Respondent Profiles

11+ Employees
21.1%

7-10 Employees
18.1%

4-6 Employees
12.1%

Business Size

Less than 1 year
12.1%

8+ Years
36.4%

4-7 Years
12.1%

Membership Tenure

CHAMBER OF COMMERCE

& Pelican Porch Visitor’s Center

2026 Member Priority Survey Results

(Results show January Data)

Membership Satisfaction

Somewhat

Satisfied
13.7%

1-3 Employees

48.7% Very Satisfied

49.8%

Satisfied
36.5%

Overall Satisfaction
w/ Membership

Importance of Advocacey

1-3 Years
39.4%

4-5 I
1 2 3 4 5
Not Very
Important Important

Communication Preferences

Email is #1 preferred
communication method



CHAMBER OF COMMERCE

& Pelican Porch Visitor’s Center

2026 Member Priority Survey Results

(Results show January Data)

What should the Professional
Chamber Prioritize over Development Workshop
the next year? Interest

Health & Wellness

Legal / in the Workplace
A/ Compliance 2.2%
Updates Digital Marketing
4.5% / Social Media
Customer 25.8%
Service
Excellence
9%

Workforce / Talent Development Leadership

Development
12.4%
‘\
\ Marketing
Strategies

’ Al for Business 21.3%
19.1%

Topics of Interest

Sales &

Small Business Support

Best Time of Day to
Attend Events

54.5% - Mornings
36.4% - Midday

36.4% - Late Afternoons
Business-to-Business Connections 24.2% - Evenings
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Issues Impacting
Business Right Now

Traffic
5%

Permitting /
Regulations

6.7% Marketing / Visibility

33.3%
Workforce Shortages
13.3%
Competition from
ontine Retaiers o] Member Benefits Usage
Cost of Goods
21.7%
Tourism
Newsletter Promotional
4.2% Materials Displayed
AR in Chamber
Member 19.8%
Deals

5.2%

Member News Posting
9.4%

Directory Listing
(online/print)

15.6%
Business Referrals

10.4%

Member Facebook Page Events Calendar
13.5% 15.6%



