
 

 

FOR IMMEDIATE RELEASE 

iPhone 13 Models Have Biggest Share in Years 

 Buyers keep previous phones for shorter time 

CHICAGO, IL – Thursday, April 21, 2022: Consumer Intelligence Research Partners, 
LLC (CIRP), today released analysis of the results from its research on Apple, Inc. 
(NASDAQ:AAPL) for the second fiscal quarter of 2022. 

In the March 2022 quarter in the US, Apple saw its new iPhone 13 models deliver some 
of the best results in many quarters. The entire model line, including iPhone 13, 13 Pro, 
13 Pro Max, and 13 mini, had the largest share of US sales in several years. Please see 
the attached CIRP Investor Commentary, “Apple, Inc.”. 

“The new iPhone 13 models enjoyed some of the largest share we’ve seen in many 
quarters,” said Josh Lowitz, CIRP Partner and Co-Founder. “The four models, including 
13, 13 Pro, 13 Pro Max, and 13 mini, accounted for almost three-quarters of sales in the 
March quarter. Last year at this time the then-new iPhone 12 models had 61% of sales. 
Also this quarter, iPhone 13 had the highest share for a single model, at 38%, that 
we’ve seen in some time. Post-pandemic buyers flocked to Apple’s newest phones, 
even though they had only incremental improvements over previous models. iPhone 
mini continues to have low share, with 12 and 13 mini each accounting for only 3% of 
sales.” 

“iPhone buyers are also keeping their old phone for a shorter time, reversing a long-
term trend,” said Mike Levin, CIRP Partner and Co-Founder. “In the past year the age of 
the old phone declined steadily, and now only about 20% of buyers had their previous 
phone for three years or longer. Since the market shifted to unsubsidized phone sales 
on installment contracts, the age of old phones climbed as owners enjoyed using their 
paid-for phones. Recently that trend reversed, perhaps as options for trading-in high 
value used phones continued to improve.” 

CIRP bases its findings on its survey of 500 US Apple customers that purchased an 
iPhone, iPad, Mac computer, or Apple Watch in the January-March 2022 period. For 
additional information, please contact Mike Levin (mike@cirpllc.com) or Josh Lowitz 
(josh@cirpllc.com) at 312.344.3664. Further information on CIRP, which provides 
securities research to the investment community using advanced consumer market 
research strategies, methods, and techniques, is at www.cirpllc.com. 
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Apple, Inc. 

iPhone 13 models have largest share for a new lineup in years 

In the March 2022 quarter in the US, Apple saw its new iPhone 13 models deliver some of the best 

results in many quarters. 

• The current flagship model line, including iPhone 13, 13 Pro, 13 Pro Max, and 13 mini, had the 

largest share of US sales in several years 

• iPhone 13 had the largest share for a single model in several years 

• iPhone mini models continue to attract only a very small share of buyers 

• Buyers now keep their previous phone for a shorter period of time, reversing a long-time trend. 

 

In the March 2022 quarter, the four iPhone 13 models together had 71% of total US sales (Chart 1).  

Chart 1: iPhone Purchase by Model by Quarter 

 

The new iPhone 13 models have remained steady over the first two full quarters after launch. In contrast, 

the then-new iPhone 12 models had only 61% of sales in the year-ago March 2021 quarter. 

Among all individual models, the iPhone 13 had the largest share of any single model, with 38%, which 

was the largest share for any single model in many quarters. In the year-ago March 2021 quarter, the 

year-old iPhone 11 had the largest share, at 24%, while the iPhone 12, comparable to the current iPhone 
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13, had 22% of sales. The iPhone 13 share of 38% in this quarter nearly doubles last year’s iPhone 12 

share. 

Conversely, iPhone mini models continue to attract few buyers. iPhone 13 mini and 12 mini models each 

had 3% of total sales. These shares are comparable to the shares for mini models in the December 2021 

and March 2021 quarters. 

Older models also attract sales. iPhone 11, introduced over two years ago, and iPhone XR, from over 

three years ago, are still available. Along with iPhone SE, these models accounted for 15% of sales. 

One factor explaining strong sales of iPhone 13 models is the recent trend of buyers replacing newer 

phones. After several years of buyers keeping a previous phone longer, in the past year buyers are now 

keeping a previous phone for a shorter time. In the March 2022 quarter, 20% of buyers reported having 

their previous phone for three years or longer, compared to 34% in the March 2021 quarter (Chart 2).  

Chart 2: Age of Previous Phone (trailing 12-month buyers) 

 

In the March 2022 quarter 47% of buyers had their previous phone for two years or less, compared to 

35% in the March 2021 quarter.  
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Disclaimers 

We base this information in this document on data from sources we consider to be reliable. We do not 

guarantee the accuracy or completeness of this information. We do not intend anyone to use this 

information as the sole or primary basis of investment decisions. Because of individual requirements of 

specific investors, an investor should not interpret or understand this information as advice designed to 

meet the particular investment needs of any investor. We do not represent this information an offer to buy 

or sell any security. Further, a security described in this document may not be eligible for solicitation in the 

states in which the investor resides. Any opinions expressed are subject to change. From time to time, 

CIRP or its principals may own the securities mentioned and may purchase or sell those securities in the 

open market or otherwise. 

This report is produced for the use of clients of CIRP. We do not consent to any reproduction, 

redistribution, or other dissemination to any other person or entity other than clients of CIRP or to the 

publication in whole or in part in any media of any form for any purpose. 
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