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Heather Andrew, left, places her grandson, Milo Wiseman, in a cart with help from Milos older sister Alexandra as they prepare to shop Dec. 20 at Imwalle Gardens in Santa Rosa.

Joe Imwalle III doesn’t spend 
a dime on advertising, yet 
his business has steadily  

 grown and drawn new 
customers for generations. 
His old-time produce market 
doesn’t go unnoticed along 
busy West Third Street in Santa 
Rosa, where Imwalle Gardens 
has been a fixture for more than 
120 years. 

Located less than a mile 
from historic Railroad Square, 
Imwalle Gardens has served the 
community since the days when 
travelers arrived at the bustling 
train station in high button 
shoes and top hats.

“Basically we’re a farm in 

the middle of  the city,” Imwalle 
said. “I’m a holdout.”

Although housing develop-
ments have sprung up around 
the area, Imwalle Gardens 
recalls earlier days and a hopeful 
opportunity for German immi-
grant and horticulturist Joseph 
Imwalle, who founded his name-
sake gardens in 1886 and made 
deliveries via horse and buggy — 
an old-style truck garden.

He started out on property 
on Mark West Road, before 
moving to today’s Imwalle 
Gardens. His grandson now 
runs the business, with help 
from family members. Joe 
Imwalle, 79, has no intention 
of  slowing down. He puts in 

Full-time family venture
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EXPLORE SANTA ROSA » Imwalle Gardens has been selling produce to customers since 1886

By DIANNE REBER HART
FOR THE PRESS DEMOCRAT

Vincent Roman, 10, keeps his produce bag balloon aloft while waiting for his 
mother to pay for their groceries.

Co-chairwoman of the Petalu-
ma Regional Library Advisory 
Board, co-captain of  the Casa 

Grande Academic Decathlon Team, 
lead commissioner of  the Petaluma 
Youth Arts Council. Petaluma high 
school student Violet Wang already 
holds several impressive titles, but 
her newest one may be the most 
exciting yet.

Wang was recently named a Cal-
ifornia delegate for the competitive 
U.S. Senate Youth Program, one of  

just two in the state, which includes 
a $10,000 college scholarship and 
weeklong trip to Washington, D.C., 
in March.

“Coming from a town like Peta-
luma, just getting the opportunity 
to go to D.C. is a once-in-a-lifetime 
experience,” Wang said.

The Casa Grande senior will join 
103 other delegates in the nation’s 
capitol for a whirlwind crash course 
in governance, public policy and 
public service. She will attend brief-
ings and meetings with senators, the 
president, a Supreme Court justice, 
cabinet members and leaders of  

federal agencies and national media 
organizations.

Both California student delegates 
will be celebrated by the State Board 
of  Education during its Jan. 8-9 
meeting in Sacramento, before head-
ing to the nation’s capital Mar. 7-14.

The U.S. Senate Youth Program 
was founded in 1962 to give 
students a deeper understanding 
of  the federal government and 
encourage them to pursue careers 
in public service. Applicants must 
demonstrate experience holding an 

Once-in-a-lifetime opportunity in DC
PETALUMA » US Senate Youth program selects Casa Grande senior to represent California

By KATHRYN PALMER
PETALUMA ARGUS-COURIER
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Casa Grande High School senior Violet Wang was selected 
to  the 2020 U.S. Senate Youth program. The program will be 
held in Washington, D.C., from March 7 to 14.

T he North Bay is full of lovely towns that warrant visiting 
from near and far. So, the award-winning editorial staff 

of the Press Democrat has expanded our popular Towns 
section to focus on one North Bay community each week. 
One area receives star treatment every Sunday. Plus, each of 
the thirteen towns included in this section will be featured 
four times a year, allowing you to maximize your marketing 
campaign all year long.

The benefits to your business include:

• Affordable: Redwood Credit Union’s sponsorship of the  
 section brings down the investment for local advertisers, 
 so small businesses have the opportunity to market   
 affordably.

• Contextual: Highlighting your town and why people should 
 visit is the perfect environment for your ad to succeed.

• Multimedia: Using both print and digital media, your ads 
 can reach readers on their preferred platform.

• Far-reaching: The Press Democrat, in print and online, 
 reaches more North Bay locals than any other media, so  
 your business can appeal to the broadest audience. And  
 what an audience they are!:

 - 87% of Press Democrat readers took a Day Trip in  
  last 12 months

 - Of consumers more likely to buy from local businesses,  
  84% said it was to support their local business neighbors

The Towns section is part of our ongoing efforts to uplift 
North Bay communities and is the perfect place to encourage 
residents to support your local business.

Lock in your space now, as spots are limited!
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long hours, processes restaurant 
orders from his dining room table 
at night during commercial breaks 
while watching TV, then gets up 
every morning to begin the same 
satisfying routine.

“I’m working more now than I did 
10 years ago. I’ve done well in the 
farming business and could have re-
tired a long time ago,” Imwalle said. 
“But I love my job. I’d probably die 
if  I quit.”

He’s always worked the land — 
picking plums that were dried to 
make prunes as a boy — but joined 
the business full-time at age 23, 
following his father’s death. He’d 
been studying at Fresno State at the 
time and was in the Marine Corps 
Reserves. For a time he partnered 
with his uncle, but eventually 
operations were split and family 
members sold their shares of  the 
property.

Tawny Tesconi, executive direc-
tor of  the Sonoma County Farm 
Bureau, said that while Sonoma 
County is home to many multi- 
generation family farms, “it’s very 
unique” to find a farm like Imwalle 
Gardens in an urban location. “It’s 
really a gift to our community. I 
think it’s a jewel,” she said.

She credits Joe Imwalle and his 
family for continuing the work 
started so long ago. “He’s obviously 
very passionate and loves the tradi-
tion of  what his family has done for 
decades,” Tesconi said. “The fact 
they’ve held on speaks so highly of  
them.” 

Imwalle follows the same farming 
practices of  his father and grandfa-

ther: “We fertilize and plant and we 
don’t spray,” he said. Some crops, 
like onions, are planted by the 
moon to prevent early seeding.

Imwalle has made a rewarding 

career at the family homestead. 
He loves farming and visiting with 
customers, some of  them second- 
and third-generation. Rather than 
budget for advertising, he relies on 
word-of-mouth recommendations 
to direct customers to Imwalle Gar-
dens, where produce is displayed 
in crate boxes and bushel baskets 
within a former carriage house 
converted into a farmstand store.

Passersby, too, can’t overlook 
the picturesque location. With 
towering palm trees, a 100-year-old 
cupola-topped barn constructed of  
virgin redwood, and open farmland 
adjacent to Santa Rosa Creek, the 
17-acre property is a snapshot of  
the past. 

EXPLORE
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A 100-year-old gazebo, which has been restored over the years, still stands at Imwalle Gardens in Santa Rosa.

Ann Johnson of Santa Rosa talks with Joe Imwalle after shopping for produce.

EDITOR’S NOTE
Our Sunday Towns highlights the 
people, places and events that make 
the North Coast so vibrant. We feature 
a different community in each issue. In 
the coming weeks, look for stories on 
Mendocino County, the Sonoma Coast, 
Windsor, Lake County, Sonoma Valley, 
Cloverdale, Healdsburg, Santa Rosa,  
Petaluma, Rohnert Park and Sebastopol.
Want to suggest a story? Contact 
Towns editor Eric Wittmershaus at  
eric.wittmershaus@pressdemocrat.com.

Molsberry Market invites you
to come in and enjoy the
charming atmosphere of a
family-owned grocery store!

We are proudly on our third generation
of ownership and have been part of this

community for 60 years now.

Family Owned & Operated Since 1958.
A proud member of the Independent Grocers Alliance.
Famil

Family owned and operated since 1958
522 Larkfield Center, Santa Rosa

(707) 546-5041
www.molsberrymarket.com

Check out our weekly specials flyer online!

For those who feel that
beauty is deeper than skin,

Ageless Image Wellness and Beauty
provides the pathway to inner and outer

beauty through advanced skincare,
medical aesthetics and

meditative opportunities.

95 Montgomery Drive,
Suite 110, Santa Rosa, CA 95404

707.327.7898
AgelessImageSkin.com

Ageless Image
Wellness
and Beauty

Now Offering
Botox • Dysport

Microneedling • Dermal Fillers

sonomamag.com/bestwineries

Best Sonoma 
Wineries for 

First-Time Visitors

With more than 425 wineries to choose from, 

figuring out where to drink can become an 

overwhelming task. Always eager to help a 

fellow wine lover, we’ve lined up a few favorite 

tasting experiences that will guarantee a 

memorable first visit.

We’ll tell 
you where 

to go

VISITFOR ALL
THINGS
CREATIVE
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“We’re still the ’50s here, still an 
old-fashioned business,” Imwalle 
said. “And we try to keep our prices 
reasonable. I don’t mark it up too 
much.” 

There are about 10 grocery stores 
within a mile of  Imwalle Gardens, 
yet customers still pull in for pro-
duce grown on-site, sourced from 
local farmers, or from the San Fran-
cisco Wholesale Produce Market 
and two suppliers in Sacramento.

“We’re different,” Imwalle said. 
“I guess (customers) just want to 
see old-time Santa Rosa. We’re a 
friendly atmosphere and people 
like our place. We’re not a box 
store.”

Imwalle and his wife of  near-
ly 52 years, Maria, built a home 
and raised their children on the 
property: Joseph, Charles, Paul and 
Angela. Charles, 50, works full-
time at the family business, with 
his siblings putting in part-time 
hours. Twelve-year-old Kevin Im-
walle Hatch, the oldest of  the four 
Imwalle grandchildren (the farm’s 
upcoming fifth generation), also 
likes helping out and is especially 
knowledgeable and capable, his 
grandfather said. 

In all, a staff of  up to 15 full- and 
part-time workers (including sea-
sonal employees) contributes to the 
success of  the business. The farm 
claims at least one romance: a long-
ago farmstand cashier married one 
of  her customers. 

Imwalle Gardens cultivates 
12 acres for produce, vegetable 
starts and bedding plants, with 
several greenhouses and raised 
beds dotting the landscape. During 
the summer months, about half  
the produce offered is grown on the 
property.

Maria Imwalle handles the 
bookkeeping, which includes about 
100 wholesale accounts. Imwal-
le Gardens supplies produce to 
pizzerias, delicatessens, at least 
one school district, and restaurants 
specializing in everything from 
French, Chinese, Thai, Mexican 
and American food to old-school 
Italian; Occidental’s Union Hotel is 
among the oldest accounts.

Various artists have captured 
the beauty and charm of  Imwalle 
Gardens on canvas. Several framed 
paintings and drawings are on dis-
play inside Joe and Maria Imwalle’s 
home, which faces the nearby barn 
and store. 

Visitors won’t see the old railroad 
car housed within the barn that 
stores fruit and mushrooms at ideal 
temperatures. They will, however, 
catch a glimpse of  a vintage, tur-
quoise Plymouth salesman’s coupe 
facing out from a carport. The 
two-seater was owned by longtime 
employee Mike Rossi, who worked 
for Imwalle and his father and 
grandfather.

The coupe adds to the farm’s 
authenticity. For customer David 
Turner of  Santa Rosa, who was 
buying produce on a recent misty 
afternoon, there’s a certain appeal 
shopping at a historic place like 
Imwalle Gardens.

“I look at the sign up there (on 
the barn) that says ‘Since 1886’ and 
that means something,” he said. 
“It’s a traditional, real farmstand 
market.”

And, Turner said, “Buying local 
is always better.”

Imwalle and his family appreci-
ate new customers like Turner, who 
has shopped at the farmstand for 
the past few years, as well as those 
who’ve been coming for decades. 
Some shoppers headed to the farm-
stand with their parents or grand-
parents and now come with their 
own children.

“We have really nice customers 
as a whole,” Imwalle said. Some 
who’ve moved away from Sonoma 
County make it a point to stop by 
when returning for a visit. “They 
come back and come to see us.”

Imwalle has noticed several food 
trends over the years. Currently, 
green-leaf  lettuce has gotten popu-
lar, and shoppers are buying more 

yellow corn than the white variety.
Items like kale and cilantro that 

often go into today’s grocery bas-
kets were once unknowns. “Fifteen 
years ago you couldn’t sell kale. 
Kale is probably a bestseller now. 
The doctors on TV are pushing 
kale,” Imwalle said. “And 50 years 
ago we didn’t even know what cilan-
tro was.” Today the popular herb is 
used in numerous dishes, including 
many ethnic specialties.

Another trend is rather amusing 
to the longtime farmer and busi-
nessman. Many customers arrive 
in Priuses. “We have a tremendous 
amount of  Priuses. They’re either 
Hondas or Priuses.” It’s a far cry 
from the horse-and-buggy and 
railroad days of  his grandfather’s 
era, but Imwalle Gardens has been 
around long enough to see the evo-
lution of  hybrid cars and Japanese 
imports.

One thing hasn’t changed. The 
long-tended family property is still 
“my little oasis,” Imwalle said. “It’s 
my home.”

EXPLORE
CONTINUED FROM T4

IF YOU GO
What: Imwalle Gardens, offering 
fresh produce, bedding plants, vege-
table starts, flowers, seeds and local 
food products since 1886.
Farm-grown: Seasonal produce 
grown at the 17-acre farm (12 acres 
for cultivating) includes tomatoes, 
squash, kale, cucumbers, corn, pep-
pers, onions, herbs, beans, lemons, 
figs and persimmons.
Where: 685 W. Third St., Santa Rosa
Hours: 8:30 a.m. to 5 p.m. Monday 
to Saturday, 10 a.m. to 4 p.m. Sunday. 
Closed major holidays.
Information: 707-546-0279, facebook.
com/imwalle-gardens. Email imwalle-
gardens@imwallegardens.com
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Jacqueline Adams of Santa Rosa shares a laugh with Charles Imwalle while 
selecting produce Dec. 20 at Imwalle Gardens in Santa Rosa.

Joe Imwalle checks inventory in the 
storage barn at Imwalle Gardens.

Hang
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Peanuts Gang!

See what’s new and on
view at the Schulz Museum.

2301 Hardies Lane
Santa Rosa, California 95403

(707) 579-4452
schulzmuseum.org
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2305Mendocino Ave., #A, Santa Rosa, CA 95403
707.525.1500 | fountaingrovedentistry.com

EXPERIENCE A NEW LEVEL
OF DENTAL CARETODAY!

Dr. RobertW. Erlach, DDS, MAGD
Dr. HeatherY. Anderson, DDS, FAGD

Dr. Ulf Temnitzer, DDS

At Fountaingrove Dentistry, our
number one goal is to improve the
quality of life for all our patients
by providing the finest quality

cosmetic, restorative, sedation and
general dental care.

Are you ready to
smile with confidence?

QUALITY • COMPASSION
EXCELLENCE

WHY CHOOSE FOUNTAINGROVE DENTISTRY?

• Same-Day Crowns with CEREC®
• Advanced Technology
• Ongoing Education
• Prosthodontic Specialist
• Great Atmosphere

Ad Units:Affordable Pricing for Local Businesses
To get maximum coverage, we’ve created a special print 
and digital package.

• Print: 2 col. x 6.665” color ad with premium placement

• Digital: Run of Site (ROS) 300x250 with 30,000   
 impressions

Just $375 per quarterly issue ($1,500 annually*)

Digital ads receive “equal share of voice” in the Towns online section.  
Impressions to run for one week with launch of corresponding Towns section.
*Purchase of 4 issues required

Digital:
300x250

Medium Rec

Print:
1/8 Page

3.22”
x

6.665”

Continue marketing your business all year long, with this exclusive digital add-on!
Fill-in the months between the Towns feature with 30,000 additional digital impressions per month. Only $150 per month*.
*Note:  Must be a Towns package advertiser to qualify for the digital add-on. Limit is one add-on package per month, any additional impressions at the regular earned rate. 
Ad size limited to 300x250.

All Digital Access
Subscribers —activate your All Digital 
Access today at: pressdemocrat.com/ACCESS



Featured Towns Sections
Every week, we’ll shine the spotlight on one amazing area of the North Bay. Here’s your chance to bring 
new customers to your business.

2021 Schedule
January 31 Cloverdale/Geyserville

February 7 Santa Rosa Downtown

February 14 Mendocino

February 21 Sonoma Coast

February 28 West County/Russian River

March 7 Windsor

March 14  Lake County

March 21  Sonoma Valley

March 28  Healdsburg

April 4  Santa Rosa Other

April 11  Petaluma

April 18  Rohnert Park/Cotati

April 25  Sebastopol

May 2  Cloverdale/Geyserville

May 9  Santa Rosa Downtown

May 16  Mendocino

May 23  Sonoma Coast

May 30  West County/Russian River

June 6  Windsor

June 13  Lake County

June 20  Sonoma Valley

June 27  Healdsburg

July 4  Santa Rosa Other

July 11  Petaluma

July 18  Rohnert Park/Cotati

July 25  Sebastopol

August 1  Cloverdale/Geyserville

August 8  Santa Rosa Downtown

Source: Scarborough Research, 2020 R2 121520

August 15  Mendocino

August 22  Sonoma Coast

August 29  West County/Russian River 

September 5  Windsor

September 12  Lake County

September 19  Sonoma Valley

September 26  Healdsburg

October 3  Santa Rosa Other

October 10  Petaluma

October 17  Rohnert Park/Cotati

October 24  Sebastopol

October 31  Cloverdale/Geyserville 

November 7  Santa Rosa Downtown

November 14  Mendocino

November 21  Sonoma Coast

November 28  West County/Russian River

December 5  Windsor

December 12  Lake County

December 19  Sonoma Valley

December 26  Healdsburg

2022 Schedule
January 2  Santa Rosa Other

January 9  Petaluma

January 16  Rohnert Park/Cotati

January 23  Sebastopol

January 30  Cloverdale/Geyserville

A collection of locally-owned, award-winning print and digital publications 
actively engaging 7 out of 10 North Bay adults each week.


