“We are all in one way, shape or form operating in uncharted waters,” said Harry Curtis, a managing
director at Instinet Inc.
Mr. Curtis covers casinos, lodging and cruise lines, three industries hit particularly hard by the
coronavirus crisis. Creating new balance-sheet models has been relatively straightforward for those
companies, especially the cruise-line operators, because revenue is basically zero or down sharply
from a year earlier, he said.
But analysts are missing those marks as well. Carnival Corp., which suspended its guidance for the
year in March, reported on June 18 a loss of $3.30 for the three months ended in May. Predictions
from the 14 analysts who cover the stock ranged from earnings of 60 cents a share to a loss of
$2.50. Mr. Curtis fell in between those, predicting a loss of $1.97. Carnival shares slid 16% over the
two subsequent trading sessions.
At a time like this, Mr. Curtis said, analysts better serve their clients by looking further ahead. He
said he now focuses on whether a company can survive a prolonged downturn and when investors
can hope to see some sort of recovery.
“The job has changed,” Mr. Curtis said. “Stock valuations really are now based on earnings power
two years out.”
Before the pandemic, the big banks that will be in focus this week rarely offered financial guidance,
said Gerard Cassidy, a managing director and head of U.S. bank equity strategy at RBC Capital
Markets.
Analysts usually had some insight into their credit losses, a variable in determining bank profits.
That has changed, and data suggesting the U.S. economy is recovering faster than expected has
muddied the outlook, Mr. Cassidy said.
There is one bright spot, though. Some analysts hope the fledgling recovery might entice more
companies to predict what the future holds.
“There’s still a number of unknown factors out there,” said Mr. Atkins of Stephens. “But we have six
months in the bag. To the degree companies feel we’re on an upward trajectory from where we
were three months ago, some companies could opt to give guidance.”
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