
 

 
BRAND PERSONALITY MATCH 

 
OBJECTIVES: 

1. Identify and understand the concept of brand personality. 
2. Reflect on personal characteristics and traits. 
3. Analyze and evaluate well-known brands and their brand personalities. 
4. Engage in group discussion and self-expression. 
5. Foster a positive and inclusive classroom environment. 

 
DESCRIPTION: 
In this ice-breaker activity called "Brand Personality Match," we will explore the concept 
of brand personalities and how they relate to our own individual characteristics. You will 
have the opportunity to analyze well-known brands and choose the one that resonates 
with your personality the most. This activity aims to encourage self-reflection, promote 
group discussion, and create a fun and interactive learning environment. 
 
MATERIALS NEEDED: 
1. List of well-known brands and their brand personalities (provided by the teacher or 
available as a handout). See below. 
 
DIRECTIONS: 

1. Introduce the concept of brand personality by explaining that brands are often 
associated with specific characteristics, traits, and values. Just like individuals, 
brands can have their own unique personalities. 

2. Provide a list of well-known brands and their brand personalities. You can 
present this as a handout or display it on a screen. 

3. Give students some time to review the list and think about their own personalities 
and characteristics. 

4. Instruct students to choose a brand from the list that they feel represents their 
personality the most. Encourage them to think about the brand's values, image, 
and target audience. 

5. Ask each student to write down the name of the brand they have chosen and 
provide a brief explanation of why they believe it reflects their personality. They 
should consider personal traits, interests, and values that align with the brand. 

6. Once everyone has written their choices and explanations, form small groups 
and ask students to share their selections and explanations with their group 
members. Encourage open discussion and allow students to ask questions or 
share their thoughts. 



7. After the group discussion, reconvene as a whole class and invite a few students 
to share their brand choices and explanations with the entire class. This can be 
done voluntarily or through random selection. 

8. Wrap up the activity by summarizing the different brand choices and highlighting 
the diversity of personalities within the classroom. Emphasize the importance of 
self-expression and respecting others' choices. 

 
MISC: 

• Encourage students to be open-minded and respectful of each other's choices. 
There is no right or wrong answer in this activity; it's about personal interpretation 
and self-reflection. 

• Remind students to focus on positive aspects of their chosen brands and their 
own personality traits. 

• Consider displaying the list of well-known brands and their brand personalities in 
the classroom for future reference and discussion. 

• Emphasize the importance of active listening and providing constructive 
feedback during group discussions. 

 
BRAND PERSONALITY DEFINED 
Brand personality refers to the set of human characteristics, traits, and qualities that are 
attributed to a brand. It represents the unique identity and image of a brand, allowing 
consumers to connect with it on a more personal and emotional level. Similar to how 
individuals have personalities that shape their behavior and perception, brands also 
project specific personalities to establish a distinct and consistent identity in the minds 
of consumers. 
 
A brand's personality is typically defined by a combination of traits such as sincerity, 
excitement, competence, sophistication, ruggedness, and other attributes that align with 
its values, target audience, and positioning. These traits influence how consumers 
perceive and interact with a brand, as well as how the brand communicates its 
messages and engages with its audience. 
 
By establishing a brand personality, companies aim to differentiate themselves from 
competitors and build strong relationships with consumers. The personality helps to 
shape the brand's visual identity, tone of voice in communication, and overall brand 
experience. It allows consumers to connect with the brand's values, lifestyle, and 
aspirations, ultimately influencing their purchasing decisions and fostering brand loyalty. 
 
A well-defined brand personality helps to create a consistent and recognizable brand 
image, making it easier for consumers to relate to and remember the brand. It enables 
brands to build emotional connections, trust, and loyalty with their target audience, 
leading to long-term customer relationships and business success. 
 
  



EXAMPLE BRANDS AND THEIR PERSONALITIES 
 
 

• Coca-Cola: Coca-Cola's brand personality is refreshing, joyful, and timeless. It 
embodies happiness, togetherness, and sharing special moments. 

 

• Apple: Apple's brand personality is innovative, sleek, and sophisticated. It 
represents creativity, cutting-edge technology, and a user-friendly experience. 

 

• Nike: Nike's brand personality is bold, empowering, and athletic. It symbolizes 
determination, strength, and the pursuit of excellence. 

 

• Google: Google's brand personality is intelligent, playful, and inclusive. It 
embodies curiosity, innovation, and making information accessible to everyone. 

 

• Disney: Disney's brand personality is magical, enchanting, and nostalgic. It 
represents imagination, wonder, and creating memorable experiences. 

 

• Amazon: Amazon's brand personality is convenient, reliable, and customer-
centric. It focuses on efficiency, vast product selection, and personalized 
shopping experiences. 

 

• McDonald's: McDonald's brand personality is friendly, fun, and accessible. It 
embodies affordability, fast service, and a family-friendly atmosphere. 

 

• Starbucks: Starbucks' brand personality is warm, cozy, and indulgent. It 
represents premium coffee, a relaxing environment, and a sense of community. 

 

• BMW: BMW's brand personality is luxurious, sophisticated, and performance-
driven. It symbolizes precision engineering, elegance, and a thrilling driving 
experience. 

 

• Target: Target's brand personality is trendy, affordable, and stylish. It embodies a 
sense of fashion, value, and convenience in shopping. 

 

• Harley-Davidson: Harley-Davidson's brand personality is rebellious, adventurous, 
and freedom-loving. It represents the open road, individuality, and the spirit of 
rebellion. 

 

• Spotify: Spotify's brand personality is trendy, personalized, and music-loving. It 
focuses on discovery, curated playlists, and a seamless music streaming 
experience. 

 

• Tesla: Tesla's brand personality is innovative, eco-friendly, and futuristic. It 
represents cutting-edge electric vehicles, sustainability, and technological 
advancement. 



 

• Pepsi: Pepsi's brand personality is energetic, youthful, and bold. It embodies a 
sense of excitement, pop culture, and challenging the status quo. 

 

• Ford: Ford's brand personality is reliable, rugged, and American. It represents 
durability, tradition, and a connection to the American automotive heritage. 

 

• Instagram: Instagram's brand personality is visual, creative, and aspirational. It 
focuses on sharing beautiful moments, artistic expression, and connecting with 
others. 

 

• Walmart: Walmart's brand personality is affordable, convenient, and all-
encompassing. It embodies accessibility, everyday low prices, and a wide range 
of products. 

 

• Netflix: Netflix's brand personality is entertaining, binge-worthy, and innovative. It 
represents on-demand streaming, original content, and personalized 
recommendations. 

 

• Microsoft: Microsoft's brand personality is dependable, professional, and 
technologically advanced. It focuses on productivity, reliability, and empowering 
users through technology. 

 

• Toyota: Toyota's brand personality is practical, reliable, and family-oriented. It 
represents longevity, safety, and fuel efficiency in its vehicles. 

 

• Twitter: Twitter's brand personality is conversational, real-time, and informative. It 
embodies breaking news, social engagement, and connecting with the world. 

 

• Subway: Subway's brand personality is fresh, healthy, and customizable. It 
represents nutritious options, customization, and a healthier fast-food alternative. 

 

• Airbnb: Airbnb's brand personality is adventurous, community-driven, and 
immersive. It focuses on unique travel experiences, local connections, and the 
sharing economy. 

 

• Adobe: Adobe's brand personality is creative, innovative, and empowering. It 
represents industry-standard design software, digital creativity, 

 

• and empowering creators. 
 

• Verizon: Verizon's brand personality is reliable, technologically advanced, and 
connected. It focuses on network coverage, fast internet speeds, and staying 
connected in a digital world. 

 



• These descriptions provide a glimpse into the brand personalities of these well-
known brands, showcasing their distinct characteristics and the emotional 
connections they aim to establish with their target audiences. 


