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 Prohibits conditioning warranties on the use of an 
original equipment part or service 

 
  Most consumers unaware of their warranty rights 
 
Manufacturers statements sometimes mislead 

consumers 
 
 FTC Consumer Alert hard to find 
 
 Legislative efforts in other states  

THE ISSUE:  MAGNUSON-MOSS 
WARRANTY ACT 



 Prohibition on conditions for written or implied 
warranty: 

 
 No warrantor of a consumer product may 
 condition his written or implied warranty on such 
 product on the consumer’s using, in connection 
 with such product, any article or service (other 
 than the article or services provided without 
 charge under the terms of the warranty) which is 
 identified by brand, trade or corporate name. 

THE ACT: 15 USC SEC. 2302 



 Educate California consumers about their rights 
under MMWA 

 
Develop better understanding among state 

regulators, legislators, legislative staff  
 
 Increase awareness among industry – parts 

distributors and repair shops  
  
 Expand visibility and access of FTC Consumer Alert  

CAMPAIGN GOALS 



 CAWA Govt. Affairs team met with leadership at 
Bureau of Automotive Repair Summer 2017 

 Shared concept about partnership to educate 
consumers 

 Highlighted the necessity for consumer watchdog 
agency to bring attention to issue 

 Concepts were shared, outreach plan developed 
 BAR connected CAWA with Dept. Consumer Affairs, 

Dept. Motor Vehicles for additional education 
opportunities 

IDEAS INTO ACTION: 
DEVELOPING THE PARTNERSHIP 



 Link to FTC Consumer Alert of BAR Website  
 

RESULTS – WEBSITE LINK 



 Department of Consumer Affairs Blog Post 

RESULTS – DCA BLOG POST 



 Motor Vehicle Network (MVN) - customized information and 
entertainment to DMV customers waiting for service, viewed 
in high-definit ion on flat screen TVs in waiting rooms in 173 
DMV field offices in California.  

RESULTS –  
DMV VIDEO MESSAGE BOARD 



RESULTS – SOCIAL MEDIA 



DMV Fairs and Events – distribution of materials 
 
 Presentation at BAR Advisory Group to key industry 

stakeholders 
 
 Legislative drop to all legislators and staff 
 
 Continued social media and blog posts 

MORE RESULTS - IN PROGRESS 



 Efforts underway in Nevada and Arizona to conduct 
similar education consumer campaign 

 
 Continued dialogue with BAR, DCA, DMV to expand 

outreach and education opportunities into 2018 and 
beyond 

 
 CAWA pleased with Phase I of partnership and initial 

results  

NEXT STEPS  



 Gary Conover, CAWA Legislative Advocate 
 gary@garyconover.com 
 916.233.9655 

 
 

 Jennifer Zins, CAWA Director of Government Affairs 
 jennifer@perrycom.com  
 916.871.0603 

QUESTIONS? 
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