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Preface

More than half a century ago, Alvin Toffler argued that humans, 
suffering from “shattering stress and disorientation” because of rapid 
change, were experiencing “future shock.” The reality he painted so 
well is once again coming to pass now; however, it is faster than the 
future shock he talked about. Currently, the world is going through 
a quick succession of massive shocks. Collectively, we call this 
phenomenon the Digital Shock.

These increasing shocks are being experienced widely since the 
beginning of the 21st century, and the impact and the damage they 
cause are already visible all around.

There is enough well-researched evidence that the Digital Shock 
has created severe dents on our lives in such a short time. This has 
never happened before in our documented history of humankind and 
civilizations. And in some areas, it has created huge craters that may 
be hard to fix.

Clearly, the lasting adverse behavioral impact on society and the 
lives of almost all people have the tell-tale signs of a new age – the 
Digital Age.

The body of work contained in this volume is fundamentally 
different for two reasons: it is not academic nor is it a treatise about 
digital technology. It differs in its intent and execution.

This book–compiled, collated, and completed over almost 15 
years–is a composite mirror into our past with a sharp eye on the 
future: our personal futures and that of our society.

Instead of being merely anecdotal or observational, the objective 
of this book is to take a much deeper dive to understand holistic 
issues but with an insightfully nuanced approach presented in an 
engaging and conversational style in order to expose the most 
damaging effects of the Digital Age, and, even more importantly, to 
examine ways to cope with them.
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Why this book now?
Although the overall impact of the Digital Age is obvious 

to everyone today, and the literature describing what we are 
experiencing is abundant, there are serious gaps.

Today, we live in a new reality; people are now shopping online 
instead of going to grocery stores, using online banking more than 
seeing a teller in person, and ordering food from delivery apps rather 
than going to restaurants. Robert Putnam, a brilliant sociologist, 
introduced the phenomenon of “bowling alone” in a 1995 essay that 
talked about the decline of “social capital.” He recognized the long-
term negative effects of the Digital Age a generation ago, but this is 
unfortunately still an area that is neglected by mainstream thinkers 
and it deserves more study and attention.  

Therefore, a huge body of research literature, observational 
studies, data on new societal problems, and infinite anecdotal 
stories need to be collated to make meaning out of this vast sum of 
knowledge for a better tomorrow.     

It so happens that we, the authors, have also been studying the 
evolution of the Digital Age with great interest and intensity for the 
past several decades. Both of us have always been fascinated by the 
intersection of technology, business, industries, policies, innovation, 
and behavioral psychology and their impact on our lives, society, and 
future.

It is relevant to mention that we have been closely associated for 
about 20 years – since 2004 – on a number of initiatives including 
a policy research non-profit on emerging markets: the India, China, 
and America Institute (ICA) (https://www.icainstitute.org/), a potent 
tensorial entity for thought-leadership in the early 2000s. We are also 
conducting research to explore dark areas of future global growth as 
we speak. The ICA has indeed sustained the test of time for almost 
two decades and has expanded its range of topics.

Further, our past collective body of work comprises more than 
50 published books–the bulk of which is original work from Dr. Jag 
Sheth and hundreds of research papers–cut across many relevant 
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domains of our life and times in multiple ways. For any curious reader, 
a representative list of our published works is placed at the end of 
this book under the heading “Also, by the same authors.” Please do 
have a look when you get a chance. It is relevant in many ways. It 
has a wide spectrum of topics covering the psychology of consumer 
behaviors, social and institutional behaviors, economics, business, 
technology, innovation, policies, geography, history, life, and the 
future. The purpose of sharing this work, we hope, is that readers may 
trust our ability to connect the dots in the story of Digital Shock.

We do not claim to be right or perfect in our implications, but 
we have tried to dispassionately and exhaustively collect and map 
the data as to how it may shape the future. All this is backed and 
cited with enormous research in a way that readers can apply the 
takeaways to their own lives.   

Going forward, it is imperative that we observe the impact 
of the Digital Age on health, society, institutions, laws, assets, 
nations, religion, and more. The side effects of rapid technological 
advancement are many and are often neglected or ignored. 
Interdependence among families has declined, digital addiction has 
skyrocketed, and bonding with the virtual has outpaced bonding with 
reality. 

We thought it was time to put our history and the future in a 
wholesome new perspective.

What differentiates us?
As mentioned earlier, this book is fundamentally different for two 

reasons: it is not academic nor is it a treatise about digital technology. 
However, not only the intent and execution are different but also the 
storytellers in this case.

First,

We are fortunate to have actively lived through a major 
part of the exciting 20th and 21st centuries in our own lifetimes 
and on almost every continent except Antarctica. And, having 
had a seat on the front row of businesses and technology, we 
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reflect an eyewitness account of FOUR fundamental human 
transformational times: agricultural, industrial, informational, and 
digital. The desire of humans to constantly improve their quality of 
life has benefited the lives of many, from the hunter-gatherer days 
all the way through today’s digital age, and digital technologies, 
while relatively new, are having the greatest impact of all.

Second,

Despite our combined age of more than 150 years, we both 
remain active researchers and have curious minds to understand 
our times and lives better. So, statistically, we belong to a very 
thin slice of living authors of the same age group who have 
prolifically published for the past 70 years. Therefore, although the 
book’s content is referenced at almost every step (see detailed 
endnotes and bibliography), we have kept the story-like narrative 
that connects with a few generations. The tone, therefore, is 
very conversational and has a flavor that benefits from our life 
experiences to connect the dots in a timeline. We hope you enjoy 
reading this book as much as binge watching an episodic drama 
streaming onscreen.

We thought it would be great to share our views of the Digital 
Age from a kaleidoscopic perspective–not from a technological or  
academic perspective nor from a Millennial or a Gen Z  perspective, 
but keeping all of them in our minds all the time in order to retain the 
depth of a well-researched and credible body of work.

When does the artificial become real? Public acrimony, 
cybercrime, stranded assets, and jurisdictions are on the rise. This is 
our new reality, so what do we do now? This book attempts to address 
various long-lasting and damaging effects of the Digital Age and what 
we can do about them.
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