










Needing help, Ryan reached out to our partners at Pikes Peak United Way, who then 
referred him to [HFMN Case Manager]. With a smile Ryan adds, "I spoke with [HFMN 
Case Manager] and the rest, as they say, is history." 

Through Home Front Military Network's emergency financial assistance program, we 
were able to cover Ryan's accrued utility bill. 

"Am I allowed to say how much you guys paid? You guys paid $750 of that bill. By 
covering what to me is an enormous bill-allowed me to handle the next bill of $774. 
I can handle $774. Because of you guys, despite being a disabled vet, I still have 
power in my home and I'm able to catch up. You didn't give me a handout; you gave 
me a hand up and I appreciate that." 

Now, because Ryan was able to receive f inancial assistance-he can have his 
granddaughter come over to watch movies and have a snack-something he would 
not be able to do without electricity and heat, and without connection to local, 
vetted food pantries. 

"As military members, we're taught to be self-reliant. It has taken me many years to 
come out and ask for help and a lot of that is because of I went through with my 
wife. She had dementia and I was her caregiver. We learned the hard way about 
asking for help with her. When I got into f inancial trouble, I needed to follow my 
own advice and ask for help. It wasn't a failure; it was just a bump in the road that 
needed to get fixed." 

One drop of goodness created a ripple effect for Ryan, one that he can see clearly, 
"You guys, as far as I'm concerned, are miracle workers. Thank you just seems to be 
inadequate. It might seem like a simple utility bill paid and connection to a food 
pantry, but it is so much more than that. In helping my situation, you help other 
situations and beyond. Your help means less stress, less issues with my blood 
pressure, and so on. I will recommend you guys to every vet who has a problem. I have 
power to my home, food in my house, that's thank to you guys." 
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■ Referrals met needs

■ Stably housed

■ Increased opinions of community supports
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HFMN Programs 

FINANCIAL ASSISTANCE 

HFMN's Financial Assistance Program provides emergency, one-time financial 
support to eligible military members, veterans, and their families. These 
assistance grants can help cover costs of utility bills, rent/mortgages, and 
transportation costs. Home Front Military Network also provides grocery or 
gas cards as needed. This program is an effort to greatly reduce stressors and 
anxiety on military and veteran families, as well as to prevent homelessness. 

HFMN provided more than $241,000 in emergency 

financial assistance in 2021: 

• Financial need made up 47% of reported primary emergent needs.

• Keeping more than 760 vulnerable veteran households from becoming

homeless, being without power, water, and other basic necessities. 

Although financial assistance grants were small, averaging 

just $1,500, the impact at 6 months was significant with: 

• 100% reporting stable housing

• 83% reporting improved financial situation

The need is great: 

• 62% reported that they were unlikely to be able to handle a major

unexpected expense

2021 Top Service Connections 
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HFMN Programs 

NAVIGATON & ASSISTANCE 

HFMN provides a central source of information for service members through 

call-in & web-based services. HFMN offers a proactive Network of Care website 

that offers many features, including a comprehensive, searchable resource 

directory and community calendar, as well as secure storage of electronic records. 

Network of Care website had 135,171 visits in 2021: 

• A 90.5% increase from 2020

• Visits to the site averaged about 370 visits per day.

• There have been over half a million visits to the Network of Care website since 2014.

HFMN staff directly connected more than 4,500 military service 
members, veterans, and their families to services. 

HFMN increased awareness of resources in in the community: 
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• 59% of callers agreed that their awareness of the resources available increased

• 89% of callers said their perceptions of community support increased

TOTAL CALLS RECEIVED 

HFMN Assistance - 2014-2021 

UNIQUE CALLERS REFERRALS (FROM HFMN 

TO OTHERS) 

REFERRALS (FROM OTHERS CON NE CT ION TO SERVICES 

TO HFMN) 
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COLLECTIVE IMPACT 

HFMN's aims to build and expand a collaborative network of community service 

providers to increase system efficiencies, decrease duplication of services & leverage 

resources. 

• More than half of the partner agencies {59%) shared data on services to veterans,

service members and their families in 2027 

• HFMN Partner Agencies served nearly 42,000 veterans, service members and

their families 

• Partner Agencies made more than 5,548 referrals to Home Front Military Network
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HFMN Programs 

EDUCATION & OUTREACH 

HFMN creates collaborative relationships with community partners, ensuring 

warm hand-offs so individuals and families are connected to critical services. We 
educate & train partners on military and veteran cultural competencies for best 

practices and conduct outreach to those who may need assistance. 

HFMN conducted 11 trainings in 2021 for 369 community, 
military and VA service providers: 

• 95% of trainees said they learned information that will help them meet the needs

of service members, veterans, and their families 

• 95% of trainees said that their awareness of the resources available to service

members, veterans, and their families increased as a result of the training 

• Understanding of training topics increased significantly after the workshops

Collaborat ion Improved 1 °

Cultural Competence Improved 1 ° 

Community Capacit y Improved 1 

Awareness of Resources 
Increased 

Learning Helped Meet Military 
Needs 

Awareness of Military Needs 
Increased 

Results of Partner Training survey 
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HFMN participated in 246 outreach events in 2021 compared 
to 85 events in 2020, connecting with more than 6,081 service 
members, veterans and family members, in addition to 
social media and other outreach activities: 

• Face book posts reached a tota I of 24,953 people, with 932 fol lowers

• lnstagram followers totaled 431, a 28% increase from 2020

• Twitter impressions for 2021 totaled 18,353 and garnered 207 unique followers
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