
URBAN RIESLING 
 ADVERTISING FALL 2020 

Impressions: 250,000 

Join Nik Weis on Instagram 

LIVE—Straight Talk: Tuesday,  

November 3rd at 3pm EST 

Desktop & Mobile Banner Ads: 

November 9th—22nd  

Watch for the URBAN Riesling integrated six-week media campaign running exclusively with 

Wine Spectator. Beginning October 27th and running through December 3rd, the $60k campaign 

will target the Halloween and Thanksgiving consumption holidays via email blasts, social media 

and desktop & mobile banner advertising. 

Imported by: 

Email Blasts:  

October 27th & December 3rd 

Impressions: 250,000 

Impressions: 125,000 


