






CAHIP 
wants to 

hear from 
you!





Prospective CAHIP 
Leaders meet bi-monthly 
comprising our Farm Team. 
Join us and learn what it's 
all about!



MAY 5, 2026 

CAPITOL EVENT CENTER

SACRAMENTO, CA







POSE AND POST 
ON SOCIAL MEDIA!

 #InnovatingWithCAHIP 

  #WeAreCAHIP

   #OneCAHIP
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ANNUAL PARTNER
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FRIENDS OF CAHIP



RICKY HAISHA
PRESIDENT

CAHIP SAN DIEGO



EMCEE

TIM KANTER
PAST PRESIDENT

CAHIP



DAWN MCFARLAND
CAHIP PRESIDENT





INSURANCE TRENDS KEYNOTE:
DON’T STICK YOUR HEAD

IN THE SAND

DARRELL MOON
CEO, Orriant



SPONSOR THOUGHT LEADERSHIP:
TECHNOLOGY & 

INNOVATION



CAHIP 
wants to 

hear from 
you!



THE STATE OF HEALTH





























AI SHAPING OUR 
BUSINESS MODELS







BUILD A POV BUSINESS CASE (ChatGPT)

This replaces guessing with evidence













Automated Executive Stakeholder &    
Stated Goals Extractor Prompt Results

We use their words, not marketing language











ACCOUNT CONFIDENCE SCORING 
PROMPT

If it’s not green, nothing goes out











CONFIDENCE-SCORING 
PROMPT RESULTS







CRAFT TARGETED OUTREACH THAT 
BRIDGES INSIGHT to SOLUTIONS

This opens conversations, not quotes











Strategic Outreach Prompt 
Results

















TIP: CUSTOM GPT or NEW 
PROJECT SEGREGATION





PERSONALIZE VIDEO at SCALE 
(HeyGen)



Video Agent is the fastest option. Start with a prompt, and 
HeyGen automatically generates a complete video, script, 
visuals, narration, and layout. Ideal for quick ads, social 
videos, and explainers.

AI Studio gives you full creative control. Turn scripts into 
videos, choose avatars and voices, add scenes, media, and 
animations, and fine-tune every detail.



VIDEO AGENT



AI STUDIO



TEMPLATES











Avatar 3 = Unlimited Videos $30/month
Avatar 4 = Approx 10 Minutes for $30/month

(20 credits per 1 minute video; 200 monthly credits



NAVIGATE AI COMPLIANCE









BEYOND PRODUCTION:
THE SHIFT FROM PRODUCER

TO BUSINESS BUILDER



Beyond Production: 
The Shift from Producer to Business 
Builder
A simple weekly loop that turns chaos into systems

Speaker: Elka Soussana | Agency Owner
CA Lic # 0G88105 
866-900-1957 TTY 7-11, 9a-5p M-F 
www.simplerhorizons.com 
elka@simplerhorizons.com



866-900-1957 | www.simplerhorizons.com

What do Ferrero Rocher, Tic Tac, and 
Nutella all have in common?



You wear every hat

Time is your tightest constraint

Early decisions compound fast

Building a Young Insurance Brokerage

What It Actually Looks Like Early On

866-900-1957 | simplerhorizons.com



The Weekly Business Builder Loop
A 20-minute weekly meeting with yourself

866-900-1957 | simplerhorizons.com



SEE: What’s Your Time Really Worth?

• Your income determines your hourly value
• Low value work quietly destroys profit
• Most producers never run this math

EXAMPLE

$200,000 income ÷ 2,000 hours per year = $100 per hour

Manual admin at 10 hours per week = 520 hours per year

= $52,000 of $100 hour work



What You Need to See Weekly
You Do Not Need More Data, You Need the Right Data



Operational Visibility
Running the Business Weekly

You cannot improve what you do not review.

Example shown is for operational tracking only. No client PHI displayed.

`



• Action beats awareness

• One change is enough

• Consistency matters more than intensity

ACT: Turn Insight Into 
One Intentional Move

866-900-1957 | simplerhorizons.com



• Every task you do is a role

• Roles become processes

• Processes can be delegated

Designing your Business 
So It Can Run Without You

866-900-1957 | simplerhorizons.com



• Review weekly, not emotionally

• Look for trends, not single bad days

• Adjust small, then repeat the loop

REVIEW: Close the Loop 
and Protect Momentum

866-900-1957 | simplerhorizons.com



Speaker: Elka Soussana | Agency Owner
CA Lic # 0G88105 
866-900-1957
simplerhorizons.com 
elka@simplerhorizons.com 

Q
u
es
ti
on

s?

Optional follow-up conversation



DIVERSIFYING YOUR BOOK

DAVID MILLIGAN
ALIGNMENT HEALTH

JOHN ROBERTS
TWH ANNUITIES &

INSURANCE MARKETING



A NEW ERA OF AGING

CAHIP 
Innovation Expo
Feb 11, 2026 
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Introduction

David Milligan, SVP Sales for Alignment Health Plan

• Past experience at Secure Horizons and 

SCAN Health Plan

• 30 years in Medicare Advantage

Alignment Health Plan

• Headquartered in Orange, CA

• 275,000 members in 5 states

• Two states are 5-Star: Nevada and North Carolina

100% of members in 4-Star plans or higher

• Products: HMO, PPO, CSNP, Rebate plans
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Why Sell 
Medicare 
Advantage?
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Growth of Medicare Advantage
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Why Sell Medicare Advantage (MA)

• Commissions continue to increase

$864 for New to Medicare

$432 for Plan Switchers.  This is also the 

annual renewal rate.

• All in one plan

No need for separate Part D drug plan

No monthly premium for most plans!

• World-Class Providers

Sharp MG, UCSD, UCI, Providence, Cedars-

Sinai, others

• EVERYONE, age 65+, Needs Medicare!

It opens the door for additional products
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Is Fear Keeping you from Selling MA?

• Are you afraid of the Compliance requirements? 

• Are you worried about complaints to CMS

• Are you worried that CMS will take your license?

Don’t be afraid of MA!
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The Most Popular 
Financial Product 

Purchased at Age 65. 

No, it’s not Medicare.
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Your clients already buy 
annuities. Should be from you. 

We can help. 

Average Amount of an Index Annuity is 
around $150,000.
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•

Why Retirees Buy Index Annuities

Afraid of losing money when the market crashes.
Afraid of increased taxes
Afraid of out-living their money (60% of seniors)

Desire for more money to have more fun
Desire to NOT to worry about money
Desire to pass a Legacy to their family

Lack of Alternatives: Nothing else compares.
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Average Commission  
$10,500
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Should You Talk About Annuities?

They already trust you

Strengthens your role

Protects your relationship

Your clients won’t have to look for an 

advisor



124

Should You Talk About Annuities?

They are going to buy one anyway

You have the right license 

You can save them from a terrible annuity advisor !

To Make Your Medicare Clients Love You EVEN 

MORE!
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Starting the Conversation

Starting the conversation should go a couple of easy ways.

Drip marketing seems to be the easiest. 

Newsletters in putting in some educational articles

Mostly what you need to do is letting your clients know is that Medicare/Group Health 

is just one of many things you do for folks coming/in retirement.

Be more than “just” the Medicare guy or gal.

Redesign your business card?
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Find a Trusted FMO/IMO 

Analyze Your Book of Business with your new Annuity FMO.

Safety in compliance when you speak to your client base.

Consider Living Trust or Estate Planning work shops WITH your book of business. Cheap to do and so profitable!

Learn the conversational openers without sounding salesly.

Learn from the new FMO the greatest return of proven marketing campaigns.

Make annuity a part of your practice and increase your income by $50k to well over $100k with a new customer 

needed!
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A short Lesson on Annuities
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Lastly… Any questions?

Personal Cell: 951-452-7338

john@twhagency.com

www.twhagency.com

Serving America in all 50 states since 1993. 

mailto:john@twhagency.com
http://www.twhagency.com/


BUSINESS PLAN DEVELOPMENT

MANUEL ALCAINE
CAHIP VP OF

PROFESSIONAL
DEVELOPMENT

ZAC MUTRUX
INSPERITY



FOOD AS MEDICINE:
HEALING THROUGH NUTRITION

ANNE KELLY
KELLY & KELLY

INSURANCE SERVICES



FOOD FOR THOUGHT 



“I do apologize for any strife or traumas but 
it had to be done. Frankly, these parasites 
simply had it coming.” Health insurers, he 
wrote, are “too powerful, and they continue 
to abuse our country for immense profit”.

   -Luigi Mangione

BUSINESS

UnitedHealth mounts full defense of its

business in wake of Thompson’s killing

In first public appearance since exec’s death, insurance giant faulted drug

companies and hospitals

By Bob Herman and Tara Bannow Jan. 16, 2025

In UnitedHealth Group’s first public appearance since the killing of a top executive,

leaders acknowledged the public’s discontent with the health care system, but quickly piled

Stephen Maturen/Getty Images

1/16/25, 10:29 AM UnitedHealth defends business in wake of Thompson killing | STAT

https://www.statnews.com/2025/01/16/unitedhealth-q4-earnings-call-defends-business-brian-thompson-killing/?utm_medium=email&_hsenc=p2ANqtz-__u7fgtS154… 1/5

Witty blames “cost of care”;
2024 revenue $400B, up 7.8% from 2023



• He attributed this disconnect — 
in broad terms — to the power, 
corruption, and profit-driven 
nature of large 
healthcare/insurance 
companies, suggesting they 
benefit financially while ordinary 
people suffer.

• Many of us (insurance 
professionals) have been working 
with our clients for over twenty 
even thirty years, I would think 
that gives us some perspective 
on this

• Question- 
• What would you say was the 

largest contributor to the fall in 
life expectancy and the 
skyrocketing cost of Healthcare 
in the US ?

Luigi Mangione wrote that the United States has the most expensive healthcare system in the world, 

yet ranks relatively low in measures like life expectancy compared to other wealthy nations. 



Life Expectancy 
by 
Socioeconomic 
Status



Food for Thought:

• Understanding How Modern Diets Impact Health

— Chronic Disease
— Ultra-Processed Foods (UPFs)
— Nutrient Decline in Produce
— Effects of Pesticides & Chemicals







73% of Healthcare Spending is on chronic illnesses,
These Chronic Illnesses are caused by metabolic syndrome, 
driven mostly by the consumption of ultra-processed foods.

• Question – What is Metabolic Syndrome ?

• Question – What are UPFs?



The rapid increase in Non-Communicable Diseases 
(NCDs) over the last 50 years closely parallels the rise in 
consumption of Ultra-Processed Foods (UPFs).





Main Culprits: Ultra-Processed Foods

• Common UPFs that drive chronic illness:
• Sugary drinks
• Packaged snacks & chips
• Ready-to-eat meals
• Sweetened cereals
• Processed meats
• Refined baked goods
• Fast food options

• These are high in sugar, sodium, unhealthy fats, and additives with 
low nutrient density.



57% of US consumption 

73% of the US food supply



UPF Consumption in the U.S.

•  Ultra-processed foods make up approx. 

• 55% of daily calories for Americans.  

• Highest amongst children ~62% of calories. 
•

 UPFs are strongly linked to obesity, diabetes, cardiovascular disease 
and premature death in studies



Study: Since 1950 the Nutrient Content in 43 
Different Food Crops has Declined up to 80%
• University of Texas analysis finds substantial nutrient losses in 

vegetables and grains between 1950 and 1999-
• the real gut-punch? Riboflavin (vitamin B2) had plummeted by 38%



Nutrition Loss in Vegetables & Fruits
Scientific analyses have documented declines in nutrient levels since the 1950s.

Nutrient Vegetable/Fruit % Decline*

Iron Various vegetables up to 50–80% 

Vitamin A Broccoli, parsley 30–60% 

Calcium Citrus varieties ~57–65% 

Protein Estimated across 
crops

~6% decline (historical 
data) 







Overall Decline UHC stock 

From ~$610 (Dec 4, 2024) to ~$280 (Early Feb 
2026): 

This is roughly a 54% decline in share price 
over the period since Brian Thompson’s death



HCAI -California Department of Health 
Care Access and Information
• Houses the Office of Health Care Affordability (OHCA) responsible for the 

3 % statewide health care spending target issued in April 2024, becoming 
effective January 2025.

• We wrote to the HCAI Affordability Board as well as Commissioner Lara a few 
times, stating that this ill conceived Mandate would result in Less Access to 
Care as well as Lower Levels of Care 

• Exert from email to Commissioner Lara 
-“We are particularly concerned about the fallout from the HCAI mandate 
limiting Providers and Health plans cost increases to 3% in a time when 
Obesity and Metabolic Syndrome are driving Costs far beyond these 
limits.  We would like to hear his constructive thoughts on how we can rail in 
Healthcare spending and what part we can play as Health Insurance 
professionals, representing both Health plans and Insurance Agents”





US City Sues 
Ultra-
Processed 
Food 
Companies, 
Seeking 
‘Restitution’ for 
Health Costs

• The City of San Francisco has filed a 
historic lawsuit against 10 ultra-processed 
food (UPF) manufacturers, seeking 
“restitution and civil penalties” to help 
local governments to “offset astronomical 
health care costs associated with UPF 
consumption

https://sfcityattorney.org/wp-content/uploads/2025/12/CCSF-UPF-Complaint-2025.12.02.pdf
https://sfcityattorney.org/wp-content/uploads/2025/12/CCSF-UPF-Complaint-2025.12.02.pdf


10 major food 
and beverage 
companies that 
San Francisco 
sued in 
December 
2025

•The Coca-Cola Company — Sugary soft drinks and flavored beverages (e.g., 
Coca-Cola sodas, Fanta). 

•PepsiCo — Soft drinks and salty snacks (e.g., Pepsi, Doritos, Lay’s). 

•Kraft Heinz Company — Processed meals/snacks (e.g., Lunchables, boxed 
macaroni & cheese). 

•Mondelez International — Packaged snacks and sweets (e.g., Oreo cookies, 
Chips Ahoy). 

•Post Holdings — Breakfast cereals and packaged foods (e.g., Honeycomb 
cereal, Peter Pan peanut butter). 

•General Mills — Cereals and snacks (e.g., Cheerios, Trix). 

•Nestlé USA — Packaged foods and treats (e.g., various candy bars and 
snacks. 

•Kellanova / WK Kellogg Co.(The Kellogg Company) —Breakfast cereals and 
snacks (Frosted Flakes, Pringles). 

•Mars, Incorporated — Candy, snacks, and confectionery (e.g., M&Ms, 
Snickers). 

•Conagra Brands — Packaged meals and snacks (e.g., Slim Jim, Chef 
Boyardee).

The city is seeking restrictions on deceptive marketing (especially to children), 
changes to practices, and financial penalties 
to help cover healthcare costs associated with diseases linked to these foods



10 major food and 
beverage companies 
that San Francisco 
sued in Decembe 
Morgan & Morgan 
lawsuit claimed 
ultra-processed 
foods contributed 
to serious health 
conditions like 
Type 2 diabetes 
and non-alcoholic 
fatty liver disease 
2025

The defendant companies named 

•The Coca-Cola Company – sugary beverages and soft drinks. 

•Conagra Brands – packaged foods and snacks. 

•General Mills – cereals, snack foods. 

•Kellanova – snacks and cereals (spun out of Kellogg). 

•The Kraft Heinz Company – processed and packaged foods. 

•Mars, Incorporated – candy, snacks, and sweets. 

•Mondelez International – cookies, crackers, sweets. 

•Nestlé USA – packaged foods and confections. 

•PepsiCo – soft drinks and snacks. 

•Post Holdings – cereals and packaged food products

The suit was filed in December 2024 on behalf of a Pennsylvania teen 
alleging he developed Type 2 diabetes and non-alcoholic fatty liver disease 
largely through consuming ultra-processed foods marketed by these 
companies

A federal judge dismissed this case in August 2025 because the plaintiff didn’t 
sufficiently tie specific products to his illnesses



“Once more into the fray…
Into the last good fight I’ll 
ever know.
Live and die on this day…
Live and die on this day…”



YOU GOT INTO INSURANCE; 
NOW WHAT?

HOW TO BUILD A BUSINESS



CRAIG GUSSIN
CAHIP PRESIDENT-ELECT



THANK YOU TO OUR 
INNOVATION EXPO COMMITTEE!

Chair: MANNY ALCAINE

DAWN MCFARLAND
ROSAMARIA MARRUJO
ROD OWEN

SARAH KNAPP
CRAIG GUSSIN
IRMA ROMERO



Orange County

Northern

California

Your Local Chapters

Central California Golden Gate Los AngelesInland Empire

San Diego Santa Barbara Silicon Valley Ventura County



President:  KIMBERLY BALL

Secretary:  VERONICA TSARIS

Membership Chair: JOSEPH CHRISTENSEN

Programs:   JUSTIN BENDLER

Member-at-large: GREG WOLIN



President: IRMA ROMERO

Treasurer: CATHY LITTLE 

Secretary: ASHLEY WONG 

PAC Chair: PATRICK BURNS

Awards Chair: 

    MARIEVITA LOWE

Legislative Chair: 

   JANET POWELSON

Membership Chairs: 

   RUSSELL WARDHAUGH &

   POONAM LATA

Foundation Chair: 

   MARTHA MURRAY



President: 

   CHERIE POWELL

President-Elect: 

   SHELLEY HOOVER

Secretary: LISA WOOD 

Treasurer: 

   CHRISTINA GARCIA

PD Chair:  DIANE BARRERA

Imm. Past President/PAC Chair:

   DAVID JOHNSTON

Membership Chairs: 

   MAURA ZAMARRIPA &

   BRIANA HUDSON

Legislative Chair: 

   ASHLEY INGRAM

Communications Chair:

   BRANDI POTLONGO



President: 

   BRUCE BENTON

Imm. Past President: 

   DIERDRE KENNEDY

Treasurer: 

   TIFFANY CAMMARATA

Legislative Chair:

   PATRICK SNITCHLER

Membership Chair: 

   NAAMA O. POZNIAK

PD Chair:  VICTORIA SAUCEDA

Communications Chair:

   JONATHAN EDEWARDS

PAC Chair: KERRY WRIGHT

Medicare Chair: ELKA SOUSSANA



President: 

   BRAD WRIGHT

Imm. Past President: 

   DAVID BRABENDER

Treasurer: 

   JACQUELINE MARTINEZ

Legislative Chair:

   JOSH EDWARDS

Pres. Elect/PD Chair: ANDY GLENN

Secretary/Awards: MICHELE MILLS

Membership Chairs: KALEY

   OLSEN & SCOTT STODDARD

Communications Chair:

CORINNE HUEY

PAC Chair: CONNER WRIGHT



President: SARAH KNAPP

Imm. Past President: 

   BARBARA CIUDAD

Treasurer: JUAN LOPEZ

Legislative Chair:

   TRACY HANSON

PD Chair: 

   GABRIELLA BELLIZZI

President Elect: 

   GONZALO VERDUZCO

Membership: HALEY MAUSER &

   MELISSA CALABRETTA

Communications: DOROTHY COCIU

   & AILENE DEWAR

PAC Chair: CATHY DAUGHERTY



President: RICKY HAISHA

Imm. Past President:

   DAVID PARKER

Treasurer: SEAN GREENE

Legislative Chair:

   BARBARA CIUDAD

Awards: FRED CARTIER

Public Service: 

   SHARLENE BELTRAN

Pres. Elect: GUSTAVO GARCIA

Membership: CLEMENTINA ARRIAGA

    & JENNIFER RAMIREZ

PAC Chair: MADISON DEARIE

Sponsorship: EVELYN ORTEGA

PD Chair: SCOTT MAICHEL

DEIB CHAIR: SUSANNE ROMO



President: 

   STEVEN WOODWARD

Imm. Past President: 

   LAURA MURPHY

Secretary: SANDRA GENOFF

Treasurer: DAVE PETERS

Legislative Chair: LINDSAY SALINAS

Membership Chair: STEVE REMMEL

PD Chair: PHIL MIRANDA

PAC Chair: JORDAN FUTCH

Communications: DONALD OH



President: JENNIFER MCKENZIE

Pres. Elect: MELANIE MEISTER

Treasurer: DREW MILLER

Secretary: SUSAN SPACKMAN

Legislative Chair: 

   VANESSA IGNACIO

Membership Chair: ZAC MUTRUX

Imm. Past President:

   MICHAEL TRAYNOR

Communications Chair: 

   SHIRLEYN CANNON

PD Chair: 

   CHRISTINA RICHARDSON

PAC Chair: SYLVIA OLIVEREZ



President/Leg. Chair:

   DAVID GARCIA

Imm. Past President: 

   JULIANNE CANTER

Pres. Elect/Membership: 

   ROD OWEN

Treasurer: 

   CHRISTOPHER CASTADIO

PAC Chair: SHANE CANTER

Awards Chair: LYN THOMAS

DEI Chair: APRIL APODACA
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