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Long-Term Care Awareness Month 2025

While November is Long-Term Care Awareness Month, conversations about long-term care should happen
year-round, as it is an important part of protecting a family's financial security. Neglecting long-term care
could create financial, emotional and physical hardship for clients and family members. These awareness
resources can be used throughout the year for proactive conversations.

Click on images or links to access these tools.

NEW—Extended Care Point of View video

At Thrivent, we believe every financial plan should include a written extended care strategy and a way to fund it.

That funding may come from a mix of client assets, income,
family support, and—when appropriate—long-term care
insurance.

ICC Version

Now, you can share Thrivent’s new, consumer-approved
video that clearly explains our point of view on extended care
planning in under three minutes. This video makes it simple
to start the extended care conversation—and strengthen
every financial plan you deliver.

But have you thought about extended/care?

Ways to use this video:

Play it at the start of client workshops—especially The 4 Truths About Long-Term Care presentation.

Add your state-specific link to email signatures during Long-Term Care Awareness Month in November.

Send it before extended care planning meetings to set the stage for your discussion.

Pair it with the Written Strategy for Extended Care form to engage clients proactively.

Show it during in-person meetings to introduce the conversation.

Post it on your social media or add it to your website’s long-term care page.

Play it in your office or lobby for clients waiting to meet with you.

Mail clients a handwritten note with the video link—and maybe some popcorn—inviting them to “watch and reflect.”

ICC States: AK, AL, AR, CO, GA, IA, ID, IL, KS, KY, LA, MA, MD, ME, MI, MN, MO, MS, NC, NE, NH, NM, NV, OH, OK, OR, PA, RI, SC,
TN, TX, UT, VA, VT, WA, WI, WV, WY

Non-ICC States: AZ, CT, DC, DE, FL, HI, IN, MT, ND, NJ, and SD.
California

There is no New York version as Thrivent does not offer a solution in New York.
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https://files.constantcontact.com/3ad303bb001/f5580d85-fe96-4bc8-b762-8327d2cdf138.pdf
https://files.constantcontact.com/3ad303bb001/4d7d7391-b9a3-46a1-9010-d4b4b4526d8a.pdf?rdr=true
https://video.thrivent.com/view/WHZh8EkaeEuGwESEhawnSB
https://video.thrivent.com/view/DJGaUrSrDcaeYsuA1rWuUM
https://video.thrivent.com/view/DvX9TFIuAlRf2fhQG1Z28R
https://video.thrivent.com/view/WHZh8EkaeEuGwESEhawnSB

The Foundational Plan approach

Our Foundational Plan approach is designed to help start proactive planning
discussions. It provides a high-level overview of Extended Care planning, the need
for a Written Strategy and offers sample premiums for a co-funding approach. It's
meant to generate interest from a prospect to set up a meeting for a deeper
discussion and customized plan design.

e |CC States: AK, AL, AR, CO, GA, IA, ID, IL, KS, KY, LA, MA, MD, ME, M|, MN, MO,
MS, NC, NE, NH, NM, NV, OH, OK, OR, PA, RI, SC, TN, TX, UT, VA, VT, WA, WI, WV,
WY
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e Non-ICC States: AZ, CT, DC, DE, FL, HI, IN, MT, ND, NJ, and SD.

Foundational Plan brochure

e California Consumer use

e  Hawaii
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About Thrivent—Strength and Stability

thrivent:

We'll be here
for you

“Thrivent remains strongly committed

thrivent'
) 2024
Plan your finances for

the people, causes and fﬁnr}]uﬁlrlljep?rt
community that you loves o

$194B

100,000 $3.2 billion $308 million

Strength and Commitment Thrivent Highlights 2024 Annual Report
Consumer use Consumer use Consumer use

ICC States
Non-ICC States
California
Arizona

Florida
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https://files.constantcontact.com/3ad303bb001/52dbcd70-bd3f-40fc-8d10-e6c0c0747dd2.pdf
https://files.constantcontact.com/3ad303bb001/19e397ef-a35c-4a1e-a8d5-0e83bdf4067f.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/0fb59a98-dc4c-410a-821e-d87aa2485e23.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/ed77f0ac-cc45-4d46-9c26-7e06b6cccbca.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/41772929-21ca-40fe-b918-f01659274b08.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/644f114e-2469-4b7a-87c3-4637fc2eaaee.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/88b11622-2bdc-4254-ab80-d8b2dbe0a71d.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/4d7d7391-b9a3-46a1-9010-d4b4b4526d8a.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/beaebbaa-00cb-4b02-9958-fe028323a620.pdf
https://files.constantcontact.com/3ad303bb001/b9ad1e77-4b1f-40be-8a70-580d66fa7117.pdf
https://files.constantcontact.com/3ad303bb001/8357e98e-af69-4be2-a38b-87e7177c253b.pdf
https://files.constantcontact.com/3ad303bb001/1bbb64bd-437f-4ec2-bc61-b464f8053028.pdf
https://files.constantcontact.com/3ad303bb001/a9647676-dd1d-4a47-b8a0-66b13581f7cd.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/f2c3e0f4-301e-43a4-8eba-11ae4b9afad7.pdf?rdr=true

About Thrivent—Membership in a Fraternal Benefit Society
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Conversation resources

thrivent thrivent

Longitaem careInsuranc thrivent

State Tax-Incentives Reference Guide ) The Four Truths of
Long-term care insurance Long-Term Care

Premium deductivilty reference guide for federal income tax purposes
Cresto  tatogy for when youtl eod t most

State Tax Incentives Tax Deductibility Guide Four Truths of LTC

Consumer use Consumer use Consumer use
ICC States
Non-ICC States
California
thrivent thrivent: M
1t’s not the risks—it’s Extended Care Conversation Guide

the consequences

Extended Care by the Numbers  Extended Care Conversation Guide
Consumer use Producer use

ICC States
Non-ICC States
N/A in California
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https://files.constantcontact.com/3ad303bb001/a4a3cdb4-d93e-4756-8c1e-ff6eb7ad95cf.pdf
https://www.youtube.com/watch?v=TN_5jxODULc
https://files.constantcontact.com/3ad303bb001/cd4485ec-e94a-4cba-b07d-2c459e74c5c2.pdf
https://files.constantcontact.com/3ad303bb001/11d11678-5517-4f26-b592-288c49f74e89.pdf
https://files.constantcontact.com/3ad303bb001/e9d99261-b86c-4d31-9661-8e7a7cd07aed.pdf
https://files.constantcontact.com/3ad303bb001/c2a2da83-19ba-428d-826e-f9ec1bb7d2a3.pdf
https://files.constantcontact.com/3ad303bb001/5c791144-b58f-4887-9ba6-7f33adcda288.pdf
https://files.constantcontact.com/3ad303bb001/732be2cc-923d-4e83-b794-ab8b653905ad.pdf
https://files.constantcontact.com/3ad303bb001/8a570ef1-f634-433e-9f99-9abb8b08b93e.pdf
https://files.constantcontact.com/3ad303bb001/05fbb7c8-9cde-4c80-8ec8-dd5ed0110918.pdf
https://files.constantcontact.com/3ad303bb001/107b89fb-0bf3-451e-b022-6182d8f395d4.pdf
https://files.constantcontact.com/3ad303bb001/6298646b-09cc-4c61-b9d6-8d5d7db19048.pdf

Competitive Positioning

thrivent T i Preming Payments thrivent
Thrivent Long-Term
Care Insurance

What does $100 a month in premium buy?

2888588884

Pricing Heatmap What does $100 a month buy?

Producer Use Consumer Use
ICC States
Non-ICC States
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Consumer Workshops Caregivers and Finances

thrivent magazine l

thrivent

4 Truths About
Long-Term Care

How to
manage money
as a caregiver

Presentations and Facilitator Guides Article Reprint

Consumer Use Consumer Use


https://files.constantcontact.com/3ad303bb001/658903a9-ebaf-41d5-b4c2-693b8d5eb322.pdf
https://files.constantcontact.com/3ad303bb001/9a8873e2-3b21-45a0-a114-ece75b87177a.pdf
https://files.constantcontact.com/3ad303bb001/b97394b0-e650-47fc-a4a8-27c278766dd0.pdf
https://files.constantcontact.com/3ad303bb001/85faf759-e853-4bd8-a0a8-4ccfd0b0632d.pdf
https://files.constantcontact.com/3ad303bb001/425d9003-a509-4784-b765-cf7e0e1d21b5.pdf
https://files.constantcontact.com/3ad303bb001/425d9003-a509-4784-b765-cf7e0e1d21b5.pdf
https://files.constantcontact.com/3ad303bb001/3bab827e-ace9-4425-9ee6-4c2169acface.pdf
https://files.constantcontact.com/3ad303bb001/d3313f1e-3250-4cf2-8f31-42803942d303.pdf
https://files.constantcontact.com/3ad303bb001/f5580d85-fe96-4bc8-b762-8327d2cdf138.pdf

Materials-at-a-Glance Thrivent’s Caregiver Resources

thrivent

f— Quickly access state- Tailored support
specific versions of our :
most popular consumer
and producer materials.

If you or someone you care for needs help
due to aging, disability or a medical condition,
you're not alone.

3<Homethrive | thrivent
T

Materials-at-a-Glance Article reprint Resources flyer
Producer use Consumer use Consumer use

Sales strategies

thrivent : - i 3
thrivent Plan design using Thrivent’s thrivent
Using an HSA to Fund LTCE: A Smart, Tax-Friendly Hypothetical Gase Study Cash Benefit rider

Strategy
Tyt ss

thrivent Plan design using Thrivent’s

Cash Benelit rider

Flexible Increase Benefit Rider*

Customize benefit and premiums to meet future goals

NEW—Using HSAs to Fund LTCi NEW—Plan Design using Cash Benefit Rider Flexible Increase Benefit
Producer use Producer use Producer use

Life Happens

Thrivent is a corporate sponsor of Life Happens. Consider sharing these educational resources.

' Myths About Long-Term

)
) care Insurance Why is long-term

care insurance
worth it?

10 kel you'd need long-term care services

l Long-term care insurance

Video: Long-Term Care Insurance 101

3 Myths about LTCI Why is LTCI worth it?
Consumer use Consumer use
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https://files.constantcontact.com/3ad303bb001/e1db408e-9752-4fd0-806e-e89ee6d57ee9.pdf
https://files.constantcontact.com/3ad303bb001/e8fe3615-8fd6-4aef-b8a2-27bc73f8203b.pdf
https://files.constantcontact.com/3ad303bb001/f1738c43-faa5-4f33-b891-212c6c9d294c.pdf
https://files.constantcontact.com/3ad303bb001/7f2d9711-715b-4ef6-90bf-4c460ff4bdb6.pdf
https://www.youtube.com/watch?v=D1ZSrk1YrE4&pp=ygUbbGlmZSBoYXBwZW5zIGxvbmctdGVybSBjYXJl
https://files.constantcontact.com/3ad303bb001/86d1ba4f-13f9-4e99-99df-841fe4ff46b9.pdf
https://files.constantcontact.com/3ad303bb001/04f7718a-7d81-43c9-97aa-1f466f3d144a.pdf
https://files.constantcontact.com/3ad303bb001/934349a5-c799-42a8-820e-d4965403de66.pdf
https://files.constantcontact.com/3ad303bb001/80097576-ad0e-45f9-9277-dbf3d1ab0500.pdf



