“The main thing is to be moved, to love,
to hope, to tremble, to live.

- Auguste Rodin

Join the sponsors below to
inspire a community.
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MISSION

The purpose of the Greater Titusville
Renaissance is to enhance an exist-
ing path of revitalization by celebrat-
ing our natural and historic re-
sources, cultivating arts and culture
and energizing our economy.

NOTABLE ACCOMPLISHMENTS

¢+ Spearheading progress of the

Titus Landing lifestyle, retail,

entertainment and medical center.
¢ Creating festivals and cultural

events that are attracting people
and businesses to North Brevard.

¢ Supporting over $1.2 billion in

commercial investments.

¢+ Encouraging entrepreneurship

through COlaunch, a cowork
space.

+ Engaging thousands in the com-

munity to make a difference by
awakening a renaissance in North
Brevard.

Contact Us

Greater Titusville Renaissance

2323 S. Washington Ave. Suite
102 Titusville, FL 32780
(321) 607-6512
cathy@greatertitusville.com

Visit us on the web:
www.playalindafestival.com

SPONSORSHIP
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be inspired.




Be An Inspiration

The Playalinda Festival of the Arts is designed to
inspire, but we need you to be the inspiration.
Your involvement will help produce three days of
art, music, dance, special speakers, interactive
digital exhibits, kids activities, film projects and
more. We anticipate thousands of visitors to the
festival at the newly created Tituslanding Lifestyle
and Retail Center and we want you to be a part.

Jarred Burnett,

| world-class electric
violinist will jump-
start three days of
exciting entertain-
ment.

The Google Tilt Brush,
an interactive crowd
favorite.

EPIC THEATRE, one of our brand new venues on site.

Be A Sponsor

Choose from one of the art-inspired levels
and privileges below:

o The Mozart: $10,000 - Entitles you or
your company to be named as one of
our “PREMIERE SPONSORS.” Your
logo will be displayed on all print materi-
als and advertising, website, social me-
dia, on a main-stage banner, event sign-
age and at the beginning of all festival
films at Epic Theatre. Receive 10 free
film tickets.

o The Spielberg: $2,500—Your company
logo will be displayed on all print materi-
als, website,
social media
and between
festival films
at the Epic
Theatre. Re-
ceive 4 free
film tickets.

e« The van
Gogh: $1000
- Your com- .
pany logo will [ S 8
be displayed on most print material,
website and social media. Receive 2
free film tickets.

o The Frida Kahlo: $500 - Your company
logo will be placed on the sponsorship
page of the festival website and you will
receive one free film ticket.

o The Mark Twain: $250—Your company
name will be listed on the sponsorship
page of the festival website.



