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July 27, 2020Elite Leaders–Session #2–Alternative Selling Methods
By: Emily Seagren ~ November 4, 2020

Who is Emily Seagren?

• Wife, Mother, Entrepreneur

• 2015 Avon Woman of Enterprise, 2018 Spirit of Albee, Team 

Momentum Gold Leader, President’s Inner Circle

• Rep since January 2008

• Why listen to me?

• 2019 Personal Sales: ~ $300,000

• 2019 eSales: ~ $103,000

• 2019 Team Sales: ~ $2.5 million

• Avon Team Momentum Mission: To help transform lives by 

teaching team members how to build a successful Avon business 

through sales, team building, and leadership development.

Follow Avon & me on Social Media
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• Facebook: www.facebook.com/emily.seagren

• YouTube: www.youtube.com/user/avonrepemily

• Instagram: www.instagram.com/avonrepemily/

• Snapchat: www.snapchat.com/add/mle1102

• Pinterest: www.pinterest.com/avonrep2/

• LinkedIn: www.linkedin.com/in/eseagren

• Twitter: www.twitter.com/your_avon_rep1

• Facebook: www.facebook.com/avonusarepresentatives/

• YouTube: www.youtube.com/user/AvonUSAReps

• Instagram: www.instagram.com/avoninsider/

• Pinterest: www.pinterest.com/avoninsider/

• Twitter: twitter.com/AvonInsider

http://www.facebook.com/emily.seagren
https://www.youtube.com/user/avonrepemily
http://www.instagram.com/avonrepemily/
https://www.snapchat.com/add/mle1102
http://pinterest.com/avonrep2/
https://www.linkedin.com/in/eseagren
https://twitter.com/your_avon_rep1
https://facebook.com/avonusarepresentatives/
http://www.youtube.com/user/AvonUSAReps
http://www.instagram.com/avoninsider/
http://www.pinterest.com/avoninsider/
https://twitter.com/AvonInsider
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Campaign 25 Important Dates
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• Flexible Face-to-face Ordering: Wednesday, November 11 –

Tuesday, November 24

• Online Store: Tuesday, November 10 – Monday, November 23

Campaign 26 Important Dates
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• Flexible Face-to-face Ordering: Wednesday, November 25 –

Tuesday, December 11

• Online Store: Tuesday, November 27, 2018 – Monday, 
December 8
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(2019 Trends) 2020 Trends

• Overall sales are down 7% 

ytd over 2019

• Online sales are down 9% 

ytd over 2019

• Sales by product type:

• Bath & Body: 31%

• Makeup: 24%
• Skin Care: 21%

• Fragrance: 12%
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Shop current Avon sales & promotional 

offers online. Always enjoy FREE 

Shipping on online orders of $60+ at

• Use the digital catalog and promotional tool to create 

special offers for your online customers.

How to Promote your Customer Website

• Use the digital catalog and promotional tool to 

create special offers for your online customers

• Start building a mailing list and email list

• Consistently send catalogs to face-to-face and 

online customers

• Give samples to all paying customers

• Do email marketing 

• Post consistently on Social Media (3-5 times per 

day)

• Analyze your stats to figure out where it’s best to 

spend your time

www.campaign-mailer.com
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Selling Group
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Avon Event Marketing
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Avon Gift Sets
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Gifting Avon / Genorosity
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www.makeupmarketers.com
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Avon Black Friday / Cyber Monday
1. Blog

2. Email

3. Text

4. Mail

5. Call

6. Events

7. Contests

8. Giveaways

9. Facebook

10.YouTube 

11.Live Video

12.Pinterest

13.Twitter

14.LinkedIn

15. Instagram

16.Google+
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www.makeupmarketers.com

Order Samples

www.makeupmarketers.com

Order Sales Flyers

Order brochures early.
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Skincare Sample Mailing

www.makeupmarketers.com

Customer Follow-Up – Book? Text?

www.makeupmarketers.com

Customer Segmenting on Constant Contact
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Loyalty Program & Gift Cards on Square

www.makeupmarketers.com


