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2019 RHYPM Toolkit 
Runaway and Homeless Youth Prevention Month (RHYPM) is a statewide awareness 

campaign spearheaded each November by the California Coalition for Youth (CCY), its 

members, supporters, and advocates for youth and young adults experiencing homelessness in 

California.  It also coincides with National Runaway Prevention Month, the national effort of the 

National Runaway Safeline. 

Our mission this November is to increase awareness, advocate, and educate on behalf of youth 

and young adults experiencing homelessness and youth runaways in California.  Through a 

month-long social media campaign and a variety of events being held by our member 

organizations, we hope to point out the overlap between at-risk and underserved youth and young 

adult populations. While many people tend to think of various youth and young adult populations 

as separate, the fact is that issues such as bullying, abuse, youth violence, human trafficking, 

LGBTQ+, foster care, substance abuse, and the juvenile justice system are often interconnected. 

In addition to promoting your own organization within your cities and regions as a service provider 

for this population, we also want to promote CCY as a statewide authority and go-to resource for 

information on youth runaways and youth and young adults experiencing homelessness. 

Finally, we want to highlight the California Youth Crisis Line (CYCL) and the help and hope that 

we offer our callers. By working with our callers in a non-judgemental, nondirective, and 

nondenominational manner, we can get a complete picture of what a young person is going 

through and what they need.  With our counselors, we can walk them through a plan that is best 

for them and connect them to services close to them. As you consider how you are going to 

promote RHYPM, please be sure to highlight CYCL: 1-800-843-5200. We have posters, wallet 

cards, and flyers that you can order for distribution free of charge.  Contact Bianca Christian, 

Program Manager, (916) 514-4464 x107 or bianca@calyouth.org. 

The success of RHYPM depends in large measure on the activities we can help generate among 

our members and supporters and the multiplier effect of your efforts. We look to you to help get 

the word out, to work with your local government officials and civic organizations to engage the 

media and the public on the issues surrounding youth runaways and youth and young adults 

experiencing homelessness. 

CCY is providing this toolkit with fact sheets, event suggestions, sample city/county resolutions 

and “Ways You Can Help!” We will also be posting on Facebook/Twitter throughout November. 

We urge you to go to our Facebook Page: www.facebook.com/calyouth.org and share, comment, 

and react to our posts to help get the word out through your own social media networks.  Please 

feel free to contact CCY’s Executive Director, Jevon Wilkes, if you have questions or need more 

information on how you can get involved. Jevon can be reached at jevon@calyouth.org or (916) 

514-4464 x101. 

 
 
 

mailto:bianca@calyouth.org
http://www.facebook.com/calyouth.org
mailto:jevon@calyouth.org
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Goals of California RHYPM Month  
November 2019 

 
The California Coalition for Youth (CCY) has for the last 9 years, worked successfully to have the 
State Legislature officially recognize November as California Runaway and Homeless Youth 
Prevention Month (RHYPM). At the same time, the U.S. Congress has recognized November as 
National Runaway Prevention Month (NRPM), an effort sponsored by the National Runaway 
Safeline. Together, these two efforts share similar goals, one at the national level the other at the 
California state-wide level. 
 
Throughout the month of November, we urge you to build a coalition of individual, organizational, 
business and local government supporters to help raise awareness of RHYPM. Consider CCY as 
a resource for you to plan and implement a range of activities throughout the state to help CCY’s 
members and supporters increase awareness, and advocate on behalf of California’s runaway, 
homeless, and disconnected youth and young adults. Our goals for 2019 include: 

 
 

• To raise awareness of the prevalence of runaways and homeless youth throughout 
California, and the lack of much needed support services. 

 

• To raise awareness of the California Youth Crisis Line as the primary resource for runaway 
and homeless youth and young adults throughout the state, and to connect them to 
supportive programs and services. 

 

• To engage youth and young adults, services providers, researchers and policymakers in 
the issue through the strategic use of a multi-media approach.  

 

• To educate the public about the solutions and the role they can play in preventing and 
ending youth homelessness.   

 

• To engage and encourage local policymakers throughout California to acknowledge the 
need for addressing the issues surrounding runaway and homeless youth and young 
adults and to get involved with RHYPM activities. 
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RHYPM 2019: Fact Sheet 
 

 

 

1. There are 36,361 Youth under the age of 18 experiencing homelessness in the United 

States.  Department of Housing & Urban Development, The 2018 Annual Homeless Assessment Report to Congress 

Part I 

 

2. California reported the largest numbers of homeless unaccompanied youth (12,396 

people), one-third of all unaccompanied youth. There are another 2,292 parenting youth 

and their children experiencing homelessness. Department of Housing & Urban Development, The 2018 

Annual Homeless Assessment Report to Congress Part I 

 

3. California accounted for 54 percent of all unsheltered homeless unaccompanied youth 

(9,920 people). US Department of Housing & Urban Development, The 2018 Annual Homeless Assessment Report 

to Congress Part I 

 

4. California has a rate of 54 out of every 10,000 unaccompanied youth are experiencing 

homelessness. US Department of Housing & Urban Development, The 2018 Annual Homeless Assessment Report 

to Congress Part I 

 

5. Unaccompanied homeless youth are more likely to be unsheltered (51%) than all people 

experiencing homelessness (35%) or people experiencing homelessness as individuals 

(48%). US Department of Housing & Urban Development, The 2018 Annual Homeless Assessment Report to Congress 

Part I 

 

6. California has the second highest rate of unsheltered unaccompanied youth experiencing 

homelessness (80.0%). US Department of Housing & Urban Development, The 2018 Annual Homeless 

Assessment Report to Congress Part I 

 

7. In two largely suburban CoCs – Pasco County, FL and Santa Cruz County, CA more 

than 90% of unaccompanied youth experiencing homelessness were unsheltered. US 

Department of Housing & Urban Development, The 2018 Annual Homeless Assessment Report to Congress Part I 

 

8. In three major city CoCs – San Jose, Las Vegas, and San Francisco – more than 80% 

of unaccompanied youth experiencing homelessness were unsheltered. US Department of 

Housing & Urban Development, The 2018 Annual Homeless Assessment Report to Congress Part I 

 

9. San Jose/Santa Clara City & County and Los Angeles City & County have the largest 

numbers of unaccompanied youth experiencing homelessness in any Major City CoCs in 

the US. US Department of Housing & Urban Development, The 2018 Annual Homeless Assessment Report to 

Congress Part I 

 

10. Watsonville/Santa Cruz City & County, Santa Rosa, Petaluma/Sonoma County, Riverside 

city & County, and San Luis Obispo County have the largest numbers of unaccompanied 

youth experiencing homelessness in any largely suburban CoCs in the US. US Department of 

Housing & Urban Development, The 2018 Annual Homeless Assessment Report to Congress Part I 

 

11. 51.1% of unaccompanied youth experiencing homelessness in the US are youth of color. 
US Department of Housing & Urban Development, The 2018 Annual Homeless Assessment Report to Congress Part I 
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RHYPM 2019: Fact Sheet 
Continued… 

 

12. Between 40% to 71% of homeless young people have met diagnostic criteria for 

substance use disorders, and many of these young people often meet diagnostic criteria 

for both drug and alcohol dependence. Slesnick N, & Prestopnik J. (2005). Dual and multiple diagnosis 

among substance using runaway youth. American Journal of Drug and Alcohol Abuse, 1,179-201. Kipke MD, Montgomery 

SB, Simon TR, & Iverson EE (1997). Substance abuse disorders among runaway and homeless youth. Substance Use & 

Misuse, 32, 969-986. Johnson KD, Whitbeck LB, Hoyt DR. (2005). Substance abuse disorders among homeless and 

runaway adolescents. Journal of Drug Issues, 2005b, 35, 799-816. 

 

13. In a recent national study, about 50% of youth who were homeless during the 12-month 

period studied experienced homelessness for the first time in their lives, and unmarried 

parenting youth had a 200% higher risk of reporting homelessness. Morton, M.H., Dworsky, A., & 

Samuels, G.M. (2017). Missed opportunities: Youth homelessness in America. National Estimates. Chicago, IL: Chapin 

Hall at the University of Chicago 

 

14. Homeless youth tend to have started using drugs at a younger age, often before age 15. 

Early drug use and abuse is predictive of serious adult addiction problems and long-term 

homelessness. Burt, M. (2007). Understanding homeless youth: Numbers, characteristics, multisystem involvement, 

and intervention options. Urban Institute. Retrieved from http://www.urban.org/publications/901087 

 

15. 50% of chronically homeless adults were homeless during the ages of 18 to 24. Johnson, R. 

(2013). Working together to end youth homelessness. Los Angeles Homeless Services Authority Greater LA Homeless 

County. Retrieved from http://www.publichealth.lacounty.gov/cms/docs/WorkingTogetherHomeless.pdf 

 

16. 88% report experiencing physical, emotional, or sexual abuse prior to becoming 

homeless. Administration for Children and Families (ACF). (2016). Administration for Children and Families, Family and 

Youth Services Bureau Street Outreach Data Collection Report. Retrieved from 

https://www.acf.hhs.gov/sites/default/files/fysb/data_collection_study_final_ report_street_outreach_program.pdf 

 

17. 39% of youth experiencing homelessness report that they are not using government 

assistance. Applied Survey Research (ASR). (2015). San Francisco Homeless Unique Youth Count & Survey 

Comprehensive Report. Retrieved from: 

https://sfgov.org/lhcb/sites/default/files/Youth_SanFrancisco_HomelessReport_2015_FINAL_2.pdf 

 

18. Youth experiencing homelessness are five times more likely than their peers to become 

homeless adults. Administration for Children and Families (ACF). (2016). Administration for Children and Families, 

Family and Youth Services Bureau Street Outreach Data Collection Report. Retrieved from 

https://www.acf.hhs.gov/sites/default/files/fysb/data_collection_study_final_ report_street_outreach_program.pdf 

 

19. About 50% of youth on the street have had a pregnancy experience compared to about 

33% living in shelters. Less than 10% of household youth have had pregnancy 

experience. NN4Y, N.D. 

 

20. Sacramento County has over 12,000 K-12 Students Experiencing Homelessness. 
https://www.dhhs.saccounty.net/PRI/Documents/Sacramento-Medi-Cal-Managed-Care-Stakeholder-Advisory-

Committee/Monthly%20Meeting%20Documents/2017/02272017/(6)%20Homeless%20Fact%20Sheet%20-%202017.pdf 

 

21. Los Angeles County has the highest population of homeless public school youth with 

63,000. http://www.scpr.org/news/2017/01/25/68443/there-are-63-000-homeless-children-in-school-in-la/ 

 

https://www.dhhs.saccounty.net/PRI/Documents/Sacramento-Medi-Cal-Managed-Care-Stakeholder-Advisory-Committee/Monthly%20Meeting%20Documents/2017/02272017/(6)%20Homeless%20Fact%20Sheet%20-%202017.pdf
https://www.dhhs.saccounty.net/PRI/Documents/Sacramento-Medi-Cal-Managed-Care-Stakeholder-Advisory-Committee/Monthly%20Meeting%20Documents/2017/02272017/(6)%20Homeless%20Fact%20Sheet%20-%202017.pdf
http://www.scpr.org/news/2017/01/25/68443/there-are-63-000-homeless-children-in-school-in-la/


 

 

 
5 #RHYPM2019 

RHYPM 2019: Fact Sheet 
 

 

22. In California, there are 277,000 students in the public-school system who are 

experiencing homelessness with or without their families. 
http://www.kidsdata.org/topic/230/homeless-students/ 

 

23. 1 in 10 students in the CSUS system are in unstable housing, 1 in 5 students were food 

insecure. http://cahomelessyouth.library.ca.gov/docs/pdf/collegesupportsreportpdf4-27-17.pdf 

 

24. 20% of students in the Community College system are unstably housed; 75% are food 

insecure. http://www.latimes.com/local/lanow/la-me-ln-homeless-community-college-20170628-story.html 

 

25. Overall, findings show one in 10 young adults ages 18-25, and at least one in 30 

adolescents ages 13-17, experience some form of homelessness unaccompanied by a 

parent or guardian over the course of a year (Morton, M.H., Dworsky, A., & Samuels, G.M. 

(2017). Missed opportunities: Youth homelessness in America. National estimates. Chicago, 

IL: Chapin Hall at the University of Chicago.)  

26. The California Coalition for Youth has taken stances and have been instrumental in the 

passing of important bills and funding investments for Youth experiencing homelessness 

including: 

a. AB 2337 (Gipson,D) – Nonminor dependents: extended foster care benefits 

b. SB 918 (Wiener, D) – Homeless Youth Act of 2018 

c. SCR 75 (Hurtado, D) – California Runaway & Homeless Youth Prevention Month 

2019 

d. AB 748 (Gipson, D) – Nonminor Dependents 

e. AB 806 (Bloom, D) – Postsecondary Education: homeless and former homeless 

youth 

f. Homeless Emergency Assistance Program (HEAP) - $25 Million; minimum 

g. Homeless Housing Assistant Prevention Program (HHAPP) - $52 Million; 

minimum 

h. Homeless Youth Emergency Service Pilot (HY) Program - $10 Million; El Dorado, 

Fresno, Orange, and San Bernardino. 

i. Homeless Youth Emergency Services and Housing (YE) Program - $10 million; 

San Francisco, Santa Clara, San Diego, and Los Angeles. 

j. Homeless Youth Innovative Services (HI) Program - $1 million - San Francisco, 

Santa Clara, San Diego, and Los Angeles. 

 

27. The California Youth Crisis Line takes over 17,000 calls annually from youth in crisis, 

youth experiencing homelessness, and the adults that care about them. 

 

28. The California Youth Crisis Line refers over 5,500 free or low-cost resources for youth 

and families across California. 

 

29. Youth, families, and youth advocates can always call or text the California Youth Crisis 

Line, 24 hours a day, 7 days a week at: 1-800-843-5200.  

 

http://www.kidsdata.org/topic/230/homeless-students/
http://cahomelessyouth.library.ca.gov/docs/pdf/collegesupportsreportpdf4-27-17.pdf
http://www.latimes.com/local/lanow/la-me-ln-homeless-community-college-20170628-story.html
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Five Tips for a Better Press Release 
& More Media Coverage 

 

TIP 1: Think of your press release as a sales and marketing tool. The idea is to 

communicate a message to customers and prospects, through the vehicle of a print, 
online and broadcast story, adding the authority and credibility of the media outlet and 
reporter to the message. 

 

TIP 2: Have a newsworthy story idea. Remember, just because it’s important to you, it 

might not be viewed the same to a busy reporter or assignment editor. To get your 
message broadcasted or published, you need to convince the reporter/editor that your 
story is newsworthy. It's going to need to appeal to as large a portion of that outlet’s 
audience as possible. What is the impact of what you are saying to the community? 
Does it have economic or social ramifications? What is the human angle?  

 

TIP 3: Make your story easy to cover. Reporters often only have a few hours to put 

together an entire story. If you cover the bases of what a reporter would need to file the 
story (interview availabilities, a good setting for the interview, flexible scheduling), you 
stand a better chance of being an attractive and “easy get” for that reporter. 

 

TIP 4: Provide some good quotes in the release. Have your Executive Director say 

something memorable and personal, if possible. Focus on key words and phrases that 
tell your story in a clear and concise manner. 

 

TIP 5: Contact your most-desired outlets personally. In addition to sending a press 

release, personally contact the reporters that you really want to cover the story. Send 
them something personal. You might even want to rewrite the press release to fit their 
beat. 
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Five Tips for Organizing a Fundraiser 
 
 

If you are seeking financial support for your organization or want to raise funds to help CCY or the 
California Youth Crisis Line, here are some tips and ideas to get started. These are also 
opportunities to get the word out to the public and the media about RHYPM and your 
organization’s work on behalf of the youth and young adults we all serve. 

 

TIP 1: Know your audience: Do your friends, family or colleagues love to be outdoors, or do 

they prefer a night at the pub? Think of an activity that your friends/family/coworkers already 
enjoy and use it as a way to raise funds. For example, someone whose friends love throwing 
dinner parties could host a RHYPM dinner party, with a suggested donation. 

 

TIP 2: Make it tangible: Asking people to do something specific is more motivating than just 

asking for “donations.” For example, asking your coworkers to all pack lunch on a certain day 
and give what they would have spent as a donation is more tangible and relatable than just 
asking them to donate. (see “Ways You Can Help!”) 

 

TIP 3: Don’t underestimate social media: While in-person events are a lot of fun, online 

‘events’ may be more convenient—and more effective—for some people to participate in. For 
example, you could announce that November is Runaway & Homeless Youth Prevention Month 
and challenge your friends to give a dollar (or more) each day in November. Challenge them to 
do the same on their Facebook pages and see how much money you can raise in a month.  

 

TIP 4: Tie the event to the issue: Organizing a fun event or challenge will draw people in, but 

relating it back to the cause will provide extra motivation for people to participate. In your 
invitations or challenges, cite statistics about runaway and homeless youth or include quotes 
from the youth and young adults you serve or the professionals who serve them. Reminding 
people where their money will go is important. 

 

TIP 5: Show gratitude: Thank everyone who participates, at least once. Handwritten thank 

you notes are a way to go the extra mile. 
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Ways You Can Help! 

 
 

FOLLOW: Follow California Runaway and Homeless Youth Prevention Month on our 

Facebook page, www.facebook.com/calyouth.org and Twitter page, @calyouth. Be sure to 

share, comment, and react to our posts and Tweets! 

 

REQUEST: Ask your local government officials to sponsor a resolution or proclamation 

recognizing November 2019 as Runaway & Homeless Youth Prevention Month. Find a sample 

resolution in this Toolkit. 

 

ATTEND: Attend RHYPM events in your communities or better yet, organize one and invite 

the media and the public. 

 

SPEAK: Deliver a presentation to a community group (schools and colleges, civic groups, 

business organizations, Soroptimist Clubs, Rotary Clubs, Boys & Girls Clubs) on the challenges 

runaway and homeless youth and young adults face and the resources available, or if not 

available in your community, the need to develop them. Bring outreach materials about your 

organization and the California Youth Crisis Line. For copies of the CYCL materials, contact 

Program Manager, Bianca Christian, Bianca@calyouth.org. 

 

WRITE: Write a letter to your local newspaper’s editor or blog about California’s homeless 

youth population. Fact sheets on California’s homeless youth are included in this Toolkit. 

 

DEDICATE: Dedicate your Facebook status to this issue for a week in November. Here’s an 

example: Did you know that on any given night in California over 15,000 unaccompanied youth 

will be living on the streets or a place not meant for human habitation? 

 

HANG: Hang a California Youth Crisis Line poster in your office, at your local high schools, in 

the windows of supportive businesses, and more.  You can request posters by emailing 

Program Manager, Bianca Christian, Bianca@calyouth.org. 

 

 

SHARE: Distribute California Youth Crisis Line wallet cards to youth you know or work with 

and give them out when you are hanging the CYCL posters. You can request wallet cards by 

emailing the Program Manager, Bianca Christian, Bianca@calyouth.org. 

 

HOST: Host a clothing drive throughout the month of November to collect warm items (socks, 

sleeping bags, coats, blankets) for homeless youth in your community. 

 

http://www.facebook.com/calyouth.org
mailto:Bianca
mailto:Bianca
mailto:Bianca
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Ways You Can Help! 
Continued… 

 

 

GIVE: Donate or volunteer at a local youth shelter. Call the California Youth Crisis Line at 1-

800-843-5200 to find one near you. 

 

CREATE: Tell your online contacts about RHYPM by adding the following message to your 

e-mail signature or social media network: “November is Runaway and Homeless Youth 

Prevention Month. Get involved today by visiting www.calyouth.org.” 

 

CONTACT: Contact local media—or use your social media—to tell personal stories of 

runaway and homeless youth and young adults and their struggles to find shelter and support. 

 

PARTNER: Join forces with local LGBTQ organizations to raise awareness of the fact that 

nearly 40% of runaway and homeless youth are Lesbian, Gay, Bisexual, Transgender and 

Questioning, subject to considerably more abuse and discrimination when on the streets. 

 

ORGANIZE: Organize an Open House or Tour of your facility or facilities that serve runaway 

and homeless youth and young adults. Invite the public, local officials, key business interests 

and the media to participate. 

 

MEET UP: Urge your friends and families to hold forums to discuss the issues surrounding 

runaway and homeless youth and young adults in your community. 

 

INVITE: Invite the public to hear local experts by hosting a local forum for youth and young 

adults, parents, service providers and other stakeholders in runaway and homeless youth and 

young adults issues. Invite expert guest speakers to present information at the forum 

(representatives from service providers, researchers or academic specialists, city agencies, 

and/or youth). 

 

 

 

 

 

 

 

http://www.calyouth.org/
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Sample Proclamation and Request Letter 
 

 

DATE  

The Honorable FIRST NAME LAST NAME,  

TITLE OF OFFICEHOLDER,  

ADDRESS  

 

Dear SALUTATION: 
 

November is Runaway & Homeless Youth Prevention Month. I am writing on behalf of [name of 

organization] to request you, in your capacity as TITLE OF OFFICE HOLDER recognize and 

issue an official Proclamation designating November as Runaway & Homeless Youth 

Prevention Month in NAME OF LOCALITY. 

 

The goals of Runaway & Homeless Youth Prevention Month are:  

1.) To raise awareness of the runaway and homeless youth crisis and the issues that these 

young people face 

2.) To educate the public about solutions and the role they can play in runaway prevention 

and ending youth homelessness 

 

We are partnering with the California Coalition for Youth, California’s leader in resources and 

supports for runaway and homeless youth, to increase awareness and community education on 

runaway and youth homelessness issues.  

 

By issuing an official Proclamation designating November as Runaway & Homeless Youth 

Prevention Month in NAME OF LOCALITY you bring much needed attention to the risks that 

youth face today and encourage all residents of our LOCALITY to play a role in supporting 

young people who have runaway or who are at-risk of doing so.  

 

For your convenience, I have attached suggested Proclamation. NAME OF ORGANIZATION 

would be pleased to work with you or your staff to develop or participate in a Proclamation 

Signing ceremony and generate public awareness about the strategies and programs that 

ensure the safety and well-being of our STATE/COMMUNITY’s youth. Thank you in advance 

for your consideration of this request. If you have questions or need additional information, 

please contact me at PHONE NUMBER AND EMAIL ADDRESS. 

 

Sincerely,  

YOUR NAME, TITLE 

ORGANIZATION NAME 

CONTACT INFORMATION  
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Sample Proclamation and Request Letter 
Continued… 

 

City/County of _______________ 

Resolution 

Recognizing Runaway & Homeless Youth Prevention Month 

WHEREAS, runaway and homeless youth between the ages of twelve and twenty-four have the least 

access to essential opportunities and support; and 

WHEREAS, the prevalence of runaways and homelessness among youth is staggering, with studies 

suggesting that nationally between 1.6 and 2.8 million youth up to 24 years of age experience 

homelessness every year, of which an overrepresentation, compared to the general youth population, are 

youth of color, gay, lesbian, bisexual, or transgender; and 

WHEREAS, there are ____________[fill in number] of runaway, homeless, and disconnected youth in 

_______________[city/county]; and 

WHEREAS, runaway and homeless youth flee conflict, abuse, neglect, and, increasingly, poverty in their 

homes. They have become disconnected from educational systems and the workforce and do not have 

the skills or financial resources to live on their own. The factors impacting youth homelessness are 

complex and differ from those impacting other homeless populations; and 

WHEREAS, runaway and homeless youth who live on the street are victims of physical abuse, sexual 

exploitation, human trafficking, and crime in untold numbers. Each year an estimated 300,000 youth are 

either victims, or at risk of becoming victims, of commercial sexual exploitation. Of these victimized 

children, approximately 60 percent are homeless; and 

WHEREAS, many of these youths are on the street because they feel there are no other options open to 

them; and 

WHEREAS, youth who “age out” of the foster care system at 18 are at an increased risk of homelessness 

and represent an estimated twenty-five percent of the youth who are currently homeless; and 

WHEREAS, providing safe, stable and permanent housing for runaway and homeless youth is a family, 

community, state and national priority; and 

WHEREAS, the California Youth Crisis Line (1-800-843-5200) has been operated twenty-four hours a 

day, seven days a week by the California Coalition for Youth for over thirty years as a resource for 

runaway and homeless youth; and 

WHEREAS, awareness of the tragedy of youth homelessness, and its causes, must be heightened to 

ensure greater support for effective programs aimed at preventing homelessness and helping youth 

remain off the streets. 

NOW, THEREFORE, BE IT RESOLVED, by the Mayor and Council of the City/County of __________ 

that we do hereby recognize the month of November 2019, as Runaway & Homeless Youth Prevention 

Month and encourage all to take action. 
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Sample Press Release 
 

 
 

 

Organization Name/Logo/Letterhead 

Address/Phone/Fax 

 

 

 

 

FOR IMMEDIATE RELEASE 

Contact: 

Name Phone Email 

 

 

NAME OF ACTIVITY SPONSOR 

 

Recognizes Runaway & Homeless Youth Prevention Month 

With [Special Event/Media Availability/Tour of Facility] 
 

 

CITY, STATE [DATE) To recognize California Runaway and Homeless Youth Prevention Month 

2019, [Your Organization] is hosting [Event Title] on [Event Day/Time]. The [Event] will be held 

at [Location]. The [Event] will help to raise awareness of the often misunderstood and “invisible” 

thousands of youth in California who are runaways or homeless, and the many challenges they 

face. 

 

More than 14,000 youth in California between the ages of 12-24 experienced homelessness in 

2018, which represents 34% of the country’s total.  [Your Organization] is working in [Your 

Region] to fight for these youth and young adults by providing [Your Services]. We’re inviting the 

general public, local officials and local media outlets to join us on [Event Date] to learn more 

about why addressing youth and young adult homelessness and displacement is so critical to 

[Your Community]. 

 

[Paragraph with your Executive Director’s quotes—two to three sentences works well here.] 

 

[Paragraph with your Organization’s Mission and other info pertinent to RHYPM). 

 

The event is designed to be media-friendly, so in order to accommodate reporters in a timely 

fashion, or to interview [Executive/Program Director] please RSVP with [Your Media Contact 

Person and Contact Information]. 
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Images | Continued… 
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Images | Continued… 
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Images | Continued… 
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Images | Continued… 
 

 

DOWNLOAD IMAGE: Right click image and save to your computer. 

 

GOOGLE DRIVE: Images can be downloaded at 

https://drive.google.com/open?id=1hmBG8sfFn21zIDBg7pVAXMNXKch9mvQ4 

 

CONTACT: Executive Director, Jevon Wilkes, via email at jevon@calyouth.org or call him at 

916-514-4464 ext. 101 if you have any questions, comments, or concerns. 

 

https://drive.google.com/open?id=1hmBG8sfFn21zIDBg7pVAXMNXKch9mvQ4
mailto:jevon@calyouth.org

