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Chamber’s Voter Guide

County Supervisor - Steve McShane
The Salinas Valley Chamber of Commerce believes strongly that long-time community 

leader Steve McShane, if elected as Supervisor, would be most likely to vote in 
agreement with our positions in support of helping businesses thrive. As a longtime 
Salinas City Councilmember, he has proven himself to be tireless and responsive  
to constituents.
Salinas Mayor – Kimbley Craig

Kimbley Craig has a solid voting record of supporting 
economic growth and job creation as a two-term member of 
the Salinas City Council. She is smart, highly competent, and not 
afraid to be open to the public about her positions. We expect 
her to continue the leadership legacy of the late Salinas Mayor 
Joe Gunter, whose family supports her candidacy.
Salinas City Council, District 1 – Scott Davis

Scott Davis is the incumbent city councilmember and worthy 
of reelection. His three priorities for his second term: (1) make 
Salinas the most business-friendly city on the Central Coast  
(if not California), (2) improving the quality of life, particularly by 
increasing the supply of housing that is affordable, and (3) economic  
development. These priorities align well with the priorities of the Chamber.
Salinas City Council, District 4 - Orlando Osornio

Orlando Osornio will bring small business experience to the city council as the  

Be sure to vote on Tuesday, November 3rd and if you vote absentee,  
ballot return locations open beginning on October 5.

VOTER GUIDE - Continued on page 6
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Kimbley Craig

Economic Impact and 
Recovery from COVID-19 

by Dave Kilby, CalChamber
The COVID-19 induced recession of 2020 began with the ferocity of an 

unexpected tsunami smashing onto the shore—one month the economy was fine, 
the next it was in freefall.

In February 2019, long before Wuhan saw the first cases of COVID, nearly  
80% of economists who contribute to the Wall Street Journal’s consensus  
survey suggested there would be a recession by the end of 2020—driven by trade 
wars, inflation, a collapse in real estate, and other “miserabilist” theories that 
generate headlines.

In February of this year, that share had dropped to 10%. It appears many 
forecasters were panicked by mirages and missed the real threat to the expansion.

Now with the second quarter behind us, we have a better idea of the damage 
caused by the pandemic-linked closures of the economy. Consumer spending 
cratered in March at a level never experienced before. This caused U.S. output 

COVID - Continued on page 2
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➟ COVID – Continued from page 1
to drop almost 12% from the fourth 
quarter of 2019 to the second quarter 
of 2020, the sharpest decline ever seen. 
Unemployment in the nation surged 
from 50-year lows to 80-year highs in  
a matter of weeks.

Where Now?
The big question is: where from 

here? While there are all sorts of witty 
responses to the forecast letter game, 
the predictions can largely be put into 
two camps—the “V” group and the “U” 
group. While there is no set definition 
between the two, roughly, the “U” 
camp sees the pandemic’s damage to  
the economy as severe enough to 
suggest a slow, long-term recovery.

Most of the economic forecasts that 
were released immediately after the start of the COVID crisis suggested a downturn 
worse than what occurred during the Great Recession—with many tossing around 
the term “depression” as a descriptor of what was to come.

In contrast, Beacon Economics has been an advocate of the “V” scenario  
from the start. As dramatically bad as the numbers have been in the last few 
months, there is simply no reason to expect the current business cycle to be as 
negative as during the Great Recession given how profoundly different the  
shock is to the economy.

The Great Recession was the worst business cycle since World War II because  
the economy had been badly distorted by the subprime credit bubble that preceded 
it. It took years to repair household balance sheets and to work through excess 
inventories of homes, cars and other durables. Millions of jobs that had been  
created by the bubble were lost permanently, and displaced workers had to  
build new careers in new sectors.

In contrast, the shock that set off the current crisis has none of these long-term 
characteristics. The economy was well balanced when the pandemic arrived.  
A collapse in consumer spending occurred, not because people couldn’t spend 
money, but because fear and caution surrounding the disease itself and  
government mandates prevented them from spending.

There is no reason to think there will be a permanent shift in the structure  
of the economy, outside of the pandemic quickening the pace of retail’s  
capitulation to the internet.

Case for ‘V’
The case for the “V” has been vindicated by recent data. Indeed, the big news 

is that, officially, the recession has already ended. The National Bureau of Economic 
Research (NBER) dates the start and end points for recessions based on peaks and 
troughs of economic activity (www.nber.org).

For example, the peak of economic activity prior to the Great Recession was in 
the fourth quarter of 2007, while the bottom was hit in the second quarter of 2009. 
The economy took another 5 to 6 years to fully recover—this is a separate part of 
the business cycle. The NBER has dated the peak of the last expansion as February 
2020 and the trough in April 2020. Since April, economic activity—from housing 
sales to consumer spending to payroll employment—has been growing sharply.

There are ways that economists can estimate quarterly gross domestic product 
(GDP) though the use of certain monthly data and interpolation of data that is 
available only on a quarterly basis.

One estimate from Macroeconomic 
Advisors estimates that the economy 
contracted by 16.5% from February to 
April, and then bounced back by 9.2% 
through June. If economic activity in 
the third quarter doesn’t grow at all 
from June, the United States will still 
experience a 20% real growth rate in the 
third quarter—the highest ever recorded.

It’s certainly clear that growth won’t 
be flat. And while a lot of July data, 
outside of retail sales, employment and 
the ISM numbers, are still not available, 
all this suggests continued growth. The 
third quarter could approach a 25% to 
30% growth rate.

Shifting Predictions
“An economic forecast is an  

expert who will know tomorrow why the things he predicted yesterday didn’t 
happen today.”

These surprisingly good numbers have forced some pessimists to sharply  
alter their projections upwards (some have attempted to spin their misses in the 
press in recent months). But most prognosticators continue to predict a long,  
painful recovery.

The current outlook from the Congressional Budget Office (CBO) is a good 
example. The CBO’s most recent forecast suggests a full recovery will take close to a 
decade—similar to the amount of time it took to recover from the Great Recession. 
But given the current trajectory of the economy, it’s likely they will have to upgrade 
their forecast in the coming months.

The key issue with the more bullish “V” outlook has been the unfortunate second 
surge in new COVID-19 cases that began in June. Increased economic activity, a lack 
of consistent and forceful public policy, and a basic decline in Americans’ fear of 
the virus has driven an escalation of new cases in places such as Texas, Florida, and 
Arizona, which didn’t formerly have high numbers.

This isn’t, by the way, the second wave that many experts were discussing early 
on in the crisis, where a place like New York City would see a big second surge in 
new cases. At its peak, the United States was experiencing about 200 new cases per 
million people per day.

The silver lining is that this second wave has not led to a huge number of new 
deaths or overwhelmed hospitals. Moreover, it has begun to subside; as of August 
17, the nation was recording 140 new cases per million people per day.

Reasons for Optimism
While this second wave has shifted the date of full recovery out modestly  

relative to earlier predictions, Beacon Economics remains certain that a quick 
recovery will occur once the virus is under full control. This optimism is based  
on a number of observations.

• As dramatically bad as the second quarter numbers were, there is also plenty 
of evidence indicating that the shocks to the system were largely transitory. For 
example, the enormous surge in unemployment was not driven by true job losses 
but by temporary layoffs. The share of the labor force who were truly unemployed 
(either lost their job permanently or have entered the labor market and are looking 
for work) was slightly over 4% in July—substantially lower than the 8%-plus rate 
seen at the peak of the Great Recession, and not yet as high as during the very mild 
tech recession of the late 1990s.

COVID - Continued on page 3
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2020 EXECUTIVE COMMITTEE
■ Chair - Andrea Bailey (Chevron)
■ Chair-elect - Kristy Santiago (KION TV)
■ Past Chair - John Bailey 

(Alternative Dispute Resolution)
■ Vice Chair, GRC - Jennifer Williams 

(Natividad Medical Foundation)
■ Vice Chair, Finance - Bill Hastie 

(Hastie Financial Group)
■ Vice Chair, Events - Amy Gibson  

(Portola Hotel & Spa) 
■ Vice Chair, Membership - Julie Ann Lozano 

(MBS Business Systems)

2020 BOARD OF DIRECTORS
■ Jim Bogart (Ag Industry Legend) 
■ Kalah Bumba 

(Consultant Community/Health)
■ Esteban Calderon 

(Comerica Bank)
■ Raymond Costa 

(RHC Management, dba McDonald's)
■ John Haupt (Haupt & Associates)
■ Albert Maldonado (MP Express Printing)
■ Rodney Meeks (Credit Consulting Services)
■ Kathy Miller (Aera Energy)
■ Krishna Patel (Duda Farm Fresh Foods)
■ Brandon Patterson (Brandon D Patterson -  

Windermere Valley Properties)
■ Starla Warren (Monterey County Housing 

Authority Development Corporation)

CHAMBER LIAISONS
■ Peter Kasavan (SPARC)
■ Matt Huerta  

(Monterey Bay Economic Partnership)
■ Kevin Dayton 

(Salinas City Center Improvement Assn.)

LEGAL COUNSEL
■ Matt Ottone

PROFESSIONAL STAFF
■ Lindsey Knight 

Membership Development Director
■ Shae Scarr 

Member Services Coordinator
■ Phillip Saldaña  

Operations & Accounts Manager
■ Paul Farmer 

CEO & Chief Member Advocate

CREATING A STRONG LOCAL ECONOMY
PROMOTING THE COMMUNITY

PROVIDING NETWORKING 
OPPORTUNITIES

POLITICAL ACTION
REPRESENTING THE INTERESTS 

OF BUSINESS WITH GOVERNMENT

Info@SalinasChamber.com  
(831)751-7725

The fi nancial professionals of Hastie Financial Group are Registered Representatives and Investment Adviser Representatives with/and offer securities and advisory services 
through Commonwealth Financial Network,® Member FINRA/SIPC, a Registered Investment Adviser. Financial planning services offered through Hastie Financial Group are separate and 
unrelated to Commonwealth. 

For confi dence in your future.
307 Main Street, Ste. 300, Salinas
hastiefi nancialgroup.com
(831) 422-4910

In uncertain times, 
you need experienced investment guidance. 

Find it at HFG.

➟ COVID – Continued from page 2
Consumer spending, not surprisingly, is 

where most declines in economic activity 
have taken place during the current crisis. 
But the damage largely occurred in April. 
Much of the decline was in restaurants, 
travel, and personal care services, as 
would be expected. But over one-third of 
the decline in consumer spending was in 
health care consumption. Health care is 
not a cyclical sector; it didn’t experience a 
single quarter of lower spending through 
the Great Recession, nor did it lose 
jobs. The hit this time was not driven by 
reduced demand but because the health 
care system deferred nonessential visits 
until the virus was brought under control. 
This is simply spending delayed, and will 
help the bounce in economic activity in 
the second half of the year.

• One of the more pessimistic predictions at the start 
of the pandemic was the “W” recovery—where economic 
activity would again spiral downward with another surge in 
the virus. But the economic impact of the first and second 
surges couldn’t be more different. In March, there was an 

unprecedented collapse in consumer spending. In July and 
August, the most that can be said is that the surge slowed 
the recovery in consumer spending. Additionally, there was 
an expectation that July’s labor figures would be flat and 
unemployment would rise. Instead, another surprise: payroll 
jobs rose and unemployment fell despite the number of  

COVID - Continued on page 4
➟
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Who’s Hit with Tax Hikes If 
Voters Approve Prop 15?

by Kevin Dayton for the Chamber
In the 1970s, relentless property tax increases outraged and discouraged 

California homeowners and business owners. Finally, there was a response  
from the people. In the June 1978 election, 65 percent of voters approved 
Proposition 13, a ballot measure that established limits and restraints on property 
tax increases.

Since then, some interest 
groups and government officials 
have identified Proposition 13 as 
a major cause of all that is wrong 
in California. In recent years, many 
California local governments have 
struggled to collect enough tax and 
fee revenue to meet their expenses 
- especially when benefits owed to retired government employees are taken  
into consideration.

When Spending Exceeds Revenue, It’s Tax Time
For example, the City of Salinas has been trying to implement “The Salinas 

Plan” to control costs and eliminate its projected structural budget deficit 
estimated at $25.2 million over the next five years. A staff report to the city 
council in June 2020 identified “wages, pension, health insurance, and workers’ 
compensation” as a primary reason why expenses will exceed revenue.

The County of Monterey, in its 2020-21 budget, also identifies “increased 
employee wage and benefit costs, PERS [pension and retiree health care] 
contributions, and general liability and worker’s compensation program 
contributions” as a major source of strain in its 2021 budget. The county has a 
has a projected structural budget deficit estimated to be $40.8 million over the 
next three years.

How can these budget deficits be addressed? To obtain more money for 
local governments, critics of Proposition 13 now want California voters to enact 
Proposition 15 on the November 2020 ballot. This would repeal the Proposition 
13 tax limits on the state’s larger commercial and industrial property owners.

Other Arguments to Increase Taxes on Bigger Property Owners
In addition to arguing that local governments need to collect more money (and 

spend more money), Proposition 15 supporters correctly observe that property 
owners sometimes pay different amounts of taxes for the same type of properties.  
Tax rates are often much lower for property that has been held by the same 
owner for decades without being reassessed.

There are also Proposition 15 supporters who see higher property taxes as 
a way to change land use patterns for the public good. For example, some 
supporters of Proposition 15 hope a sharp increase on property taxes for private 
country clubs will force them to sell or vacate their golf courses, which would 
theoretically free large parcels of recreational land for development of affordable 
housing. Also, higher property taxes could prod owners of vacant lots and 
blighted buildings to sell their property to someone willing and able to develop it.

Someone Has to Pay Those Taxes - It May Be You
In general, Proposition 15 is supported by people who want government 

PROP 15 - Continued on page 6
➟
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new cases. Businesses and consumers have adapted—an important factor that is 
often left out by forecasters. Even if a true second wave of cases did occur, it is 
clear that the economic impact wouldn’t approach what happened the first time.

• The underlying strength of the economy at the start of the pandemic has been 
reinforced by excessive—yes, that is the appropriate word—stimulus spending. 
Congress’s first pass at stimulus came in at almost $3 trillion. Putting aside the 
well-deserved criticism of how poorly thought out these programs were from an 
operational standpoint, the cash that was put into the economy is vastly more than 
what was lost. Earned incomes didn’t drop nearly as much as expected, about $260 
billion less (seasonally adjusted, not annualized) in the second quarter compared to 
the previous three months for workers and proprietors.

On the other hand, the increase in government benefits, unemployment, and 
direct payments increased by $600 billion. The U.S. government paid people more 
than $2 for every $1 of lost income—albeit it probably has not been distributed 
proportionately to income losses. And spending dropped by $400 billion. The 
difference ended up in consumer savings, which shot up to almost $1.2 trillion, four 
times what it was in the fourth quarter of 2019. That $900 billion in excess savings 
will undoubtably be spent once life returns to normal. Unlike the Great Recession, 
where there was a collapse in net worth that hurt spending for years, in the current 
crisis, net worth is increasing.

• The numbers above will be accentuated by additional payments in July.  
And of course, none of this includes all the payments that went to limited liability 
companies (LLCs) and corporations through the Paycheck Protection Program. 
It is understandable why the Federal Deposit Insurance Corporation (FDIC) is 
reporting one of the most dramatic surges in commercial bank account deposits 
ever seen—$2.2 trillion in three months. This is the dry powder that will fuel a 
rapid recovery. Data from the New York Federal Reserve showed consumer debt 
delinquencies falling, not rising, in the second quarter. And while there have 
been a few big-name bankruptcies, most have been among companies that 
were already on the brink due to broader trends in the economy. The financial 
Armageddon that was predicted by many of the talking heads on network 
television seems pretty far away.

[Editor’s note: this article continues with much more detail. We could not 
fit the article in its entirety in the Journal, but you can read the rest of it 
online here: https://bit.ly/3iToxnO  ] . ■
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At 6pm on the evening of Friday,      

November 13th, The Salinas Valley 

Chamber of Commerce invites you to 

Zoom in on the action.  

 

   

Legacy 
of 

Leadership 

The cost is only $20 per attendee. 

Join us for a lively auction. 

www.SalinasChamber.com to purchase tickets .  

Eduardo M. 

Ochoa, PhD 
CSUMB 

Melissa Kendrick 
Monterey County     

Food Bank  

Ron Johnson           
Boys and Girls Club of    

Monterey County  

2020 Honorees 

Media Sponsors 

Chamber’s Legacy of 
Leadership Event

The Salinas Valley Chamber will celebrate our Legacy of Leadership 
gala virtual event on Friday evening, November 13, beginning at 6pm. 
At this special event, we will bestow the Chamber’s “Legacy of Leadership Award” 

on a select few who have made tremendous impacts to our area. 
Tickets for this virtual event are only $20 and are available at www.SalinasChamber.com. 

In addition, various levels of sponsorships of the event and donations  
to the auction are also available. 

The Chamber thanks and congratulates this year’s class of honorees:
Eduardo M. Ochoa, Ph.D. 
President, California State University, Monterey Bay 
Eduardo M. Ochoa has been president of Cal State University, Monterey Bay  

since 2012.  He has worked for over 30 years as a faculty member and administrator 
at campuses in the Cal State system, including Fresno State, Cal State Los Angeles, 
Cal Poly Pomona and Sonoma State University. From 2010 to 2012, he was 
Assistant Secretary for Postsecondary Education in the Obama administration,  
acting as the chief advisor on higher-education matters to the Secretary of Education 
and heading the Office of Postsecondary Education, which administers most of the 
Department of Education’s higher education programs.

A native of Argentina, Dr. Ochoa has a B.A. in physics and philosophy from Reed 
College, a M.S. in nuclear science and engineering from Columbia University, and a 
Ph.D. in economics from the New School for Social Research.  His wife Holly Byers 
Ochoa is a historian, writer and editor. They have two sons, Michael and Eric.

Melissa Kendrick 
Executive Director, Food Bank for Monterey County
Melissa Kendrick has more than twenty years’ experience in both the nonprofit 

and for-profit arena. Her broad experience in organizational management and 
public relations as exemplified by her response to this once in a lifetime COVID-19 
pandemic and her ability to remain calm under pressure, marshal resources in an 
emergency, and demonstrate confident inspiring leadership.  Though the numbers 
served by the food bank have quadrupled,  she has been able to scale up the 
organizations capability to serve the unprecedented level of need. Her effective 
appeals to foundations, community leaders, businesspeople, and civic/social groups 
via media outreach and personal contact have inspired an outpouring of support 
and assistance. 

Before joining the Food Bank, Kendrick was engaged with numerous nonprofit 
organizations and international corporations. Her leadership in the community has 
been instrumental in securing funding for several significant programs including the 
new building.  Professionally and personally, she has made a life-long commitment 
to eliminate hunger both domestic and abroad. 

Ron Johnson 
President  & CEO, Boys & Girls Clubs of Monterey County
Ron became involved with the club because he enjoys working with young 

people and wants to have a positive influence on their personal development.  
He has been with the Boys & Girls Club since 1992.

Ron attended Monterey High School and Monterey Peninsula College before 
transferring to California State University, Long Beach. 

A two-sport athlete (football and track & field), Ron was drafted as a wide 
receiver in the 7th round by the Seattle Seahawks in 1981. In 1985, Ron signed  
as a free agent with the Philadelphia Eagles where he played for 5 seasons. 

He retired from football in 1990 and became an investment advisor for a 
securities firm in Carmel. He remained in that industry for 2 years before following 
his true passion; working with youth. Ron and his wife, Lynn, are the proud parents 
of two sons, Wesley, age 22 and Evan, 16. They reside in Monterey, California. ■
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owner of a Salinas food truck, Tortas al 100. He serves on the City of Salinas Small  
Business Task Force, which is advising the city on relief and recovery policies from  
negative impacts from coronavirus public health orders. We appreciated his humility  
and thoughtfulness and think he will work well with other members of the council to  
find consensus on difficult issues.

Salinas City Council, District 6 - Vanessa Robinson
Vanessa Robinson is someone who will add energy and commitment to the city council 

as an “outsider” with a strong vision for the future of Salinas. We were impressed by her 
knowledge of the often-frustrating regulatory challenges that businesses deal with in 
Salinas. We expect that Ms. Robinson will ask the city staff tough questions and insist  
that tough questions from other members of the council get answered.

Hartnell College, Area 1 – Manuel Osorio
Manuel Osorio is a common sense leader with deep educational experience that 

Hartnell can rely on as the Board hires a new College President. He has earned our  
support and we hope he’ll earn yours, as well.

Hartnell College, Area 2 - Aurelio Salazar Jr.
Aurelio Salazar Jr.  is widely respected. He is reasonable, professional and 

compassionate. He is one of “Salinas’s own,” with his family having moved here when 
he was eight years old. The son of farmworkers, he has succeeded despite remarkable 
adversity. He deserves to be reelected.
Hartnell College, Area 3 - Kari Valdés

In the 2000s, Kari Valdés served on the Hartnell College Board for three years and 
ultimately became board president. Kari is a focused business professional, with over 
seventeen years of experience in the Salinas Produce Industry. We have confidence in  
her commitment and abilities.
Hartnell College, Area 4 – Irma C. Lopez

Irma currently serves as the Hartnell College Board Trustee for District 4 and has been 
honored with the “City of Champions” commendation award presented by the City of 
Salinas. Her priorities include ensuring funding is being allocating correctly and helping 
students and staff navigate the changes required by the COVID-19 pandemic. ■

➟ VOTER GUIDE – Continued from page 1

➟ PROP 15 – Continued from page 4
to have a more powerful role in the 
lives of Californians. It compels private 
property owners to give more of their 
money to the government so the 
government can spend it.

But supporters of Proposition 15 
tend to ignore how property owners 
would get that money to pay to the 
government. They give the impression 
that rich investors and multi-national 
corporations will simply hand over some of their excess money to pay their tax 
bills, as if these property owners are medieval lords with hoards of gold coins in 
their cellars to surrender.

One possible outcome is property owners passing off the cost of higher taxes to 
people and companies that purchase their goods or services or lease their property. 
Or property owners may reduce employee expenses or operational expenditures to 
pay their increased tax bills. There may be less investment in growing businesses or 
a slower pace of paying off private debt.

Another possible outcome is a flood of vacant, unwanted commercial properties 
on the market as owners realize their California property investment is no longer 
competitive with investments of other kinds or in other places. Ironically, this could 
reduce the assessed value of properties for tax purposes.

Predicting the economic behavior of people is difficult. But private property  
owners can’t create currency, and they need to get the money from somewhere to  
pay those taxes.

Who Are Likely Monterey County Victims of Proposition 15?
One difficulty in assessing the economic (and budgetary) impact of Proposition 

15 is uncertainty about who would pay the higher taxes and how much would 
be raised if tax restraints were repealed for larger commercial and industrial 
properties. Current estimates of fiscal impact are crude, because each individual 
property would need to be reassessed as compared to the last year of assessment 
(a year that could range from 1976 to 2020).

Some county assessors assert that there aren’t enough qualified assessment 
personnel or private firms available to handle all the reassessments. For a while at 
least, Proposition 15 could be a job creation bill for property assessors.

To try to determine which property owners would pay the biggest price for 

Proposition 15, the Salinas Valley 
Chamber of Commerce requested 
and obtained public records from the 
Monterey County Assessor’s office. 
Although we already had lists of the 
top 20 largest property owners (ranked 
by assessment) in the Salinas Valley and 
on the Monterey Peninsula, those lists 
don’t necessarily show who will pay the 
most in new taxes because they do not 

include the most recent year of assessment.

Some Big Property Owners Won’t See a Big Tax Increase
For example, the two property owners with the highest assessed properties in 

the Salinas Valley are Aera Energy and Chevron (owners of the San Ardo oil fields). 
This property is assessed at market value and reviewed every year, so Proposition 
15 would not change their tax burdens, despite what campaign commercials may 
claim.

The Northridge Shopping Center is ranked in the top five assessed property 
owners in the Salinas Valley and the Del Monte Shopping Center is ranked in the 
top five for the Monterey Peninsula. But these malls have relatively new ownership 
and will not see an immediate significant jump in taxes.

Likewise, the Californian American Water Company is the second largest 
assessed property owner on the Monterey Peninsula, but its property is assessed 
annually. Monterey County residents should be aware that an eventual 
government takeover of the Monterey Peninsula water supply system will eliminate 
a significant tax payment.

Venerable Hospitality Companies Will Bear the Burden
We examined properties in the following categories: Hotels, Vacant Commercial  

and Industrial Land, Commercial Shell Buildings, Suburban Stores, Combinations of 
Stores and Offices, One Story Office Buildings, Multi Story Office Buildings, Medical 
& Dental Buildings, and Banks. With limited data, we were able to make general 
assumptions about which property owners would need to prepare for much  
higher property taxes.

Our belief is that the Pebble Beach Company may end up as the Monterey 
County property owner hardest hit by Proposition 15. By far, they hold the most 
assessed property value of any entity in Monterey County, and some of their 

PROP 15 - Continued on page 7

The most valuable parcels in the Salinas Valley are owned by Chevron and Aera in the San Ardo  
oil fields, but their current assessment is at market value (won’t be affected by Prop 15).

➟
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parcels apparently have not been reassessed for decades.
How will the Pebble Beach Company address this new tax burden?  

Some politicians and housing activists dream of the company one day adjusting  
its land holdings and selling its Del Monte Golf Course in the City of Monterey,  
so it can be used for new housing. But the consequences could manifest 
themselves in other ways.

The Cannery Row Company is also a major owner of valuable parcels, 
with records often indicating a sale recording year of 1993. Retail stores and 
restaurants leasing their property may end up with a rent increase if Proposition 
15 is enacted.

The very expensive vacant land of the never-built Monterey Bay Shores  
eco-resort in Sand City has a sale recording year of 1997. It will be interesting  
to see how the owner would respond to the new tax burden.

Among hotels, the Monterey Marriott (owned by San Carlos Associates) is 
likely to pay more taxes. Records indicate a sale recording year of 1983. Inns of 
Cannery Row have three valuable properties: one sold in 1998 and one in 2001. 
Two hotels in Carmel owned by Richard Gunner of Fresno show recording dates 
of 1986 and 1993.

Among stores, big box stores will pay the price. Walmart in Marina has a sale 
recording year of 1983. Costco (Salinas and Sand City), Target (Salinas), Home 
Depot (Salinas), and the owner of the Trader Joe’s property in Monterey are also 
likely to pay more taxes.

Then there are dozens of smaller locally-owned commercial and industrial 
properties on the Monterey Peninsula and in the Salinas Valley with values  
somewhat above or at the $3 million threshold. Although many of these 
properties have been recently reassessed with changes of ownership, some  
long-established local property owners may end up with some surprising  
new tax bills if voters approve Proposition 15.

And while agricultural land is not included in the Proposition 15 repeal of 
Proposition 13 tax restraints, some agricultural companies have processing 
facilities that will not be exempt. We were unable to make a distinction  
between the two kinds of agricultural land use in our public records.

Non-Profit Status Avoids Proposition 15 Altogether
We will note that some significant private property holders in Monterey 

County are exempt from the state property tax because of their non-profit status. 
A few of these that stood out were the Monterey Bay Aquarium, Community 
Hospital of the Monterey Peninsula (CHOMP), the Monterey County SPCA, and 
the Middlebury Institute of International Studies at Monterey (MIIS). ■

➟ PROP 15 – Continued from page 6

Proposition 15 is Horrible 
for All Businesses

by Norm Groot,  
Monterey County Farm Bureau Executive Director

What state imposes the highest 
average property tax burden on business 
and commercial parcels? Unfortunately, 
when it comes to taxes and regulations, 
guessing that it’s California is correct 
every time—and this November, 
California voters will be asked either to 
double down on this state’s high-tax 
reputation by deciding on Proposition  
15 or to join with Salinas Valley Chamber 
of Commerce to protect our family 
businesses, farms and ranches by  
voting NO.

Proposition 15 which is on the Nov. 3 
General Election ballot, would weaken 
Proposition 13 (the 1978 tax-reform 
measure that limits annual property tax 
increases) by establishing a “split-roll” 
tax that would reassess commercial  
and industrial property, including 
agricultural facilities.

Maybe there’s nothing certain but 
death and taxes, but voters should 
beware: creating a new “split-roll” 
property tax with Proposition 15 would 
result in the largest property tax increase 
in state history—and would likely mean 
the end for more California family 
businesses, particularly small businesses.  
This $11.5 billion tax increase on 
California businesses would come at a 
time when the California economy is 
facing significant financial challenges 
due to the COVID-19 pandemic.

Special-interest groups and unions 
have been strategizing to roll back 
Proposition 13 property tax protections 
for 40 years. The last attempt came 
in 2015, when Gov. Jerry Brown 
acknowledged a “split-roll” property tax 
scheme was overly complex and stated, 
“I’m not supporting a split roll.”

Supporters of Proposition 15 have 
tried to claim it exempts farming and 
ranching operations.  But make no 
mistake: Agriculture is not exempt. 

Granted, the initiative says it exempts 
agricultural land—but it would raise 

taxes on what is considered “real 
property” such as improvements or 
fixtures. Even state Attorney General 
Xavier Becerra, in the initiative’s ballot 
summary, acknowledges that only 
agricultural lands would be protected 
from tax increases.

Proposition 15 would severely 
undermine the enormous investments 
family businesses, farms and ranches 
have made to add value to our local 
commercial properties and producing 
lands. In other words, the improvements 
family businesses, farmers and ranchers 
have made in the last 40 years, 
whether for product marketability or 
environmental stewardship, would be 
exposed to a tremendous property tax 
hike under Proposition 15.

The worst part of any tax increase 
is the unintended consequences; the 
“split roll” would increase the incentives 
to remove land from agricultural 
production for conversion to other uses, 
intensifying land use decisions made 
primarily on tax revenue potential.   
This would incentivize the worst form  
of urban sprawl seen in many decades.

If you want to help assure a brighter 
future for California’s economy post 
pandemic, meaning family businesses, 
farms and ranches, please join the 
Salinas Valley Chamber of Commerce 
and vote NO on Proposition 15.  ■

Norm Groot is the Executive Director of 
Monterey County Farm Bureau, a non-profit 
trade association for the agricultural sector  
of Monterey County.

The Monterey County property parcel for the Inn at Spanish Bay is currently assessed at $208 million.
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Chamber Supports Members with New Facebook Page
The Salinas Valley Chamber promotes its outstanding 700+ members through its new Facebook page, @SVCCMemberHappenings

The Salinas Valley Chamber of Commerce is 
excited to announce that we have launched a new 
Facebook page to promote the announcements, 
events, and happenings of our members. Are you 
following us on our new page yet? If you are a 
member of the Salinas Chamber and want to see 
your company's news announced on our new 
Facebook page, email your happenings to us at 
memberservices@salinaschamber.com. 

To kick-off our new Facebook page we are 

hosting a community-wide gift card raffle for 
Monterey County residents that features our 
member restaurants. The Chamber has purchased 
gift cards from many of our member restaurants 
which we are raffling off every week. To enter  
into the raffle, you must live in Monterey County, 
be 18 years or older, and follow us on our new 
Facebook page, @SVCCMemberHappenings.  
Every Monday we will post about the featured 
member restaurant whose gift card you have a 
chance to win that Friday. 

To enter, all you have to do is:
• like and share the post
• tag a local business in the comments 

We will collect the names of everyone who 
participates and enter them into that week’s raffle. 
On Friday afternoons, we will announce the winner 
by posting a video of the drawing on our Facebook 
page; the winner has one week to contact us at 
831-751-7725 to claim their prize. 

Gift cards range in value and are to restaurants 
including Pizza Factory, Tarpy’s, McDonald’s,  
Black Bear Diner, Yangtse’s Taste of Thai,  
Red Lobster, La Plaza Bakery, and more. We are 
pleased to support our members in this way.  
They support our community by being members  
of your Salinas Chamber, so let’s come together  
and support them by dining locally! ■

FREE Raffle  
Enter to Win Gift Cards to Local Restaurants 

The Salinas Valley Chamber has created a new Facebook page to support our members. 
Follow us to be entered into our weekly gift card raffle to local restaurants. 

@SVCCMemberHappenings 
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COVID-19: More Laws?
by Sharilyn Payne

Since March 2020, employers have had 
to figure out state Shelter-in-Place Orders, 
state Emergency Orders, federal laws 
on paid leaves of absence, and Centers 
for Disease Control guidelines on when 
employees must self-quarantine.  But just 
when you thought you knew it all,  
there’s more.

 As you may remember, the Federal 
Families First Coronavirus Response Act 
(“FFCRA”) provides that employers with 
fewer than 500 employees must provide 
two weeks of emergency paid sick leave 
at the employee’s regular 
rate of pay to employees 
who are self-quarantining 
due to a federal, state, or 
local order or health care 
provider’s advice related to 
COVID-19, or because the 
employee has symptoms of 
COVID-19 and is seeking a 
medical diagnosis; and at 
2/3 the employee’s regular 
rate of pay if the employee needs to care 
for an individual who is self-quarantining 
due to a federal, state or local order or 
health care provider’s advice related to 
COVID-19, or a child whose school or 
childcare provider is closed or unavailable 
for COVID-19 related reasons.  These 
employers must also provide ten additional 
weeks of paid expanded family and 
medical leave at 2/3 the employee’s regular 
rate of pay if the employee must care for 
a child whose school or childcare provider 
is closed or unavailable for COVID-related 
reasons.  This law went into effect on 
April 2, 2020 and expires on December 
31, 2020.  The Department of Labor 
announced that it is making revisions to 
this law that will be publicly available on 
September 16, 2020.

 Because food sector workers who 
work for employers with 500 or more 
employees nationwide were not covered 
by the FFCRA, Governor Newsom signed 
Executive Order N-51-20 in April providing 
two weeks of paid sick leave for food 
service workers employed by entities with 
500 or more employees.  To be eligible, an 
employee must be self-quarantining due 
to a federal, state or local order or health 

care provider’s 
advice related 
to COVID-19, 
or because the 
employer is 
prohibiting the 
employee from working due to health 
concerns related to possible COVID-19 
transmission.  “Food service workers” 
are broadly defined to include those who 
work for an employer that operates a food 
facility, deliver food from a food facility, 
or work in an industry or occupation 

defined under wage order 
3 (Canning, Freezing, 
and Preserving Industry), 
8 (Industries Handling 
Products After Harvest), 
13 (Industries Preparing 
Agricultural Products for 
Market, On the Farm), or 14 
(Agricultural Occupations).  

 On September 9, 2020, 
Governor Newsom signed 

AB 1867, expanding leave coverage for 
employers with 500 or more employees 
nationwide to all employers and not just 
those employing food service workers.  
This new law also extends the paid leave 
requirements to health care providers and 
first responders whose employers excluded 
them from the FFCRA leave requirements.  
The same eligibility criteria for food service 
workers apply to all other employees 
under this new law.  This law went into 
effect immediately when it was signed and 
expires on December 31, 2020.  Employers 
have been given until September 19, 2020 
to begin providing this new leave.  

 Employers should keep in mind that 
an employee cannot be required to use 
vacation, PTO, or California Healthy 
Workplaces, Healthy Families paid sick 
leave before using any of the above 
COVID-19 related leaves.  Employers who 
have already provided leave under the 
Executive Order specific to food service 
workers do not need to provide additional 
leave under this law.  ■

Sharilyn Payne is a lawyer with the Fenton 
& Keller law firm in Monterey.  This article is 
intended to address topics of general interest and 
should not be construed as legal advice.  For more 
information, please visit www.fentonkeller.com.

Power Agency Pursues 
Vision of Self-Sufficiency
 The regional community choice aggregation public power agency Monterey 

Bay Community Power officially became Central Coast Community Energy on 
September 4. This new name reflects expansion of the agency’s jurisdiction beyond 
Monterey, Santa Cruz, and San Benito counties into San Luis Obispo County and 
northern Santa Barbara County.

Currently 33 local governments in this region are part of Central Coast 
Community Energy. There are two exceptions: King City established its own 
community choice aggregation public power agency, and San Luis Obispo County 
has chosen for now to retain Pacific Gas & Electric as the sole electricity supply 
provider in unincorporated parts of the county.

Name change and territorial expansion is just the start of the substantial changes 
this agency will undergo in the next few years. At their September 2 meeting, the 
agency’s Policy Board discussed a significant shift in how this public power agency 
will obtain electricity for its customers in the next 10 years.

Right now 
much of the 
electricity obtained 
by Central Coast 
Community Energy 
is generated 
out of the area 
and purchased 
through long-term 
power contracts 
with other 
entities. Much 
of that power is 
hydroelectric, generated by falling water spinning turbines. Some Central Coast 
environmental organizations have a  long-term vision to liberate rivers from dams 
and other obstacles that impede wildlife and constrain the natural flow of water. 
California law does not regard electricity generated by large hydroelectric facilities 
as “renewable.”

In addition, relying on these long-term contracts subjects the power agency 
to various regulations that suggests the agency is getting its electricity from the 
Diablo Canyon Nuclear Power Plant, a facility detested by some Central Coast 
environmental and social justice organizations and some agency board members. 
Simply avoiding a statement that creates the appearance of using electricity 
generated by nuclear fission will apparently cost the agency $5.5 million  
this year. California law does not regard electricity generated by nuclear fission  
as “renewable.”

What solutions are proposed to these dilemmas? At its September 2 meeting, 
the Central Coast Community Energy Policy Board discussed a vision to generate 
all of its electricity with large solar farms located within the agency’s jurisdiction. 
Staff will be developing a proposed plan to achieve this vision. At least one board 
member contemplates the amount of Central Coast land used for agriculture and 
imagines some of it converted to solar power generation.

Obviously there are many positive and negative implications to businesses if this 
vision moves forward, including the cost of power. Your Salinas Valley Chamber of 
Commerce will be continuing to monitor the administrative activities of this agency 
and the meetings of this agency’s Policy Board, Operations Board, and Community 
Advisory Committee. ■
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A Downtown Homeless Solution 
by Steve McShane, Salinas Councilmember

Just over a year ago, Downtown Streets Team came to Salinas and they have 
made an incredible impact on our community. Founded in 2005, Downtown 
Streets Team is active in a dozen or so communities serving over 750 unhoused 
men and women a year with the goal to end homelessness.  The model provides 
homeless people with social services and basic needs while engaging them in 
community service. 

The results of the program in Salinas are astonishing. In just over a year, 
the program has impacted more than 250 homeless people.  In that time, 
the program has removed more than 
200,000 pounds of debris from our 
streets with more than 15,000 hours of 
volunteer work. In Downtown Salinas, 
the program addresses homelessness 
litter, and even feces removal 5 days a 
week. Efforts are underway to expand 
services to seven days.

In Salinas, Downtown Streets Team 
has been servicing Chinatown in a 
very impactful way. The outreach to 
homeless individuals alone, has made 
an incredible difference. You can spot 
team members easily with their bright 
yellow shirts. Recent support from PG&E 
has helped expand the program in 
Chinatown.  The next step is Sherwood 
Park.  Thanks to federal funds, the 
program is hiring an outreach specialist and will provide services to homeless 
people in North Salinas. 

Downtown Streets Team has a unique approach that challenges team 
members to take an active role in their own recovery with long term goals in 
mind.  The local program includes two social workers that are cross-trained in 
re-employment, mental health and job readiness.  On a daily basis, program staff 
counsel homeless people and help them to get proper ID, find housing, apply for 
work and prepare a resume.

The structure of the program is what I find most interesting.  Homeless people 

apply to be a team member whereby they are offered 
compensation for performing shifts of community service.  
In time, team members can apply to be a team leader, 
team manager and ultimately an area supervisor. Each 
step of the way, team members are compensated greater 
amounts in the form of direct payments for housing, 
cell phone use and basic needs. When a team member chooses promotion, the 
opportunity is treated just like a job interview including a resume and interview.

The program manager in Salinas 
is Maria Cambron.  She is a local 
resident and is building wonderful 
support from the community. Maria 
manages homeless people who 
have accountability and are trusted 
to complete tasks, show up on 
time, and work well with others. 
Team members are also asked to tell 
their stories at schools, churches, 
social organizations, and business 
associations. This is helping to change 
perceptions of homeless people in our 
community. 

Recently, I led an effort to bring 
a major clean-up effort to the 
Union Pacific Railroad right-of-way. 
Downtown Streets Team was a key 

partner in that effort. Thanks to Downtown Streets Team, focused outreach took 
place prior to the clean up and impacts were minimized.

Downtown Streets Team is located in Downtown Salinas at 140 Central 
Avenue.  They have regular office hours and also aid homeless individuals that 
are not actively participating in the program.  I will be presenting them with a 
City of Salinas Certificate of Achievement this month and invite you to join me 
in congratulating them on a job well done.  You can support the program and 
find out more at www.streetsteam.org.  You can also contact the local Program 
Manager, Maria Cambron at maria@streetsteam.org. ■
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Licensed Contractors Protect Your Investments 
by Christie Cromeenes, Central Coast Builders Association

Well here we go again; a global pandemic, civil unrest, 
fires ravishing our community and the state and now, 
horrible air quality issues. Did you know that while the air 
quality index (AQI) ranges above 150 CAL/OSHA requires 
that you provide employees working outdoors with an 
N95 mask or better? With the shortage of N95’s from the 

COVID outbreak, wildfires exasperate the situation. Even with what appears to be 
a somewhat blue skied day, air-quality in Monterey County is still registering at 
163-Unhealthy [Editor’s note: this was true as the Journal went to press].  
Yet another reason to stay inside.

I want to warn fire victims and the entire community about another looming 
threat: unlicensed contractors. With fire-damaged properties comes the unlicensed 
radicals who prey on the innocent unknowing citizens of our community. I’ve 
been advocating on behalf of the construction industry for almost 20 years and 
have seen the pitfalls of using unlicensed individuals to perform repair work on 
our homes or businesses. Honestly, all it takes is one bad experience to bankrupt a 
business or shatter your plans for a beautiful home. 

Property owners should protect their rights. Unlicensed contractors leave you 
holding the bag. You may wonder, what does it matter if I hire an unlicensed 
contractor? Well the answer is, you’re violating State and Federal Laws, you are 
liable if someone is hurt on the job, and you have no legal recourse if the job is not 

performed correctly or completed. 
Since 1952, the Central Coast Builders 

Association has been working locally with 
reputable contractors. We can help you 
find the right contractor for your job. 
Make sure your contractor measures up. 
Here are our 10 tips to success: 

 1. Hire only state-licensed contractors
 2. Contact CCBA at  

staff@ccbabuilds.com to verify license or visit the California State License Board
 3. Get at least three bids
 4. Check references
 5. Make sure all project expectations are in a written contract
 6. Don’t pay in cash and get a receipt
 7. Never pay more than 10% down
 8. Don’t let payments get ahead of the work
 9. Keep a job file of all papers relating to your project, including all payments
10. Don’t make the final payment until you’re satisfied with the job.
Remember, using a local contractor can save you money. If you have any 

questions, feel free to contact us at the Central Coast Builders Association:  
Email us at staff@ccbabuilds.com or phone (831) 758-1624. ■

www.FentonKeller.com2801 Monterey-Salinas Hwy., Monterey(831) 373-1241

Of Counsel:
   Charles Keller
   Thomas Jamison

Bradley Levang
Ashley Cameron
Tyler Moran
Christopher Long

Alex Lorca
Susannah Ashton
Marco Lucido
Gladys Rodriguez-Morales
Samuel Beiderwell

Sharilyn Payne
Carol Hilburn
Kenneth Kleinkopf
Derric Oliver
Evan Allen

Troy Kingshaven
John Kesecker
Elizabeth Leitzinger
Andrew Kreeft

John Bridges
Christopher Panetta
Sara Boyns
Brian Call

Fenton & Keller is proud to partner with the Salinas Valley Chamber of Commerce 
in serving our business community.

Vote November 3, 2020
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Business Name Address 
 

Phone  
Number  

Website 
 

Outside  
Dining  

To-Go Delivery Catering  Gift Cards 

McDonald’s Multiple Locations  Varies mcdonalds.com  ✓ ✓  ✓ 

Turf Club Catering 216 John St   831-753-1411 turfclubcatering.com ✓ ✓ ✓ ✓ ✓ 

Loose Caboose Sandwich Depot  934 Park Row  831-422-7169 N/A  ✓   ✓ 

Aromas Grill 304 Carpenteria Rd in Aromas 831-726-9999 aromasgrill.com ✓ ✓   ✓ 

Chef Lee’s Mandarin House 1616 N Main St   831-442-3385 chefleesmandarinhouse.com  ✓ ✓  ✓ 

Pizza Factory  926 S Main St   831-758-3227 pizzafactory.com ✓ ✓ ✓ ✓ ✓ 

Flying Artichoke 40 Mortensen Ave   831-759-9096 N/A ✓ ✓ ✓ ✓ ✓ 

Yangtse’s Taste of Thai 328-A Main St  831-754-2223 yangtsetasteofthaica.com ✓ ✓ ✓ ✓ ✓ 

Portobello’s Café 150 Main St Ste 116  831-753-0797 portabellos@redshift.com ✓ ✓  ✓ ✓ 

La Plaza Bakery & Café Multiple Locations Varies laplazabakery.com ✓ ✓  ✓ ✓ 

Red Lobster 1720 N Main St   831-443-8724 redlobster.com  ✓ ✓ ✓ ✓ 

Wingstop Salinas & Seaside Locations Varies wingstop.com  ✓ ✓ ✓ ✓ 

The Whole Enchilada 7902 Hwy 1 in Moss Landing 831-633-3038 wenchilada.com ✓ ✓  ✓ ✓ 

Tarpy’s Roadhouse 2999 Monterey– Salinas Hwy 831-647-1444 tarpys.com ✓ ✓  ✓ ✓ 

XL Public House 127 Main St  831-800-7625 N/A ✓ ✓ ✓  ✓ 

Alvarado Street Brewery 1315 Dayton St Ste E  831-800-3332 burphopsnow.com  ✓ ✓   

The Grower’s Pub 227 Monterey St   831-754-1488 growerspub.com ✓ ✓ ✓ ✓ ✓ 

Bagel Corner 818 Park Row  831-771-8670 bagelcornerbistro.com ✓ ✓ ✓  ✓ 

Scales Seafood & Steaks 30 Fisherman’s Wharf   831-275-1331 scalesmonterey.com ✓ ✓   ✓ 

BJ’s Restaurant & Brewhouse 1730 N Main St  831-737-1690 bjsrestaurants.com ✓ ✓ ✓ ✓ ✓ 

Gordon’s Café & Catering 343 Main St   831-422-4133 gordonscafeandcatering.com ✓ ✓ ✓ ✓ ✓ 

Gino’s Fine Italian Good  1410 S Main St  831-422-1814 ginospasta.com  ✓ ✓ ✓ ✓ 

Pastability’s 11 W Acacia St  831-998-7715 postabilitys.net  ✓ ✓ ✓ ✓ ✓ 

Round Table Pizza 1457 N Main St  

1160 S Main St  

831-449-9121 

831-757-7400 

roundtable.com  ✓ ✓ ✓ ✓ 

Oldtown Fish & Chips 18 E Gabilan St  831-422-3011 oldtownfishchips.business.site/?
m=true 

 ✓ ✓   

Black Bear Diner  1391 N Davis Rd  831-449-1545 blackbeardiner.com/location/salinas ✓ ✓ ✓ ✓ ✓ 

Salt Wood Kitchen and Oysterette 3295 Dunes Drive  831-883-5535 thesanctuarybeachresort.com ✓ ✓    
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C4 Consulting
Through C4 Consulting, Michelle Slade serves as a trusted strategy  
consultant and leadership coach. Michelle specializes in delivering  
effective strategic planning, change management, leadership  
development and executive coaching services for leaders with bold,  
community-improving visions. Contact Michelle today to explore  
how she can support you  
and your team to gain  
the Clarity, Competence,  
Confidence, and Connect-
edness to drive greater 
results that matter most. 
Michelle Slade • 831.521.8254  
michelle@myc4strategist.com • www.myc4strategist.com

Joby Aviation
Ten years ago, we set out to improve daily transportation. Increased  
congestion, longer commute times, and rising emissions compelled  
us to pioneer a new class of electric aircraft that quietly soars above  
gridlock—getting you to where you are going up to five times faster 
than driving. Our vision is a world freed from the constraints of  
ground-based transportation, where daily life is no longer defined  
by hours wasted sitting in traffic — a world of more abundant time  
to spend on what you value most, and the freedom to choose  
where to work, play, and call home.  
Our mission is to deliver an elevated  
perspective on mobility that prioritizes 
the health of our cities and the value  
of your time. 
www.joby.aero • (831) 426-3733

Luttrell Staffing Group
Luttrell Staffing Group in Salinas, CA provides workforce staffing solu-
tions for employers in the 831. As the most trusted recruiting agency in 
your area, we’re a dedicated partner in your success and are committed 
to providing you with the solutions you need while adhering to the 
strictest sense of integrity and service. We’re a top provider of light 
industrial jobs, warehouse jobs, general 
and skilled labor jobs, construction jobs, 
office/clerical jobs; all in the 831.  
luttrellstaffing.com 
1156 Abbott St, Ste 6, Salinas, CA 93901 
831-998-7062 • Salinas@LStaff.com

Pure Water Bottling Company
Pure Water Bottling Company is Monterey  
County’s oldest locally-owned and operated full service 
bottled water company. A trusted name since 1998, 
Pure Water provides 3 and 5 gallon bottles with  
dispensers, customized sports bottles, bulk water 
and coffee service for both commercial and  
residential customers. Pure Water services  
four surrounding counties including Monterey, 
San Benito, Santa Cruz and Santa Clara.  
info@purewaterbottling.com • 831-633-9333

Zenona
Co-founders Ollie and Lorisa are childhood friends that share a  
relationship that is much more like family. They expanded this friendship 
into business ventures and charity work that has brought them to  
Zenona Spirits & Zenona retail clothing and accessories. “We wanted  
to develop a company for the family and fun part of our lives that  
creates a balance to our hard work ethic. We both share a passion in 
giving back to those in need. Even in 
times when we may not have had 
enough, we found a way to give what 
we could. Zenona is yet another ave-
nue that we can fund causes and needs that we see in our community 
either directly or through our charity. “Bless and be blessed.”  
www.Zenona360.com • 844-393-6662 • 1113 Harkins Rd. Ste. E

New Member Profiles

Stay informed
about BUSINESS issues 

in the Salinas Valley
Do you care about important business news in our area?  

Then you won’t want to miss an issue of the Salinas Valley 
Chamber Business Journal. Published 9 times a year, we cover 

topics that matter to local businesses. Share your email address 
and we’ll keep you informed. It’s valuable and it’s Free.

Interested in advertising or have other questions?  
Please email us at MemberServices@SalinasChamber.com

Paul J. Farmer 
Chamber CEO and Editor of the Business Journal
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Managing Retirement Plan 
Investment Options

by Bill Hastie, MBA
Qualified retirement plans, primarily 

the 401k plan, have proven to be 
one of the most effective vehicles for 
accumulating assets that will eventually 
generate retirement income.  What 
happens to the money contributed 
to a 401k has a great deal to do with 
the amount of money ultimately 
distributed from the plan for retirement.  
This makes prudently managing 
the investment options available to 
participants a vital task, as well as the 
fiduciary responsibility of plan trustees.  
Here are a few of the key issues to be 
considered.

Broad Range Requirement
The Employee Retirement Income 

Security Act, also known as ERISA, 
states in section 404(c) that a 
retirement plan must offer a broad 
range of investment alternatives with 
materially different investment risk and 
return characteristics.  This is called the 
“broad range requirement.”  While 
ERISA only requires a plan to offer three 
investment options – typically a stock, a 
bond and cash options – it seems very 
difficult to achieve a differing risk/return 
spectrum with so few options.

One method commonly used by 
plan advisors is to use the Morningstar 
style box analysis which divides the 
U.S. stock and bond markets into nine 
separate asset classes.  This analysis 
does so based on stock capitalization 
(large, mid and small) and management 
style (growth, blend, value).  For bonds, 
the analysis uses bond maturity (short, 
intermediate, long) and quality (low, 
mid, high).  This provides a template 
for selecting investment options 
representing a differing risk/return 
spectrum.

Active vs. Passive Management
While the “index vs. actively 

managed” investment options 
controversy will probably go on forever, 
many retirement plan advisors find a 
place for both in 401k plan investment 

line-ups.  Some 
advisors employ 
a “core/satellite” 
strategy which 
utilizes index 
options to form 
the core of the 
portfolio, and 
then add actively-
managed options to be satellites of the 
core.  The technical issue at play here 
is known as alpha – realized returns 
in excess of the index or benchmark.  
By definition, an index option cannot 
generate alpha.  When investors utilize 
an actively managed plan option, they 
are betting the manager can add value 
by producing returns greater than the 
index (alpha) and are willing to pay 
more for that possibility.

Plan expenses
Retirement plan fiduciaries have the 

responsibility to make certain that the 
expenses incurred by the participants 
are “reasonable.”  The challenge is 
that ERISA does not define what is 
reasonable and it is often left up to a 
court to make that determination when 
litigation is brought.  It is important 
to note that reasonable does not 
mean lowest.  Plans can run afoul of 
“reasonable” with the expense of their 
investment options and it is often the 
primary target of participant litigation.

Guidance
A great deal of care must be taken in 

the creation of a plan investment line-
up to satisfy both the broad range and 
reasonable expense requirements.  Plan 
expenses should be “benchmarked” 
against industry averages at least every 
three years to help determine if current 
plan fees are reasonable.  This is where 
a qualified and experienced plan advisor 
can help. ■

Bill Hastie, MBA is the Founder of  
locally-owned Hastie Financial Group.  
If you would like to discuss your personal  
or company’s investment needs, please 
contact Bill at william.hastie@hastiefg.com

Phone 831-759-8760 

startdbs.com 
540 Work St., Suite E • Salinas, CA 93901

Advanced Solutions From Your
Local Business Neighbors
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Hartnell Extends Interim 
President’s Contract

The Hartnell Community College 
District Governing Board voted to 
extend Dr. Raúl Rodríguez’s term as 
interim superintendent/president 
to three years, replacing an original 
agreement for him to serve through 
June 2021.

Board trustees 
said Hartnell 
will continue 
to benefit from 
Dr. Rodríguez’s 
decades of 
management 
and leadership 
experience in 
the California 
Community 
College System 

while they prepare to choose a new 
permanent superintendent/president in 
early 2023, following a national search.

“Working with Dr. Rodríguez over 
the past two months, we have seen in 
action all the strengths that drew us 
to him for this crucial role,” said board 
President Aurelio Salazar Jr. “He is a 
hands-on, proactive and strategic leader 
who understands the Salinas Valley and 
cares deeply about the success of every 
Hartnell student.”

Board Vice President Pat Donohue 
said a longer leadership transition 
makes sense while Hartnell prepares 
to complete facility construction 
and expansion funded by Measure T 
bonds while meeting the challenges of 
maintaining instruction amid COVID-19 
and the pandemic’s potential impact on 
budgeting.

“Dr. Rodríguez offers us both a 
steady guiding hand and a vision for 
excellence gained from his years leading 
colleges whose students share many 
characteristics with our own,” Donohue 
said. “He will keep us moving steadily 
ahead during this unprecedented 
time.”

Given the importance of those and 
other district priorities, Dr. Rodríguez 
said he feels honored by the board’s 

confidence in his ability to lead the 
college during an important period of 
change.

He took over as Hartnell’s chief 
executive on July 6, replacing Dr. 
Patricia Hsieh, who had held the 
position since August 2019 before 
resigning in July 2020 following a family 
medical crisis. Previously, Dr. Willard 
Lewallen served as superintendent/
president from 2012 to 2019.

“I am extremely pleased to extend 
my partnership with this outstanding 
board,” Dr. Rodríguez said. “They have 
high expectations for student success, 
workforce development and the 
enormous contributions Hartnell makes 
to communities throughout our district. 
Hartnell is an impressive college, and 
thanks to our dedicated and talented 
staff and faculty, I am certain we will 
maintain that standard of excellence.” 

Dr. Rodríguez has served as a chief 
executive officer in the California 
Community College System since 
1995. Before joining Hartnell College 
as superintendent/president in July 
2020, he was interim president at East 
Los Angeles College from July 2019 
until June 2020. Prior to that, he was 
chancellor of the Rancho Santiago 
Community College District (RSCCD) 
from August 2010 until June 2019. 
As chancellor of RSCCD, one of the 
largest community college districts in 
California, he oversaw a district that 
registers more than 80,000 students a 
year and is one of the largest employers 
in the region.

He holds a doctorate in Psychology 
from the University of California, Santa 
Cruz. He also possesses a Master of 
Arts from Fairfield University in School 
and Applied Psychology and a Bachelor 
of Arts in Liberal Studies from Bowling 
Green (Ohio) State University. An 
educator who taught psychology at 
Cabrillo College and the University 
of California, Santa Cruz, he is also a 
graduate of the Harvard Institute for 
Educational Management. ■

Dr. Raúl Rodríguez
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Balancing Business & Workforce Well-being, Productivity, Profitability
Nowadays, work and family life balance looks very different. Businesses have 

new, health-related protocols, some people are working from home, school-aged 
children are distance learning, and childcare and education options for our youngest 
are very limited. 

According to the US Chamber of Commerce Foundation, the “childcare equation” 
drives employee productivity and satisfaction. That equation is made up of a parent’s 
work schedule and responsibilities, family and home environment, and childcare 
options in the community. In the time of COVID, it’s been turned inside out. 

Family friendly policies and practices are vital for a business and its workforce, 
affecting well-being, productivity, and profitability.   We need safe, nurturing spaces 
for children of all ages, and workplaces have to be more flexible than ever so parents 
can earn a living, contribute to a thriving economy, and take care of their families.

It can be hard to know what to do to balance it all. Here are a few ways you can 
support the large part of our workforce who are parents so your business can thrive:

• Acknowledge and talk about the challenges and creative solutions to 
addressing childcare and other needs of parents with your fellow employers 
and with business associations. 

• Have open conversations with your employees. Listen to and empathize with 
each other. Stretch in new ways to meet the challenges you both face. Some 
employers are offering highly flexible schedules, others a leave of absence. 
Help them find childcare options at www.MontereyCountyChildCare.org

• Set up temporary all-ages childcare for employees 
at the workplace. Costs can be minimal and shared 
between the parent and employer to make it possible. 
Sponsor an instructor, or parents can share supervision 
responsibilities through a co-op model. Partner with a 
local nonprofit to provide services. 

• Be a family-friendly Business. Family-friendly business 
policies and practices can improve productivity, reduce 
absenteeism and turnover, increase job satisfaction, 
lower healthcare costs, and improve organizational 
effectiveness. The suggestions above are some 
examples of family friendly practices. Learn more and 
certify through Bright Beginnings at www.BrightBeginningsMC.org

• Share your needs and experiences with other sectors – like government  
and nonprofit – so they can help connect you with resources. 

• Think long-term. Advocate for universal childcare and other policies  
so there is more public funding to be family-friendly.

What’s good for families is good for business. To learn more,  
visit www.BrightBeginningsMC.org or email info@BrightBeginningsMC.org.

Sonja Koehler is Director of the countywide, multi-sector Bright Beginnings Early Childhood 
Development Initiative. Prior to moving to Monterey County in 2006, she lived in Chicago and 
worked in public relations for public policy, urban planning, and local economic development.

Sonja Koehler
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Tues, Nov 3Tues, Nov 3 Tues, Nov 3
12:00 pm

Tues, Nov 3Tues, Nov 3
12:00 pm12:00 pm12:00 pm 

VirtualVirtual VirtualVirtual
Lunch and LearnLunch and Learn 

VirtualVirtual 
AllAll-

VirtualVirtualVirtualVirtual
All-County County  AllAllAllAllAllAll--County County County County County County County County County County 

Chamber MixerChamber MixerChamber MixerChamber Mixer 

For more information about these or other 
Chamber events, visit: 

www.SalinasChamber.com 

Thurs, Oct 22Thurs, Oct 22 Thurs, Oct 22
5:30 pm

Thurs, Oct 22Thurs, Oct 22Thurs, Oct 22
5:30 pm5:30 pm 
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Legal Considerations 
After Fires

by Patrick Casey
The wildfires in Monterey and 

Santa Cruz counties have affected 
many people residing in these 
communities. For those people whose 
homes or businesses were damaged 
or destroyed by the fires, they have 
many challenges facing them.  This 
article will address a few legal issues 
for anyone in this situation.

The starting point to recovering 
from these fires will be insurance, 
whether it is homeowners, renters 
or commercial insurance.  You need 
to get a copy of your policy and 
carefully review it.  If you do not have 
a copy, then your insurance broker or 
agent can provide you with one.  You 
should inform your insurance carrier 
right away of any damage or loss in 
order to begin the claims process.  
Your insurance will have coverage 
for property damage but may also 
have coverage for loss of use or loss 
of income.  Different policies have 
different types of coverage.  If you are 
uncertain about your coverage, then 
ask your insurance broker or insurance 
carrier to go over your policy.

For property owners, you will still 
be obligated to make the mortgage 
payments on your property, even if it 
is damaged or destroyed.  However, 
you should contact your lender right 
away and let them know about 
the loss.  They may have some type 

of temporary 
mortgage 
relief program, 
but that is not mandatory by the 
lender.  Your lender will be an insured 
party under your homeowners or 
commercial property insurance and 
may be entitled to some – or all – of 
the insurance proceeds, up to the 
outstanding amount of the loan.  
Any insurance proceeds beyond the 
outstanding loan balance will be 
payable to the homeowner.  However, 
insurance payments for personal items 
(and not the structure itself) should 
be payable to the homeowner and 
not the lender.  You will need to work 
with your insurance adjuster and your 
lender to make this determination. 

If you were leasing property that 
was totally destroyed, then you will 
not be obligated to make any further 
lease payments.  You will still be 
obligated to pay the landlord for any 
rent that was due prior to the date 
of loss.  If the leased property was 
only partially damaged, then it is 
possible that you may be obligated 
to make partial rent payments for the 
undamaged portion, if you are still 
able to use the undamaged portion 
for the intended purpose of the lease.  
This will be determined by both the 
language in the lease and California 
law as relates to residential and 
commercial leases respectively.

Finally, you should seek assistance 
from FEMA, state and local county 
agencies, which have a variety of 
programs to aid in these situations.  
You can find these resources on the 
internet or call your local county 
office and tell them that you need 
assistance.  ■

This article is written by Patrick Casey, 
who is a business attorney with the JRG 
Attorneys At Law firm in Monterey.   
You may reach the author at (831) 269-7114 
or at patrick@jrgattorneys.com.

Olsen Joins  
NHEH Law Firm 

Attorney Anne Frassetto Olsen has joined the law firm 
of Noland, Hamerly, Etienne & Hoss. Ms. Olsen has 
practiced law in Salinas since 1981, focusing on dispute 
resolution in business litigation and management-side 
labor and employment matters. Her J.D. is from the 
University of California, Davis School of Law and her 
B.A. in Economics is from the University of California, 
Santa Barbara. A Monterey County native, Ms. Olsen is President of the Elkhorn 
Slough Foundation and active with Steinbeck Salinas Rotary Club.

Santa Cruz County 
Bank Hires Illig 

Santa Cruz County Bank announced recently that Christo-
pher Illig has joined as Vice President, Senior Relationship 
Manager for the Bank’s Salinas / Monterey Region.  

Mr. Illig is based at the Bank’s temporary Loan Production 
Office at 288 Pearl Street, Monterey, CA.  He will relocate 
to the Bank’s new Monterey branch, which is currently 

under construction at 584 Munras  
Avenue. The anticipated opening is 
early 2021.  Mr. Illig will be respon-
sible for developing new relationships 
and expanding existing business  
relationships in Monterey County.

Abby Taylor-Silva  
Leaving GSA 

Abby Taylor-Silva Leaving to Join CA Ag Leadership  
Foundation. Earlier this year, Abby Taylor-Silva was made 
aware of a potential opportunity with the California 
Agricultural Leadership Foundation (CALF). As a result of 
her talent and ideas for helping CALF reach new heights, 
Abby will transition onto the next destination of  
her professional journey to become the Executive  
Vice President of CALF, joining their recently selected President/CEO in guiding 
the future of its leadership development program. Abby will remain on-board 
with GSA through October before transitioning fully into her new role.

Member News

Christopher Illig

Abby Taylor-Silva

Anne Frassetto 
Olsen
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SBA Disaster Assistance Available 
Assistance Available to California Private Nonprofit Organizations

Low-interest federal disaster loans are now available to certain private 
nonprofit organizations in California following President Trump’s federal 
disaster declaration for Public Assistance as a result of wildfires that began 
Aug. 14, 2020, announced Administrator Jovita Carranza of the U.S. Small 
Business Administration. Private nonprofits that provide essential services of a 
governmental nature are eligible for assistance. 

These low-interest federal disaster loans are available in Monterey, Napa,  
San Mateo, Santa Cruz, Solano and Sonoma counties. 

“Private nonprofit organizations should contact the California  
Governor’s Office of Emergency Services Recovery Section by emailing 
disasterrecovery@caloes.ca.gov or by visiting https://bit.ly/305i2GS

to obtain information about applicant briefings,” said 
Director Tanya N. Garfield of SBA’s Disaster Field Operations Center-West.  
“At the briefings, private nonprofit representatives will need to 
provide information about their organization,” continued Garfield. The Federal 
Emergency Management Agency will use that information to determine if the 
private nonprofit provides an “essential governmental service” and is a “critical 
facility” as defined by law. If so, FEMA may provide the private nonprofit with a 
Public Assistance grant for their eligible costs. If not, FEMA may refer the private 
nonprofit to SBA for disaster loan assistance.

SBA may lend private nonprofits up to $2 million to repair or replace 

damaged or destroyed real estate, machinery and equipment, inventory and 
other business assets. SBA can also lend additional funds to help with the cost  
of improvements to protect, prevent or minimize the same type of disaster 
damage from occurring in the future.

For certain private nonprofit organizations of any size, SBA offers Economic 
Injury Disaster Loans to help with meeting working capital needs caused by the 
disaster. Economic Injury Disaster Loans may be used to pay fixed debts, payroll, 
accounts payable and other bills that cannot be paid because of the disaster’s 
impact. Economic injury assistance is available regardless of whether the 
nonprofit suffered any property damage. 

The interest rate is 2.75 percent with terms up to 30 years. The deadline to 
apply for property damage is Oct. 21, 2020. The deadline to apply for economic 
injury is May 24, 2021. 

Applicants may apply online, receive additional disaster assistance information 
and download applications at https://disasterloanassistance.sba.gov/. 
Applicants may also call SBA’s Customer Service Center at (800) 659-2955  
or email disastercustomerservice@sba.gov for more information on SBA  
disaster assistance. Individuals who are deaf or hard-of-hearing may call 
(800) 877-8339. Completed applications should be mailed to U.S. Small Business 
Administration, Processing and Disbursement Center, 14925 Kingsport Road, 
Fort Worth, TX  76155. ■

Wearing a mask can 
save your life. And your 
friend’s life. And your 
neighbor’s life. Maybe 
even a stranger’s life. 

Brought to you by the hospitals  
of Monterey County

#MaskUpMontereyCounty 
#WashCoverStay

COUNTY OF MONTEREY
HEALTH DEPARTMENT

nheh.com

Agriculture Law
Business & Taxation

Construction
Creditor’s Rights
Estate Planning

Labor & Employment
Litigation

Personal Injury
Public Agencies

Real Estate & Land Use

333 Salinas Street
Salinas, CA 93901
831.424.1414

470 Camino El Estero
Monterey, CA 93940
831.373.3622

Client Focused. Relationship Driven.
A Tradition of Excellence Since 1928.
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