
U.S. extends non-essential travel 
restrictions at land border with  
Canada & Mexico until September 21 

The United States announced that it is extending travel 
restrictions at the Canadian border for at least another month.   

The Department of Homeland Security (DHS) tweeted 
Friday morning that the U.S. is extending restrictions on non-
essential travel at their land and ferry crossing with Canada and 
Mexico through Sept. 21. 

The current restrictions were due to expire on Saturday, 
August 21.  

Travel restrictions at land ports of entry between the United 
States and Canada were first implemented in March 2020. On 
August 9, 2021, Canada reopened the border to allow 
vaccinated Americans to enter. The United States has not 
reciprocated to allow Canadians to cross the border into the 
U.S.  

“This is devastating news for land border #DutyFree stores 
in Canada that depend on tourism and traffic crossing into the 
U.S.,” tweeted the FDFA in response.  

See more reactions on page 2.  
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Wage Subsidy (CEWS) and Canada 
Emergency Rent Subsidy (CERS). These 
programs, which are now winding down, 
have allowed many businesses to survive 
the first 18 months of the pandemic.  

“We had been advocating [for 
assistance] as part of the Hardest Hit 
coalition, of which FDFA is a founding 
member, and I am on the Steering 
Committee. We have been working very 
closely with the Coalition almost since 
the beginning of the pandemic,” explains 
Barrett. 

“Our Coalition has been lobbying the 
government, saying that they can’t wind 
these programs down for those of us that 
are hardest hit, because we haven’t 
started to recover yet. We are not going 
to start to fully recover until 2022, really, 
because we already missed our high 
summer season.”  

Barrett says that the Coalition went to 
the government with a program that 
would continue the CEWS Wage 
Subsidy program for business that are 
40% down in revenue, or more.  

“Which we clearly qualify for,” she 
noted.  

While the language in the pledge does 
not specify “duty free,” the industry is 
covered as part of this hardest hit 
Coalition, said Barrett. 

“We expect, in principal, the 
assistance could be much like the wage 
subsidy program targeted for those who 
are 40% down or more.  

“We need something to replace the 
wage subsidy, or to extend it, 
understanding that it is a very expensive 
program for the government, and they 
can’t extend it the way it is now. It needs 
to be adjusted for the hardest hit.” 

 Barret says that as Canada is now 
heading into an election, the Liberal 
Party has put the bridge program on the 
party platform.  

 “This is what the government has 
pledged to do if they are re-elected. This 
is good news for us. We don’t have a 
crystal ball about the election, but the 
fact that all the parties are starting to put 
such assistance on their platform shows 
they understand it is something that 
needs to be addressed. It is very good 
news.”  

 

The Liberal Party in Canada, led 
by Prime Minister Justin Trudeau, 
last week pledged to provide a 
bridge program to sustain Canada’s 
hardest hit businesses, which 
includes the operators of Canada’s 
land border stores. The pledge will 
help the tourism, hospitality, con-
ventions and festival sectors  
survive the enduring impacts of the 
COVID-19 pandemic, said the 
FDFA in a joint statement issued 
with the Hardest Hit Coalition on 
Aug. 16.  

Prime Minister Justin Trudeau 
triggered a new election as he seeks 
to capitalize on Canada being one 
of the most fully vaccinated 
countries in the world. Trudeau is 
seeking to use that accomplishment 
to win a majority of seats in 
Parliament. The election would be 
held on Sept. 20. The pledge to the 
Coalition of Hardest Hit Industries 
is part of the Trudeau party’s 
election platform.  

“The commitment made in this 
announcement will help to ensure 
the survival of our industry,” said 
Beth Potter, President and CEO of 
the Tourism Industry Association 
of Canada. “Six in ten of our coali-
tion members said they would not 
survive without this kind of 
transition support.  

“We have been advocating for a 
tailored, sector specific support 
program to ensure that Canada’s 
tourism economy can recover. This 
program would help get us there.” 

Although Canada opened its 
land borders to fully vaccinated 
Americas for non-essential travel 
on Aug. 9, 2021, international, 
business and government travel is 
expected to only slowly resume 
this fall. The forecast is another 8 
months almost as bad as the pre-
ceding 18 months of the pandemic, 
said the statement.  

 FDFA Executive Director 
Barbara Barrett tells TMI that 
details have not been announced, 
but she is hoping for some form of 
extension to Canada’s Emergency 

Frontier Duty Free Association cheers pledge of support for “hardest hit” industries 
from Canada’s Liberal party 



   

Peace Arch Duty Free Shop at 
the Peace Arch border in Surry, 
British Columbia is one of the 
Canadian land border duty free 
stores that is now open for regular 
business. 

After being closed since March 
of last year due to the COVID-19 
pandemic, which only allowed 
essential traffic and trucking to 
cross the border, Peace Arch 
reopened on August 12 after the 
Canadian government amended the 
travel restrictions to allow all 
Americans who are fully vaccine-
ated to enter Canada, effective 
August 9.  

The closure of the duty free 
shop has meant a substantial loss, 
reported the company in a state-
ment, as it was required to continue 
to pay its lease payments and a 
huge inventory write-off. 

The company expects to wel-
come American visitors at this 
time, but with the announcement 
that the U.S. government has not 
reciprocated and reopened the U.S. 
border to Canadians, Peace Arch 
and the land border duty free 
operators will have to wait at least 
another month to serve their all-
important Canadian customers.  
     Meanwhile, Peace Arch Duty 
Free has been monitoring the 
traffic movement entering Canada 
and expects a moderate restart. It 

Reaction critical of the U.S. 
decision to extend the land border 
travel restrictions with Canada and 
Mexico was swift.  

U.S. Congressman Brain 
Higgins (NY – 26) who serves as 
co-chair of both the Northern 
Border Caucus and the Canada-
U.S. Interparliamentary Group 
released the following statement in 
response:  

“The U.S. – Canada relationship 
is integral for our economies and 
life-quality. The failure to make 
opening the border the priority that 
it should be is a huge mistake. 
There has not been enough atten-
tion placed on the value and oppor-
tunity that comes with restoring 
connections between our two 
nations. It is beyond disappointing; 
it is hurtful both at a human and 
economic level.”  

The U.S. Travel Association 
also responded. 

“Travel restrictions are no 
longer protecting us from the 

virus – vaccines are. Every day 
that our land borders remain 
closed delays America’s 
economic and jobs recovery, 
causing greater damage to the 
millions of people whose 
livelihoods depend on travel and 
tourism,” said Executive Vice 
President of Public Affairs and 
Policy Tori Emerson Barnes in a 
statement. 

 “For each month the status 
quo continues at the Canadian 
border, America’s No. 1 source 
market of inbound arrivals, the 
United States loses $1.5 billion in 
potential travel exports, leaving 
countless American businesses 
vulnerable,” she continued. 

“Entry restrictions were 
urgently needed before effective 
COVID-19 vaccines were widely 
available, but these shutdowns 
carried a steep price – the loss of 
more than 1 million American 
jobs and $150 billion in export 
income last year alone.” 

will continue to monitor the 
situation to determine whether it 
will remain open. 

 “We are open 7 days a week, 
but the majority of our business is 
on Sundays and Mondays,” Peace 
Arch Director of Store Operations 
Reggie Raju tells TMI.  

 “The traffic that has come 
through has mainly been new 
customers; we have seen very few 
regulars as of yet.” 

 Raju is expecting to see more 
familiar shoppers though. He 
reports that he has received 
promising phone calls and emails 
from regular customers saying they 
are heading up.  

“They are double checking rules 
on entering Canada as well as 
asking our hours and specials,” he 
noted.    
      In a recent news release, Peace 
Arch Duty Free Shop president 
Peter Raju said they are excited to 
welcome U.S. customers, but are 
currently operating with a 
“skeleton staff” while taking a 
wait-and-see approach to staffing 
levels as they await news about 
when Canadians can cross into the 
States – a move that would 
increase traffic to the business. 

Peace Arch will require all its 
employees to be fully vaccinated 
and follow all safety measures. 
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Canada’s Peace Arch Duty Free reopens 
after nearly 18 months  

Airports Council NA 2020 Traffic Data Report 
confirms devastating losses for 
North American airport industry 

The latest airport traffic summary released by Airports Council 
International – North America (ACI-NA) this month confirmed that 
North American airports experienced the worst decrease of traffic in 
2020 due to the COVID-19 crisis. Overall passenger traffic declined by 
61.3% following a record-breaking 2019. International passenger 
traffic, the hardest hit segment of passenger traffic, declined 73.8%.  
Domestic passenger traffic decreased by 59%. 

The drop in passengers – still some 90% in Canada – has decimated 
airport finances. ACI-NA estimates the pandemic will cost U.S. 
airports more than $40 billion and Canadian airports more than CAD 
$5.5 billion in lost revenues by the end of 2021— a number that will 
only grow if the pandemic and travel restrictions drag on past this year.  
     Other key findings of the ACI-NA 2020 North American Airport 
Traffic Summary include: 
     Hartsfield-Jackson Atlanta International Airport remained the 
busiest airport in North America in 2020 with 42.9 million passengers, 
a decrease of 61.2% from 2019. 
     Toronto Pearson International Airport is once again Canada’s most 
traveled airport with 13.4 million passengers, a decrease of 73.5% from 
2019. 
     More than one out of every three aircraft around the world took off 
or landed at a North America airport in 2020 and the top eight world’s 
busiest airports in terms of aircraft movements are from the U.S. 
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Cruise operations resumed in 
Jamaica on August 16 when the 
Carnival Sunshine arrived at the 
Port of Ocho Rio. This was the first 
cruise ship with international 
passengers to call at a Jamaican 
port since the start of the COVID-
19 pandemic. 

It will mark a major step in the 
phased reopening of Jamaica’s 
tourism sector, which has been 
adversely impacted by the global 
pandemic. 

“The arrival of the Carnival 
Sunshine on Monday marks a 
significant milestone in recovery 
efforts and the resumption of cruise 
operations, which was suspended 
in light of the pandemic,” said 
Jamaica Tourism Minister, 
Edmund Bartlett. 
    Strict measures are governing the  

restart of cruise shipping: these 
include that approximately 95% of 
the crew and passengers be fully 
vaccinated and all passengers are 
required to provide evidence of 
negative results from a COVID-19 
test taken within 72 hours of 
sailing, said Bartlett. 

Unvaccinated passengers must 
provide a mandated PCR test, and 
all passengers will also be screened 
and tested (antigen) when they 
disembark. 

While onboard, the crew will 
also be required to adhere to strict 
protocols mandated by the official 
framework for Conditional Sailing 
Order.  

“We are delighted to be the first 
cruise ship to return to Jamaica and 
to offer guests an opportunity to 
experience all of the country’s 

beauty,” said Christine Duffy, 
President of Carnival Cruise Line. 
     Passengers will be allowed to 
disembark the vessel to participate 
in tours within the COVID-19 
Resilient Corridors, which have 
been in place for stop-over visitors 
with a demonstrated record of 
performance for over a year. The 
positivity rate within the corridors 
is at 0.6 percent. 
     Bartlett advised that the Gov-
ernment of Jamaica is in discussion 
with several cruise lines and 
relevant stakeholders to restart of 
cruise operations under the current 
health and safety protocols.  
     “We are therefore very happy 
that this is finally a reality,” he 
said. 

 

Dufry renews its 
contract with Cardiff 
Airport in Wales for 12 
years  
    Dufry has extended its contract 
to operate the tax and duty free 
store at Cardiff Airport in Wales 
for a further 12 years, following a 
successful partnership for the past 
20 years.  

Cardiff Airport is the only 
major passenger airport in Wales, 
offering connectivity to other parts 
of the UK and internationally. In 
2019 Cardiff Airport welcomed 1.6 
million passengers.  

 The store currently operates 
under Dufry’s Nuance branding, 
but as part of the store redevelop-
ment plans it will be re-branded as 
World Duty Free. This year, some 
initial improvements will be made 
to the 670 sq. meter store with 
plans for further refurbishment 
throughout the partnership.  

 The store will retain its walk-
through format and the retail space 
will be more focused on the duty 
free offer and the core categories 
of beauty, liquor, confectionery 
and tobacco.  

New to Cardiff, Dufry will 
introduce its Reserve & Collect 
service, which allows customers to 
browse online and pre-order their 
products any time between one 
month and 24 hours before they fly 
and then collect them on departure. 
This gives customers a signify-
cantly wider range of brands and 
products from the UK assortment 
available, including many products 
not available to purchase in the 
Cardiff store, says the company.  

“The refurbishment we have 
planned for the store space and the 
new services we are introducing 
will clearly demonstrate our 
continued commitment to Wales 
and to our airport partner, in terms 
of taking the airport shopping 
experience to another level for 
passengers,” commented Fred 
Creighton, CEO UK & Germany 
for Dufry. 

  

Jamaica welcomes first cruise ship since pandemic began 

Cruise lines rush to comply with Bahamas emergency order 
requiring passengers to show proof of vaccine at ports  

The Bahamas issued an 
emergency order on Thursday, 
Aug. 19, stating that no cruise ships 
will be allowed to enter ports in the 
Bahamas if there are unvaccinated 
passengers on board. The order 
excludes passengers under 12 and 
older passengers with a medical 
excuse. 

Several major cruise lines have 
amended their embarkation policies 
to comply. 

The order was posted to the 
Bahamas Customs & Excise De-
partment website and was signed 
by Bahamian Prime Minister 
Hubert Minnis. The order takes 
effect Sept. 3 and is valid through 
November 1. 

The new rule is also applicable 
to private islands such as Royal 
Caribbean's private island Perfect 
Day at CocoCay, according to the 
order. 
 

In order to dock, a cruise ship's 
captain is required to transmit a 
“crew and passenger manifest” 
disclosing every person's vaccin-
ation status to the Port Medical 
Officer before arrival. 

Vaccinations are becoming 
required throughout the region.  

By Friday, Royal Caribbean, 
Celebrity Cruises and MSC 
Cruises updated their guidance 
requiring passengers 12-and-older 
to be vaccinated as of Sept. 3. 
Norwegian Cruise Line already 
had the requirement in place. MSC 
did not previously require passen-
gers leaving from the U.S. to show 
proof of vaccination. 

As reported in the Orlando 
Sentinel, nearly every line sailing 
from Florida has made visits to the 
Bahamas key to their business 
restart plans, including to their 
private island destinations.  
 

The U.S. Virgin Islands, 
another major cruise destination, 
had issued a similar ruling banning 
unvaccinated cruise passengers at 
the beginning of August.  

On Wednesday, Norwegian 
Cruise Line extended its vaccine 
requirement through the end of the 
year, citing the continued surge in 
the COVID-10 delta variant. The 
strict NCL requirement says that 
passengers who are not old enough 
to be vaccinated will not be 
allowed to sail.  

The cruise lines are able to 
require proof of vaccination on 
sailings leaving from Florida after 
a federal judge ruled to allow it 
last week. The ruling came as the 
result of a lawsuit filed by 
Norwegian Cruise Line Holdings 
after Florida's Gov. Ron 
DeSantis banned cruise lines from 
requiring a vaccine passport. 
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Travel retailer 3Sixty Duty Free 
& More has announced the opening 
of its retail store located in the 
Mexican Caribbean Village of 
Mahahual, owned and operated by 
ITM Group.   

As major cruise lines welcome 
guests back after the COVID-19-
induced hiatus, 3Sixty leveraged 
the 15-month halt to strategically 
focus its investments in creative 
solutions aimed at attracting 
passengers back into its retail 
locations.   

Situated in Costa Maya, the 
2,734 square foot retail concept,  

offers an ample assortment of duty 
paid categories including perfume 
and cosmetics, confectionery, 
accessories and a selection of 
Mexican products, as well as core 
duty free liquor and tobacco.   

Doors officially opened on 
Tuesday, June 30th, when the store 
welcomed the first passengers 
sailing to the destination since the 
global cruise industry shutdown.  
     “Our ITM partnership is an 
investment in innovative growth 
opportunities aligned with our 
overall strategy,” said Alex Anson, 
Chief Operating Officer at 3Sixty. 

“We are thrilled by the momen-
tum seen in travel and to continue 
expanding our footprint in the 
Americas,” he noted.  

3Sixty, a leader in omnichannel 
retail, says that its ability to quickly 
adapt during the global economic 
crisis highlights its strategic 
capabilities to deliver innovative 
solutions while anticipating future 
market demands.                                 

The partnership with ITM 
delivers a thoughtful collaborative 
approach, expanding the landscape 
of available travel retail options, as 
the industry bounces back.   

Mahahual is in Puerto Costa 
Maya, the Caribbean Mexico's 
second-largest cruise port after 
Cozumel.  

The ITM Group is a private 
Mexican company with more than 
30 years’ experience developing 
tourism, and entertainment infra-
structure.  

In addition to its operations in 
Puerto Costa Maya, it is currently 
operating cruise ports in Roatán, 
Honduras and Puerto Plata, in the 
Dominican Republic, with an 
operation in Freeport, Grand 
Bahama pending. 

3Sixty partners with ITM Group to open retail store at Mahahual cruise port  

 

 

America Airlines, Inc. issues RFP for Master Concessionaire for JFK T8 
American Airlines, Inc., the 

operator of Terminal 8 at John F. 
Kennedy International Airport, has 
issued a Request for Proposals for 
a Master Concessionaire to deve-
lop, market, lease, and manage the 
Concessions Program at T8 at JFK. 
The program covers food and bev-
erage, travel essentials, specialty 
retail, duty free, currency ex-
change, and services concessions. 

In calendar year 2019, T8 han-
dled over eight million passengers. 
T8 currently consists of two con-
courses (Concourse B and Con-
course C) with a total of 35 gates, 
which can also be operated under a 
34-gate configuration allowing for 
two more jumbo gates. 

Passenger access to Concourse 
C is via an underground tunnel 
with moving walkways. 

 

The Terminal currently serves 
six carriers: American Airlines, 
Cathay Pacific, Ethiopian, Finnair, 
Qatar Airways and Royal Jordan-
ian. In addition, while they have 
temporarily suspended service due 
to the pandemic, Qantas also 
operates out of Terminal 8. 

As of the date of this RFP, the 
Terminal has 102 ticket counters, 
72 self-serve kiosks, 11 security 
checkpoint lanes and a U.S. 
Customs and Border Protection 
facility with 32 booths. It offers 
dozens of retail and food outlets, a 
state-of-the-art American Airlines 
Flagship Lounge and an Admirals 
Club. 

Existing Concessions Program 
The existing program comprises 

approximately 68,000 square feet 
on the post-secure side of the 
Terminal on Concourses B and C, 
and on the pre-secure side in the 
Ticketing and Baggage Claim 
Areas, in addition to additional 
space for storage, offices and other 
common areas (approximately 
80,300 square feet in total).  

There are currently about 25 
different concessionaire subtenants 
(Westfield is the current Master 
Concessionaire.) In CY 2019, total 
concession sales were $107.4 
million, representing $25.74 per 
enplanement. 

Highlights: BA to relocate from 
Terminal 7 to Terminal 8  

One of the most important 
changes already in progress is the 
planned co-location of American 
and British Airways (“BA”) in T8, 
when BA’s lease at JFK’s 
Terminal 7 expires in November 
2022.  

According to the RFP, this 
colocation will allow American 
and BA to strengthen their Atlantic 
Joint Business partnership and 
enhance customer convenience on 
travel between London and JFK, 
bringing many more international 
customers to the Terminal. To 
prepare for BA’s relocation in 
2022, American and BA are 
investing over $400 million in T8 
over the next three years. 

Download a copy of RFP at this site: 
https://www.anewjfk.com/wp-content/uploads/RFP-Concessions-

Program-1.pdf 
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Royal Caribbean & Galveston Wharves break ground on new $125m cruise terminal  

The Port of Galveston hosted a 
groundbreaking ceremony on 
Saturday, Aug. 14, to mark the 
start of construction of Royal 
Caribbean International’s new 
$125 million cruise terminal.  

Terminal 3 will be the future 
home of RCI’s Oasis Class Allure 
of the Seas, which will offer seven-
night western Caribbean itineraries 
from the Texas port beginning in 
November 2022. 
     Galveston — the fourth busiest 
cruise port in the U.S. — is 
currently the base for Royal 
Caribbean’s Independence  
and Liberty of the Seas, the largest 
cruise ships homeported in 
Galveston today. 

The ceremony was held to 
coincide with the departure of 
Independence of the Seas as the 
first Royal Caribbean cruise ship to 
sail from Galveston since March 
2020. 

After construction was delayed 
by a year, the new terminal is 
scheduled to be completed in 
November of 2022.  

The port signed a long-term 
contract with Royal Caribbean for 
the new facility in December 2019.    

Through the public-private 
partnership, Royal Caribbean will 
build the terminal, then lease it 
from the port for the initial term of  
20 years with four 10-year options. 
     The facility will feature state-
of-the-art technology to enable 
mobile check-in and facial recogni-
tion to expedite guests’ arrival 
experience. The terminal is 
designed to meet global LEED 
(Leadership in Energy and 
Environmental) health, efficiency 
and sustainability standards.  

 The port began its partnership 
with Royal Caribbean in 2002 with 
the inaugural sailing of Rhapsody 
of the Seas.  

 Located at the entrance to 
Galveston Bay and the Houston 
Ship Channel, Galveston Wharves 
has been a thriving maritime 
commercial center since 1825. 

 
 

Located 45 minutes from open 
seas, the 840-acre port has infra-
structure and assets to serve 
growing cruise, cargo and comer-
cial businesses. As the fourth most 
popular cruise port in North 
America it welcomed more than 1 
million cruise passengers in 2019.  

As one of the busiest ports in 
Texas, the port also moved 4.3 
million tons of cargo in 2020 and 
has an estimated annual state 
economic impact of $2.1 billion. 

 
  

 

 
Concept drawing of new Royal Caribbean International terminal at the 
Port of Galveston, scheduled to open in November 2022.   

PEOPLE
Jose Chao, who spent more than 
37 years as a senior executive at 
Bacardi, almost 20 of which were 
with Travel Retail, has joined 
Coppa Cocktails USA as 
President and CEO Americas.  
     In this position, Chao will lead 
the organization in building Coppa 
Cocktails in the Americas region 
in the fast growth Ready to Serve 
Pre-Mix category.  
     Chao is also Global Chief 
Commercial Director, and will 
lead the development of distri-
bution networks. 
     In addition to his tenure at 
Bacardi, Chao was VP, Sales USA 
for Imperial Brands, and VP, 
National Sales Director at Blue 
Nectar Spirits Company.  

Hawaii renews some COVID-19 restrictions as 
Delta variant surges 

Hawaii has re-imposed COVID-19 restrictions limiting social 
gatherings to avert straining the state’s healthcare services as the 
rapid spread of the Delta variant of the coronavirus pushed cases 
and hospitalizations in the United States to a six-month high. 
      Gov. David Ige signed Executive Order 21-05 setting statewide 
limits for social gatherings, restaurants, bars, and social 
establishments on Aug. 10, 2021.  

“The Delta variant of the SARS-CoV-2 virus has changed the 
course of the pandemic in Hawaii. We are seeing case numbers in 
the 600s – the highest numbers we’ve seen since this pandemic 
began,” said Gov. Ige.  

“This requires immediate and serious attention to avert 
unmanageable strains on our healthcare system and other 
catastrophic impacts to the state.” 

In June, social gatherings were increased to 25 indoors and 75 
outdoors statewide but effective immediately, was capped to no 
more than 10 indoors and 25 outdoor. 

Hawaii, with more than 60% of population fully vaccinated, has 
witnessed a rise in cases by 168% between July 26 and August 
8, according to the state’s department of health. 

While Hawaii has been closed for international travel, domestic 
tourism has been higher now compared to pre-COVID numbers. 

 

MIA bonds earn upgraded outlooks from top ratings agencies: 
Financial agencies are beginning to see improvement ahead for some U.S. airports. Miami International 

Airport reports that on August 3, Fitch Ratings upgraded MIA’s outlook for its general aviation revenue 
bonds (GARBs) from negative to stable, making it the third top rating agency this year to improve the 
airport’s outlook because of its rapid recovery from the pandemic.  

In May, Kroll Bond Rating Agency (KBRA) also improved MIA’s bond rating outlook from negative to 
stable, following Standard & Poor’s Global Ratings (S&P) doing the same in April. The rating agencies also 
upgraded the outlook for PortMiami’s general revenue bonds from negative to stable. 

At five million international passengers through June, MIA reports that it is the U.S.’s busiest airport for 
international travelers halfway through 2021. MIA has also served 10.6 million domestic passengers through 
June, which was down only 12% compared to its 2019 number during the same time frame. At 15.6 million 
total travelers midway through 2021, MIA is on pace to finish the year only 25% below its 2019 passenger 
count. 
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Brown-Forman launches GTR exclusive Jack Daniel’s Tennessee Travelers 
exclusively with Heinemann

Brown-Forman Travel Retail 
has announced its latest Global 
Travel Retail exclusive offering, 
Jack Daniel’s Tennessee Travelers, 
which it is launching exclusively 
with Gebr. Heinemann. The 
collection features two unique 
whiskeys, ‘Sweet and Oaky’ and 
‘Bold and Spicy’. 

Aude Bourdier, VP Managing 
Director for Global Travel Retail at 
Brown Forman, says that the 

 
 

Tennessee Travelers set will hit 
Gebr. Heinemann shops around the 
world this autumn. 

 “Our experience shows that 
innovation from Jack Daniel’s, 
being such an authentic and suc-
cessful brand with a loyal fol-  
lowing, is always highly antici-
pated. We feel that Tennessee 
Travelers, given its true exclu-
sivity, story and authentic crafts-
manship, will have a special  

resonance with the global traveler 
and will offer spirits consumers 
around the globe a new flavor 
journey to discover, as the world 
starts to open up again,” says 
Bourdier. 
      Ruediger Stelkens, Director 
Purchasing Liquor, Tobacco and 
Confectionery at Gebr. Heinemann 
commented, “We are pleased to be 
the first partner to launch Jack 
Daniel’s Tennessee Travelers in 
Travel Retail. At Gebr. Heinemann 
we always strive to offer our cus- 
tomers superior shopping experi-
ences and premium, exclusive 
products that they can only find in 
our stores. Tennessee Travelers 
represents a perfect fit for Travel 
Retail as it is appealing to whiskey 
lovers and passionate travelers alike, 
thus attracting existing spirits fans 
but also enticing new shoppers to 
explore the category.” 

Jens Peter Peuckert, Director 
Marketing at Gebr. Heinemann,  

adds: “At Gebr. Heinemann, we 
set the bar high when it comes to 
creating wow effects for our 
shoppers. We are thus leveraging 
the exclusive global launch of 
Tennessee Travelers to generate 
excitement and extraordinary 
experiences along the entire 
consumer journey. This includes 
engagement across all digital and 
physical touchpoints, ranging from 
a broad digital campaign to 
enticing in-store promotions at 
flagship airports such as Istanbul, 
Frankfurt, Amsterdam and 
Moscow-Sheremetyevo.” 

Tennessee Travelers has a RRP 
of €29.90 for 50cl. ‘Sweet and 
Oaky’ showcases the flavors of 
caramel, vanilla and toasted oak 
that come from hand-crafted 
barrels. ‘Bold and Spicy’ heroes 
the world of flavor derived from 
the grains, with notes of caramel, 
dry baking spices and a peppery 
finish.       

The Dalmore announces exclusive collection of rare whiskies spanning 6 decades 

The Dalmore Highland Single 
Malt has announced the launch 
of The Dalmore Decades, a one-of-
a-kind selection of whiskies 
spanning six decades. 

The Dalmore Decades is a 
selection of six rare single malt 
whiskies through the release of 
three unique collections and 
includes one of the oldest liquids 
released by The Dalmore, as well 
as the first Scotch created in the 
new Millennium. 

The No.6 Collection will be  
offered at auction by Sotheby’s in 
Hong Kong in October 2021 as part 
of the company’s autumn sales 
series. A significant percentage of 
the sale will be donated to Scot-
land’s design museum and the first 
V&A Museum outside of London, 
V&A Dundee. 
     The Dalmore recently unveiled 
its long-term commitment to the 
design and creative sectors via its 
four-year partnership with V&A 
Dundee, in which it is working 
with Scotland’s design museum to 
champion and nurture creative 
talent. 

 

The one of one, six bottle 
Collection to be auctioned via 
Sotheby’s is comprised of: The 
Dalmore Decades 1951 – ‘Royal 
Heritage’; The Dalmore Decades 
1967-‘Expertly Composed Spirit’; 
The Dalmore Decades 1979 – 
‘Curating Exquisite Casks’; The 
Dalmore Decades 1980-‘Unbroken 
Chain of Visionaries’; The Dal- 
more Decades 1995-‘The Creation 
of an Icon’; and The Dalmore 
Decades 2000- ‘Into the New 
Millennium’. 
     Alongside the No. 6 Collection, 
The Dalmore is releasing 15 one-
of-a-kind, collectible Decades sets 
– the No.5 Collection, containing 
five Decades whiskies through the 
years (1967, 1979, 1980, 1995, 
2000). Each of the 15 sets is 
unique: mirroring the colors of the 
brands Principal Collection, each 
decanter will feature a different and 
distinctive colored stopper. Bottles 
will be engraved with an exclusive 
set number, and every set is presen-
ted on a pedestal. 
     Five sets of the No.5 Collection 
set will be sold exclusively in 

 

Travel Retail - China Duty Free 
Group (Hainan), Duty Zero by cdf 
(Hong Kong International Airport), 
Ever Rich Duty Free (Taiwan 
Taoyuan International Airport), 
LOTTE Travel Retail Singapore 
(Singapore Changi Airport) and 
DFS during the Master of Wine 
and Spirit showcase in Macau.       
     Other retailers in domestic 
markets include Harrods (UK), 
Wally’s Wine & Spirits (US) and 
Le Bon Marché (FR) with an RSP 
of £200,000 / $270,000. 
 

The No.4 Collection of 25 sets, 
each contain four Decades whiskies 
(1979, 1980, 1995, 2000). Each 
unique decanter will be engraved 
with an exclusive set number and 
black collar and stopper. Each set 
will be displayed within one 
bespoke display pedestal, with 
individual compartments to house 
each decanter, and with each 
whisky’s unique story engraved 
upon the door. 

Four sets will be available in the 
travel retail channel with a domes-
tic RSP of £100,000 / $135,000.  

The Dalmore Decades 6 collection 



 

 

 

 
 
Shiseido – Miami Office has immediate 
openings for the following positions: 
  
Finance Manager - LATAM 
The Finance Manager will serve as lead 
for all Financial aspects of the Latin 
American Local Markets business.  The 
position is accountable for F,P&A, 
accounting and reporting, internal control, 
to include support with the development 
of financial and operational strategies, 
metrics, and development/monitoring of 
control systems designed to preserve 
company assets, as well as reporting of 
accurate financial results. 
Requirements: Degree in Finance and/ 
or Accounting, CPA and/or MBA prefer-
red; 5+ years experience in a large 
company; fluency in English & Spanish; 
advanced skills in Microsoft Office, SAP; 
excellent management and communi-
cation skills. 
  
 Sr. Financial Analyst – Travel Retail 
This position supports The Finance 
Director for the execution of the annual 
budget processes as well as month-end 
close activities. This position will have 
exposure to and work with marketing, 
sales, and demand planning teams as 
well as accounting and region finance 
teams. Responsibilities include GL, 
FP&A, 
Requirements:  Bachelor’s degree in 
Finance or Accounting preferred; 4 yrs 
experience in a similar role; advanced 
skills in Microsoft Office, SAP, and BI; 
systems savvy with excellent 
communication skills. 
 
Please send resumes 
to: gcamplani@sac.shiseido.com (refer 
to position title on subject line) 
 
Product Manager – (temporary 4-6 
mos) 
Ideal candidate will support our Travel 
Retail Marketing Director with all 
marketing responsibilities (trade 
marketing, forecasting, advertising, etc.) 
in order to implement the marketing 
strategy of our make-up brands 
throughout the Americas.  Must possess 
strong analytical skills. 
Requirements: Graduate-level 
professional qualification relevant to 
marketing or business; 2-3 years in 
Travel Retail industry; fluency in English 
and Spanish; strong knowledge of 
Microsoft Office suite and Sketch-Up 
preferred. 
 
Applicants please send resumes 
to: gcamplani@sac.shiseido.com  
 
  

 

Silent Pool Distillers appoints Duty Free Global  
as Global Travel Retail partner  

Silent Pool Distillers, producer of super 
premium Silent Pool Gin, has appointed Duty Free 
Global (DFG) as its Global Travel Retail partner.   

 Produced at the Silent Pool in the Surrey Hills 
in England, the Silent Pool core brand features 24 
botanicals and produces a full bodied and fresh 
gin with depth, clarity, and flavor. Its Rare Citrus 
Gin brings together citrus fruits and its Rose 
Expression pays homage to the timeless English 
Rose.  

 The brand has won multiple awards since 
launch including double gold at San Francisco; 
and its newest edition, Rare Citrus, recently won 
gold at the London Spirits Competition.  

Silent Spring Distillers is a sustainable 
distillery located next to a fresh water source, 
producing handcrafted, artisan spirits using locally 
sourced ingredients. Its Green Man Woodland 
Gin is the world’s first spirit packaged in a 
cardboard bottle. Lightweight, carbon-friendly 
and 100% recyclable, the cardboard bottle is 
made from 94% recycled paper, uses 77% less 
plastic, is 5 times lighter and has a carbon 
footprint 6 times lower than a glass bottle, 
reports the company. 

Duty Free Global Founder & Commercial 
Director Barry Geoghegan commented: “The team 
at Duty Free Global is very excited to be partner-
ing with Silent Pool Distillers.  The Silent Pool 
brand is outstanding - from their exquisite copper 
engraved bottle and packaging depicting the 
botanicals to the liquids inside, we truly believe it 
will resonate with consumers in travel retail 
looking for a world class super premium gin.   

“Their sustainable credentials are also very 
important to us and with their launch of the first 
world spirits in a cardboard bottle, Green Man 
Woodland Gin, we feel this will be of huge 
interest at TFWA Cannes and we look forward to 
welcoming travel retail operators to experience the 
brand in its full glory!” said Geoghegan. 

 

Adam Dobson, Global Sales Director, Silent 
Pool Distillers, added: “Duty Free Global provides 
an excellent opportunity for Silent Pool Gin to 
broaden our appeal to global buyers, and 
ultimately connect with discerning shoppers who 
are looking for a great drinking experience and 
luxury gifting when at the gin fixture.   

“The team at DFG have years of experience 
and truly understand how to build brand equity in 
one of the world’s most competitive spirits 
markets. Their ability to activate at scale and 
improve brand visibility is going to provide an 
important pillar of the brand growth strategy over 
the coming years.   

“We’re excited to see them also take our GTR 
focused NPD to market over the next year which 
will help to raise our profile within the channel. 
Exciting times ahead for the business!”   
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The Silent Pool Gins 

Green Man 
Woodland Gin,  
the world’s first 
spirit packaged in 
a cardboard 
bottle. 

Above: Duty Free Global’s 
Barry Geoghegan 
 
Right:  
Silent Pool Distillers’  
Adam Dobson.  


