborative approach with 
colleagues and clients.  

Highly responsible candidate who can work as part of a team 
with the ability to focus independently as needed. 

 Appreciated previous titles include Demand Planner, Supply 
Chain Manager, Buying/Purchasing Manager, Procurement 

Manager, Customer Care Specialist. 
 Interested candidates may apply via email to 

LWade@Essence-Corp.com 


