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INTRODUCTION

WHY ADVERTISE IN MWACA MAGAZINE
• Reach 7,500+ repairers with each issue
• Receive bonus points for the VISION Hi-Tech Training and Expo booth selection, and 
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• Gain exclusive access to MWACA.org and MWACA email newsletter advertising 

opportunities
• Support the MWACA and their amazing members throughout the Midwest

MISSION STATEMENT
MWACA Magazine is the exclusive media brand of the Midwest Auto Care Alliance (MWACA), 
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strategies from MWACA members, MWACA Magazine aims to advance professionalism and 
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CIRCULATION AND 
DEMOGRAPHICS

ARKANSAS   

877
IOWA   

1,429

KANSAS   

1,114
MISSOURI   

2,088

NEBRASKA   

913
OKLAHOMA   

1,084

TOTAL  CIRCULATION 

7,500+

CIRCULATION BY JOB FUNCTION:

Owner - 80%

Manager - 20%

Supervisor - <1%

CIRCULATION BY NUMBER OF EMPLOYEES:
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CIRCULATION BY BUSINESS TYPE:

Independent/Franchise 
General Repair Shop - 76%

Independent/Franchise 
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Used Vehicle Dealer with 
General Repair Shop - 9%
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2020 EDITORIAL 
CALENDAR
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IN EACH ISSUE
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• The Final Word: A column with a rotating MWACA member
• From the President's Desk: A letter from the MWACA president

MAY
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AUGUST

Ad Close: 6/15
Material Due: 7/1

MAIN FEATURE
The Next Generation: Leadership 
secrets from the millennial generation

NOVEMBER

Ad Close: 9/15
Material Due: 10/1

MAIN FEATURE
Charitable Giving: An inside look at 
MWACA member shops that give back

FEBRUARY

Ad Close: 12/15
Material Due: 1/2

SPECIAL FEATURE
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comprehensive look at the auto service 
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EDITORIAL ADVISORY BOARD

• Sherri Stock 

• ���������	�

• Tim Davison

• Summer Guerrero

• Mark Schlueter

• Ron Haugen
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ADVERTISING 
PACKAGES
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BONUS ADVERTISING

Advertise with MWACA 
Magazine and receive free digital 
advertising. VISION exhibitors 
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4X HALF PAGE ADS
$3,920-$5,600 ANNUALLY 

For a limited time, receive the 
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additional charge:
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booth selection position

• Banner ad in 1 issue of MWACA 
digital eNewsletter delivered 
to over 12,000 automotive 
service professionals

• One month of banner advertising 
on the MWACA.org website

PACKAGE 2

4X FULL PAGE ADS
$5,600-$8,000 ANNUALLY 

For a limited time, receive the 
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additional charge:
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��
selection position

• }������������!��������	��
MWACA digital eNewsletter 
delivered to over 12,000 
automotive service professionals

• One month of banner advertising 
on the MWACA.org website

PACKAGE 1

YOUR AD HERE



PRINT ADVERTISING 
RATES

STANDARD AD PLACEMENTS

AD SIZE 1X 4X

Two-page spread $5,000�~��!@"��� $4,000 (*$2,800)

Full-page $2,500 (*$1,750) $2,000�~���@$���

Half-page $1,900�~���@!!�� $1,400 (*$980)

Quarter-page $1,300 (*$910) $800 (*$560)

PREMIUM AD PLACEMENTS

Cover 2 full-page $2,600 (*$1,820)

L	����!���������� NA $2,800 (*$1,960)

L	����$���������� $3,000 (*$2,100)
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DISCOUNT BREAKDOWN

• All MWACA Allied Members 
receive 10% discount

• All Ratchet+Wrench advertisers 
receive 10% discount

• All VISION exhibitors receive 
10% discount
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FULL-PAGE 
LIVE AREA

 = Trim
 = Bleed
 = Live Area
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AD GUIDELINES 
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halftone images; 1,000 dpi for bitmap (line art) images. Fonts should be embedded or supplied, all 
colors converted to CMYK, and overprinting turned OFF. Ads with bleeds must include 1/8” bleed on 
all bleed sides. Ads that bleed should keep all important content within the “live area”. Content that 
extends outside the “live area” will risk getting trimmed off. Ads submitted in RGB color space or 
using Pantone spot colors will be converted to CMYK. MWACA is not responsible for color-correcting 
art submitted in RGB color space.

NOTE 
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AD SIZE BLEED LIVE AREA

Two-Page Spread 15.75” x 9.75” 16” x 10” �"��"�������$�&�

Full-Page 7.875” x 9.75” 8.125” x 10” '�!'"�������"��

1/2-Page Horizontal &��'"����$��'"� — —

1/2-Page Horizontal (bleed) '��'"����$�''"� ����"����$���� '�!'"����$�!&��
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TWO-PAGE SPREAD 
LIVE AREA

1/2 H
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PRINT AD
SPECS
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EDITORIAL

To submit a press release or story pitch, email news@10missions.com, or contact one of the people below.

Bryce Evans 
Vice President, Content & Events
651.846.9457
bevans@10missions.com

Jordan Wiklund 
Special Projects Editor
651.846.9453
jwiklund@10missions.com

Anna Zeck 
Editorial Director
651.846.9470
azeck@10missions.com

Nora Johnson 
Special Projects Editor
651.846.9479
njohnson@10missions.com

Sheri Hamilton, AMAM
MWACA Executive Director
816.413.9800
sheri@mwaca.org

MWACA

For MWACA related questions please contact info@mwaca.org, or one of the people below.

Andrew Johnson 
Associate Publisher
651.846.9459
ajohnson@10missions.com

Matt Walz 
Marketing Strategist
651.846.9463
mwalz@10missions.com

Chris Messer  
Vice President and Publisher
651.846.9462
cmesser@10missions.com

ADVERTISING & SALES

For advertising inquiries email sales@10missions.com, or reach out to one of the people below.

CONTACT
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10 MISSIONS MEDIA
571 Snelling Avenue North
Saint Paul, Minnesota, 55104
651.224.6207
info@10missions.com
10mission.com

MWACA

Gladstone, MO 64118
(816) 413-9800
mwaca.org


