Place Your Destination in Front of Buyers
Reach of 20,000 domestic buyers

One of the most effective ways to promote your destination is through the annual Travel South
Tour Planner. The 2017 edition will be more than 60-pages and is channeled to more than 20,000

domestic and Canadian buyers. Add in digital and the reach is 32,500. Also, Travel South USA
uses this as our fulfilment piece

throughout the entlrety Of 2017, A016 TRAVEL SOUTH TOUR PLANNER
Availability is limited and closes
December 1.

If interested, please contact Kelly Tyner,
The Group Travel Leader Inc,,
(888) 253-0455
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Rates and circulation info: i
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Digital edition of 2016 Tour Planner: s Meet the faces
behind our places
httpy//bit.ly/PBKZG3 :
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http://bit.ly/1PBkZG3
http://grouptravelleader.com

