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* Source: First-Party data and 2022 user survey
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Program-targeted Ad placements .



1. Executive Summary & Objectives

We engage high-net-worth Chinese-speaking audiences with curated, themed content that stays

culturally relevant and festive during peak consumption times. In addition to standard

impressions, we offer the opportunity to showcase Brand Spotlights within themed segments.

2. Content Strategy

Tentpoles & Hit Shows: The content will feature highly sought-after movies, seasonal classics,

and lifestyle specials that resonate with the brand’s aesthetic. 

Multi-Platform Syndication: We will ensure a cohesive brand narrative across the CTV living

room experience, Mobile App, and Desktop.

3. Campaign Timeline

The Momentum Arc: A 30–60 day lifecycle designed to maximize the tentpole effect of festive

engagement.

5/10 Mother’s Day  |  6/19 Father’s Day 

8/19 Chinese Valentine's Day  | 9/25 Mid-Autumn Festival 

11/11 Singles’ Day Shopping Festival  | 11/27 Black Friday 



A. Program-Targeted TVC: Your commercial is exclusively delivered within high-relevance environments, ensuring aligned

impressions. 

B. Companion Overlay Ads: Dynamic graphics layered on top of the Program-Targeted TVC. This includes "Learn More"

buttons and QR codes to drive immediate action.

C. High Impact Display Ads:

Targeted Program Page Takeover: A cinematic, high-impact 780 x 720 visual occupying 2/3 of the CTV screen. This

dominates the user’s field of vision on the program landing page before they press "Play."

Splash Ads: High-impact placement upon app/page launch.Desktop/Mobile only. 

D. Brand Spolights:

Branded Playlist Promotion: Homepage header banner + playlist background takeover

Branded Playlist Email Feature

E. Standard Video + Display Ads

See visual ad placements on the following page.
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Learn More

Crucial entry point, designed to be
impactful and clickable.

A. Program-Targeted TVC

B. Companion Overlay Ads

C. High Impact Display Ads:

(Clickable)

D. Brand Spolights:







1. Executive Summary & Objectives

Capturing high-net-worth Chinese-speaking audiences through curated, high-engagement content

and premium custom integrations within the iTalkBB TV ecosystem during peak global interest.

2. Content Strategy: The World Cup Ecosystem

In-House Special Coverage: Our expert content team will produce a 7-week Feature Report

providing high-impact Matchday Breakdowns, tactical previews, and post-game analysis.

Multi-Dimensional Programming:

Aggregated reports from our global and US local Live TV and news networks.

Curated football-related movies and drama series.

3. Campaign Timeline

June 1st – July 22nd, 2026 (7 Total Weeks)

Phase 1: Pre-Game Ignition (6/1 – 6/10): Building momentum and team introductions.

Phase 2: The Tournament (6/11 – 7/19): High-frequency daily updates and match breakdowns.

Phase 3: Victory Lap (7/20 – 7/22): Final championship analysis and tournament highlights.



A. Program-Targeted TVC: Your commercial is exclusively delivered within high-relevance environments (World Cup news,

football movies, and special reports), ensuring aligned impressions.

B. Companion Overlay Ads: Dynamic graphics layered on top of the Program-Targeted TVC. This includes "Learn More"

buttons and QR codes to drive immediate action.

C. Targeted Program Page Takeover: A cinematic, high-impact 780 x 720 visual occupying 2/3 of the CTV screen. This

dominates the user’s field of vision on the program landing page before they press "Play."

D. Standard Video + Display Ads

See detailed information in the following pages.



Program Page Takeover 
780 X 720

Learn More

Crucial entry point, designed to be
impactful and clickable.

A. Program-Targeted TVC

B. Companion Overlay Ads

C. High Impact Display Ads:

(Clickable)







Banner C1
1920×1080

Banner L1
1080×1080

Banner R1
1080×1080

Email
Newsletters

Social Media

60,000
Total

Followers

80,000+
Avg. Monthly

Views

Influencers

200+
Content Creator Network

Categories
News, Food, Lifestyle,

Fitness, Beauty, Technology

Influencer Tiers
Nano/ Micro/ Macro
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High-impact Program 
Matching with Target Audience

Click to Watch 

01 02 03

https://drive.google.com/file/d/1mqkTD3O2LN3F7_guTSmkuW04puF7hVUh/view?usp=sharing
https://drive.google.com/file/d/1mqkTD3O2LN3F7_guTSmkuW04puF7hVUh/view?usp=sharing
https://ad-blog.italkbbtv.com/casestudy/lexus-incontentad


SOLUTION  |  Premium Ad Solution

https://www.italkbbtv.com/shortsPlay/6940af96a3b5e412b46bb5b3
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