
Legislative Advocacy 101 

 
The Kansas Legislature convenes on the second Monday of each year and typically remains in session 
until May. Legislators will be asked to consider a number of bills impacting Kansas and their own 
communities. Because of this localized impact, legislators are most influenced by the opinions of their 
constituents back home. 
  
The most effective legislative communications come from local residents whom the legislator knows 
personally and to whom legislators are locally accountable. While the final votes are cast in the capitol 
building, some of the most effective lobbying is done at or from back home. 
  
Following are some tips to help you prepare your legislators on issues pertinent to you as they head back 
to Topeka for the 2020 Legislative Session: 
  
Get Personally Acquainted 
As a Kansas constituent, you should become personally acquainted with your region’s state senators and 
representatives who represent you at home as well as at work. Take a sincere interest in them and get to 
know their political philosophies. If you contact legislators only when you want their support on a legislative 
matter, it may be too late. It is better to be in touch with them throughout their term of office, thereby 
creating an ongoing, working relationship. 
  
Touch Base with Them 
Surprisingly, few people ever contact their legislators. This reluctance usually results from the belief that 
legislators have no time or inclination to answer their phones or read their mail, as well as the belief that a 
single contact will not make an impact. Yet, in most cases, these views are wrong. Thoughtful and 
persuasive contacts often change a legislator’s mind and bring about a review of his or her positions. 
  
Talking to your legislators when they are home will make them more likely to listen and respond positively 
in a local environment. Legislators need to be directly exposed to the people they represent and that 
includes you, a local businessperson. Furthermore, they need to know what you think about the issues 
facing your community and the state, and how pending legislation will affect your operation. 
  
Evaluate the Issues 
Just because a bill is introduced in the legislature is no guarantee that it will become law. The majority will 
not. A bad bill will usually die of its own inertia, and it may be unwise to attract too much attention to it. Give 
priority in your lobbying efforts to those issues that are most important to you and your business. Limit the 
number of bills you contact a legislator about, but do not be afraid to reach out when the business 
community’s viewpoint needs to be expressed. 
  
Recognize Legislators’ Problems 
Your legislators represent all of the constituents in your area—rural and urban, rich and poor, liberal and 
conservative, business and labor. Their duty is to represent all of the people to the best of their ability. 
Legislators are often caught in crossfire between conflicting interests and opinions. Sometimes, their votes 
may be contrary to your opinion as a businessperson. 
  



Present your position logically and base it on facts. Emotional appeals do not influence a vote. There may 
be times when you think your legislators are on the wrong track, but they may have facts that are not 
available to you. Try to understand their obstacles, outlook and objectives. 
  
Show Your Appreciation 
When your legislators do a good job on a piece of legislation, tell them about it or consider writing an 
editorial to praise their efforts. Do not take their actions for granted and let them know you are appreciative 
of their efforts. 


