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Art Business 
Webinar Series

Part 1
Why an Art Business

“Why Artists Do”

“Funded in part through a Cooperative Agreement with the U.S. Small 

Business Administration. All opinions, conclusions, and/or 

recommendations expressed herein are those of the author(s) and do 

not necessarily reflect the views of the SBA.”
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10/4/21 Why an Art Business

10/6/21 How to Build an Art Business

10/11/21 Selling and Marketing an Art Business

10/13/21 Art Business Operations
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Before 
We 

Start
Score.org Score Hawaii

https://score.org/
http://www.hawaii.score.org/
https://score.org/


D I S C L A I M E R

•

•



M I C H A L  
A B R A M O V I T Z

B I O

Studied at Sorbonne in Paris, Owner of 

Michal-Art Studio & Boutique in Hanalei, 

Artwork featured in CBS-TV, newspapers, 

and Five-Star Resorts, Sponsored by a Major 

Art Supplier



I N T R O D U C T I O N



 Key to Success, Knowing “Why”

 What is your ‘Why?”

 Struggles with “Why”





W H A T  A R E  W E  
A C T U A L L Y  D O I N G ?

“ A R T  /  A R T I S T S ”

Jackson 
Pollock

Marina 
Abramovic Jean-

Michel
Basquiat

Georgia 
O’Keeffe

Mark Rothko









W H Y ,  
A N  A R T  B U S I N E S S

Sharing your Art to the World

We are Connectors – Spirit and Earth



H O W ,  
T O  S T A R T  

A N  A R T  B U S I N E S S

Introspection, Digging Deep

Ask Customers, Do Research



W A Y S  T O  B R I N G  Y O U R  A R T  T O  T H E  W O R L D

Art Markets / Art Fairs

• https://www.fairsandfestivals.

net/states/HI/

• 10/16/21 808 Crafts and 

Sidewalk Sale + Farmer’s 

Market Fair (Koko Marina 

Center)

• Arts at Marks Garage

• Art on the Zoo Fence

Wholesale / Retail / Online

• Gallery Stores

• Retail Boutique

• E-Commerce, Shopify

Human Connection

• Customers

• Customers

• Customers

Provide Value and Create Quality Art

https://www.fairsandfestivals.net/states/HI/


I N T R O S P E C T I O N

* Create art that is excellent and sells itself,  this is our “why,”

* Understanding, “why,” creates interaction, networking, connecting.

As an artist it is very easy to say “I Do What I Do”

* Knowing value, creates exponential value 

* We bring Art to be digestible, accessible  and transformative.

* We create healthy relationships with our clients and that leads to abundance.



R O U N D  T A B L E

1 .  W H Y  D O  Y O U  W A N T  T O  S T A R T  A N  A R T  B U S I N E S S ?

2 .  D I D  Y O U  S T A R T  W I T H  0  O R  C A P I T A L ?

“I started because I didn’t want to be a starving artist.”

“I started small and every time I had growth   I put more investment to grow it.”



S U R R O U N D  Y O U R  A R T  B U S I N E S S

MENTORS CLIENTS FAMILY AND 

FRIENDS

RESEARCH AND 

DEVELOPMENT



M O N E T I Z I N G  Y O U R  
A R T  B U S I N E S S

Research – What are the 
Customers Saying/Feedback

Cost Breakdown 
(Details in Part 3)

Development – Continuous 
Growth/Re-Investment



C L O S I N G  
R E M A R K S



S U M M A R Y

▪

▪



T H A N K  Y O U


