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REAL PLUMBERS CREATE “TRAINING TRAILER” 
By:  Sue Thompson, MWPHCC Executive Director 

Real Plumbers, located in Oxon Hill, Maryland, and owner Dave Warner get creative 
during COVID-19 by installing a Training Trailer to remain committed to professional 

development for technicians 

    “During COVID, Dave wanted 

to ensure the staff still could 

continue their professional ed-

ucation and support their 

growth, while the industry had 

slowed down, due to the COVID

-19 pandemic,” said Warner’s 

Executive Assistant Danielle 

Stewardson, “Our existing 

Training Room did not allow for 

proper social distancing, so he 

found an alternate solution…”.  

Warner rented an “Office C-

Container”, bought tables, 

chairs, a TV, and configured a 

computer to support their con-

tinued education.   

Training takes place biweekly 

and centers around Customer 

Service Training, Technician 

Training, one-on-one meetings 

with the staff and Zoom Video 

Conferencing / Webinars. 

 

M W P H C C 

l e a r n e d 

a b o u t 

W a r n e r ’ s 

innovative 

c o m m i t -

ment for 

tech train-

ing when 

D a n i e l l e 

c a l l e d 

M W P H C C 

to invite 

area col-

leagues to 

attend our 

September 

3rd training by Bradford White, 

who focused on AeroTherm 

water heaters.  The Real 

Plumbers Training Trailer was 

able to handle a few extra 

techs and they generously ex-

tended a warm welcome to 

other companies to attend.  A 

good dinner, a good training 

and camaraderie made for a 

winning combination for the 

Real Plumbers team. 

 

“The training was REALLY 

good! I install water heaters all 

the time, and I am looking for-

ward to explaining to the cus-

tomer how beneficial / energy 

saving Bradford White’s The 

AeroTherm® water heater will 

be in their home” – Eric M. 

(Plumbing Technician)  

 

Real Plumbers continue to 

plan trainings, growing and 

supporting the professional 

development of the REAL 

PLUMBERS® Team, all in the 

hopes of improving and grow-

ing their team.  

 

“The Training Trailer has 

brought the whole REAL 

PLUMBERS® Team together, 

and raised / strengthened the 

culture and morale, especially 

during a time when the world, 

the Country and the company 

was in despair, due to COVID-

19. We continue to push for-

ward to ensure unity and pro-

gress.” – Dave Warner 

(Owner / President)  
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PHCC Introduces New Retirement Plan 

As a PHCC Member, you are invited to a Webinar on the new PHCC Retirement 
Plan Program,  Hosted by  

Certified Financial Services and Lincoln Financial Group 
 

30 minute Informational Webinar 
Friday, October 9 12:00 – 12:30 PM 

Hosted by: Donny Sheinwald, Lincoln Financial Group 
 

 

During this half hour, you will learn: 
 The tax breaks you receive for starting a 

401k plan 
 The benefits as owners you can receive 

when creating certain 401k plans 
 How important 401k’s are to attract and 

retain top talent 
 
If you already have a 401k plan, you will be 
shown: 
 How group pricing can reduce the cost of 

your program by thousands of dollars each 
year 

 That the PHCC program will outsource the 
administration of the plan to a third party, 
allowing you to focus on profitably and 
growth 

 That your fiduciary liability will be dramati-
cally reduced by partnering with Morn-
ingstar Investment Management 

Click here for a short video of the     
program:  PHCC 401k VIDEO  

Join your Webex meeting here.  
 
 
 
 

 

Meeting number (access code):   172 251 2929 

Meeting password: kjQ7PS4pvd3  
 

Join by phone  
+1 3148881153 United States Toll  
8662055379 United States Toll Free  

Join meeting 

Click here for a brief message from 

Donny Sheinwald introducing this 

new opportunity! 

https://players.brightcove.net/1134849171001/default_default/index.html?videoId=6149625552001
https://lfg.webex.com/lfg/j.php?MTID=md85fa70f3b5726e22cf17545283d925b
http://marketingmedia.lfg.com/lfg/DOCS/lfd/emailMarketing/2017/Video/5468328601001.html
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Navigating On-Line Reviews 
By Carolyn Greene, Water Sales Leader,     Resideo PRO Install/Honeywell Home 

 

Greetings once again my Fellow De-

fenders ! I hope you and yours are 

staying well during these crazy times. 

If no one has told you lately, YOU ARE 

AWESOME! Thank you for doing all 

you do to keep our citizens warm in 

the winter, cool in the summer and 

making sure fresh, clean, drinkable 

water is flowing in and the dirty nasty 

water is flowing out. You are the De-

fenders of the Public Health. But this 

is not all that you heroes do. You also 

are running some amazing compa-

nies.  

 

The day to day operations is probably 

the hardest part of your business. 

There are so many facets to running 

a Service Company. The phones 

must be answered, and the custom-

ers scheduled. The warehouse and 

trucks must be stocked with the cor-

rect materials. The Customer’s in-

voiced, money collected and deposit-

ed in the bank, Financial Reports 

prepared and reviewed and a thou-

sand little other things that make 

your business profitable and suc-

cessful. 

 

All of this would not be possible with-

out the customer. If no one called 

you for repairs or equipment replace-

ments there would be no need for 

materials, employees, trucks, or fi-

nancial reports. Whether you have 

been in business for years, or are 

just starting out, have you ever 

stopped to wonder how your custom-

ers started using your company?  

 

Although TV and Radio Stations still 

run commercials, they reach fewer 

people . Most people rely now on the 

internet – and use it for most every-

thing. They follow local and world 

news as it happens, listen to music, 

watch TV and movies, visit with fami-

ly and friends and purchase food and 

pretty much anything they want or 

need. All through their computers, 

laptops, tablets or cell phones.  

 

In fact, many of your customers prob-

ably used a “Search Engine” and 

Online Reviews to find your company.   

For this article, I did that very same 

thing for the MWPHCC members and 

I was quite surprised by what I found. 

I researched who I would call to re-

pair my AC, Furnace and Plumbing 

problems;  the first things I looked for 

were Ratings and Reviews. First, I 

looked at the actual ratings, which 

ranged from 1 to 5 Stars.  When I 

looked at the number of reviews 

there were, I was surprised to find 

such a wide range of reviews.  A 5-

star rating is great, but customers 

look for the number of reviews, as 

well as the rating.  They want to know 

what your rating is, but they also 

want to see what other customers 

have to say about your work, how 

they were treated by your techni-

cians, and what you charged for the 

service. Customers are more likely to 

go with a company that might have a 

4 Star rating with 1,500 reviews, es-

pecially if most of the ratings were 

5’s and with only a few customers 

that gave you a rating of 1. People 

understand the old saying “You can 

please some of the people all of the 

time, you can please all of the people 

some of the time, but you can’t 

please all of the people all of the 

time.” 

 

Some of you 

have several dif-

ferent Websites 

handling your 

reviews, such as 

Google, Yelp, 

Better Business 

Bureau and Fa-

cebook.  While it 

seems good to 

have several sites reporting your rat-

ings, this can be a double-edged 

sword, since customers would most 

benefit from the information in one 

location.  This makes it easy for the 

potential new customer to read what 

other customers had to say about 

the company without going to a dif-

ferent website.  

 

Here are some interesting facts 

about Online reviews from https://

www.brightlocal.com/research/local-

consumer-review-survey/ 

• 90% of consumers used the in-

ternet to find a local business in 

the last year, with 33% looking 

every day  

• 82% of consumers read online 

reviews for local businesses, with 

52% of 18-54-year-olds saying 

they ‘always’ read reviews 

• The average consumer reads 10 

reviews before feeling able to 

trust a business  

• Only 53% of people would con-

sider using a business with less 

than 4 stars  

• 67% of consumers have been 

asked to leave a review for a lo-

cal business - with 24% of these 

being offered a discount, gift or 

other incentive. 

 

(continued on page 7) 

Be Inspired.      Be the Best.     Join PHCC.   

https://www.brightlocal.com/research/local-consumer-review-survey/
https://www.brightlocal.com/research/local-consumer-review-survey/
https://www.brightlocal.com/research/local-consumer-review-survey/
http://www.phccweb.org/About/requestInfo.cfm?navItemNumber=505
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Navigating On-Line Reviews 
By Carolyn Greene, Water Sales Leader,     Resideo PRO Install/Honeywell Home 

 

     (continued from page 5)   

 

In today’s environment attracting 

new customers is different. While you 

still need to get the word out about 

your company, customers are more 

informed and have more tools availa-

ble to help them decide whether to 

hire your company or someone else. 

You need to make sure they find the 

correct information to insure they 

chose you.  

 

Here are a few closing thoughts to 

help you navigate Online Reviews.  

• Online reviews make your compa-

ny more visible to a wider base of 

customers.  

• You must respond to any nega-

tive reviews. If the review is bad 

try to mitigate a solution if possi-

ble.   

• If you have the resources, re-

spond to the positive reviews 

with a thank you.  

• The good reviews have a clear 

impact on your sales & help 

shape your company’s online 

reputation. 

• Reviews provide you with im-

portant feedback about your 

company’s performance.   

• Ask your customers for the re-

view.  Offer them a discount or 

other incentive for the review.  

 

When you have a few minutes go 

online and spend some time reading 

your reviews to see what your cus-

tomers are saying about your compa-

ny, your technicians and the services 

they provide.   

 

If you have any questions or would 

like more information, please give me 

a call or send me an email.  

 

 

Until next month,  

 Rock On Defenders!  
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Top 10 Preventable Workplace Injuries 

According to the 2020 Liberty Mutual Workplace Safety Index, serious, nonfatal workplace injuries amounted to 

nearly $60 billion in direct U.S. workers compensation costs. This translates into more than a billion dollars a 

week spent by businesses on these injuries. These top 10 causes of workplace injuries account for more than 

50 billion dollars or 89% of the total cost.  

1.  Overexertion involving outside 

sources (Injuries from lifting, 

pushing, pulling, holding)  

2.  Falls on same level (Slips, trips 

and falls)  

3.  Struck by object or equipment 

(falling objects, moving equip-

ment) 

4.  Falls to lower level (ladders, roof, 

floor holes, etc))  

5. Other exertions, bodily reactions, 

involving awkward posture (ex:  

first step down from vehicle) 

6. Vehicle Accidents  (Watch for 

distracted drivers?) 

7. Slip or trip without a fall  

8. Repetitive motions involving mi-

cro-tasks  (Hand intensive work) 

9. Colliding with objects  

10. Operating Equipment or Ma-

chines  

To learn more about these injuries and how to prevent 
them, visit their website at libertymutualgroup.com. 

https://weeklysafety.com/?utm_source=email&utm_medium=broadcast&utm_campaign=article&utm_content=Safety+Quote%21+Mishaps+Are+Like+Knives
https://viewpoint.libertymutualgroup.com/article/2020-workplace-safety-index-the-top-10-causes-of-disabling-injuries/?__s=ckzhphyzxhi7z6zwtu6n
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President Donald Trump has issued 

an Executive Order intended to finan-

cially assist workers as a result of the 

2019 novel coronavirus (COVID-19). 

The memorandum directs the Secre-

tary of the Treasury to defer certain 

payroll tax obligations with respect to 

the American workers most in need. 

This order has been interpreted to be 

voluntary, although federal workers 

have been mandated to comply. If you 

have any questions as to the applica-

bility of this Executive Order to your 

business, please consult your finan-

cial or accounting professionals for 

assistance.  

 

A deferral of withholding, deposit and 

payment of the employee portion of 

Social Security Tax on wages or com-

pensation paid during the period of 

September 1, 2020, through Decem-

ber 31, 2020, shall be made availa-

ble for any employee whose wages or 

compensation payable during any bi-

weekly pay period generally is less 

than $4,000. The wages shall be con-

sidered in an equivalent amount 

when other pay periods are used, for 

example, adjust weekly gross pay to 

bi-weekly amounts to determine eligi-

bility. 

 

Amounts deferred shall be deferred 

without any penalties, interest, addi-

tional amount or addition to the tax. 

The Secretary of the Treasury shall 

explore avenues, including legislation, 

to eliminate the obligation to pay the 

taxes deferred pursuant to the imple-

mentation of the memorandum. 

 

Additional guidance to implement this 

memorandum has recently been is-

sued. The guidance defines Affected 

Taxpayers as the employer responsi-

ble for withholding and remitting tax-

es. For Affected Taxpayers, the due 

date for the withholding and payment 

of the tax (collectively Applicable Tax-

es) on Applicable Wages is postponed 

until the period beginning on January 

1, 2021, and ending on April 30, 

2021  
 

Click here for more         
Information 

Executive Order Defers Payroll Tax Withholding 
By Chuck White, Vice President of Regulatory Affairs ,  Sept. 23, 2020 

https://www.federalregister.gov/documents/2020/08/13/2020-17899/deferring-payroll-tax-obligations-in-light-of-the-ongoing-covid-19-disaster
https://www.phccweb.org/news/executive-order-defers-payroll-tax-withholding/
https://www.phccweb.org/news/executive-order-defers-payroll-tax-withholding/
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At Ferguson, nobody expects more from us than we 
do. And why  should they? We’re the ones who set 
the bar. Who expect more than the industry 
standard. From the warehouse to the job site, 
whatever it takes, we’ll take you there. Put us to 
work for you. Visit Ferguson.com. 

 

Ferguson proudly stocks 

 
 
 

B
e
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Chesapeake Systems                                 

formally Taze & Hewitt  

Contact:   Dick Rhodes 

                7400 Coca-Cola Drive 

                Hanover, MD 20701 

Phone:     (443) 561-1600 

Email:       drhodes@chesapeakesystems.com  
Website:   www.chesapeakedpg.com 
 

Cummins Wagner Co. Inc 

Contact:   Jamey Gray 

                10901 Pump House Road 

                Annapolis JCT, MD 20701 

Phone:     (301) 953-9370 

Email:      JGray@cummins-wagner.com 

Website:   www.cummins-wagner.com 

 

D&B Distributing, Inc. 

Contact:   Roy Bremerman III 

                Sharron Bremerman 

                2301 Perkins Place 

                Silver Spring, MD 20910 

Phone:     (301) 565-2222 

Email:       sharron@jetglaswaterheaters.com 

Website:   www.jetglaswaterheaters.com 

 

Ferguson Enterprises, Inc. 

Contact:   Carl Anderson 

                11730 Baltimore Avenue 

                Beltsville, MD 20705 

Phone:     (240) 264-3600 

Email:      carl.anderson@ferguson.com 

Website:  www.ferguson.com 

 

Harry Eklof & Associates, Inc. 

Contact:   John Lang 

                3401 Pennsy Drive 

                Landover, MD 20785 

Phone:     (301) 386-5064 

Email:       jlang@harryeklof.com 

 
 

The Joyce Agency, Inc. 

Contact:  Kevin Cerretani  

    3933 Avion Park Court 

    Suite B102B 

    Chantilly, Virginia 20151 

Phone:     800-291-9298 

Mobile:    (703) 898-2020 

Email:    Kevin@thejoyceagency.com 

   www.thejoyceagency.com  

 

N.H. Yates & Co. 

Contact:   Gary Markle 

                117-C Church Lane 

                 Cockeysville, MD 21030 

Phone:     (410) 667-6300 

Email:       gpmarkle@nhyates.com   

Website:   www.nhyates.com 

 

ROI Marketing 

Contact:   Steve Kidwell 

                733 Generals Hwy 

                Millersville, MD 21108 

Phone:     (800) 441- 8188 

Email:       skidwell@roimkt.com      

Website:   www.roimkt.com 

 

  

Thos. Somerville Co.  

Contact:   Gary Lower 

                6250 Chillum Place, NW 

                Washington, DC 20011 

Phone:     (240) 619-1644 

Email       Gary.Lower@tsomerville.com  

Website:   www.tsomerville.com 

 

Washington Gas 

Contact:   Danielle Osman 

                6801 Industrial Road 

                Springfield, VA 20785 

Phone:     (703)  750-4646        

Email:     DOsman@washgas.com  

Website:   www.WashingtonGas.com 

Washington Winnelson Company 

Contact:   Steve Erickson 

                3333 Pennsy Drive 

                Hyattsville, MD 20785 

Phone:     (301) 386-7771 

Email:       serickson@winnelson.com 

Website:   www.washingtonwinnelson.com 

Huge Shout Out and Thank You to our 2020 Newsleak Advertisers  

IF YOU WOULD LIKE TO ADVERTISE IN OUR MONTHLY NEWSLETTER, 

PLEASE CONTACT SUE THOMPSON AT SUE@MWPHCC.ORG  

https://maps.google.com/?q=7400+Coca-Cola+Drive+Hanover,+MD&entry=gmail&source=g
https://maps.google.com/?q=7400+Coca-Cola+Drive+Hanover,+MD&entry=gmail&source=g
https://maps.google.com/?q=7400+Coca-Cola+Drive+Hanover,+MD&entry=gmail&source=g
tel:(443)%20561-1600
mailto:drhodes@chesapeakesystems.com
https://linkprotect.cudasvc.com/url?a=http%3a%2f%2fwww.chesapeakedpg.com&c=E,1,rOhH2NrsbF6yo5Dk7JE_Z4UW3nsKsXWK-TZd-VC0mV3PeVFVdszzw5TWx6DxT1duW4jZdbpMb_bZQSvs5bjDFwLfH4srvaTCAkHFoloHS6Q2&typo=1
https://maps.google.com/?q=10901+Pump+House+Road&entry=gmail&source=g
tel:(301)%20953-9370
mailto:JGray@cummins-wagner.com
http://www.cummins-wagner.com/
https://maps.google.com/?q=2301+Perkins+Place+Silver+Spring,+MD+20910&entry=gmail&source=g
https://maps.google.com/?q=2301+Perkins+Place+Silver+Spring,+MD+20910&entry=gmail&source=g
https://maps.google.com/?q=2301+Perkins+Place+Silver+Spring,+MD+20910&entry=gmail&source=g
https://maps.google.com/?q=2301+Perkins+Place+Silver+Spring,+MD+20910&entry=gmail&source=g
tel:(301)%20565-2222
mailto:sharron@jetglaswaterheaters.com
http://www.jetglaswaterheaters.com/
https://maps.google.com/?q=11730+Baltimore+Avenue+Beltsville,+MD+20705&entry=gmail&source=g
https://maps.google.com/?q=11730+Baltimore+Avenue+Beltsville,+MD+20705&entry=gmail&source=g
https://maps.google.com/?q=11730+Baltimore+Avenue+Beltsville,+MD+20705&entry=gmail&source=g
https://maps.google.com/?q=11730+Baltimore+Avenue+Beltsville,+MD+20705&entry=gmail&source=g
tel:(240)%20264-3600
mailto:carl.anderson@ferguson.com
http://www.ferguson.com/
https://maps.google.com/?q=3401+Pennsy+Drive+Landover,+MD+20785&entry=gmail&source=g
https://maps.google.com/?q=3401+Pennsy+Drive+Landover,+MD+20785&entry=gmail&source=g
https://maps.google.com/?q=3401+Pennsy+Drive+Landover,+MD+20785&entry=gmail&source=g
https://maps.google.com/?q=3401+Pennsy+Drive+Landover,+MD+20785&entry=gmail&source=g
tel:(301)%20386-5064
mailto:jlang@harryeklof.com
mailto:Kevin@thejoyceagency.com
http://www.thejoyceagency.com
tel:(410)%20667-6300
http://www.nhyates.com/
tel:(215)%20441-5590
mailto:skidwell@roimkt.com
http://www.roimkt.com/
https://maps.google.com/?q=6250+Chillum+Place,+NW+Washington,+DC+20011&entry=gmail&source=g
https://maps.google.com/?q=6250+Chillum+Place,+NW+Washington,+DC+20011&entry=gmail&source=g
https://maps.google.com/?q=6250+Chillum+Place,+NW+Washington,+DC+20011&entry=gmail&source=g
https://maps.google.com/?q=6250+Chillum+Place,+NW+Washington,+DC+20011&entry=gmail&source=g
tel:(240)%20619-1644
http://www.tsomerville.com/
https://maps.google.com/?q=8373+Ardwick+Ardmore+Road+Landover,+MD+20785&entry=gmail&source=g
tel:(301)%20322-9100
http://hmsweeny.com/
https://maps.google.com/?q=3333+Pennsy+Drive+Hyattsville,+MD+20785&entry=gmail&source=g
https://maps.google.com/?q=3333+Pennsy+Drive+Hyattsville,+MD+20785&entry=gmail&source=g
tel:(301)%20386-7771
mailto:serickson@winnelson.com
http://www.washingtonwinnelson.com/
mailto:SUE@MWPHCC.ORG
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President 

Fred Werth, Owner 
Kensington Plbg 

301-864-1117 
mystical.plumber@comcast.net 

  
1st Vice President 

Bill Warshauer, Owner 
United Service Specialists 

301 924 3500 
bill@calluss.com 

 
2nd Vice President 

Charlie Perkins,  Owner 
Beltsville Heating & AC 

301-937-6700 
cperkbhac@hotmail.com 

 
Secretary 

Steve Heidler, Owner 

Heidler Plumbing 

410.268.7191 

steveh@heidlerplumbing.com  

 

Treasurer 

Glenn King , G.R. King Plbg 

301-982-5373 

grkingplumbing@comcast.net 
 

Sergeant at Arms 
Charlie Perkins, Beltsville Heating & AC 

301-937-6700 
cperkbhac@hotmail.com 

 
MWPHCC Auxiliary 

Marcia Shapiro, President 

301-475-6760 

 

Past President  

Al Luke, Owner 

Jiffy Plumbing & Heating 

Phone: 301-277-9111 

allanluke9111@gmail.com 

 

Executive Director 

Susan Thompson (sue@mwphcc.org )  

(301) 278.2962 

Board of Directors 
 

Carl Anderson      240-264-3600 

Jason Breeden         800.441.8188 

John Davis      240-375-1161 

Chris Erdle      301-490-9500 

Luella Greene-Miles 703-750-4476    

Jamey Gray      301-953-9370 

Henry Leon               240.793.0798 

Gary Markle      202-421-6195 

Dick Rhodes      443-561-1692 

Laura Warshauer      301-924-3500 

     Visit us at www.mwphcc.org  

 

To Contact the National PHCC Office  

1-800-533-7694 or on the web at 

www.phccweb.org 


