
Tourism Matters 
Lea Filson, Guest Column 
 
(Monday, August 17, 2020) – I read with great interest the ‘Jam Session’ comments in the 
Saturday, 8/15 edition of the Plymouth Old Colony Memorial about gaining new publicity for 
Plymouth in future years. Tourism is the #1 industry in the town and county of Plymouth, and it 
takes a lot of effort to achieve this distinction. Tourism gives back. It provides millions of dollars 
in tax money, jobs, is environment-friendly, and creates beautiful infrastructure for its residents. 
 
There is no doubt that we will experience a lost opportunity this year from our 2020 Mayflower 
anniversary plans, but we do have some budget for continuing our promotion of Plymouth as a 
destination. See Plymouth is the official tourism agency for the town and county of Plymouth. It 
is funded by memberships, Destination Plymouth, the Plymouth County Development 
Corporation, the MA office of Travel & Tourism (MOTT), and the County of Plymouth. For 
over twenty years, the organization has competed and won the town contract to promote 
Plymouth. MOTT funds See Plymouth as one of sixteen Regional Tourism Councils from the 
Tourism Trust Fund to promote the county as a destination.  
 
Sadly, tourism has been chronically underfunded throughout MA and in Plymouth, but the staff 
has worked very hard to promote the destination, nevertheless. You may remember the 
organization, before called Destination Plymouth County when it was run by Executive Director, 
the late Paul Cripps. He skillfully promoted this destination for over seventeen years. When I 
began in mid-2019, we rebranded our name to See Plymouth so it would match our website, 
SeePlymouth.com. A staff of one full-time and seven part-time employees work year-round to 
make sure Plymouth is not lost among the many other destinations being promoted both 
regionally and nationally.  
 
I agree with Karen Buechs that many tourists will visit in 2021 to commemorate the 2020 
anniversary, or the first opportunity they feel safe enough to travel. Plymouth 400 will be holding 
commemorative events in 2021. As far as telling the world about our anniversary, between See 
Plymouth and Plymouth 400, our 2020 events have been promoted over five years locally, 
regionally, nationally and internationally. The numbers of stories published have grown into the 
thousands. But as hard as Plymouth 400 has worked over many years to get ready for the 2020 
events, and as hard as See Plymouth has promoted our destination, none of us can compete with 
the COVID-19 pandemic.  
 
Tourism is suffering more than any other industry due to the virus. It is estimated it will take 
around five years to recover. In the meantime, See Plymouth has strategically placed advertising 
throughout the pandemic so that we will be top of mind when visitors are ready to travel. Our 
visitor centers at Route 3, Exit 5 and on the Waterfront are open again, helping anyone who 
happens by with a friendly welcome and any information they may need. 
 
With a modest number of ads placed between now and mid-summer next year, we will enhance 
marketing with whatever amount of funding we get over the next few years. Additionally, we will 
pitch stories to journalists much more aggressively, and we will continue participating with other 
groups to add art and culinary weeks, reenactments by historical characters, holiday shopping 
days, and more to draw visitors here safely. Once travel is happening again, we will continue our 
practice of representing Plymouth at travel shows. 
 
The key to continuing and growing tourism will be contingent upon the cooperation between 
businesses, residents, and the town and county. I have watched as Plymoutheans have pulled 



together and worked to help each other time and again. We will need to do that to market our  
county, historic town and Mayflower story with visitors after the pandemic. If you have a 
business and want to help support tourism during this time of need, please consider joining as a 
member of See Plymouth. Lea.filson@seeplymouth.com.  
 
(Illustration to put beside my article) 
 
Facts about Tourism in the town and county of Plymouth  
 
Plymouth County (Annually) 
Visitor Spend - $780,580,689 
Jobs Supported – 4991 
State Taxes Raised - $39,998,105 
County Taxes Raised - $35,995,800 
 
Town of Plymouth (Annually) 
Visitor Spend - $24,526,811 
Jobs Supported – 1776 
Annual Payroll - $61,018,649 
State Taxes Raised - $14,239,297 
Local Taxes Raised - $12,828,867 
 
 


