
 

What do you have that these mega-companies don't? 
 

 
 

 

The large corporations of the world found out long ago, through very expensive research, 

that customers don't want to deal with a faceless company. They need to relate to a real 

person, a clown, or even a cartoon personality. 

You don't have to resort to such contrived measures. You have YOU! You are the face, 

the personality, the heart of your company. Are you letting people see that incredible, 

likeable, relatable you? 

 

How to brand YOU 

1. Understand your market 

• Identify & research the competition 

o What are their strengths and weaknesses 

o What are they doing to brand themselves 

• Survey your target audience 

o What do they want most from you?  Better service, better 

products, greater customer support? 

o What are their pet peeves?  Rude staff, long hold times, missed 

deadlines? 

o Surveys also let your clients know their opinions matter to you 

2. Branding increases credibility - Be the Expert in your field  

• What is your story, your purpose, your passion, your gift?  How can you 

serve your clients? 

• Convey what makes you unique or better.  Explain how you add value. 

• Be a resource for areas you are not an expert in. 

3. Market yourself.  Develop a comprehensive Communications Plan: use a variety 

of tools to “touch” your target audience frequently and maintain “Top of Mind  

Awareness” (note: be consistent with your branding across all media) 



 

 

• An interesting, informative newsletter from you personally 

• Network - nothing beats face-to-face! 

• Get up and get out!  Get out and meet your clients/customers.  Let them 

get to know you! 

• Social Media, Facebook, Linked In, Blog 

• A personal website or extension of your company domain name 

• Develop an “elevator pitch” that tells what your company does, but more 

importantly, let’s people know what you can do for them! 

• Build a robust database of all your contacts: friends, family, clients, 

prospects, business contacts unrelated to your field, experts in other fields 

4. You may not own your own business.  If you work for a larger corporation, your 

company might do a fantastic job of branding itself, but what are you doing to 

brand yourself?  Personal branding helps you AND helps your company.   

5. Your brand is you!  No matter what company or industry you work for now, or 

will in the future, YOU are the point of differentiation! 
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