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While demographic information tells us what a person or household may look like externally, 
psychographic data lets us know how they think and behave based on innate tendencies. The utilization 
of Community Tapestry Segmentation and the identification of subgroups that comprise a community 
allows for the tailor-fitting of retail and restaurant offerings specific to an area’s consumer base. This 
process assists in expanding the borders of a Trade Area as well as increasing its volume from within. 
Through building actionable strategies based off this information we are able to create the highest op-
portunity for sales revenue and business success as well as amenities that the residents of the area en-
joy and appreciate. Below are the five most prominent psychographic segments in Columbus’ Retail trade 
area. Descriptions of each segment are contained in the following pages.

Retail Trade area Psychographics

Rural bypasses
college towns
rooted rural
modest income homes
salt of the earth
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