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Here’s a look at  brands that are demonstrating exceptional support during 
COVID-19: 

Supporting employees:  
● Artizia is donating all of their profits to their Community Relief Fund to support employees, their 

families and communities. 
● Postmates  launched the Postmates Fleet Relief Fund, which aids their workers in covering the costs 

of co-pays or medical expenses related to COVID-19, regardless of diagnosis,  
● Some retail brands are closing their stores and continuing to pay their employees, including 

Patagonia, Everlane, and UNIQLO.  
● Workday will pay their employees the equivalent of a 2-week pay bonus to help them with the 

challenges faced during covid-19, in addition to continuing to pay their salary; an investment of 
approximately $80million. 

● Shopify provided their staff with a $1000 stipend to equip their home offices with the necessary 
elements to adapt to the changes.   

● In addition to donating $250,000 to the Regional Response Fund, Starbucks is expanding its mental 
health benefits by offering employees in the U.S. and each of their eligible family members access to 
up to 20 therapy sessions a year in partnership with Lyra Health. 

● Nike donates $15M to fight COVD-19 in communities where their employees live and work, the 
majority of it benefitting Seattle.  

● Groceries across Canada, including Loblaw, Metro and Sobeys have temporarily increased employee 
wages by 15% to thank them for their incredible efforts  during covid19 

● CEO and President of Marriott International commits to forgoing a salary for the remainder of the 
year and cutting those of his executive team by 50 percent. More importantly, because Sorenson 
manages to communicate with his team in the midst of a crisis in a way that many leaders in business 
and elsewhere fail to grasp.  

● Harry’s has put together a great list of resources where employees can volunteer remotely to 
continue advancing their social mission to promote better mental health care for men, especially 
during these challenging times. 

● Walmart  plans to hire 150,000 new workers, as well as paying $550million in staff bonuses 
● Papa John’s is hiring 20,000 new employees who are looking for immediate ways of earning income 

by making it quick and simple to apply, interview and train.  

 
 

https://www.instagram.com/p/B9xvInYgS5V/
https://blog.postmates.com/postmates-coronavirus-covid-19-response-94eef5b1bbc2
https://www.cnbc.com/2020/03/16/workday-will-pay-some-employees-an-extra-two-weeks-amid-coronavirus.html
https://www.cnbc.com/2020/03/12/coronavirus-shopify-gives-employees-1000-stipend-to-work-from-home.html
https://www.forbes.com/sites/davidhessekiel/2020/03/11/companies-taking-first-steps-to-support-covid-19-response-efforts/#2278a2c86f8f
https://news.nike.com/news/nike-covid-19-community-response
https://globalnews.ca/news/6713693/grocery-stores-coronavirus-canada/
https://www.inc.com/jason-aten/marriotts-ceo-shared-a-video-with-his-team-its-a-powerful-lesson-in-leading-during-a-crisis.html
https://docs.google.com/document/d/1ShSMQel3RCn9_bTTplcBO5zuOIL8E_ceVWg7-lVFNc8/edit
https://www.wsj.com/articles/walmart-to-pay-550-million-in-staff-bonuses-hire-150-000-temporary-workers-11584664622
https://www.forbes.com/sites/lanabandoim/2020/03/23/papa-johns-plans-to-hire-20000-workers-during-coronavirus-outbreak/#aa74fab160a1
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● The Ralph Lauren Foundation is donating $10M to support colleagues facing special circumstances 
such as medical, elderlycare or childcare needs, as well as to the WHO’s  COVID-19 Solidarity 
Response Fund. They will also be making 250,000 masks and 25,000 isolation gowns.  

● Texas Roadhouse CEO is foregoing his salary for the rest of 2020 in order to support employees 
during the restaurant closures.  

● Comcast CEO Brian Roberts pledges $500 million for employees whose jobs are impacted by 
coronavirus, in addition to donating 100% of  his and other senior leaders’ salaries to charities 
supporting communities during covid-19.  

 

 
Supporting local communities:  

● Comcast is doing everything they can to ensure people stay connected to each other, to loved ones, 
to work and to school. They are offering free internet for low-income families, opening up free 
hotspots across. the country, pausing all data plans and ensuring no accounts are disconnected or 
charged late fees, and creating educational content for kids.  

● Scholastic is offering free online educational programs, while Zoom is offering free access to 
teleconference for schools K-12. 

● Grocery stores like Sobeys and pharmacies like Shoppers Drugmart have allotted dedicated time slots 
for the most vulnerable populations (children, seniors and expecting mothers) to shop, before 
opening up to the general public.  

● Hudson’s Bay Foundation is donating  $1M dollars  to Kids Help Phone  and National Food Bank 
in support of the Covid-19 crisis. 

● Jameson Irish Whiskey is pledging $500,000 to the charity of the United States Bartenders' Guild 
because the company says they know there may be hard roads ahead for members in this 
community, as well as matching every dollar donated up to $100,000 until the end of March. 

● CEO of Vita Coco donates $1M of its recent incremental profits (due to consumers overstocking) to 
Feeding America and No Kid Hungry to support families, children and seniors in the most 
vulnerable communities affected by the coronavirus outbreak and beyond. More importantly, he 
urges other CEOs who are profiting from this crisis to do the same.  

● Kraft-Heinz announced that it was donating $12 million in support of communities impacted by 
the COVID-19 outbreak 

 
 

https://www-vogue-com.cdn.ampproject.org/c/s/www.vogue.com/article/the-ralph-lauren-corporate-foundation-coronavirus-donation/amp
https://nypost.com/2020/03/27/texas-roadhouse-ceo-foregoes-salary-for-1-year-to-pay-workers-amid-coronavirus/
https://www.cnbc.com/2020/04/01/comcast-ceo-500-million-for-employee-jobs-impacted-by-coronavirus.html
https://corporate.comcast.com/covid-19?utm_source=social%2520corp-comm&utm_medium=LINKEDIN%2520comcast&utm_term=%2520&utm_content=20200313%252020200313231355&linkId=84300757
https://www.cnn.com/2020/03/15/us/scholastic-coronavirus-students-trnd/index.html
http://www.openculture.com/2020/03/zoom-giving-k-12-schools-videoconferencing-tools-for-free-during-covid-19-crisis.html
https://twitter.com/sobeys/status/1239920576971538432?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1239920576971538432&ref_url=https%3A%2F%2Fottawa.ctvnews.ca%2Fstores-offering-exclusive-shopping-hours-to-seniors-1.4856029
https://twitter.com/ShopprsDrugMart/status/1239721382092722177?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1239721382092722177&ref_url=https%3A%2F%2Fottawa.ctvnews.ca%2Fstores-offering-exclusive-shopping-hours-to-seniors-1.4856029
https://www.newswire.ca/news-releases/hudson-s-bay-foundation-to-donate-1m-to-food-banks-canada-and-kids-help-phone-to-support-ongoing-covid-19-response-862288507.html
https://nbc25news.com/news/local/jameson-irish-whiskey-pledges-money-to-support-bartenders
https://www.businesswire.com/news/home/20200320005496/en/Vita-Coco-Reinvests-Incremental-Profits-Relief-Efforts
https://finance.yahoo.com/news/kraft-heinz-commits-12-million-143100567.html
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● KFC has partnered with Blessings in a Backpack to help provide weekend meals to kids who might 
otherwise go hungry, donating $400,000 to go directly to providing prepackaged meals for school 
children. 

● Under Armour has donated $1 million to Feeding America and another $1 million to youth sports 
nonprofit Good Sports 

● Lyft is supporting delivery of medical supplies and providing access to necessary medical 
transportation, especially for low-income individuals; supporting delivery of meals for those in need, 
including kids who receive free or subsidized lunch at school, and home-bound seniors; using their 
platform to alert riders and drivers about key safety and public health updates, including curfews 
and shelter-in-place orders through our app. 

● Adobe is providing free access to their design programs to support students who are working from 
home.  

● Lush, amongst the first to respond, welcomed individuals (customers or not) to wash their hands in 
all stores in the UK  to prevent the spread of the virus.  

● Sobeys launched the Community Action Fund, empowering more than 1,500 grocery and 
pharmacy stores coast-to-coast to create localized solutions to help address their communities' most 
urgent needs.  

● Headspace wants to help people going through this time of crisis by offering some meditations you 
can listen to anytime; there’s even some for healthcare workers, HR professionals and educators who 
are especially impacted.  

● Netflix has created a $100 million fund to help with hardship in the creative community.  
● Jansport has pledged to donate 10,000 packs of food to the World Central Kitchen to help 

underprivileged students who are not able to get free meals with school closure 
● Danone North America commits $1.5 million to support food banks and food rescue organizations 

during coronavirus crisis 
● Bud Light sponsored their first online virtual concert -  “Dive Bar Tour: Home Edition,” featuring 

country music star Jake Owen. Bringing music to social distancing.  
● Through funding from The Ready Commitment, TD Bank  is donating $1 million to help frontline 

community health centres meet local needs of the most vulnerable populations.  
● The Wing has donated its coworking space for government organizations, nonprofits, or healthcare 

systems to use.  

 
 

https://apnews.com/PR%20Newswire/bdb7c8bfff053405fdd9653a0f122cde
https://about.underarmour.com/news/2020/03/under-armour-coronavirus-responses-and-actions
https://www.lyft.com/lyftup
https://theblog.adobe.com/adobe-enables-distance-learning-globally-schools-impacted-covid-19/
https://www.independent.co.uk/life-style/health-and-families/coronavirus-news-lush-hand-washing-free-spread-uk-a9369101.html
https://twitter.com/sobeys/status/1242145239877500934/photo/1
https://www.headspace.com/covid-19
https://media.netflix.com/en/company-blog/emergency-support-for-workers-in-the-creative-community
https://finance.yahoo.com/news/jansport-launches-unpackthatchallenge-campaign-donation-184300403.html
https://www.dairyfoods.com/articles/94201-danone-north-america-commits-15-million-to-support-food-banks-and-food-rescue-organizations-during-coronavirus-crisis
https://foodsided.com/2020/03/21/bud-light-dive-bar-tour-home-edition-bringing-music-charity-social-distancing/
http://td.mediaroom.com/2020-03-18-TD-Bank-The-most-vulnerable-in-our-communities-require-immediate-support
https://www.businessinsider.com/the-wing-ceo-audrey-gelman-donate-space-to-coronavirus-relief-2020-3
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● Campari America announced a donation of $1 Million to Another Round, Another Rally, a 
non-profit that raises emergency funds for hospitality workers to support bartenders who are facing 
economic hardship due to the COVID-19 emergency. 

● GoodFood has launched a Fundraising campaign for Breakfast Clubs of Canada, and is matching all 
donations made to ensure no child or family faces hunger during these times.  

● Loblaw has provided $5M donation in gift cards to food banks and charities  across Canada 
● Subway Canada is donating 1 million meals to local communities served by Food Banks across 

Canada, feeding their volunteers and employees,  and donating $2 off every purchase.  
● HelloFresh is donating $40,000 to community food banks across Canada to fight increasing food 

insecurity as a result of the COVID-19 pandemic. 
●  Rogers is donating one million meals and helping raise awareness of the urgent need for Food Banks 

to continue safely serving Canadians facing food insecurity,  through a national campaign to help fill 
the shelves.  

 

Supporting front line healthcare workers: 
● Sweetgreen is dedicating all of their Outpost operations to send free nutritious meals to frontline 

workers in hospitals in the DC Area, Philadelphia, Boston, NYC, SF, LA, Chicago and Houston. 
● Care.com is offering free premium memberships  to frontline healthcare workers and those in need of 

senior care support. 
● Pret A Manger and McDonalds are thanking healthcare workers by offering drinks on the house, as 

well as 50% discounts on all other items.  
● KEEN  has made a pledge to provide up to 100,000 pairs, about $10,000,000 in shoes, to the workers 

on the front lines and the families at home fighting through the COVID-19 crisis 
● Coca Cola is stopping all commercial advertising in the Philippines and rediverting their dollars to 

provision of protective equipment and beverages for health workers.   
● Airbnb is offering free places to stay for up to 2 months for Italian doctors and nurses who are working 

tirelessly to fight the coronavirus outbreak 
● To say thank you for being on the front lines and helping to keep our communities healthy, AllBirds is 

offering a free pair of shoes to all US frontline healthcare workers. 
● From a donation of a million masks to help protect vulnerable healthcare workers to committed 

research on a potential vaccine, Johnson & Johnson has activated quickly in several key ways to help 
address the outbreak. 

 
 

https://www.bevnet.com/spirits/2020/campari-america-donates-1-million-to-another-round-another-rally
https://www.imakeanonlinedonation.org/clubdejeuners/URGENCE/?utm_medium=%22email%22&utm_source=%22goodfood_matching%22&utm_campaign=%22covid%22&utm_content=%22en
https://www.newswire.ca/news-releases/loblaw-provides-5-million-donation-to-get-food-and-health-essentials-to-canada-s-most-vulnerable-820866173.html
https://www.foodincanada.com/food-in-canada/subway-canada-donating-one-million-meals-to-food-banks-canada-144359/
https://www.foodincanada.com/food-in-canada/hellofresh-donates-40000-to-food-banks-across-canada-144321/
https://about.rogers.com/news-ideas/food-banks-are-facing-critical-food-shortages-caused-by-covid-19-you-can-help/
https://sweetgreen.typeform.com/to/TYjzzi
https://www.businesswire.com/news/home/20200316005638/en/Care.com-Offers-Free-One-Month-Premium-Membership-Frontline
https://adage.com/creativity/work/pret-manger-one-us/2244996?_ptid=%7Bjcx%7DH4sIAAAAAAAAAI2RyW7CMBCG38VnLNmOEy83SiM2pS0qBNqbcQYwghCysFV99yaotELqob6Nv_8baWY-kHEJ0ojn--jtfAnPj6iFMrOE2MGx3xBGGMHEw1RiqjAVmDBMFMfD93XlXfyRc51qOY5DnPhgg_k8scZI6iWcLxiFwFpPBtYoP6kbwymD3EFq4do6nE3Fg1CDnoiDOxqewFal26XXGJVEUE_SlGNSP1aIRVkl6_2uKAxbZXOQQvE7v21_5GK1O45hm21MCcPpgHQng4h3ooHv18bKFDeGdJlX0ELld32Vn8dk_CrZhEQqRL8sNrkzadlE0mqzaSFrtplxy7S4fRxc4a4cHfDfCxQ4YslTPHJVn7xE-1m3958Fuqy5SECEXoCRmjOiKVBtlOAaiG-0YJ7RC8W8OlwVkLeXkJa1k2xtM0C5QZr6kge-kox9fgFgW1lv_gEAAA&CSAuthResp=1584573466102%3A0%3A5055365%3A0%3A24%3Asuccess%3AFAF15F93C67A4F5A19C777E57FA173B1
https://www.keenfootwear.com/en-ca/
https://www.huffingtonpost.ca/entry/coke-ads-philippines-_n_4338746?ri18n=true
https://news.airbnb.com/free-places-to-stay-for-italian-medics-fighting-coronavirus-outbreak/
https://twitter.com/Allbirds/status/1241073297674010624
https://www.jnj.com/caring-and-giving/how-johnson-johnson-is-helping-support-coronavirus-relief-efforts
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● Uber Eats pledges over 300,000 free food deliveries to healthcare workers & first responders amid the 
coronavirus pandemic 

● L’Occitane has been sending hand creams to hospital workers  to help soothe their hands.  
● Founder of Alibaba, Jack Ma, donates 1 million masks and 500,000 coronavirus test kits to America, 

after sending millions to Italy, Iran and Japan.  
● Maple Leaf Foods will be donating $2.5 million to the Canadian Frontline Healthcare Professionals 

Protection Fund, as well as $2 million towards emergency food relief efforts and increasing staff 
compensation.  

● Four Seasons Hotel in New York has closed down for guests and opened their doors to all healthcare 
workers on the frontlines helping to keep our communities safe. 

● Crocs is donating 100,000 pairs of shoes to all healthcare workers in the US, under their new program 
‘A Free pair for Healthcare’ 

● The American Hotel and Lodging Association (including Marriott and Hilton) have allocated 6,500 
hotels to open up for healthcare workers or patients in isolation.  

● Budweiser is using stadiums to host American Red Cross blood arrives during COVID-19 after 
diverting their sports and entertainment budget to support frontline health workers.  

● Thinx has sent a donation of 1200 menstrual underwear directly to healthcare workers in Wuhan, 
China, and are donating to hospitals in NYC and the surrounding region, as well as doubling their 
support for non-profit partner PERIOD, helping them ensure that people impacted by COVID-19 
have access to products in their local communities.  

● A fashion show production company, a scenic fabrication house and a network of highly-skilled tailors 
have come together in New York to support their healthcare workers by making masks.   

● In addition to their incredible commitment of $250M for frontline healthcare workers over 10 years, 
Johnson & Johnson has added an additional $50M to support them during the immediate COVID-19 
response. 

● Aisle is offering $50 worth of menstrual products for frontline healthcare workers as a way to say thank 
you.  

● Brooks Brothers is converting 3 of their factories to produce up to 150,000 masks a day. The company 
has previously produced US military uniforms. “We consider this a duty, and part of our DNA at 
Brooks Brothers,” said Claudio Del Vecchio, CEO.  

● Uber is donating 10 million free rides and deliveries of food to frontline healthcare workers, seniors and 
people in need.  

 
 

https://theshaderoom.com/uber-eats-pledges-over-300000-free-food-deliveries-to-healthcare-workers-first-responders-amid-the-coronavirus-pandemic/
https://www.thedrum.com/news/2020/03/20/coronavirus-prompting-brands-and-tech-players-show-the-real-power-purpose
https://nypost.com/2020/03/16/alibaba-billionaire-jack-ma-donates-a-million-masks-500k-coronavirus-testing-kits-to-us/
https://www.mapleleaffoods.com/news/maple-leaf-foods-expands-efforts-to-support-front-line-workers-communities-and-health-care-providers-during-covid-19-pandemic/
https://nypost.com/2020/03/25/four-seasons-offers-free-stay-for-medical-workers-fighting-coronavirus/
https://www.crocs.com/COVID19-REQUEST.html
https://rebusinessonline.com/ahla-launches-hotels-for-hope-to-assist-first-responders-during-covid-19-outbreak/
https://adage.com/creativity/work/budweiser-one-team/2246436
https://www.shethinx.com/blogs/thinx-piece/supporting-people-on-front-lines-covid19-coronavirus
https://www.fashiontothefrontline.com/
https://www.jnj.com/coronavirus
https://www.instagram.com/p/B-XNNWuhwai/
https://www.bizjournals.com/boston/news/2020/03/31/brooks-brothers-converts-suit-factory-into-medical.html
https://www.marketwatch.com/story/uber-to-offer-10-million-free-rides-and-deliveries-for-healthcare-workers-others-in-need-2020-03-31
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● Amazon has partnered with the Canadian Federal Government to help manage and distribute personal 
protective equipment and supplies to hospitals across the country in response to COVID-19.   
 
 

Supporting SMB:  
● Toast.org (and a few partners) created a platform so that people can buy digital gift cards for small 

businesses, since a lot of restaurants don't have that capability on their website. 
● Uber (Eats) is waving delivery fees for local independent restaurants who are amongst the hardest hit 

economically, to help make up for the significant slowdown of in-restaurant dining.  
● GrubHub is diverting their commissions to help  independent restaurants  continue paying their 

employees. All of their Donate The Change will go to charitable organizations that support drivers 
and restaurants impacted by the coronavirus outbreak. 

● Shopify is focused on supporting SMBs as much as possible right now, offering 90 days free to all 
new signups, gift cards now available for all plans, local in-store/curbside pickup and delivery for 
POS , $200m commitment on Shopify capital, and a community forum, live webinars & online 
meetups for support 

● Postmates has created a Small Business Relief Pilot to support the local economy, allowing SMBs to 
use their platform more easily without any added costs.  

● Facebook has created a $100M grant program to assist 30,000 small-to-medium-sized businesses, in 30 
nations, supporting the communities in which Facebook and its teams operate. 

● Bumble is offering up to $5K monetary support to small-medium businesses.  
● Unilever pledged  500 million euros in cash-flow relief for small-medium sized suppliers and retail 

customers, in addition to 100 million euros in such products as soap, sanitizer, bleach and food for 
charities.  

● Taps are off, but tips are needed. Miller Lite started a virtual tip jar to help support bartenders during 
this challenging time, starting off with a $1 million donation.  

● With a new accelerator program that waives selling fees, eBay pledges up to $100 million in support of 
small business over the next three months. 

●  

Innovating production: 
● LVMH is using all of their perfume factories to make hand sanitizer.  

 
 

https://www.canada.ca/en/public-services-procurement/news/2020/04/government-of-canada-partners-with-amazon-to-help-get-personal-protective-equipment-to-frontline-healthcare-workers.html
https://rallyforrestaurants.com/
https://www.uber.com/newsroom/food-not-finances/
https://pdxfoodpress.com/a-message-from-grubhub-ceo-matt-maloney/
https://www.shopify.com/covid19
https://blog.postmates.com/postmates-coronavirus-covid-19-response-94eef5b1bbc2
https://www.socialmediatoday.com/news/facebook-creates-100-million-grant-program-to-assist-small-businesses-deal/574323/
https://www.instagram.com/p/B-F92dEBxxU/
https://www.reuters.com/article/us-unilever-pay/unilever-to-shield-workers-from-financial-impact-of-coronavirus-idUSKBN21B1LR
https://adage.com/creativity/work/miller-lite-virtual-tip-jar/2245586
https://www.3blmedia.com/News/eBay-Launches-Running-Immediately-Bring-Small-Businesses-Online
https://www.forbes.com/sites/richardkestenbaum/2020/03/15/lvmh-converting-its-perfume-factories-to-make-hand-sanitizer/#339be694a9a0
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● Shine Distillery creates hand sanitizer from alcohol waste and distributes it for free to the 
community in Portland.  

● Shoppers Drugmart, in partnership with Maple, has launched a virtual care service for patients to 
help relieve the current burden on the acute healthcare system, specifically emergency rooms and 
hospitals. 

● Enterprise Rent-a-Car is helping college students get home safe, by waiving their fees and reducing 
the minimum rental age to 18. 

● CVS Pharmacy will deliver prescribed medications to customers for free to ensure those most 
vulnerable to the disease don’t have to venture out. 

● Everlane is donating all profits from their 100% Human collection to Feeding America’s COVID-19 
Response Fund 

● Tesla, GM, 3M  and Ford are using their factories to create ventilators to supplement the expected 
shortage in America.  

● The Hive and the Chinese Canadian National Council for Social Justice partnered to create a 
specially branded hand sanitizer that aims to ‘Stop The Spread’ of racist coronavirus stigma 

● Anheuser-Busch is using their supply and logistics network to begin producing and distributing 
bottles of hand sanitizer to accommodate the growing needs across the United States 

● Fiat Chrysler Automobiles NV is planning to convert a plant in China to make and donate face 
masks for first responders and health-care workers in the United States. 

● Zara’s  parent company is converting its textile manufacturing capacity in Spain to produce hospital 
gowns, after more than half of their stores around the world have closed down.  

● Snapchat has expedited the launch of their ‘Here For You’ feature, where users will receive resources 
when searching for key words related to mental health challenges.  

● James Dyson designed a new ventilator in 10 days. He's making 15,000 for the pandemic fight 
● Avocado has began repurposing their cut and sew department to create organic, cotton face masks  
● Gap Inc. is the latest retailer to announce a commitment to use its resources to create personal 

protective equipment like masks and scrubs for healthcare workers. 
● New Balance says many of its US factories are now producing face masks for hospitals.  
● Jim Estill has launched Ventilators for Canadians, a coalition of engineers from his company, 

Danby, as well as other local entrepreneurs and companies looking to make 100,000  ventilators 
from parts that are available off the shelf and can be made quickly. 

● Reformation is working with the City of Los Angeles on ‘LA Protects’ an initiative that will aim to 
organize local manufacturers to make 5 million non-medical masks 

 
 

https://thechive.com/2020/03/12/portland-distillery-turns-their-alcohol-waste-into-free-hand-sanitizer-9-photos/
https://www.newswire.ca/news-releases/shoppers-drug-mart-provides-access-and-funding-support-to-virtual-care-service-for-canadians-to-help-relieve-healthcare-burden-870587227.html
https://www.enterprise.com/en/car-rental/deals/young-driver.html
https://www.wesh.com/article/cvs-to-deliver-prescribed-medications-to-customers-for-free-due-to-coronavirus-outbreak/31309169#
https://www.everlane.com/collections/100-percent-human?profile=5b9fa4b340f86652a3500894&utm_source=Sailthru&utm_medium=email&utm_campaign=Event%20%20-%20U%20-%20Human%20-%202020_03_19&utm_term=All-Market%20-%20All
https://nationalpost.com/pmn/health-pmn/ford-gm-tesla-getting-go-ahead-to-make-ventilators-trump
https://www.kmov.com/news/anheuser-busch-to-start-making-hand-sanitizer-to-combat-covid/article_d8fafdbc-6c4b-11ea-8bd7-a745978200cd.html
https://www.detroitnews.com/story/business/autos/chrysler/2020/03/23/fiat-chrysler-make-face-masks-health-care-workers/2896745001/
https://www.rte.ie/news/business/2020/0323/1124831-inditex-help-offer/
https://www.socialmediatoday.com/news/snapchat-launches-new-here-for-you-mental-health-resource-ahead-of-time-i/574507/
https://www.cnn.com/2020/03/26/tech/dyson-ventilators-coronavirus/index.html
https://www.avocadogreenmattress.com/shop/organic-cotton-face-mask/?variant=
https://www.businessinsider.com/gap-to-make-masks-healthcare-workers-coronavirus-2020-3
https://boston.cbslocal.com/2020/03/28/coronavirus-new-balance-medical-mask-manufacturing/
https://www.guelphmercury.com/news-story/9918742--i-want-action-guelph-s-jim-estill-launches-initiative-to-build-ventilators-with-available-parts/?fbclid=iwar2zmt_3zwa1kxfbpeyjt09ja5uocfs1gtnrz7ogqjcfycxuqsomoatvza8#.XoJkdrqcW8g.twitter
https://www.instagram.com/p/B-PciX5ncho/
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Global investments  
● Google commits $50 Million for Global COVID-19 Response, which will fund governmental and 

global efforts, help people find the right health information (and remove misinformation),  launch the 
Distance Learning Fund for global education, as well as support small businesses through resources and 
access to capital. 

● The Bill & Melinda Gates Foundation is teaming up with Wellcome and Mastercard to fund 
treatments to the tune of $125 million. 

● JP Morgan Chase has committed $50 million to address the immediate and long-term impact of the 
coronavirus, including funds for health care, food, and other humanitarian relief, plus assistance for 
small businesses and others hurt by the crisis. 

● Bloomberg Philanthropies has committed $40 million for a new partnership with Vital Strategies and 
the World Health Organization to develop a global plan to prevent or slow the spread of Covid-19 in 
vulnerable low- and middle-income countries. 

● Bank of America pledges to donate $100 million toward relief efforts as the novel coronavirus spreads. 
BofA will focus on medical response, food insecurity, access to learning and support for vulnerable 
populations 

● Microsoft has worked with the CDC to create a chatbot aimed at helping to answer people’s questions 
about the virus, adding to the company’s existing efforts, which include a COVID-19 tracking tool 
with Bing. 

● 3BL Media opens CSRwire for free social impact communications around COVID-19. 
● Rihanna’s Clara Lionel Foundation has provided $5 million to  help accelerate testing and care in Haiti 

and Malawi, provide protective equipment, training to frontline healthcare workers, and distribute 
respiratory supplies.  

● The New York Times is providing free access to the most important news and useful guidance on the 
coronavirus outbreak to help readers understand the pandemic. 

● TIME Magazine has provided free access to its digital library of resources for kids (TIME for Kids)  
● Airbnb released a new initiative to help house 100,000 healthcare professionals, relief workers, and first 

responders around the world. Airbnb will waive all fees for stays arranged through this initiative. 

 
 

https://blog.google/inside-google/company-announcements/covid-19-how-were-continuing-to-help/
https://fortune.com/2020/03/10/coronavirus-gates-foundation-mastercard-wellcome/
https://www.jpmorganchase.com/corporate/news/pr/jpmc-makes-50mm-philanthropic-investment-to-address-impacts-of-covid-19.htm
https://www.bloomberg.org/press/releases/michael-r-bloomberg-accelerates-fight-against-global-coronavirus-pandemic/
https://www.bizjournals.com/charlotte/news/2020/03/17/bofa-pledges-100m-for-coronavirus-relief-efforts.html
https://blogs.microsoft.com/blog/2020/03/20/delivering-information-and-eliminating-bottlenecks-with-cdcs-covid-19-assessment-bot/
https://www.3blmedia.com/News/3BL-Media-Opens-CSRwire-Free-Social-Impact-Communications-Around-COVID-19
https://claralionelfoundation.org/news/rihanna-donates-5-million-to-fight-covid-19/
https://www.nytimes.com/news-event/coronavirus
https://time.com/tfk-free/
https://news.airbnb.com/airbnb-to-help-provide-housing-to-100000-covid-19-responders/
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● Johnson & Johnson announced that a lead vaccine candidate against COVID-19 has been selected to 
move into clinical trials by September 2020 at the latest, alongside news of a landmark $1B 
commitment to vaccine research and development and plans  to supply one billion vaccines worldwide 
for emergency pandemic use. 

● Cognizant Philanthropies commits $10 million to support communities worldwide impacted by 
COVID-19. Funds will support immediate relief efforts and help address long-term health and 
economic effects 

 
 

https://www.jnj.com/coronavirus
https://www.prnewswire.com/news-releases/cognizant-philanthropies-commit-10-million-to-support-communities-worldwide-impacted-by-covid-19-301033015.html

