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The real winners this spring. Since 1961, the Scottsdale Charros 

have hosted spring training baseball in 

Scottsdale Stadium. Our partnership with 

the City of Scottsdale and Major League 

Baseball has resulted in 

donations of over $15 

million to hundreds of 

deserving local charities 

and public education. 

To learn more about our contributions, 

visit  charros.com/giving-back



F
ormed in 1961, the Scottsdale Charros are an all-
volunteer group of business and civic leaders dedicated 
to providing support and funding for youth programs, 
educational scholarships and grants to local charities. 

With a history of innovative fundraising, the Charros have 
leveraged spring training baseball as a chief economic driver 
in Scottsdale. Funds raised through the sale of Charro Lodge 
passes and stadium advertising are donated back to the 
community, making the Charros one of the community’s 
largest philanthropic contributors.

Spring training is the premier annual fundraising event for 
the Charros, we welcome more than 200,000 people during 
the month of March to Scottsdale Stadium, making it one of 
the top destinations for spring baseball. When you purchase 
a Charro Lodge ticket or take advantage of spring training 
advertising opportunities, you are supporting our schools and 
our community.

For more information about our programs and charitable 
efforts, visit charros.com or call (480) 990-2977.

Our Partners

ARIZONA CHAPTER

OF GREATER SCOTTSDALE
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Demographics	 Spring Training at Scottsdale Stadium

Scottsdale Stadium attracts the most  
affluent fans in the cactus league.

10,369 
AVERAGE ATTENDANCE PER GAME

64/36%
                          MALE                 FEMALE

$115,551
MEDIAN HOUSEHOLD INCOME

$200 
PER NIGHT

AVERAGE HOTEL EXPENSE

$446 PER DAY
AVERAGE STADIUM PARTY EXPENDITURE

5.5 
NIGHTS

AVERAGE VISITOR STAY

42 
MEDIAN AGE

1977

$

Cactus League Spring Training Baseball has an annual
economic impact of $800M for the State of Arizona.
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Charro Lodge	 Ticket Pricing and Seating Diagram
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“The Charro Lodge is one of the hottest tickets in  
all of spring training.” —Kevin Reichard, MLB News

THIS VIP LODGE EXPERIENCE INCLUDES:
	� General admission into Scottsdale Stadium and Charro Lodge
	� Complimentary drinks, including a wide variety of beers, wines, 
select spirits, sodas, and water

	� Complimentary food includes a variety of snacks, premium 
ballpark fare, and a featured local restaurant

SEASON TABLE INCLUDES:
	� Custom tabletop decal with logo and/or name
	� One full page Spring Training Magazine ad for Season Tables of 6
	� One half page Spring Training Magazine ad for Season Tables of 4

CHARRO LODGE UPPER CORRAL
	� Season Tables of 6 - Front Row . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               $21,200
	� Season Tables of 6 - Middle Row . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $18,800
	� Season Tables of 6 - Bar Side  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                 $16,800
	� Single Game Tables of 4  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               Coming Soon!

CHARRO LODGE LOWER CORRAL
	� Season Tables of 4 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                            $14,400
	� Single Game Tables of 4  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               Coming Soon!

CHARRO LODGE SALOON
	� Season Tables of 6 - Front Row . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               $20,000
	� Season Tables of 6 - Back Row . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               $18,400
	� Season Tables of 4 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                            $13,600
	� Single Game Tables of 6  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               Coming Soon!
	� Single Game Tables of 4  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               Coming Soon!

CHARRO LODGE OUTPOST
	� Single Game Groups of 25–100 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                  $175
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Spring Training Magazine	 Program Advertising

STANDARD ADS
	� Full Page Color Ad . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                             $1,500
	� Half Page Color Ad  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                            $1,000
	� Quarter Page Color Ad  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                          $500

PREMIUM FULL PAGE AD LOCATIONS
	� Opposite Inside Front Cover  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                  $5,000
	� Opposite Inside Back Cover . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                   $5,000
	� Scorecard Sponsorship . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                        $4,500
	� Opposite Advertisers Index . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                   $2,500
	� Opposite Cactus League Letter . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               $2,500
	� Opposite Experience Scottsdale Letter . . . . . . . . . . . . . . . . . . . . . . . .                       $2,500
	� Opposite Mayor’s Letter . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       $2,500
	� Opposite Scorecard . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                           $2,500
	� Opposite Stadium Diagrams . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                  $2,500
	� Opposite Table of Contents . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                   $2,500
	� Opposite Youth Lunch . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                        $2,500

COVER FULL PAGE ADS
	� Outside Back Cover  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                           $7,500
	� Inside Front Cover . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                            $6,000
	� Inside Back Cover  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                             $6,000

Market your business to thousands of Major  
League Baseball fans during spring training!

MIKE YASTRZEMSKI:
The Grandson Also Rises

By Bob Glassman

D
uring five years 

of long bus rides, 

second rate ho-

tels and sparse 

crowds in the 

minor leagues, 

not a day went by that Mike 

Yastrzemski didn’t question why he 

was there. Bouncing between the 

AA and AAA levels of the Baltimore 

Orioles farm system had taken its 

toll on him and there was seeming-

ly no end in sight.

For Yastrzemski, the grandson 

of legendary Hall of Famer Carl 

Yastrzemski, baseball was in his 

blood from an early age. Playing 

minor league ball was the first 

step towards making it a career.

“Just about every night that you 

go to sleep in the minor leagues 

you questioned it,” he said. “You 

understand that there’s a ladder 

to climb. So you put up with the 

daily routines of how hard things 

are, having to show up to ball-

parks that aren’t drawing crowds 

and staying in hotels that you’d 

never stay in if you were taking a 

vacation for yourself. You’ve got 

to find something within yourself 

to get into an extra gear to get bet-

ter every day, because you’re not 

going to get it externally.”

After playing almost 700 minor 

league games, he often wondered 

whether he was good enough to 

play in the majors and whether 

he would ever get the chance. The 

cloud of adversity began to lift 

last March when he was traded 

to the Giants. The new opportu-

nity proved to be life-changing 

for Yastrzemski, who played a few 

weeks at Sacramento before mak-

ing his Giants’ debut on May 25 at 

the age of 28.

Once given a chance to play regu-

larly, Yastrzemski blossomed into 

a standout. He led the team’s full 

time players in slugging percent-

age (.518), batting average (.272), 

WAR (2.8) and home runs (21, 

tied with Kevin Pillar despite 240 

fewer at-bats).

Unexpectedly, Yastrzemski hit 

more home runs in last year’s par-

tial major league season than he 

had ever hit in any full college or 

minor league campaign. His 21 

home runs ranked sixth in fran-

chise history for a rookie (ahead of 

notable Giant rookies Willie Mays, 

20, and Mel Ott, 18). He also ranked 

second all-time in MLB history for 

most homers by a first year player, 

age 28 or older (behind only Del 

Bissonette, 1928, 25 HR’s).

MOST HOME RUNS by a Rookie 

in Giants History (NY/SF)

PLAYER YEAR HR’S

Jim Ray Hart 1964 31

Bobby Thomson 1947 29

Dave Kingman 1972 29

Orlando Cepeda 1958 25

Bill White 1956 22

Mike Yastrzemski 2019 21

Willie Mays 1951 20

Mike Yastrzemski hits a solo home run in 

the fourth inning vs. the Boston Red Sox 

at Fenway Park on September 17, 2019Growing up in New England, 

Yastrzemski came up through the 

usual progression of coaches pitch, 

little league and then town ball.

“My earliest baseball memories 

are of my mom and aunt in the 

backyard,” said Mike. “They’d 

throw me wiffle balls when I was 

in diapers and I’d swing that old 

yellow wiffle bat. My mom (Anne 

Marie) would tell me that before I 

could even talk or walk, I’d swing 

my toothbrush like a baseball bat.”

During his childhood years, he 

was a huge hockey and baseball 

fan. His heroes included Bruin 

standouts Ray Bourque and Joe 

2 0 2 0  S P R I N G  T R A I N I N G  M A G A Z I N E

I t was the year of 
“Heartbreak Hotel,” 
“My Fair Lady,” and 
the Suez Canal; it 
was the season the 
New York Yankees defeated the Brooklyn Dodgers to become the World Series Champions in a heated rematch be-tween two rivals who’d gone head-to-head in the Series six times during the preceding decade; and, it was the year Mickey Mantle won the coveted Triple Crown. It was 1956—the year the Baltimore Orioles moved into Scottsdale’s brand new spring training sta-dium, setting the stage for spring training in Scottsdale to become a “bucket list” ballgame for devoted baseball fans. 

Today, Scottsdale Stadium is known as “the gem of the Cactus 

League ballparks,” where it hosts over 12,000 fans during each of the San Francisco Giants training games. One of ten Cactus League stadiums throughout the great-er Phoenix area, this is the only stadium located in the heart of downtown, providing a fully im-mersive spring training experi-ence for tourists and locals alike. 

While the Cactus League currently has an annual impact of $800 mil-lion for the State of Arizona, draw-ing nearly 2 million attendees to over 200 games packed into a tight one-month schedule, its begin-nings were much more humble. 

Ten years prior to the 1956 opening of the Scottsdale Stadium, Cactus League founder Bill Veeck (then-owner of the Cleveland Indians) convinced the New York Giants to train in Phoenix while the Indians trained near Veeck’s guest ranch in Tucson. Soon, a third team—the Chicago Cubs—took up residence in Mesa. The Orioles came to Arizona but only stayed one sea-son, leaving the Wild West for the Sunshine State . . . and leaving the Cactus League with a dim outlook for becoming the future hotspot of America’s favorite pastime. 

Scottsdale Stadium: More than a Ballpark
BY ANDREA LEHNER

Orioles Manager Paul Richards shows newcomers jack Harshman and Dave “Big Nick” Nicholson around Scottsdale Stadium in February 1958

But, the Cactus League had a couple things going for it. First, Arizona’s temperate spring cli-mate made it an ideal setting for the boys of summer to gear up for opening day. Second, the cheap ticket prices made it easy for fans to watch some of the greatest play-ers of the day take the field during preseason games. And, they had a pioneering group of civic-minded folks who liked to gather for lunch at Scottsdale’s favorite watering hole, the Pink Pony.

STEPPING UP TO THE PLATERumor has it that in spring of 1955, a year after the Birds left Arizona, a group of business-men were enjoying their lunch-time ritual at the Pink Pony when Paul Richards, the new general manager of the Orioles, happened to walk in. One of the locals (a golfing buddy of Richards) sum-moned Richards over and, put-ting him on the spot, asked if he’d bring his team back to play an exhibition game. Richards’s re-ply was a game changer: “Sure . . . build me a stadium and I will.”

Local developer Bill Weirich was at the table that day, along with Walter McCune, a long-time lo-cal philanthropist who was also one of the founding board mem-bers of the all-volunteer Civic Coordinating Council. The CCC had recently been formed to en-sure continuity of civic growth within the newly incorporated City of Scottsdale. Coincidentally, McCune and the CCC had just se-cured several acres of farmland—now the heart of Scottsdale’s Civic Center—with the intent of devel-oping it for recreational use. 

While it’s still unknown wheth-er the idea to turn that lot into a baseball stadium happened before or after the chance encounter with Richards at the Pink Pony, what is known is that – to borrow the infa-mous line from Field of Dreams – if you build it, they will come. 

In the whirlwind that was the spring of 1955, the Scottsdale Baseball Club 

was founded, a plan was hatched to build a stadium that would at-tract Major League Baseball teams to train in Scottsdale, and within three months, construction began. On opening day, March 9, 1956, the Orioles returned to a brand new 3,000-seat stadium where they de-feated the Chicago Cubs and helped set the stage for the future of spring training in the west’s most western town.

ON DECK: THE SCOTTSDALE CHARROS
The Scottsdale Baseball Club and the CCC created a unique and innovative civic partner-ship model that still continues between the City of Scottsdale and the Scottsdale Charros today. The stadium project was the re-sult of a joint venture where the city provided the land via a low-cost lease, but it was up to the Scottsdale Baseball Club to build and operate the stadium. 

The bootstrapped venture was a success at first. The Orioles stayed for three seasons, followed by the Boston Red Sox in 1959. However, by the 1960s, the Scottsdale Baseball Club was struggling to pay off construction debt while continually raising funds needed to attract both teams and fans back each year. 

This was when Rollie Feltman, one of the original visionaries of 

the club, had a new idea. Feltman gathered thirty of the area’s top businessmen and proposed the creation of an autonomous civic organization whose mission would be to help Scottsdale Chamber of Commerce promote sports, sport-ing events, and tourism. After temporarily dubbing themselves the Brahmas, the group formally became the Scottsdale Charros, an incorporated nonprofit, in 1962. 

First up for the newly formed Charros was to host the Boston Red Sox for the 1962 spring train-ing games. In true Charros fashion, the group pulled out all the stops to create a great game day experience for the fans, the players, and the players’ wives. They volunteered countless hours of sweat equity to host events and promote ticket sales. They even gave the wooden stadium a fresh coat of paint. 

Because baseball wasn’t the draw it is today, ticket sales didn’t al-ways cover operating expenses. Charros members either donat-ed funds, guaranteed loans, or helped raise funds to keep the game going in Scottsdale. They had a keen awareness of the im-pact baseball could have on their burgeoning community.

By 1965, the original Scottsdale Baseball Club members were reaching retirement age and were ready to toss the ball to the next 

The Charros’ Founding Father, Roland Feltman
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Save big and be a big shot at the game.

CHARRO LODGE OUTPOST
	� Outpost Branding, Includes Staircase  . . . . . . . . . . . . . . . . . . . . . .                       $35,000
	� Large Outfield Banner . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       $10,000
	� Scoreboard Commercial - 15 sec ($5,000 value)  . . . . . . . . . . . .            Included
	� Ceremonial First Pitch ($7,500 value)  . . . . . . . . . . . . . . . . . . . . . .                      Included
	� Premium Full Page Ad ($2,500 value)  . . . . . . . . . . . . . . . . . . . . . .                      Included
	� Public Address Announcement ($2,500 value) . . . . . . . . . . . . .             Included
	� Logo and/or Name on Tables . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               Included

Total . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                      $45,000

CHARRO LODGE CORRAL (UPPER AND/OR LOWER)
	� Upper Corral Branding, Includes Staircase  . . . . . . . . . . . . . . . . .                  $25,000
	� Lower Corral Branding or Large Outfield Banner  . . . . . . . . . . .           $10,000
	� Scoreboard Commercial - 15 sec ($5,000 value)  . . . . . . . . . . . .            Included
	� Ceremonial First Pitch ($7,500 value)  . . . . . . . . . . . . . . . . . . . . . .                      Included
	� Premium Full Page Ad ($2,500 value)  . . . . . . . . . . . . . . . . . . . . . .                      Included
	� Public Address Announcement ($2,500 value) . . . . . . . . . . . . .             Included
	� Logo and/or Name on Tables . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               Included

Total (Upper and Lower) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                   $35,000

CHARRO LODGE SALOON
	� Saloon Branding . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                              $30,000
	� Large Lower Lodge Banner . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                   $15,000
	� Scoreboard Commercial - 15 sec ($5,000 value)  . . . . . . . . . . . .            Included
	� Ceremonial First Pitch ($7,500 value)  . . . . . . . . . . . . . . . . . . . . . .                      Included
	� Premium Full Page Ad ($2,500 value)  . . . . . . . . . . . . . . . . . . . . . .                      Included
	� Public Address Announcement ($2,500 value) . . . . . . . . . . . . .             Included
	� Logo and/or Name on Tables . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               Included

Total . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                      $45,000

Scottsdale Stadium	 Big League Packages
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Scottsdale Stadium	 Banner Advertising

Deliver your message to the 200,000+ fans who will 
visit Scottsdale Stadium this spring training season!

OUTFIELD BANNERS
	� 9' x 24' Lower Lodge Banners . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                 $15,000
	� 7' x 35' Left Field Banner . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     $12,000
	� 7' x 15' Outfield Banners . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                      $10,000
	� 4' x 20' Outfield Wall Decal . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                    $8,000
	� 3' x 20' Field Line Banners . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     $4,000

OTHER STADIUM BANNERS
	� 3' x 50' Field Tarp Cover . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                      $15,000
	�12' x 15' Premium Concourse Banner . . . . . . . . . . . . . . . . . . . . . . .  $15,000
	�108" x 28" Rotating Sign Behind Home Plate* . . . . . . . . . . . . . . . .                $10,000
	� 6' x 8' Concourse Wall Decal . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                   $3,500
	� 3' x 20' Concourse Banners . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                    $3,000
	� 3' x 17' Stadium Seating Railing . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               $3,000
	� 3' x 6' Portal Banners . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                          $2,500
	� 3' x 20' Center Field Banners  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                  $2,000
	� 3' x 20' Scoreboard Pole Wraps . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .$2,000

 
All banner and tarp dimensions are approximate

*	 Rotating Sign Behind Home Plate will be displayed for one half 
inning per game.
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Scottsdale Stadium	 Food Service Opportunities

Showcase your local restaurant in the  
Charro Lodge during spring training.

CHARRO LODGE FOOD SERVICE
Provide 950+ bites of food for one game

INCLUDES:
	� Half page ad in Spring Training Magazine
	� Digital Still Scoreboard Ad will be displayed between innings at 
several games

	� Promo material distribution within the Charro Lodge
	� Signage in the food service area of the Charro Lodge

Our VIP spectator venue is your prime audience of 450-650 
baseball fans enjoying an all-inclusive spring training experience. 
Charro Lodge game days are limited, dates will be first-come, 
first-served. All food service sponsors must provide proper 
certification to Sports Service.
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SCOREBOARD VIDEO ADVERTISING
	� Scoreboard Video Commercial (season) – 15 sec . . . . . . . . . . . . . .              $5,000
	� Public Address Announcement (season) . . . . . . . . . . . . . . . . . . . . . .                      $5,000
	� Digital Still Ad (season) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                       $2,500

CONCOURSE BOOTHS
	� Concourse Booth (season) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     $7,500
	� Concourse Booth (per game)  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                    $750

ADDITIONAL OPPORTUNITIES
	� Charro Lodge Wristband Sponsor . . . . . . . . . . . . . . . . . . . . . . . . . . . $10,000
	� Charro Lodge Beverage Cup Sponsor . . . . . . . . . . . . . . . . . . . . . . . . .                         $7,500
	� Daily Lineup Sponsorship . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                     $5,000
	� Napkin Sponsor  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                               $5,000
	� Sunscreen Sponsor . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                            $5,000
	� Lip Balm Sponsor . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                             $5,000
	� Charro Lodge Exit Coupon Distribution (season) . . . . . . . . . . . . .             $2,500
	� Charro Lodge Exit Coupon Distribution (per game) . . . . . . . . . . .            $500

Scottsdale Stadium	 Game Day Marketing




