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Retail Trade Area

Contact Information

Columbus-Lowndes Chamber of Commerce

Lisa James, Chamber of Commerce President

P.O. Box 1328
Columbus, MS 39703 www.clchamber.org

662.328.4491
ljames@clchamber.org

c

your business, our focus.
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Population Summary 				  
2000 Total Population				  
2010 Total Population
2017 Total Population				  
2017 Group Quarters				  
2022 Total Population				  
2017-2022 Annual Rate			 
2017 Total Daytime Population		
Workers					   
Residents		  			 

Household Summary				  
2000 Households				 
2000 Average Household Size	
2010 Households				  
2010 Average Household Size		
2017 Households				  
2017 Average Household Size		
2022 Households				 
2022 Average Household Size		
2017-2022 Annual Rate			 
2010 Families					   
2010 Average Family Size		
2017 Families					   
2017 Average Family Size			 
2022 Families					   
2022 Average Family Size			 
2017-2022 Annual Rate	

Housing Unit Summary			 
2000 Housing Units				  
Owner Occupied Housing Units		
Renter Occupied Housing Units		
Vacant Housing Units			 
2010 Housing Units				  
Owner Occupied Housing Units		
Renter Occupied Housing Units		
Vacant Housing Units			 
2017 Housing Units				  
Owner Occupied Housing Units		
Renter Occupied Housing Units		
Vacant Housing Units
2022 Housing Units				  
Owner Occupied Housing Units		
Renter Occupied Housing Units		
Vacant Housing Units	 		  	

			 
186,978
184,108
187,428

9,626
187,693

0.03%
191,079
79,449
111,630

70,742
2.53

72,961
2.42

73,438
2.42

73,583
2.42

0.04%
46,937

3.01
46,330

3.02
45,970

3.03
-0.16%

78,606
60.8%
29.2%
10.0%

83,125
55.2%
32.6%
12.2%

85,019
51.4%
34.9%
13.6%

86,363
50.5%
34.7%
14.8%
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Median Household Income	
2017			 
2022	 		

Median Home Value	
2017			 
2022			 

Per Capita Income	
2017			 
2022	 			 

Median Age			 
2010				  
2017				  
2022

$33,584
$35,614

$104,809
$125,222

$19,659
$21,579

	

34.6
35.6
37.0

2017 Households by Income
Household income bases
<$15,000
$15,000-$24,999
$25,000-$34,999
$35,000-$49,999
$50,000-$74,999
$75,000-$99,999
$100,000-$149,999
$150,000-$199,999
$200,000+
Average household income	
	
2022 Households by Income
Household income bases
<$15,000
$15,000-$24,999
$25,000-$34,999
$35,000-$49,999
$50,000-$74,999
$75,000-$99,999
$100,000-$149,999
$150,000-$199,999
$200,000+
Average household income

73,438
24.0%
15.3%
12.1%
12.7%
16.0%
9.7%
7.3%
1.5%
1.4%

$48,484

73,583
23.9%
14.3%
11.1%
12.1%
16.3%
10.6%
8.4%
1.7%
1.5%

$53,362

credit: rufus
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2017 Owner Occupied Housing Units by Value
Total
<$50,000
$50,000 - $99,999
$100,000 - $149,999
$150,000 - $199,999
$200,000 - $249,999
$250,000 - $299,999
$300,000 - $399,999
$400,000 - $499,999
$500,000 - $749,999
$750,000 - $999,999
$1,000,000 +
Average Home Value
	
2022 Owner Occupied Housing Units by Value
Total
<$50,000
$50,000 - $99,999
$100,000 - $149,999
$150,000 - $199,999
$200,000 - $249,999
$250,000 - $299,999
$300,000 - $399,999
$400,000 - $499,999
$500,000 - $749,999
$750,000 - $999,999
$1,000,000 +
Average Home Value

2010 Population by Sex
Males
Females

2017 Population by Sex
Males
Females

2022 Population by Sex
Males
Females

			 
43,731
19.5%
28.6%
19.4%
13.4%
8.8%
4.3%
3.5%
1.4%
0.7%
0.3%
0.2%

$132,812

43,640
15.8%
24.5%
19.4%
15.6%
11.5%
5.6%
4.5%
1.9%
0.9%
0.3%
0.2%

$149,442

88,249
95,859

91,343
96,084

91,801
95,892
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2010 Population by Age
Total
0 - 4
5 - 9
10 - 14
15 - 24
25 - 34
35 - 44
45 - 54
55 - 64
65 - 74
75 - 84
85 +
18 +
	
2017 Population by Age
Total
0 - 4
5 - 9
10 - 14
15 - 24
25 - 34
35 - 44
45 - 54
55 - 64
65 - 74
75 - 84
85 +
18 +

2022 Population by Age
Total
0 - 4
5 - 9
10 - 14
15 - 24
25 - 34
35 - 44
45 - 54
55 - 64
65 - 74
75 - 84
85 +
18 +

			 
184,110

6.5%
6.2%
6.4%

19.0%
12.4%
11.3%
13.3%
11.5%
7.3%
4.5%
1.7%

77.0%

187,427
6.0%
5.9%
5.7%

17.8%
13.9%
10.9%
11.6%
12.5%

9.1%
4.6%
1.9%

79.1%

187,693
5.8%
5.7%
5.9%

17.1%
13.2%
11.5%
10.8%
12.3%
10.3%
5.5%
2.0%

79.3%
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2010 Population by Race/Ethnicity
Total
White Alone
Black Alone
American Indian Alone
Asian Alone
Pacific Islander Alone
Some Other Race Alone
Two or More Races
Hispanic Origin
Diversity Index
	
2017 Population by Race/Ethnicity
Total
White Alone
Black Alone
American Indian Alone
Asian Alone
Pacific Islander Alone
Some Other Race Alone
Two or More Races
Hispanic Origin
Diversity Index

2022 Population by Race/Ethnicity
Total
White Alone
Black Alone
American Indian Alone
Asian Alone
Pacific Islander Alone
Some Other Race Alone
Two or More Races
Hispanic Origin
Diversity Index

			 
184,108

57.1%
40.2%

0.2%
0.9%
0.0%
0.5%
1.0%
1.4%
52.5

187,428
56.0%
40.7%

0.2%
1.2%
0.0%
0.7%
1.3%
1.9%
53.9

187,693
55.2%
40.9%

0.3%
1.3%
0.0%
0.8%
1.5%
2.3%
54.9

credit: redagainPatti
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2010 Population by Relationship and Household Type
Total
In Households
In Family Households
Householder
Spouse
Child
Other relative
Nonrelative
In Nonfamily Households
In Group Quarters
Institutionalized Population
Noninstitutionalized Population
	
2017 Population 25+ by Educational Attainment
Total						    
Less than 9th Grade		
9th - 12th Grade, No Diploma			 
High School Graduate		
GED/Alternative Credential
Some College, No Degree				  
Associate Degree	
Bachelor’s Degree				  
Graduate/Professional Degree
			 
2017 Population 15+ by Marital Status
Total
Never Married
Married
Widowed
Divorced

2017 Civilian Population 16+ in Labor Force
Civilian Employed
Civilian Unemployed

2017 Employed Population 16+ by Industry
Total
Agriculture/Mining
Construction
Manufacturing
Wholesale Trade

			 
184,108

96.0%
78.4%
25.5%
16.6%
31.3%
3.4%
1.6%

17.6%
4.0%
1.4%
2.6%

120,992
6.4%

11.6%
24.8%

6.0%
19.7%
8.8%

13.4%
9.2%

154,362
38.9%
43.9%

6.9%
10.3%

90.4%
9.6%

73,990
2.1%
6.3%

14.8%
1.8%
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2017 Employed Population 16+ by Industry (continued)
Retail Trade
Transportation/Utilities
Information
Finance/Insurance/Real Estate
Services
Public Administration

2017 Employed Population 16+ by Occupation
Total
White Collar
Management/Business/Financial
Professional
Sales
Administrative Support
Services
Blue Collar
Farming/Forestry/Fishing
Construction/Extraction
Installation/Maintenance/Repair
Production
Transportation/Material Moving

2010 Population By Urban/ Rural Status
Total Population
Population Inside Urbanized Area
Population Inside Urbanized Cluster
Rural Population

2010 Households by Type
Total
Households with 1 Person
Households with 2+ People
Family Households
Husband-wife Families
With Related Children
Other Family (No Spouse Present)
Other Family with Male Householder
With Related Children
Other Family with Female Householder
With Related Children
Nonfamily Households

		
12.2%
6.7%
0.9%
3.9%

47.6%
3.6%

	

73,992
53.5%

9.4%
20.8%
10.5%
12.8%
18.8%
27.7%

0.8%
5.6%
3.7%
9.7%
7.8%

184,108
0.0%

49.1%
50.9%

72,961
29.3%
70.7%
64.3%
41.8%
16.9%
22.5%

4.3%
2.2%

18.2%
12.4%
6.4%
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2010 Households by Type (continued)
 All Households with Children
Multigenerational Households
Unmarried Partner Households
Male-female
Same-sex

2010 Households by Size
Total
1 Person Household
2 Person Household
3 Person Household
4 Person Household
5 Person Household
6 Person Household
7 + Person Household

2010 Households by Tenure and Mortgage Status
Total
Owner Occupied
Owned with a Mortgage/Loan
Owned Free and Clear
Renter Occupied

2010 Housing Units By Urban/ Rural Status
Total Housing Units
Housing Units Inside Urbanized Area
Housing Units Inside Urbanized Cluster
Rural Housing Units

Top 3 Tapestry Segments
1. 	 Rural Bypasses (10E)
2.	 College Towns (14B)
3.	 Rooted Rural (10B)

			 
31.8%
4.5%
4.5%
4.1%
0.5%

72,962
29.3%
33.0%
16.9%
12.3%
5.6%
1.8%
1.1%

72,961
62.8%
35.5%
27.3%
37.2%

83,125
0.0%

48.1%
51.9%
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2017 Consumer Spending 
Apparel & Services:  Total $
Average Spent
Spending Potential Index
Education:  Total $
Average Spent
Spending Potential Index
Entertainment/Recreation:  Total $
Average Spent
Spending Potential Index
Food at Home:  Total $
Average Spent
Spending Potential Index
Food Away from Home:  Total $
Average Spent
Spending Potential Index
Health Care:  Total $
Average Spent
Spending Potential Index
HH Furnishings & Equipment:  Total $
Average Spent
Spending Potential Index
Personal Care Products & Services: Total $
Average Spent
Spending Potential Index
Shelter:  Total $
Average Spent
Spending Potential Index
Support Payments/Cash Contributions/Gifts in Kind: Total $
Average Spent
Spending Potential Index
Travel:  Total $
Average Spent
Spending Potential Index
Vehicle Maintenance & Repairs: Total $
Average Spent
Spending Potential Index

			 
$94,411,069

$1,285.59
60

$58,213,353
$792.69

54
$144,117,393

$1,962.44
63

$242,979,510
$3,308.63

66
$151,188,049

$2,058.72
62

$269,773,723
$3,673.49

66
$88,407,659

$1,203.84
62

$34,844,378
$474.47

60
$691,701,206

$9,418.85
58

$105,899,606
$1,442.03

62
$83,185,813

$1,132.74
55

$51,070,361
$695.42

65

All information in this report is sourced from entities deemed reliable and is submitted subject to errors, 
omissions, change of terms and/or conditions.
Sources utilized in building this report include: ESRI 2017, Uber:Retail, CensusViewer.com, Bureau of Labor and Statistics, U.S. Census Bureau, 
SitesUSA, Microsoft Corporation, UberMedia Vista, Maptechnica, REGIS Online,  and click2shp (http://gis.ucla.edu/apps/click2shp/).
All observations and recommendations reported belong solely to Brick and Mortar, LLC and should not be mistaken as those of others 
including its clients.In order to obtain current data estimates, portions of estimated actual sales may be calculated via average sales per 
square foot equations. 

*Report completed by brick+mortar, llc (december, 2017)
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