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About Election 2018 

Municipal elections in BC are held every four years on the third Saturday in October. The next 
municipal elections will be held on Saturday, October 20, 2018. 

Voters throughout British Columbia will select candidates vying for positions on municipal 
councils, regional district electoral areas, boards of education, specified park boards, local 
community commissions, and the Islands Trust. 
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About TIABC 

The Tourism Industry Association of BC (TIABC) advocates for the interests of British Columbia’s 
$17 billion+ visitor economy. As a not-for-profit trade association, TIABC works collaboratively 
with its members – private sector tourism businesses, industry associations and destination 
marketing organizations – to ensure the best working environment for a competitive tourism 
industry. 
 
Our vision is for tourism to be recognized as one BC’s leading and sustainable industries. As the 
primary advocate for British Columbia’s visitor economy, TIABC’s mission is about Uniting 
operators, sectors, DMOs, government and residents to support and be passionate about 
making BC a great place for tourism. 
 
To grow BC’s visitor economy and generate incremental revenues for operators and 
government, we need the right mix of marketing investment, infrastructure and product 
development, access to labour, and policies that facilitate and enable success. That’s where 
TIABC’s role benefits BC’s tourism industry. 
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About Tourism in B.C. 
British Columbia’s visitor economy generates over $17 billion in annual 
revenues, with more than $1.1 billion in taxes paid to the province. Tourism 
is one of British Columbia’s leading and sustainable industries, 
representing some 19,000+ small businesses employing approximately 
133,000 workers. 
 
2017 was the fourth consecutive year of record tourism numbers in many 
regions of the province, with 2018 on track for another strong year. 
  
Key industry measures for 2017 show increases in all major categories 
compared with 2016: 
  

• Total international overnight visitors = 5,713,926 (+3.3% over 2016) 

• Restaurant receipts = $11.2 billion (+7.7% over 2016) 

• Hotel room occupancy = 71.6% (+2.1% over 2016) 

• Provincial average daily room rate =$173 (+6.5% over 2016) 

• BC Ferries passenger volume = 21.8 million (+3.1% over 2016) 

• Passenger volume at YVR = 24.1 million (+8.3% over 2016) 

 
 



 

 

Local, provincial and federal governments have all recognized tourism's 
contribution to their respective economies and, by and large, have provided 
widespread support. Yet, some decision-makers overlook the tourism 
industry in the context of planning, policy and investment opportunities. 
 
It is vital that industry stakeholders connect with local candidates from all 
parties to inform them about any issues and barriers to growth facing British 
Columbia's visitor economy. Let them know that BC Tourism Matters. 
 
There are several ways for you to be directly engaged in the lead-up to the 
municipal election to ensure tourism’s voice is loud and clear in the debates, 
discussions and within party platforms.  Here are some examples: 

1. Attend or organize an all candidates debate  

2. Invite candidates to an event you are hosting or to visit your business 

3. Write a letter to your candidate with your ideas 

4. Call into radio talk shows to express your views or question a 

candidate 

5. Become a spokesperson on behalf of your sector/business and make 

yourself available to media to discuss various tourism issues 

 
 

Tools to Engage Candidates in a Discussion on 
Local Tourism  

- Find your candidates through Elections BC www.elections.bc.ca 

- Get the facts on the impact of tourism in British Columbia through 

www.tiabc.ca, www.destinationbc.ca or through go2HR.ca 

- Find out how many tourism jobs are in your community  

- See what candidates have to say about tourism  

- Compile a list of questions to ask candidates about the industry  

- See what TIABC members are saying about tourism through 

www.tiabc.ca 

- Use #BCTourismMatters on your social media channels to show that 

tourism matters 

Engage With Your Candidates 



 

 

Sample Tourism Questions for Municipal 
Candidates 

•How important is tourism to this community? 

•What can council do to support the local tourism industry? 

•How would you address issues such as affordable housing, short-term 
vacation rentals and labour supply that affect the tourism industry? 

•What is your vision for tourism in this community? 

•What is our community’s biggest tourism challenge? 

Local Tourism Facts & Figures 

In order to provide your local candidates with a better understanding of the 
importance of tourism in your community, you may need to gather some 
facts and figures. Below are suggestions of the types of data you may wish to 
gather in order to help illustrate how #BCTourismMatters to your community. 
 
Visitors to community name:  
There are a total of x number of visitor days/nights in community name.  This 
included x number of visitor nights, of which more than x number were 
overnight in paid accommodations and approximately x number of visitor 
nights were overnight in unpaid accommodations. Community name also had 
same-day visitors totaling nearly x number.  
 
Visitor Spending:  
Visitors to community name spent over $x at local businesses during their 
stay. x% of those dollars are spent at businesses other than lodging.  
 
Impact of the Visitor Industry on community name Economy:  
The economic impact of the visitor industry on the community name 
economy is more than $XXX.  It is a (significant/top/secondary) industry and 
revenue generator contributing to the $XXX Gross Domestic Product (GDP).   
(Has your community conducted the Value of Tourism study with Destination 
BC and obtained some statistics on the economic value?)  
 
Community name Hospitality/Travel Industry Employment:  
The visitor industry employs about x number of people in community name in 
fields directly related to the hospitality/travel industry, including lodging, 
food service, attractions, and transportation.  
 
 
 
 



 

 

Hotel Occupancy:  
Community name average hotel occupancy was x% and the daily room rate 
averaged $x.  

 
Hotel Rooms:  
Community name has x number of hotel properties with x number of rooms 
available to visitors.  

 
Arrivals to the community name Airport (if applicable):  
Located in name of community, name of airport served x # air passengers in 
year.  x number of airlines serve the airport connecting people and 
businesses to x number of destinations.   

 
Tax Revenue:  
In community name, nearly $x was collected in Municipal & Regional Hotel 
Room tax revenue in fiscal year 2017, averaging a yearly x% growth (or 
decline) over the last x number of years.  
 
Population:  
The population of community name is estimated to be nearly x. Include any 
other interesting or unique aspects about your community (e.g. is there a 
high percentage of youth or seniors?). 
 



 

 

Tourism Businesses can also provide summaries of their tourism 
operations, highlighting their impact on the local economy and 
employment. Consider assisting a few local businesses to produce a one-
pager outlining the following: 
  
Overview of the Business 
Describe the business, how long it has been in business, ownership, etc.  
 
Visitation:  
Outline the number of annual/monthly visitors to your business. What is the 
average length of stay? Where do the visitors come from?  
  
Business size:  
Outline the number of rooms, or the seating capacity or other measurables 
that your business offers. If your business has grown and/or changed over 
the years, describe how and why.  
 
Tax Revenue:  
Outline your businesses property tax paid, business license fees and any 
other applicable taxes, such as Municipal & Regional District tax (also known 
as Hotel Tax) that your business contributes to the local economy. 
  
Employment:  
Outline the number of employees, length of service, annual vs. seasonal 
workers, students, seniors, etc.  
 
Other: 
Does your tourism business contribute to the local community in other ways? 
Sponsor a local youth sports team? Provide complimentary rooms to visiting 
travel media in partnership with your DMO? Participate in a highway clean-
up project, etc.? 
 



 

 

 
 

 

TIABC 

 

 
200 – 948 Howe Street Vancouver, BC V6Z 1N9 
www.tiabc.ca 
 

#BCTourismMatters 
 

Jim Humphrey, TIABC Chair 
Humphrey@islandnet.com 
 
Walt Judas, TIABC CEO  
wjudas@tiabc.ca 
 
Laura Plant, TIABC Communications Manager 
lplant@tiabc.ca 
 


