
While November is Long-Term Care Awareness Month, conversations about long-term care should 
happen year-round, as it is an important part of protecting a family's financial security. Neglecting long-
term care could create financial, emotional and physical hardship for clients and family members. These 
awareness resources can be used throughout the year for proactive conversations.

Long-Term Care 
Awareness 
Month 2026

Extended Care by the Numbers 

It's not just the risks - it's the consequences.

People insure against risks from natural disasters, 
home fires and car accidents. Yet they often overlook 
the consequences of not planning for one of the 
largest risks that can impact families —extended care.

This updated consumer-approved flyer doesn't focus 
on the odds of needing care, as much as it showcases 
the consequences of a care event. These stats back up 
statements about the physical, emotional and financial 
impact on caregivers, and the reasons why someone 
should plan today for longevity.

Extended Care by the Numbers (31747) has been 
updated to reframe "long-term care" as extended care. 
State specific versions are no longer required. This 
piece replaces the previous versions (#31425 series).

The Long-Term Care Numbers That Really Matter

Extended Care by the Numbers (31747)
Client use
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Click on images or links to access these tools.

https://files.constantcontact.com/3ad303bb001/05fbb7c8-9cde-4c80-8ec8-dd5ed0110918.pdf?rdr=true


At Thrivent, we believe every financial plan 
should include a written extended care 
strategy and a way to fund it.

That funding may come from a mix of client 
assets, income, family support, and-when 
appropriate-long-term care insurance.

Now, you can share Thrivent's consumer-
approved video that clearly explains our 
point of view on extended care planning in 
under three minutes. This video makes it 
simple to start the extended care 
conversation-and strengthen every financial 
plan you deliver.
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Extended Care Consumer Video

ICC Version

Ways to use this video:

• Play it at the start of client workshops-especially The 4 Truths About Extended Care 
presentation.

• Add your state-specific link to email signatures during Long-Term Care Awareness Month in 
November.

• Send it before extended care planning meetings to set the stage for your discussion.
• Pair it with the Written Strategy for Extended Care form to engage clients proactively.
• Show it during in-person meetings to introduce the conversation.
• Add it to your website's long-term care page.
• Play it in your office or lobby for clients waiting to meet with you.
• Mail clients a handwritten note with the video link-and maybe some popcorn-inviting them to 

watch it and start thinking about their wishes.

                         Click a link below to open the video, then copy and paste the URL into an 
  email to send it to a client.

ICC States: AK, AL, AR, CO, GA, IA, ID, IL, KS, KY, LA, MA, MD, ME, Ml, MN, MO, MS, NC, NE, NH, NM, 
NV, OH, OK, OR, PA, RI, SC, TN, TX, UT, VA, VT, WA, WI, WV, WY

Non-ICC States: AZ, CT, DC, DE, FL, HI, IN, MT, ND, NJ, and SD.

California

There is no New York version as Thrivent does not offer a solution in New York.

https://video.thrivent.com/view/WHZh8EkaeEuGwESEhawnSB
https://files.constantcontact.com/3ad303bb001/4d7d7391-b9a3-46a1-9010-d4b4b4526d8a.pdf?rdr=true
https://video.thrivent.com/view/WHZh8EkaeEuGwESEhawnSB
https://video.thrivent.com/view/DJGaUrSrDcaeYsuA1rWuUM
https://video.thrivent.com/view/DJGaUrSrDcaeYsuA1rWuUM
https://video.thrivent.com/view/DJGaUrSrDcaeYsuA1rWuUM
https://video.thrivent.com/view/DvX9TFIuAlRf2fhQG1Z28R


Our Foundational Plan approach is designed to 
help start proactive planning discussions. It 
provides a high-level overview of Extended Care 
planning, the need for a Written Strategy and 
offers sample premiums for a co-funding 
approach. It’s meant to generate interest from a 
prospect to set up a meeting for a deeper 
discussion and customized plan design.

ICC States: AK, AL, AR, CO, GA, IA, ID, IL, KS, KY, 
LA, MA, MD, ME, Ml, MN, MO, MS, NC, NE, NH, NM, 
NV, OH, OK, OR, PA, RI, SC, TN, TX, UT, VA, VT, 
WA, WI, WV,
WY

Non-ICC States: AZ, CT, DC, DE, FL, HI, IN, MT, 
ND, NJ, and SD.

California

Hawaii
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The Foundational Plan approach

Simple ways to discuss Extended Care
Producer use

Written Strategy for Extended Care
Client use

Health Prescreen Form
Producer use

https://files.constantcontact.com/3ad303bb001/beaebbaa-00cb-4b02-9958-fe028323a620.pdf
https://files.constantcontact.com/3ad303bb001/beaebbaa-00cb-4b02-9958-fe028323a620.pdf
https://files.constantcontact.com/3ad303bb001/b9ad1e77-4b1f-40be-8a70-580d66fa7117.pdf
https://files.constantcontact.com/3ad303bb001/b9ad1e77-4b1f-40be-8a70-580d66fa7117.pdf
https://files.constantcontact.com/3ad303bb001/b9ad1e77-4b1f-40be-8a70-580d66fa7117.pdf
https://files.constantcontact.com/3ad303bb001/8357e98e-af69-4be2-a38b-87e7177c253b.pdf
https://files.constantcontact.com/3ad303bb001/1bbb64bd-437f-4ec2-bc61-b464f8053028.pdf
https://files.constantcontact.com/3ad303bb001/4d7d7391-b9a3-46a1-9010-d4b4b4526d8a.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/88b11622-2bdc-4254-ab80-d8b2dbe0a71d.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/f2c3e0f4-301e-43a4-8eba-11ae4b9afad7.pdf?rdr=true
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Conversation Resources – Tax Efficiency

State Tax Incentives
Client use

Tax Deductibility Guide
Client use

Using HSAs to Fund LTCi
Producer Use

Using Partial 1035 Exchanges to Fund LTCi
Producer Use

https://files.constantcontact.com/3ad303bb001/e9d99261-b86c-4d31-9661-8e7a7cd07aed.pdf
https://files.constantcontact.com/3ad303bb001/11d11678-5517-4f26-b592-288c49f74e89.pdf
https://files.constantcontact.com/3ad303bb001/934349a5-c799-42a8-820e-d4965403de66.pdf
https://files.constantcontact.com/3ad303bb001/92901757-c268-4edb-a74b-d5bef60c2a29.pdf
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Conversation Resources – Consumer Workshops

This workshop shows attendees how developing an 
extended care strategy may help them:

• Preserve independence
• Protect income and assets
• Reassure family about the future

Audience
• Pre-Retired (51-64)
• Retired (65+)

State-Specific Materials
• Presenters must be licensed in the states they are 

presenting in/to.
• Ensure that you are using only the appropriate materials 

for your state as these materials are state filed.
• This is crucial if offering a workshop or webinar across 

multiple states.
• Slides and content must not be modified.

Click the links below to download the appropriate state-approved materials.

ICC States AK, AL, AR, CO, GA, IA, ID, IL, KS, KY, LA, MA, MD, ME, Ml, MN, MO, MS, NC, NE, NH, NM, NV, OH, 
OK, OR, PA, RI, SC, TN, TX, UT, VA, VT, WA, WI, WV, WY

Non-ICC States
AZ, CT, DC, DE, FL, HI, IN, MT, NJ, ND and SD

California

Handouts:
• Written Strategy for Extended Care
• Extended Care by the Numbers

https://files.constantcontact.com/3ad303bb001/89b907f0-cb41-423d-95c7-20dc8a9b3a27.pptx
https://files.constantcontact.com/3ad303bb001/825e11f0-406f-4b6d-928f-75c6a14c87e4.pptx
https://files.constantcontact.com/3ad303bb001/825e11f0-406f-4b6d-928f-75c6a14c87e4.pptx
https://files.constantcontact.com/3ad303bb001/825e11f0-406f-4b6d-928f-75c6a14c87e4.pptx
https://files.constantcontact.com/3ad303bb001/7a151046-47d7-45cf-8c80-034db949cb54.pptx
https://files.constantcontact.com/3ad303bb001/4d7d7391-b9a3-46a1-9010-d4b4b4526d8a.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/4d7d7391-b9a3-46a1-9010-d4b4b4526d8a.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/05fbb7c8-9cde-4c80-8ec8-dd5ed0110918.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/05fbb7c8-9cde-4c80-8ec8-dd5ed0110918.pdf?rdr=true
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Tools to Tell Thrivent’s Story

Thrivent 101
Producer Use

Membership Benefits Brochure 
Consumer Use

A different kind of financial services company video
Consumer Use

Power of Membership Video
Consumer Use

Click a link to open the video, then copy and paste the URL into an 
email to send it to a client.

https://files.constantcontact.com/3ad303bb001/a4a3cdb4-d93e-4756-8c1e-ff6eb7ad95cf.pdf
https://files.constantcontact.com/3ad303bb001/6337aa2e-50b7-4a84-95e7-d0d63bb9b3b2.pdf
https://www.youtube.com/watch?v=m4TZWKuDLK8
https://youtu.be/EFFlM7eYpyA?si=HY8AfupWZo2683JK
https://www.youtube.com/watch?v=m4TZWKuDLK8
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Strength and Stability

Strength and Commitment
Consumer Use

ICC States (Approved for use in: AK, AL, AR, CO, GA, 
IA, ID, IL, KS, KY, LA, MA, MD, ME, MI, MN, MO, MS, NC, 
NE, NH, NM, NV, OH, OK, OR, PA, RI, SC, TN, TX, UT, VA, 
VT, WA, WI, WV, WY)
Non-ICC States (CT, DC, DE, HI, IN, MT, NJ, ND, SD)
Arizona
California
Florida

Thrivent Highlights
Consumer Use

Client and Community Impact
Consumer Use

Annual Report
Consumer Use

https://files.constantcontact.com/3ad303bb001/19e397ef-a35c-4a1e-a8d5-0e83bdf4067f.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/0fb59a98-dc4c-410a-821e-d87aa2485e23.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/0fb59a98-dc4c-410a-821e-d87aa2485e23.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/0fb59a98-dc4c-410a-821e-d87aa2485e23.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/41772929-21ca-40fe-b918-f01659274b08.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/ed77f0ac-cc45-4d46-9c26-7e06b6cccbca.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/644f114e-2469-4b7a-87c3-4637fc2eaaee.pdf?rdr=true
https://files.constantcontact.com/3ad303bb001/07d7140d-7d21-4ebe-8042-6b4e21559d4f.pdf
https://files.constantcontact.com/3ad303bb001/0931d409-469d-40af-a651-64822ff0e02f.pdf
https://www.thrivent.com/2025-annual-report
https://files.constantcontact.com/3ad303bb001/07d7140d-7d21-4ebe-8042-6b4e21559d4f.pdf
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Competitive Positioning

Pricing Heatmap
Producer Use

Benefit Competitive Comparison
Producer Use

Sales strategies using unique riders

Plan Design Using Cash Benefit Rider
Producer Use

Flexible Increase Benefit Rider
Producer Use

https://files.constantcontact.com/3ad303bb001/9a8873e2-3b21-45a0-a114-ece75b87177a.pdf
https://files.constantcontact.com/3ad303bb001/658903a9-ebaf-41d5-b4c2-693b8d5eb322.pdf
https://files.constantcontact.com/3ad303bb001/80097576-ad0e-45f9-9277-dbf3d1ab0500.pdf
https://files.constantcontact.com/3ad303bb001/599e4cd2-6318-4f7e-bf47-5eb21315f888.pdf
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Additional Resources

Illustrations

• WinFlex
• iPipeline’s iGo
• Stratecision

Additional Marketing Support

Applications

• eApp: iPipeline’s iGo
• Printable: iPipeline’s FormsPipe 

Please contact your Thrivent BGA’s sales desk to get their point of access to the following websites:

Contact the Thrivent LTC sales team at:

BoxLTCBrokerage@Thrivent.com
612-454-4403

mailto:BoxLTCBrokerage@Thrivent.com


Extended-Care Planning and
Training Materials
At-a-glance

Product brochure

Strength and Commitment flyer 36235 Series

The Four Truths of Long-Term Care Workshop Workshop

The Four Truths of Long-Term Care flyer Flyer

Client underwriting experience flyer 34902

LTCi Premium Deductibility Guide 25089

LTC Foundational Plan 31494B Series

Written Strategy for Care 31494

Client materials

Advisor materials

Product guide 29023

At-a-glance 2016 LTC

State variations State Chart

Competitive comparison 27020C

Underwriting guide 29827

Illustration guide 31289B
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https://storefront.thrivent.com/?prodId=3244
https://lp.constantcontactpages.com/cu/4ZYPDzd
https://storefront.thrivent.com/?prodId=2928
https://files.constantcontact.com/3ad303bb001/4d280bf3-7d09-4994-a2f6-95e046ce9ce1.pdf
https://files.constantcontact.com/3ad303bb001/11d11678-5517-4f26-b592-288c49f74e89.pdf
https://storefront.thrivent.com/?prodId=4260
https://files.constantcontact.com/3ad303bb001/3f3d9dc8-e49e-4916-9cb2-a8acc92913ef.pdf
https://files.constantcontact.com/3ad303bb001/a4e51f5f-9e3f-4197-be2e-0e98990c4028.pdf
https://files.constantcontact.com/3ad303bb001/573a562c-bb05-4517-8a73-6b3393db1b29.pdf
https://files.constantcontact.com/3ad303bb001/0ca1f82e-531b-44e4-bc07-be037f2da630.pdf
https://files.constantcontact.com/3ad303bb001/658903a9-ebaf-41d5-b4c2-693b8d5eb322.pdf
https://files.constantcontact.com/3ad303bb001/b542a69a-89a1-40c0-a8f5-ff52c3a4781c.pdf
https://files.constantcontact.com/3ad303bb001/bbc6b498-e0c2-4a5e-8ef2-85db57586b51.pdf
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