
 

ADA Title III and WCAG Standards – What You Need To Know 
 

 

Website ADA Compliance & Coding for Accessibility 
Hoteliers are facing a tsunami of ADA lawsuits because California legislation allows plaintiffs and their 
lawyers to profit by recovering litigation costs, attorney fees, and awards cash for “damages”.   The high 
payouts are all stacked on top of the expenses to correct any ADA violations.   Furthermore, compliance 
with ADA has more to do than just ensuring the accessibility of the hotel’s physical plant.   More recently, it 
revolves around your hotel’s compliance online.  
 
ADA Title III regulations, also dubbed ‘The 2010 Regulations’, went into effect March 15, 2012, imposing 
obligations on owners and operators of hotels, motels, and other places of lodging.   This key piece of 
legislation states that the hotel’s online content on your website, OTAs, and franchise sites must 
comprehensively describe in-room and property level accessibility features.   Additionally, your reservation 
system, phone systems, electronic media, and mobile applications need to be compliant.   Your 
reservations system, specifically accessible guest room inventory, must be accessible to all travelers 
irrespective of any special needs and cannot discriminate against guests with a disability. 
 
While ADA Title III has been on the books for many years, serial plaintiffs seem to have exhausted drive-by 
suits on the physical plant and are just now increasingly steering their focus to what we are calling ‘click-
by’ lawsuits.   A handful of attorneys and their plaintiffs are targeting hotels and restaurants for not 
adhering to online elements of The Law.  These serial plaintiffs are able to easily assess whether or not you 
comply with ADA Title III with a simple audit of your website and digital marketing presence.   In many 
cases, summons are wildly inaccurate and extortionist in nature. 
 
A more complex area of online compliance revolves around the accessibility of websites for individuals 

with audio and/or visual impairment.  There have been several court cases over the past several years 

adjudicated to force businesses to comply with widely accepted coding standards to ensure websites are 



accessible for individuals with audio or visual impairment.  One such case pits a blind individual; Mr. Robles 

against popular pizza chain Domino’s Pizza.  Robles claimed that he was not able to use Domino’s website 

and application to order pizza because it was not coded to be consumed by a screen reader, which was 

essential to his ability to enjoy such facilities.  This case, Robles vs. Domino’s, was dismissed in 2017 on the 

grounds that the government had yet to issue regulations regarding online web accessibility, which The 

Trump Administration has yet to do.  But now hot off the presses comes the news that the United States 

Court of Appeals for The Ninth Circuit ruled on January 15th that the lack of specific rules did not mean that 

Domino’s had escaped its responsibility to provide "full and equal enjoyment" of its services to blind 

people.   The appeals judges have sent this landmark case back to district court for a fresh ruling.  With the 

high likelihood that Domino’s is forced to code their technology to be accessible for the blind or hard of 

hearing, expect the floodgates to open on content accessibility lawsuits on hotels and restaurants. 

Did You Know… 
In California, people with disabilities can “challenge” ALL barriers – even if they have never personally 
encountered the obstacles. There are two significant points you must gain control of and correct when it 
comes to your online ADA compliance: 

1. ADA Title III Compliance: Online Hotel Content and Inventory Availability for Disabled Individuals 

2. Website Accessibility Conformity: Future Proofing Your Hotel’s Website to be consumable by 

individuals with audio and/or visual impairment 

Understand and Comply With ADA Title III 

Complying with The Law is imperative to shield your hotel from an online ADA lawsuit.  Fortunately, 
compliance with ADA Title III is pretty straightforward—simply address the REQUIREMENTS UNDER 2010 
ADA TITLE III, which entail the following: 
 
An owner, lessor, lessee, or operator of a place of lodging must, with respect to reservations “made by 
telephone, in-person, website or through a third party”: 

(i) Modify its policies, practices, or procedures to ensure that individuals with disabilities can make 
reservations for accessible guest rooms during the same hours and in the same manner as 
individuals who do not need accessible rooms; 
(ii) Identify and describe accessible features of the place of lodging and guest rooms offered 
through its reservations system in enough detail to reasonably permit individuals with disabilities to 
assess independently whether a given place of lodging or guest room meets his/her accessibility 
needs; 
(iii) Ensure that accessible guest rooms are held for use by individuals with disabilities until all other 
guest rooms of that type have been rented and the accessible room requested is the only 
remaining room of that type; 
(iv) Reserve, upon request, accessible guest rooms or specific types of guest rooms and ensure that 
the guest rooms requested are blocked and removed from all reservations systems; and 
(v) Guarantee that the specific accessible guest room reserved through its reservations system is 
held for the reserving guest, regardless of whether a specific room is held in response to 
reservations made by others. 

 

Let’s Delve Deeper Into Website Accessibility and WCAG 
More complex is to ensure forward-looking conformity to Website Content Accessibility Guidelines.  First, 
let us briefly share a bit of history. The father of the Internet (World Wide Web) Tim Berners-Lee, made an 



important declaration that ‘The power of the Web is in its universality.   Access by everyone regardless of 
disability is an essential aspect.’   The World Wide Web Consortium (W3C), which is the international 
community that works together to develop Web Standards, created the Web Accessibility Initiative (WAI) 
that revolves around Mr. Berners-Lee’s insightful statement.   The WAI has developed what is called Web 
Content Accessibility Guidelines (WCAG), which is a set of recommendations and guidelines to make Web 
content, more accessible, and its second iteration, 2.0, is widely seen as the standard for online 
accessibility by the courts.  Keep in mind, there is currently no certification for conformity to WCAG so the 
basis of using these standards for any legal approximation could be challenged in the specificity and merit 
of its standardization. 
 
WCAG 2.0, the de facto standard of online accessibility, comprises of 61 points, which have technical 
implementations to ensure a website is perceivable, operable, understandable and more robust plus 
coded to be consumable by popular screen reading technologies used by individuals facing audio or visual 
impairment.  The trickiness of adhering to the Level AA spectral standards of these points is that WCAG 2.0 
is quite dated, having been originally published in 2008.  In the last decade, web-coding standards have 
evolved and the implementation of rich media in many cases may conflict with some of the 61 WCAG 
points.  
 
Plainly spoken, your hospitality website should have the items below (and other accessible elements) to be 

considered WCAG 2.0 AA compliant.   

For WCAG 2.0 AA Compliance Your Website Should: 
● Provide text alternatives for any non-text content; 
● Provide alternatives for time-based media; 

● Include content that can be presented in different ways without losing information or structure; 

● Be easy to see and hear, including separating foreground from the background; 

● Permit all functionality from a keyboard if needed (as opposed to a cursor); 

● Permit sufficient time to read and use content; 

● Is not designed in a way that is known to cause seizures; 

● Include ways to help users navigate, find content, and determine where they are; 

● Include text content that is readable and understandable; 

● Operate and appear in predictable ways; 

● Help users avoid and correct mistakes; and 

● Be compatible with current and future user agents, including assistive web technologies 

Ensure That Your Hotel’s Website Satisfies WCAG Industry Standards 
The laws on ADA Title III are straightforward and readily achievable, however, web accessibility can be 
confusing and requires technical implementation.   INNsight is the leader in education, ADA Title III 
compliant web design, and accessibility innovation ensuring online content, room inventory, and website 
coding conform with ADA Title III and WCAG 2.0 Standards.   INNsight has built groundbreaking 
technologies to help protect your property from ‘click-by’ lawsuits, and has exciting new enhancements to 
keep hospitality owners protected from exposure to serial plaintiff suits. 
 
If you have any questions about ADA Title III and/or WCAG, or would like a free audit of your current 
website or more information about how INNsight can help your property’s digital marketing through our 
Award-Winning Technology and awesome customer service, feel free to call: 415.988.7972 email: 
sales@INNsight.com or go to: www.INNsight.com/hotels.  

mailto:sales@INNsight.com
http://www.innsight.com/hotels
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Be sure to Become a Member of the California Lodging Industry Association (CLIA) 
The California Lodging Industry Association (CLIA) is a fantastic resource for California hoteliers. CLIA 
protects the interests and rights of California hoteliers. They offer their members affordable programs, 
access to vendors, legal counsel, and special pricing for programs, education, and more.  
 

 

http://clia.org/membership/join-clia/

