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Stacey Kehr has been named as 
the new President of Vinumport 
Duty Free, which operates six land 
border duty free stores in New 
York State along the border with 
Canada. Kehr joined the company 
as Vice President of Business 
Development a year ago, following 
a 25-year career with Ammex Duty 
Free, and nearly three years with 
Fairn & Swanson in its cruise and 
wholesale division, among others. 
She can be reached at 
s.kehr@vinumportdutyfree.com.  
 
Laura Becraft has joined 375 
Park Avenue Spirits, a division of 
Sazerac Company as Commercial 
Operations and Sales Support 
Manager. The beverage industry 
expert spent more than a decade at 
The Patrón Spirits Company, 
where she helped launch Patrón 
Tequila into the duty free, military, 
and cruise line channels, as well as 
domestic markets in the Caribbean 
and Southern United States. 
 
Elodie Thellier has been named 
President, Latin America & 
Caribbean for LVMH’s Bulgari 
Corporation of America, based in 
Miami. Thellier previously spent 
15 years with sister LVMH 
company TAG Heuer, most 
recently as President - Latin 
America, Caribbean, Cruise Ships, 
Travel Retail Americas. She 
succeeds Christian Konrad.  

 
Elena Stungis has been promoted 
to Vice President of Sales U.S., 
Canada and TR Americas at 
Majorica. She has been Director 
of Travel Retail for the past 6 
years.  
 
Edna Caballero has been appoin-
ted Regional CFO for Euroluxe in 
Panama starting January 2nd, 2022, 
working with Euroluxe CEO Guy 
Bodart. The appointment follows a 
7-year tenure at Chanel, and a 
financial background working at 
several financial institutions 
including Global Bank in Panama. 

 

Cruise industry organization 
Cruise Lines International 
Association says that last week’s 
advisory from the Centers for 
Disease Control and Prevention 
warning against cruising is 
“particularly perplexing.”  

On Dec. 30, the CDC raised 
the travel level warning against 
cruising to its highest level as 
positive cases of the COVID-19 
Omicron variant sweep the 
world.  

Nevertheless, CLIA noted that 
coronavirus cases identified on 
cruise ships consistently make 
up a very slim minority of the 
total population onboard—far 
fewer than on land—and the 
majority of those cases are 
asymptomatic or mild in nature, 
posing little to no burden on 
medical resources onboard or 
onshore.  

The CLIA statement goes on: 
“No setting can be immune from 
this virus—however, it is also 
the case that cruise provides one 
of the highest levels of 
demonstrated mitigation against 
the virus. Cruise ships offer a 
highly controlled environment 
with science-backed measures, 
known testing and vaccination 
levels far above other venues or 
modes of transportation and 
travel, and significantly lower 
incidence rates than land. 

“While we are disappointed 
and disagree with the decision to 
single out the cruise industry—
an industry that continues to go 
above and beyond compared to 
other sectors—CLIA and our 
ocean-going cruise line members 
remain committed to working 
collaboratively with the CDC in 
the interest of public health and 
safety,” said the association. 

Further, CLIA stated: 
“Protocols encompass the 

entirety of the cruise experience, 

CLIA disputes CDC’s anti-cruising advisory, calling it 
“perplexing” 

incorporating testing, vaccina-
tion, screening, sanitation, mask-
wearing and other science-
backed measures. 

“Many of our members have 
announced additional measures 
in response to the Omicron 
variant, including strengthening 
testing, masking and other 
requirements, as well as encour-
aging booster vaccine doses for 
those eligible. 

“Over 100 cruise ships have 
returned to U.S. waters, carrying 
nearly more than one million 
people from a U.S. port since 
late June 2021. 

“The cruise industry is the 
only industry in the U.S. travel 
and tourism sector that is requi-
ring both vaccinations and 
testing for crew and guests. 

“Vaccination rates onboard a 
cruise ship typically are upwards 
of 95%—significantly higher 
than the overall U.S. population 
which is hovering at 62 percent. 

“In the U.S. alone, the cruise 
industry administers nearly 10 
million tests per week—21x the 
rate of testing in the United 
States. 

“The latest data show that, 
even with higher rates of testing, 
the cruise industry continues to 
achieve significantly lower rates 
of occurrence of COVID-19— 

33% lower than onshore. 
     “According to the CDC’s 
color-coding system, a cruise 
ship may be determined to be 
“yellow” – and, therefore, 
subject to CDC observation – if a 
threshold of 0.10 percent or more 
passengers (i.e., 7 out of 6,500) 
have tested positive in the last 
seven days, or if even just one 
crewmember tests positive.” 
 
Conditional Sail Order to 
become voluntary  

Even as the CDC raised its 
travel warning against cruising, it 
reaffirmed to industry organiza-
tions that its Conditional Sail Order 
will transition to a voluntary 
program January 15. Cruise Critic 
reports that the “No Sail” order was 
first imposed in March 2020 to 
help stop the worldwide spread of 
the coronavirus, and was trans-
formed into a “Conditional” Sail 
Order in October 2020, which 
levied numerous health and safety 
protocols that cruise lines have 
followed to operate ships safely 
during the ongoing global 
pandemic. 

Despite the CLIA statement, 
dozens of upcoming cruises were 
canceled and/or postponed as 
large numbers of crew test 
positive for COVID.  

Continued on page 3.  

 Royal Caribbean Group is ready to resume construction on its new $300 
million headquarters in PortMiami that was halted due to the pandemic and 
has asked county officials for more time to complete the facility, pushing it 
back from Dec. 31, 2022 to Dec. 31, 2024.  
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Kelowna International Airport 
Director Sam Samaddar assumed 
the role of Chair of Airports Coun-
cil International – North America 
(ACI-NA), effective January 1, 
2022. Samaddar succeeds Lew S. 
Bleiweis, executive director of the 
Greater Asheville Regional Airport 
Authority. 

 “Our industry’s recovery is 
underway, but a clear path forward 
remains elusive as we continue to 
navigate the challenges presented 
by an ongoing pandemic,” said 
Samaddar in a statement.  

“But, our industry is proactive 
and resilient, so I am confident our 
brightest days are ahead.  I look 
forward to representing this inno-
vative industry and working along-
side my colleagues to advance key 
priorities over the next two years.” 
     Samaddar began his airport 
career at Vancouver International 
Airport in 1988 and began working 
for Kelowna International Airport 

as superintendent of airport opera-
tions in 1992, becoming airport 
director in 2008. 

ACI-NA also announced the 
Chellie Cameron, CEO of the 
Philadelphia International Airport, 
moved into the vice chair role. 
 
ACI-NA Board of Directors 

The rest of the new ACI-NA 
Board of Directors includes: Bryant 
Francis, Director of Aviation for 
the Oakland International Airport; 
Cindy Nichol, Director of Airports 
for the Sacramento County Airport 
System; Jason Terreri, Executive 
Director for the Syracuse Regional 
Airport Authority; Patrick Wilson, 
President of the Metropolitan 
Knoxville Airport Authority; and 
Monica Newhouse-Rodriguez, 
MBA, Managing Principal at 
Newhouse and Associates, LLC. 

Lew Bleiweis will become the 
organization’s Immediate Past 
Chair.  

Global airline capacity for 2021 
ended 35% below pre-COVID 
levels at 5.7 billion seats compared 
to 8.7 billion reported in 2019, 
reports OAG. 

 The second half of 2021 saw a 
stronger recovery than the first 
half, with global domestic capacity 
at 80% of 2019 levels due to 
markets such as China, the United 
States and Russia. Capacity was 
slowly improving until Omicron 
arrived, but OAG reports that 
global airline capacity held strong 
last week, although the rest of 
January is looking soft. 

The airline tracking service 
reports that airlines have removed 
about 11.4 million seats since the 
middle of December, with more 
cuts expected. Nevertheless, total 
capacity in January is currently 
50% above last year’s level, reports 
OAG, logging in at 366.4 million 
seats compared to 246.5 million 
last year. 
     OAG says that nearly 84 million 
seats are scheduled for operation 
this week, bringing global airline 
capacity up by 375,000 - as airlines 
transported holiday travelers home.    
     Slight reductions in North 
American capacity are reported as 
some airlines have moved to take 
schedules out for the next few 
weeks; most noticeably Southwest 
with an 11% cut in weekly capa-
city.  

However, strong capacity growth 
in Asia and Lower South America 
cover the loss of capacity elsewhere, 
resulting in 22% fewer seats than in 
January 2020.  

The OAG blog estimates that the 
total market remains around 40% 
below 2020 levels. 

Amongst the top twenty country 
markets, Mexico (+6%) and 
Colombia (+4%) – both with large 
domestic markets that have remained 
widely open during the early 
pandemic-- are both operating with 
more capacity than their pre-COVID 
levels. Brazil with capacity growth 
of 8% and Indonesia (+14%) also 
report large week-on-week growth 
with domestic capacity growing back 
strongly. 

India is another bright spot, with 
week-on-week capacity growth up 
11% (400,000 seats added). Capacity 
in India is now at nearly 90% of pre-
Covid levels putting the country in 
third place behind the United States 
and China. Japan is in fourth-place 
in terms of airline capacity, says 
OAG.  

On the down side, France cut 
capacity by 15% week-on-week. 
     Note: OAG’s Jan. 10 blog reports 
that total capacity for this week has 
fallen back to just under 78 million 
seats, a 7.2% cut over last week. 
This is one of the largest week-on-
week drops in the last six months. 
Capacity is now some 28% below 
the pre-pandemic levels and fifteen 
of the seventeen global regions 
reported cuts in capacity.  

Sam Samaddar elected Chair of ACI-NA 

Daniel-Robert Gooch to depart 
Canadian Airports Council 

Daniel-Robert Gooch, president of the Canadian 
Airports Council (CAC), will leave the organization 
at the end of this month, when he will join another 
Ottawa-based non-aviation related trade 
association. 

CAC is a division of Airports Council 
International – North America. 

As CAC president, Gooch oversaw operations of 
ACI-NA’s Canadian division, led Canadian govern-
ment affairs and communications, and coordinated 
policy, legislative, and regulatory efforts to 
effectively advance the airport industry within 
Canada.  Before being named President of the 
CAC, Gooch previously served as the CAC’s 
director of communications and policy. He has been 
part of ACI for the past 16 years.  

OAG: 2021 global airline capacity 
finished 35% down on pre-COVID levels 

OAG: SCHEDULED CAPACITY BY COUNTRY 

https://files.constantcontact.com/74d9fc57be/118f59bb-e777-4e09-93c4-81d7f552a2d6.jpg
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The cruise industry is returning 
to Hawaii this year, for the first 
time since the pandemic began two 
years ago. The Hawaii Department 
of Transportation (HDOT) Harbors 
Division has announced that it has 
executed the first port agreements 
with Carnival Cruise Line and 
Norwegian Cruise Lines (NCL) to 
formalize health and safety proto-
cols for cruise line operations in 
the State of Hawaii. 

Per the CDC order expiring on 
January 15, (copy available at  
https://www.cdc.gov/quarantine/cr
uise/covid19-cruiseships.html) 
cruise lines with capacity to carry 
more than 250 persons (combined 
passenger and crew) and itineraries 
including overnight stays are 
required to have a formal port 
agreement with local port and 
health authorities. The port agree-
ment must include a medical agree-
ment outlining evacuation of pas-
sengers or crew in need of care; a 
housing agreement should quaran-
tine, or isolation of passengers or 
crew be needed, and acknowledge- 

ment of the public health response 
resources of the local jurisdictions 
and vaccination strategies 
implemented by the cruise lines to 
minimize risk of spread of COVID-
19. 

The CDC order requires each 
ship to have on-board testing and 
medical staff to ensure proper 
prevention, mitigation, and 
response protocols and training.       

Additionally, Carnival and NCL
 have committed to full vaccination 
rates in addition to pre-board 
testing and onboard safety and 
cleaning protocols. 

In addition to the cruise line and 
CDC requirements, the State of 
Hawaii will be requiring partici-
pation in the State’s Safe Travels 
digital platform to upload proof of 
vaccination or negative test results 
for cruise lines arriving in Hawaii 
from outside the state. Safe Travels 
participation will not apply to 
cruise lines sailing inter-island. 

The signed port agreements will 
apply until superseded by a new 
agreement regardless of expiration 

of the CDC order. The agreement 
also allows the State to suspend, 
rescind, or amend the document at 
any time in case of changing 
situations. Counties may also 
implement additional restrictions at 
any time. 

“Developing these agreements 
with the goal of reducing potential 
negative impacts of cruise travel on 
our local health resources couldn’t 
have happened without invaluable 
guidance from the Governor’s 
Office, the Centers for Disease 

Control and Prevention (CDC), 
the Hawaii Department of Health 
(DOH), the Hawaii Department of 
Defense (DOD), the Office of 
Enterprise Technology Services 
(ETS), and county agencies,” said 
Hawaii Department of Transpor-
tation Director Jade Butay. 

“We appreciate everyone, 
including the cruise line represent-
tatives, coming together to finalize 
the required agreements to fulfil 
the CDC Conditional Sailing 
Order.” 

Cruises lines voluntarily halt schedules 

Continued from page 1. 
In Brazil, Brazilian Association 

of Maritime Cruises (CLIA Brazil) 
suspended cruise operations to 
Brazilian ports through January 21, 
2022, citing inconsistencies with 
the Brazilian health ministry’s 
approach to pandemic cruise 
protocols. 

The cruise industry has 
voluntarily halted operations in 
Brazil to seek alignment with 
authorities on COVID-19 protocol 
as the pandemic continues to surge. 
According to USAToday, new 
departures from Brazilian ports 
would be halted immediately, with 
current voyages being allowed to 
finish their planned itineraries.  

The decision impacted MSC 
Cruises and Costa Cruises, which 
are the only CLIA member cruise 
lines currently operating in the 
country. 
     As of last Monday, USAToday 
said that Anvisa, the Brazilian  

Health Regulatory Agency,  
reported 829 cases of COVID-19 
among crew members and passen-
gers who sailed on the five ships 
that have been operating in Brazil 
between Nov. 1 and Jan. 3.During 
the latter part of that period, 798 of 
those 829 cases emerged between 
Dec. 26 and Jan. 3, a 25-fold rise, 
according to Anvisa. 

In U.S. waters, Royal Caribbean 
Cruises and Norwegian Cruise 
Lines, among others, have canceled 
scheduled voyages over renewed 
concerns about COVID-19 
outbreaks aboard ships. 

Norwegian Cruise Line confirm- 
ed cancellations  on eight of its 
vessels with embarkation dates 
ranging from Jan. 5 through April 
23.  

In Hong Kong, cruises have 
been halted for two weeks, until 
Jan. 20, as part of new government 
measures to stem transmission of 
the Omicron variant. 

 

Hawaii signs new cruise travel agreements 

Honolulu Harbor  

Hawaii eases travel restrictions for domestic 
visitors 

In more tourism news from Hawaii, the state has announced that its 
Safe Travels Hawaii program remains in place for domestic travel from 
the continental U.S. and its Territories, with some important changes 
phasing in. 

The Hawaii Tourism Authority reports that it is no longer necessary 
for visitors to fill out the Health Form prior to arrival. 

Previously out of state visitors needed to fill it out 24 hours before 
departure and would receive a QR code once verified. 

U.S. travelers can still visit quarantine-free with proof of vaccination 
or a negative test. 

The mandatory self-quarantine period for individuals arriving in the 
Hawaiian Islands who are not fully vaccinated or do not have a negative 
pre-travel test result has been reduced from 10 days to five days, 
effective January 3, 2022. This mandate is in line with guidance from the 
Centers for Disease Control & Prevention, says the HTA. 

However, stricter restrictions are being implemented in some localized 
again. 

 

Avianca expands routes to U.S. 
Avianca Airlines has announced the launch of two new routes 

between Colombia and the U.S. and the reactivation of the Miami-
Cartagena route. In 2021, Avianca announced its plans to open 50 point-
to-point routes in 3 years. Currently, the airline operates routes from 10 
of the major cities in the United States. 

The new routes are daily flights between New York JFK and 
Cartegena, commencing on March 28; and three-times per week flights 
between Orlando and Medellin.  

The itineraries are still subject to government approval.  
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CORPORATE SUSTAINABILITY

Twenty years after its founding, 
luxury beauty brand Rituals Cos-
metics has been named a Certified 
B Corporation. This rigorous 
standard has become a leading 
sustainability certification world-
wide.  

Rituals joins a growing move-
ment of established companies that 
are using their business to build a 
more inclusive, equitable, regener-
ative economy while meeting the 
highest standards of verified social 
and environmental performance. 
There are over 4,000 B Corps in 
153 industries and 77 countries. 

Rituals' certification underlines 
that making luxury products to 
enhance wellbeing and a conscious 
lifestyle can co-exist with taking 
care of the planet. 

Raymond Cloosterman, 
Rituals Owner & Founder, 
comments: “I'm beyond proud to 
have earned the B Corp Certifica-
tion as a brand that truly fosters a 
sustainable future. At Rituals we 
strive to keep doing more and 
going further for people and 
planet, so we are truly honored to 
join a global movement of 
responsible organizations that 
want to accelerate progress on the 
shared challenges we face." 

Since its founding, Rituals' 
mission has been to support the 
wellbeing of its consumers by 
turning everyday routines into 
more meaningful moments; to help 
people slow down and rediscover 
happiness in the smallest of things.     

By offering an extensive collec-
tion of affordable luxury home and 
body products, Rituals says it 
hopes to inspire consumers to step 
away from the hectic frenzy of 
everyday life; to pause and create a 
moment in their busy day that is 
focused on personal wellbeing. 

In addition to being passionate 
about the wellbeing of consumers 
and fans, Rituals is dedicated to 
looking after the wellbeing of the 
world and its resources, and has 
outlined three pillars to guide it: 
Clean, Conscious and Caring. 

 

Melvin Broekaart, Rituals 
Director Global Travel Retail, 
adds: "Achieving B Corp status, 
the gold standard of environ-
mental and social certification, 
proves that we at Rituals are 
serious about our responsibilities 
as a global well-being brand. 
Traveling consumers are actively 
seeking brands with proven 
sustainability credentials and we 
are hugely proud to join a select 
few B Corp certified brands in 
travel retail that are committed to 
driving a sustainable future for 
our industry.” 
 
CLEAN: 70% of Rituals products 
contain more than 90% of natural 
origin ingredients; all products are 
evaluated with Rituals' Clean & 
Conscious tool on circularity, 
biodegradability, CO2 footprint 
and natural origin; all products are 
cleanly formulated and dermato-
logically tested to ensure they are 
efficacious and safe for the skin. 

 
CONSCIOUS: For every collec-
tion, Rituals offers refill options for 
body creams, hand wash, fragrance 
sticks, car perfume and skin care. 
Using a body cream refill saves up 
to 70% on CO2, 65% on energy 
and 45% on water. Rituals has also 
shifted most of its PET packaging 
to recycled plastics; 95% of 
products are produced in Europe. 
Rituals only works with respon-
sible suppliers and actively moni-
tors and encourages suppliers to 
continuously improve their social 
and environmental performance. 
All of Rituals' own stores and 
offices run on green electricity and 
energy saving LED lights. Water-
saving appliances are used in 
stores. 
 
CARING: Rituals supports social 
initiatives including Tiny Miracles, 
a charity that works with 
impoverished women in Mumbai, 
since 2011. Rituals also founded 
SuperChill, a foundation which 
brings mindfulness to children at 
 

school. The company's Diversity & 
Inclusion board reflects Rituals' 
culture, sets up programs and aims 
to reach gender balance - currently 
60/40% - in senior management 
(International MT) by 2023. All 
head office employees contribute to 
at least one Karma Day every year 
- more than 7,500 hours volun-
teering time. 
 

Looking ahead, Rituals' has 
announced a number of additional 
main goals: 
* In 2022, Rituals will aim to refine 
its Greenhouse Gas (GHG) emis-
sions targets under Scope 1 (direct 
emissions), Scope 2 (indirect 
energy-related emissions) and 
Scope 3 (all indirect emissions of  

the company's value chain) to align 
with the scale of reductions 
required by The Paris Climate 
Agreement, leading the brand to 
Net-Zero: make extensive carbon 
reductions as soon as possible, and 
then neutralize the residual 
emissions left 
* By 2023, all formulas will be 
made of at least 90% natural origin 
ingredients 
* By 2025, all products and 
packaging will be refillable, 
recyclable and/or made from 
recycled materials 
* By 2025, the average product 
assessment score on the Clean & 
Conscious tool, Rituals' product 
evaluation tool, will increase from 
63+ to 80+. 

Rituals steps up with B Corp Certification and  
“Clean, Conscious & Caring” philosophy  
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Essence Corp 
has an immediate opening for a  

COMMERCIAL ASSISTANT  
This position provides daily support in the department by 

ensuring high levels of communication and performance with 
internal and external customers.  

The ideal candidate must be fluent in English & Spanish with an 
advanced level of Excel skills. Highly proficient in the ability to 

complete Sales Analysis and Forecasting Reports.  
Responsibilities include but are not limited to key administrative 

tasks, order processing and customer support.  
Must possess strong organizational skills, self-driven, team 
player, and have the ability to multi-task in a very fast paced 

environment.  
Interested candidates may send resumes to 

 Leana Wade  
LWade@essence-corp.com 

 

m1nd-set marks 15th anniversary with new logo and corporate identity   
Swiss travel retail research firm 

m1nd-set is marking its fifteenth 
anniversary with a refreshed 
corporate identity, new logo and 
redesigned website at m1nd-
set.com.   

Still in its signature pink, the 
new logo accentuates the travel-
centric nature of m1nd-set’s 
business with the new tagline 
“research beyond borders” and 
an upward pointing airplane.  

Both elements have been added 
to highlight the global nature of the 
business, as well as the agency’s 
trademark customer service 
approach to business, says the 
company.  

Co-founded in early 2007 by 
CEO Dr. Peter Mohn with former 
partner David Perroud (who sold 
his stake in early 2020), m1nd-set 
has grown to be the industry leader 
in travel and travel retail research 
over the past 15 years.   

The company has built an 
exclusive global database of over 
750,000 international travelers 
from more than one hundred 
nationalities, all of whom have 
been recruited at airport departure 
gates.  

This sizeable database, along 
with m1nd-set’s Business 1ntelli-
gence Service (B1S) datamining 
tool, has enabled the agency to 
service 115 clients over the past 
decade and a half, with detailed 
consumer insights through both 
tracking and ad-hoc research 
projects.  

m1nd-set is also able to offer 
clients unique and exclusive access 
to international travelers through 
airside access in more than 60 
airports worldwide.   

m1nd-set’s clients include 
airline manufacturers, airlines, 
airports, retailers and brand-owners 
from all categories in global travel 
retail, located across all continents.  

 
Research beyond borders 

Anna Marchesini, Business 
Development Head at m1nd-set, 
who coordinated the rebranding 
process, explains the new branding 
concept.  

“Among the most regular 
feedback our clients give us is the 
way in which we at m1nd-set go 
out of our way to meet clients’ 
needs and surpass their expecta-
tions. The ‘research beyond  

borders’ tagline in the logo also 
reflects this reputation m1nd-set 
has earned over the past fifteen 
years -- that we regularly go 
beyond the call of duty,” she says.   
 
Tracking airline satisfaction  

In addition to the shopper 
insights, m1nd-set has developed 
the world’s largest syndicated 
airline satisfaction program, which 
it has conducted in partnership with 
IATA since 2010. More than 25 
leading airlines subscribed to 
m1nd-set’s exclusive “airs@t” 
program until the pandemic hit the 
airline industry.   
 
Continued focus on TR 

CEO Peter Mohn points out that 
its focus on travel retail has helped 
it weather the travel standstill 
caused by the pandemic:  

“We founded m1nd-set when 
marketing intelligence and in-depth 
shopper insights in travel retail 
were relatively rare and used only 
infrequently. We have grown our 
business essentially around travel 
retail however, and the travel retail 
shopper insights specialization has 
been an incredibly strong growth 
pillar for us.  

“Had we diluted our business to. 
conduct consumer research across   

  

other sectors, we would not have 
been able to bounce back from the 
pandemic with the healthy 
recovery we are currently seeing,” 
he said.  

Clara Susset, m1nd-set’s Chief 
Operating Officer, who joined 
m1nd-set nine years ago, explain-
ed how shopping changes will 
make this research even more 
critical: “The global pandemic has 
brought about a significant shift in 
behavior among all shopper 
segments.  

“Travel retail industry stake-
holders need reliable and relevant 
shopper insights on consumer 
behavior in the context of this 
pandemic, which continues to 
impact the way consumers are 
planning their travel and shopping 
when traveling.”   

Mohn added: “The past six 
months have been very positive for 
m1nd-set and we are pleased to 
start the new year with three 
additional members of the team 
starting early 2022.  

“We look forward to further 
positive revival of the business as 
we continue to service the industry 
with our insights and the new 
events part of the business, the 
successful TR Consumer Forum, 
the second edition of which will 
take place in September 2022.”  


