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Inaugural Virtual Travel Retail Expo announced  
by The Moodie Davitt Report 

SUNIL TULI ELECTED APTRA PRESIDENT -
AS GRANT FLEMING LEAVES INDUSTRY 
 
 
 
 
 
 
 
 
 
 
 

 
     Sunil Tuli has been elected as the new President 
of APTRA (Asia Pacific Travel Retail Association), 
a position he previously held for three consecutive 
terms from 2007 until 2013. Tuli, a founding board 
member of APTRA, is Group Chief Executive of 
King Power Group (Hong Kong) and considered one 
of the most experienced and respected senior 
executives in the global Travel Retail industry.  

Tuli is replacing current APTRA President Grant 
Fleming, who is stepping down from his presidency 
of APTRA as he prepares to leave his position as 
Head of Strategic Development – Asia at Lagardère 
at the end of April 2020. He will be taking a new 
role with a global business outside Travel Retail.  

Commenting on Grant’s departure, Sunil Tuli 
said. “On behalf of the APTRA board, I’d like to 
wish Grant every success in his new venture and to 
thank him for his leadership since May 2019, 
especially during the unprecedented challenges of 
the last 3 months.  

“Grant has spearheaded APTRA’s campaign 
across Asia Pacific, making a powerful case for the 
vital role Travel Retail plays in the wider economy 
in terms of employment and contribution to GDP.  
His drive has focused on gaining Government 
commitment to include Travel Retail in financial 
support packages, engaging valuable news media 
across the region and galvanizing greater involve-
ment from APTRA members such as equipping them 
with the tools to target governments direct. I will 
build on Grant’s call to action and am asking for the 
support of everyone in the travel retail community.” 

Tuli continued: “There has never been a more 
critical time for all industry players to work together 
and, if you're not involved in supporting our various 
associations, then please consider how you could 
help. APTRA is at its strongest member number 
since inception 15 years ago, meaning we have a 
tremendous power base to harness when our 
members join with APTRA to actively target their 
governments and political contacts, adding to the 
volume that Travel Retail must be included in 
financial support measures for the aviation industry.” 

Continued on page 2

 

                 Sunil Tuli                        Grant Fleming 

TFWA says Cannes will go on – but with changes  
The Tax Free World Association has 

announced that the 2020 TFWA World 
Exhibition & Conference will take place as 
scheduled in Cannes on September 28th – 
October 2, albeit with a number of sweeping 
changes to the pricing, format and structure 
of what is normally the main business event 
of the year on the travel retail calendar. 

In a letter to members and exhibitors, 
TFWA wrote: “Our mission is to provide a 
platform for our industry in good times and 
bad, and it is with this in mind that the 
TFWA Board and Management Committee 
have agreed to take a number of steps that we 
trust will ensure that the TFWA World Exhi-
bition & Conference 2020 can provide an 
opportunity for our exhibitors and visitors to 
meet and plan the recovery ahead.” 
     Among the more important changes is a 
30% reduction in the cost of Exhibitor stand 
charges (per square meter), free registration 
 

for all delegates, whatever their sector of 
business, and greater focus on business. The 
TFWA i.lab will be relocated within the 
Palais des Festivals. 
     Along these lines, all leisure and social 
activities on Sunday have been cancelled, as 
well as the Premium Evening on Thursday. 
     The timing and format of the Conference 
is also being reviewed, said the TFWA 
announcement, and hotel rates will be 
significantly reduced. 

 “This crisis is undoubtedly the most 
severe our industry has ever faced, and we 
know that 2020 will prove an exceptionally 
tough year for all our members and partners. 
The steps we are taking are designed to help 
our exhibitors and visitors, and to ensure we 
can provide the event our industry needs to 
recover and regroup,” said TFWA President 
Alain Maingreaud. 

Please see more follow-up on page 2.  
 

Extraordinary times call for extraordinary 
solutions and the current pandemic assailing 
the world is certainly spurring the travel retail 
channel to search for creative new ways to do 
business.  

The Moodie Davitt Report, for one, has 
announced plans for a Virtual Travel Retail 
Expo, to be held on September 9-11, and then 
on into October, which is attracting important 
interest throughout the industry. Travel 
Markets Insider is proud to have signed on as 
a media partner for this inaugural and ground-
breaking event.  

The event replaces the 2020 Airport Food 

& Beverage (FAB) Conference & Awards, 
previously scheduled for September 2-3 in 
Istanbul. It will now also integrate the 
inaugural Sightlines Airport Advertising & 
Communications Awards & Workshop, and 
house a retailer and brand pavilion and will 
take place in September and October. 

The organizers report that more than 80 
brand companies have registered their interest 
in taking a ‘Virtual Stand & Experience.’  
Travel retailers, food & beverage operators 
and airport companies have expressed their 
commitment to attend.  

Continued on page 3.  
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Sunil Tuli elected president of Asia association 
APTRA, as Grant Fleming sets down  

Continued from page 1 
Commenting on his departure from the Travel Retail industry, 

Grant Fleming said: “The last 15 years have been tremendously 
exciting for the industry and I’ve had many rewarding oppor-
tunities, especially with Lagardère Travel Retail - an inspiring 
business with great leadership, boundless ambition and extensive 
creativity - during a transformational journey as one of the world’s 
leading travel retailers and F&B operators.   

“I have witnessed a dynamic, positive shift of the Travel Retail 
industry and have enjoyed being part of those changes on a global 
stage.  

“Representing APTRA as President has been an enormous 
honor. I’m pleased to pass the reigns to Sunil’s capable hands. 
Despite the current crisis, Travel Retail in Asia Pacific is, without 
question, the most dynamic region in this industry and I have 
every faith in its potential to recover and grow even stronger, 
sooner or later.   

“In these tough times, I want to encourage all businesses in 
Travel Retail to be more actively involved in the campaign right 
now. Here in Asia and the Pacific the industry is stretched by the 
diversity of its players, broad geography and the wide spectrum of 
political stake-holders. I believe the unique, collective view and 
commitment of independent associations such as APTRA, and our 
sister associations around the world, acting for all aspects of the 
industry, are essential – now is the time to support the industry; 
your individual actions and responses will be all the stronger for 
sharing expertise and working together.” https://www.aptra.asia/ 

 

TFWA President Maingreaud: “We would not be fulfilling our mission if we did not make 
every effort to make Cannes happen”  

TFWA President Alain 
Maingreaud held a virtual press 
briefing on Fri-day afternoon (Paris 
time) to ad-dress industry questions 
following the announcement that 
the 2020 Tax Free World 
Exhibition would take place on 
Sept. 28-Oct. 2, as well as reveal 
more details of the event. 

Most questions dealt with the 
precautions that would be taken to 
ensure the health and safety of 
attendees – many of whom would 

presumably be coming from coun-
tries that have been so hard hit by 
COVID-19.  

Maingreaud emphasized that 
the Association was monitoring 
the situation very closely, together 
with the city of Cannes, and talk-
ing to exhibitors every day, and 
that the event will proceed only if 
the health situation permits.  

Whether the event does in fact 
take place will be determined by 
the sanitary situation, he said: 
“Depending on the situation in the 
weeks and months to come, we 
must be 100% convinced that we 
have the right conditions.”  

 Holding the event will also 
depend on the response of the  
exhibitors taking part, he said 

 “Registration has just started 
so we do not have a clear picture 
on the exhibitor side [as yet], but 
we will monitor the situation very 
closely,” he said.   

 

He also stated that if the Asso-
ciation makes the decision to 
cancel the event, it will probably 
be announced before summer. 

In summation, Maingreaud 
said: “These are difficult times for 
all of us in the industry. I know 
that you are asking, as we are, for 
the event in Cannes to go ahead 
under the best possible conditions.  

 
 
 
 
“TFWA owns the event, 
but it belongs in some  
ways to the entire  
industry and this is why 
we are doing everything 
in our power to make it  
take place. The atmo- 
sphere that we generate 
together in Cannes is  
special. Certainly it is  

where business is done but also 
where friendships are made and 
that spirit is more important than 
ever this year, we believe.  
     “We are not underestimating 
the challenges ahead of us but we 
would not be fulfilling our 
mission if we did not make every 
effort to make Cannes happen.”   

 

“We are adapting to 
a new situation.” 
        Alain Maingreaud  
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 Inaugural Virtual Travel Retail Expo announced by The Moodie Davitt Report 

 

Seva Group is a landmark 
partner of the event and many 
leading travel retailers have already 
committed to sending their full 
management and buying teams. 
They include China Duty Free 
Group, Dubai Duty Free, King 
Power Group (HK), King Power 
International (Thailand), King 
Power Traveler, Ontario Inter-
national Airport (California), Qatar 
Duty Free, Shenzhen Duty Free, 
3Sixty Duty Free and Aer Rianta 
International, and the  list grows 
daily.  

 
Live component & 30-day 
showcase 
     The ‘live’ component of the 
Expo has now been extended to 
three days (scheduled for Sept. 9-
11, but adjustable in light of an 
evolving COVID-19 situation), 
followed by a 30-day follow-up 
showcase when all Virtual Exper-
ience Stands will remain online 24 
hours per day. 

The Travel Retail Virtual Expo, 
Symposium and Awards event is 
being driven by VFairs, a long-
established 5-star rated virtual 
event platform. The Moodie Davitt 
Report has entered into an agree-
ment with VFairs that will enable 
delegates from all over the world to 
visit exhibitors, enter a private chat 
room with them, view products in 
brochure, video and pictorial form 
and much more in a private 
business format. All exhibitors will 
receive a full ROI analytics and 
lead report detailing all attendees 
who visited their virtual stand. 

Delegate attendance will be free 
to airports, retailers and other com-
mercial service providers, and 
brands, thus ensuring that these key 
sectors of the travel retail commun-
ity can get together without having 
to leave their desks,” said The 
Moodie Davitt Founder & 
Chairman Martin Moodie. 

“With the COVID-19 outbreak 
still raging in much of the world 
and all industry stakeholders 
reeling from the commercial 
impact of the related travel crisis, 
we felt it inappropriate to host our 
planned physical events as early as 
September,” he said. 

 

Last week, The Moodie Davitt 
Report announced that it had 
appointed Singapore-based 
integrated retail, marketing and 
design agency FILTR as its Virtual 
Stand & Experience Partner for 
event. 

FILTR, which already works 
with a range of brands across 
global travel retail, will provide an 
Account Manager for every exhi-
bitor to guide them through all the 
technical aspects of the Virtual 
Stand & Experience creation and 
ensure that their presentations are 
curated to a high standard. FILTR 
will also provide a full press center 
service at the expo to ensure 
maximum visibility worldwide for 
exhibitors. 

The Virtual Expo will be zoned 
by areas such as digital and 
technology; health & wellbeing; 
beauty; wines & spirits; hospitality 
(F&B to lounges to airport hotels); 
fashion & accessories; confec-
tionery and fine foods; and watches 
& jewelry. 

 
Accessible pricing  

Three Virtual Stand & 
Experience options are available to 
suit various budgets, in a pricing 
structure that very much reflects 
the difficult times in which the 
industry finds itself. Pricing tiers 
are differentiated by number of 
virtual touchpoints, size and 
location, starting at US$7,500 for 
Silver and rising to US$25,000 for 
Platinum. 

There are no hidden costs to 
provide a high-quality presentation, 
though if an exhibitor has unique 
curated needs, additional services 
are on offer from FILTR. 

 
Strong regional support 

  Regional trade associations, 
including ASUTIL and ACI, are 
also supporting the initiative. 
ASUTIL for example, is providing 
complimentary access to the Vir-
tual Expo to all its retail members 
(exhibitors are encouraged to 
provide multi-lingual materials on 
their Virtual Stands). The Moodie 
Davitt Report has made available 
free promotional facilities at the 
Expo to support the membership 
drives, role and events of leading 
associations (including TFWA) and 
will also make a substantial com-
mitment to a nominated sustain-
ability cause under the event’s 
environmentally friendly creden-
tials. 

“This is a show for our times. A 
complement to existing ‘physical’ 
shows such as The Trinity Forum 
and TFWA World Exhibition, it is 
an environmentally friendly, cost-
conscious show that brings together 
the whole airport eco-system from 
retail through food & beverage and 
airport advertising.  

“The technology is proven and 
easily manageable, the cost base 
hugely attractive, the potential 
buyer reach vast,” says Martin 
Moodie. 

 

 “We are thrilled with the reac-
tion to date. The industry trusts us 
to deliver a very different kind of 
experience and we will do exactly 
that,” Moodie continues. 

Each exhibitor will receive  
complimentary advertising in the 
official Moodie Davitt Virtual 
Travel Retail Expo Guide as well 
as maximized publicity through 
The Moodie Davitt Report and 
official media partners, which to 
date include Chinese WeChat B2C 
platform Globuy, Vane Media of 
the US, and Travel Markets 
Insider. Travel retail filmmaker, 
Peter Marshall of Marshall Arts 
and TRUnblocked, will be 
providing bespoke services to 
those seeking additional video 
collateral for the Expo at a special 
exhibitors’ rate. 

Note: Exhibitor registration 
for the Moodie Davitt Virtual 
Travel Retail Expo opens on 
April 20. Places are limited. To 
pre-register your interest in 
advance as either a delegate (for 
which registration opens later) or 
as a potential exhibitor, please 
contact Gemma Aldridge at 
Gemma@moodiedavittreport.com 
and/or Martin Moodie at 
Martin@MoodieDavittReport.com 

A full schedule and program is 
currently being finalized. Please 
contact Sarah Genest at  
Sarah@MoodieDavittReport.com  
or Martin@MoodieDavittReport.co
m if interested. 
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 ASUTIL preparing for “the day after”  

South American Duty Free 
Association ASUTIL continues to 
work diligently with its members 
and other industry partners looking 
for ways to ease the financial 
burden on retailers as a result of 
the coronavirus pandemic that is 
decimating travel and travel retail. 

“People are afraid to travel. The 
world has stopped. The industry 
has stopped,” said ASUTIL 
Secretary-General José Luis 
Donagaray, during a press briefing 
last week. “Business on the borders 
is zero,” he added. 

ASUTIL has joined with 
Airports Council International 
Latin America (TMI Vol. 21 No. 
12) to urge Latin American 
governments to issue financial 
relief to the airports sector and to 
business partners including duty 
free retailers, in the face of the 
devastation to the industry. 

“The industry is suffering. The 
ASUTIL Board has had meetings 
with operators, suppliers and other 
groups like ACI-LAC and the Duty 

Free World Council asking our 
governments for help,” said 
Donagaray.  

“We have two goals: the safety 
of our employees and trying to 
extend the business in some way,” 
he said. 

Among the proposals ASUTIL 
has been exploring are ways to 
defer paying guarantee revenue and 
rents to airports, and suspension of 
tax payments. 

Faced with such additional 
issues as product expirations, the 
Association is asking its stores to 
donate to people in need at the 
same time it is exploring such 
short-term solutions as online 
sales, perhaps with a special 
allowance people might use pre-
travel or without travelling.  

“This may allow us to keep a 
small proportion of the business 
going on,” he commented.  

“This is a moment of solidarity. 
We are all preparing for the day 
after. We don’t know when that 
will be, but it will be. It is the now 
we are trying to survive,” noted 
Donagaray, reminding the 
journalists that the industry in Latin 
America has weathered many 
crises in the past.  

At this time, ASUTIL is still 
planning to hold a border duty free 
conference in November, says 
Donagaray, and is currently 
working on details.  

“Our message is that ASUTIL is 
working, the board is working. 
This is when the Association can 
show its value,” he said. 

Jose Luis Donagaray 

Simon Roffe departs from  
Halewood Wines & Spirits 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

“Clearly, I am very keen to 
chase the next opportunity and to 
use my broad experience in new 
projects,” continued Roffe. “This is 
a very challenging time for our  
industry, and one the like of which 
we have never experienced before, 
but it is also a great time for brands  
to plan ahead so that they will be in 
a position to benefit when normal-
ity returns.” 
 

    *     *     *     *     * 
Eamon Prunty joined Halewood 

in December 2018 in the European 
Export Business and for the last 
year has been focusing on travel 
retail distribution development in 
the UK and Europe. His new role 
will give him a global remit, 
working closely with duty free & 
travel retail business partners in all 
channels globally. 

Halewood Wines & Spirits is 
the UK’s largest independent 
alcoholic drinks manufacturer and 
distributor.  

Family-owned, Halewood’s key 
brands include award-winning 
Whitley Neill Gin, J.J. Whitley 
Gins and Vodka, Crabbie Whisky, 
Dead Man’s Fingers Rums, Peaky 
Blinders Spirits, City Of London 
Distillery, Liverpool Gins, 
Marylebone Gin, Aber Falls 
Distillery, Crabbie’s Alcoholic 
Ginger Beer, The Pogues Irish 
Whiskey, Red Square Vodka. 

To see TMI’s exclusive inter-
view with Simon Roffe about 
Whitley Neill’s growth in the 
Americas, please click here.  

 
 

                 Simon Roffe 

LVMH organic revenue down -17% in 1Q2020 
LVMH Moët Hennessy Louis Vuitton recorded revenue of 10.6 billion 

Euros for the first quarter of 2020, down 15% compared to the same 
period in 2019 (-17% on an organic basis).  

By product group, Selective Retailing was down 26% in organic 
revenue in the 1Q, with all the Sephora stores closed in China for most of 
the quarter, and those in Europe and the U.S. closed since mid-March. 
DFS experienced a significant decline in activity in most destinations as a 
result of the suspension of international travel. Online revenue signify-
cantly increased over this period, says the company. 

Wines & Spirits organic revenue was down 14%; Fashion & Leather 
Goods revenue fell by 10%; Perfumes & Cosmetics revenue decreased 
19%; and the Watches & Jewelry business group recorded a 26% drop in 
organic revenue.  
     Despite the fall in revenue, Bernard Arnault, Chairman and Chief 
Executive Officer, says that the “LVMH group maintains good resilience 
in the face of this worldwide challenge.” 

Halewood Wines & Spirits has 
confirmed a number of changes to 
its business structure as a result of 
the “significant financial impact of 
the coronavirus pandemic.”  

As well as changes throughout 
its International markets, the com-
pany has also confirmed Simon 
Roffe, Managing Director Global 
Travel Retail, will leave the 
business at the end of April. Roffe 
had very successfully launched the 
Halewood Wines & Spirits 
portfolio, including Whitley Neill 
Handcrafted Dry Gin, in global 
travel retail.  

The management of Halewood’s 
travel retail unit will be transferred 
to Eamon Prunty as of May 1, 2020.  

Roffe commented: “I am very 
sad that the Halewood chapter in 
my career has come to an end. It 
has been a very different journey 
from my previous roles in large 
multinational drinks companies, but 
a fabulous one.  

“To have developed Whitley 
Neill from a zero base to the 
position of one of the leading 
premium gins globally across the 
duty free & travel retail network is 
something of which I am especially 
proud. I would like to thank per-
sonally all the marketing agency 
partners, trade agents and 
distributors as well as the wider 
duty free & travel community for 
believing in me … and for suppor-
ting that success. 

“In what has been, essentially, a 
start-up business, I have been able 
to draw on all the good practices, 
principles and contacts from my 
days at Diageo and Rémy Cointreau 
but, more importantly, have had to 
take a firm “hands-on” approach 
and that has been particularly 
enjoyable. 
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Airport Boards approve financial relief plans for concessionaires and 
business partners at Miami, Orlando and LAWA  

Airports in Miami and Orlando, 
Florida and Los Angeles, Califor-
nia have granted some level of 
financial assistance to their conces-
sionaires, business partners and 
airlines in response to the unexpec-
ted and steep declines in passenger 
traffic due to the global corona-
virus (COVID-19) outbreak. 

 
Miami 

In Miami, the Miami-Dade 
Board of County Commissioners 
approved a $64.8 million relief 
plan on April 7 for the County’s 
business partners at MIA. 

Passenger traffic has fallen by 
90% and most of MIA’s conces-
sion locations have been closed 
since March, said County Mayor 
Carlos A. Gimenez in a statement 
released by MIA. 

The relief plan will provide 
financial assistance to airlines, 
concessionaires, car rental com-
panies, cargo handlers, fixed base 
operators, general aeronautical 
service permittees, and any other 
tenant in the County’s airport 
system currently in financial 
distress.  

The plan will also require those 
receiving any assistance to provide 
similar relief to their subtenants 
and/or subcontractors.  
     MIA’s relief plan is initially for 
three months retroactive from 
March 1, 2020 through May 31, 
2020. It provides three forms of 
relief: deferral of monthly rent pay-
ments and other related charges for 
passenger and cargo airlines and 
ancillary businesses, with interest 
charged on deferrals extending 
beyond MIA’s annual reporting 
period; waiver of minimum annual 
guarantee (MAG) monthly pay-
ments, monthly rent and other 
related fees for operators contrac-
ted to pay rent, MAG and a percen- 
tage fee, while still requiring such 
operators to make payments based 
on a percentage of gross revenues; 
and for all other concessionaires, 
car rental companies and opera-
tors, waiver of the MAG monthly 
payments and other related fees, 
while still requiring payments 
based on a percentage of gross 
revenues.   

 

The airport has the authority to 
extend the relief terms for an 
additional three months. 

 
Orlando 

In Orlando, where Orlando 
International airport has also seen 
a 90% drop in passenger traffic in 
the two week period from March 
28-April 8, the Greater Orlando 
Aviation Authority (GOAA) Board 
approved deferring approximately 
$17 million in payments due from 
airlines, in-terminal concession-
aires and on-site rental car opera-
tors in May 2020.  

Further actions will be presen-
ted and considered at upcoming 
board meetings. 

Phil Brown, Greater Orlando 
Aviation Authority CEO, pledged 
that the Board would continue to 
review the situation for its conces-
sion partners and that this action 
was “the first step” in providing 
some relief, according to a state-
ment released by the GOAA. 

Orlando International Airport 
should receive $170 million from 
the CARES Act Airport Grant 
Program. This is the second 
highest grant behind Miami Inter-
national’s $207 million.  

Overall, Florida airports are 
scheduled to receive more than 
$896 million in federal assistance. 
The money is part of a $10 billion 
national outlay to 100 U.S. airports 
to help fund the continued 
operations of the nation’s airports. 

 
LAWA 

The big change at Los Angeles 
International Airport allows con-
cessionaire partners, which include 
DFS Group, Hudson and 
HMSHost, among others, to pay 
percentage rent rather than a min-
imum annual guarantee (MAG) 
from April 1 through June 30 as a 
result of passenger traffic declines 
due to the coronavirus pandemic. 

The resolution was one of 
several approved on April 16 by 
the LAWA Board of Airport Com-
missioners. 

In its argument for the resolu-
tion submitted to the BOAC on 
April 9, airport management said 
in part: 
 

 “Due to the decline in passen-
ger traffic, concession sales have 
fallen below the percentage rent 
threshold, and all concessionaires 
are now subject to MAG rent 
payments.  

“At this time monthly guaran-
teed rent payments now greatly 
exceed monthly total sales. Paying 
MAG rent in excess of their 
monthly earnings, in addition to 
paying required salary and benefits 
with depleted earnings is not 
sustainable for our concessionaire 
business partners.” 

Traffic for the first week of 
April was down roughly 95% 
compared with the previous year, 

said management in its report. 
The resolution also approved a 

revision of the payment terms for 
all concession agreements listed on 
its Attachment 1 to allow deferral 
of payment of percentage rent until 
July 1, 2020 through December 31, 
2020 in equal monthly install-
ments, among other provisions for 
car rental companies and airline 
terminal tariffs.  

LAX will receive $323.6 
million from the CARES Act, to 
help cover costs, including debt 
service payments, payroll and 
other operating expenses. Van 
Nuys Airport (VNY) will receive 
$157,000.  

A PHOTO ESSAY

The eerie stillness of empty airports
The figures cited in the article on this page are staggering and nearly 
incomprehensible. Air passenger traffic at these three major U.S. airports 
are reported to be down between 90 and 95% from the same period last 
year – and they are not alone. For an idea of what this looks like in 
reality, TMI is sharing some striking photos provided by Travel Retail 
Distribution Group over the past two weeks. More photos on next page.  

Top: Seattle Tacoma International Airport (Sea-Tac), April 10, 2020. 
Bottom: New York’s JF Kennedy International Airport, Terminal 8, April 
4, 2020 (Terminal 7 has been closed and flights relocated to Terminal 8.)   
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A PHOTO ESSAY 

The eerie stillness of empty airports 

New York’s John F. Kennedy International Airport, Terminal 8 on April 4, 2020. Photos were shot by an American 
Airlines employee and shared by Travel Retail Distribution Group.  

Sea-Tac Airport, Washington, April 10, 2020; shared with TMI by Travel Retail Distribution Group.  


