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Walmart 4.8% 4.8% 10 3.8% 7/31/25

Target -1.9% -0.9% 130 2.2% 8/2/25

- Value and dlgltal OUtperfOrm. BJ's Wholesale 2.3% 3.4% 20 -1.7% 8/2/25
Costco 6.4% 8.1% 10 -2.9% 8/31/25

= Discretionary categories Iag_ Dollar General 2.8% 5.1% 120 -5.6% 8/1/25
Best Buy 1.6% 1.6% -20 1.9% 8/2/25

= Volatile tariff policies have created business Kohl's 4% 5.0% 30 5.0% 8/2/25
Uncertainty and a more cautious consumetr. Macy's 1.9% -2.5% 80 -0.8% 8/2/25

= Financial and real estate market gains G LO% O.1% o 5.9% 8/2/25
. . . Urban Qutfitters 5.6% 11.3% 110 15.1% 7/31/25
Supportmg hlgher-mcome consumers. Abercrombie 3.0% 6.6% -230 9.9% 8/2/25

= Lower income consumer savings tapped and TX 4.0% 6.9% 40 13.9% 8/2/25
Wage growth SlOWing. Ross 2.0% 4.6% -70 4.7% 8/2/25
Academy 0.2% 3.3% - 16.2% 8/2/25

= Retail winners scaling through digital Dick's Sporting Goods 5.0% 5.0% 40 7.1% 8/2/25
investments and “loyalty.” Home Depot 1.0% 4.9% - 7.7% 8/3/25

) o Lowe’s 1.1% 1.6% 30 -3.0% 8/1/25

= Off-price and experiential store growth. McDonald's 5 5% & 4% ) 19.6% 6/30/25
= Many retailers offered a cautious 2H25 outlook. "ot 0% >0% 0 15.6% 6/30/25
Bloomin’ -0.1% 0.3% -20 -22.9% 6/29/25

Kroger 3.4% 0.1% 60 3.0% 8/16/25

Albertsons 2.8% 2.5% -60 5.4% 6/14/25

Amazon N/A 13.3% 170 19.7% 6/30/25

Wayfair N/A 5.0% -10 14.1% 6/30/25
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B Retail Sector Trends

Sales Trends:

=  Most sectors maintained positive comps, led by Mass Merchandisers.

= Sporting Goods experienced pandemic-driven surge, followed by sharp decline, particularly in outdoor and equipment categories.
= Traditional department stores consistently underperformed, while off-price grabbed market share.

= Home Improvement negatively impacted by discretionary DIY categories, while shifting into Pro market.

=  Grocery maintaining LSD growth.

Comparable Store Sales
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B Retail Sector Trends

Margin Trends:

= Grocery margin brief spike during pandemic.
=  Mass and Home Improvement remain elevated.
= Sporting Goods impacted by underperformers — Dick’s and Academy remain elevated.

= Department Store volatility, now stable from better inventory management.

EBITDA Margin
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B Holiday Outlook

= Holiday outlook clouded by tariffs and economic uncertainty - sales growth expected to slow to ~3%.

=  Growth estimate down from 4.2% in 2024, ecommerce to grow 7% - 9% to S305B - $311B — Deloitte.

= 5% drop in average holiday spend - $1,552 per person - first decline since 2020 — PWC.

* 84% expect to cut back spending in 2H25 citing rising prices

e 23% drop in holiday spend for Gen Z

‘sl Key Projections & Trends

Source

Deloitte

Mastercard / MEI

MREF (MNational Retail

Federation)

PwC
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Period / Scope

Mow 2025 — Jan 2026

Mow 1 to Dec 24, 2025

Full year / holiday

season

2025 holiday outlook

Forecast / Trend

+2.9% to +3.4% growth in overall

holiday retail sales vs prior year.

+3.6% growth (excluding autos)

Retail sales growth of 2.7-3.7% in
2025 (vs 2024)

~5% decline in average consumer

seasonal spend vs 2024
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Who We Are

For over thirty years, we've serviced clients through a range of trusted brands to drive better decision making
through reliable data, insights, and analytics. Today, RetailStat unites those brands as an industry-leading retail
intelligence provider dedicated to unwavering quality and client services. Our clients benefit from our extensive
industry experience, our focus on client workflows and a broad suite of products, which they can use to build a
custom portfolio of data, reports, workflows, and analysis—all accessible through one central portal.

Explore the RetailStat Suite of Products

RetailStat Location:
- Grocery Insights
- POl Data
- Retail Openings & Closings

- Advisory Services

RetailStat Financial:
- Financial Health Insights
- Account Receivable Management Solutions (ARMS)

- Analyst Consultations

This report is issued to the Subscriber for its exclusive use only and is compiled from sources which RetailStat, LLC (“Retail Stat”), does not control and unless indicated is not verified. RetailStat, its principals, analysts, writers and agents do not
guarantee the accuracy, completeness or timeliness of the information provided nor do they assume responsibility for the information reported herein nor for failure to report any matter omitted or withheld. This report and/or any part thereof
may not be reproduced, and/or transmitted in any manner whatsoever. Any reproduction and/or transmission without the written consent of RetailStat is in violation of Federal and State Law.
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