
EXPO! 

 

On March 30th, the Waconia Chamber of Commerce will host the Business, Home and Family EXPO!  We 

will be sending out post cards to each household in Waconia, creating and boosting our social media 

platforms, buying radio ads and putting articles in newsprint inviting people to the EXPO… it’s great 

news! 

This is an event that we host every other year and we usually get around 1,000 visitors.   We typically 

have about 60 – 70 vendors who are great to network with.   

Need some promotional items to give away?  (Hint:  You can also use them at our February Networking 

Luncheon!) We have a number of chamber members who can help you with that!  

www.DestinationWaconia.org   Click on the Find a Business tab on top… type in promotional items in 

the search box….   Check out your own business while you’re on our website! 

Here are 10 things to think about when decided whether or not to participate in the EXPO: 

Why exhibitors attend trade shows and expos: 

1. 88% participate in trade shows to raise awareness of the company and its 
brand. 
Trade shows and expos provide a great way to get your name out and let a very niche 
audience know about your brand. 
 
2. 72% participate to get leads from new buyers and prospects. 
Exhibitors expect to meet new clients and get sales by attending an expo. 
 
3. 65% attend to see current clients – it is harder to get face to face time with 
clients. 
Exhibitors are having a harder time getting face-to-face time with their clients, and trade 
shows provide a way to reestablish the relationship. 
 
4. The top 3 sales-related objectives at trade shows are related to relationship 
management and engagement. 
Above all else, exhibitors want to meet with existing customers, key customers, and 
prospective customers. 
 

Value of Trade Shows: 

5. The cost of a face-to-face meeting with a prospect at a tradeshow is $142. The 
cost of a face-to-face meeting at a prospect’s office is $259. 
By displaying at an expo, you find a much more cost effective way to have face-to-face 
conversations with potential prospects. 
 

http://www.destinationwaconia.org/


6. 92% of tradeshow attendees come to see and learn about what’s new in 
products and services. 
Expos and trade shows are a perfect opportunity to highlight the new products, 
services, or technology you offer. And by doing so, you will meet your attendees 
expectations at the expo. 
 
7. 77% of executive decision makers found at least one new supplier at the last 
show they attended. 
Expos do create new business opportunities for exhibitors. If you are sitting on the fence 
about attending an expo because you’re not sure if it is worth it, remember that your 
competitors will be closing the deals that you could have been closing. 
 
8. 45% of attendees visit only one exhibition per year. 
When you exhibit at a show, you will find new prospects that you wouldn’t find at any 
other show. 
 
9. 51% of trade show attendees requested that a sales representative visit their 
company after the show. 
People are finding valuable solutions by attending trade shows and if you aren’t 
attending, you are missing opportunities of closing big deals. 
 
10. 87% of exhibitors rate exhibitions as highly valuable for achieving business 
sector promotions. 
Exhibitors are having overall positive experiences at trade shows. 
 
SOURCE:  SpinGo Event Management 
 
Join us at the Business Home and Family EXPO!   Call us if you have any questions or 
concerns about this valuable event.  952-442-5812 
 
Working for you! 
 
Kellie 
 
 

    

 

 


