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Introduction

 
online identities. 

As further testimony to its enduring 
relevance, the number of global 
email users continues to rise, with 
4.26 billion users in 2022 expected 
to grow to 4.73 billion by 2026.

data collection.
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The Death Knell for Email: Historical Perspectives

Theories of Decline

1. Rise of Social Media and Instant Messaging

• Explosion of Platforms: 

• Real-Time Communication: 

• Outdated Perception: 

2. Spam and Overload

• Proliferation of Spam: 
rampant increase in spam

• Email Overload: 
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3. Technological Advancements

• Integrated Communication Solutions: 

300 million

• Collaboration and Productivity: 

4. Mobile Messaging

• Rise of Smartphones: 

• App-Based Ecosystems: 

 



Email’s Endurance: Why It’s Not Dead

Over 3 million emails are sent every 
second, and an impressive 99% of 
users check their email every day.
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email 

51% $36
spent on email 



Email’s Essential Role in Modern Marketing

First-Party Data Collection
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Omnichannel Messaging

AtData

• Data Integrity:

• Identity Resolution: 

• 

across channels is consistent and resonates.
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Enhancing Marketing Campaigns

 

1. Targeted Marketing: 

2. Improved Customer Engagement:

3. Cross-Channel Consistency: 

4. Enhanced ROI: 

5. Customer Insights and Analytics: 

6. Compliance and Trust: 
 and 
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Conclusion

Email is far from dead.
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