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SOCIAL MEDIA

IT MATTERS!
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WHY IT MATTERS

¸ƻǳΩǊŜ ƴƻǘ ǿǊƛǘƛƴƎ ȅƻǳǊ ƻǿƴ ǎǘƻǊȅ ŀƴȅƳƻǊŜ

Social media still starts with strategy

You can control and respond to posts

Social media speaks volumes about your hospital



TODAYôS PRESENTATIONïTEXAS ORGANIZATION OF

RURAL & COMMUNITY HOSPITALS

Brand Evolution to Social Media Revolution

Big Brands and Social

Healthcare Implications 

Best Practices and Action Steps for Your Community Hospital
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THE COMMUNICATIONS STORY HAS CHANGED (AGAIN)



ONCE UPON A TIMEé

1960-1984 

The Attention Economy

1984-2014 

The Information Economy

2014-Beyond 

The Shared 
Economy

From the Attention Economy to {ƘŀǊŜŘ 9ŎƻƴƻƳȅΧ 

Source: Marketing for tomorrow, not yesterday.  ZainRaj



1960-1984: The Attention Economy

ωEvery brand launch was big

ωFocused on getting attention and gaining awareness

ωFewer products and fewer segments



BIG BRANDS, BIG $



1984-2014: The Information Economy

ωCustomer information collected

ωCreate databases to cross-sell

ωMore products, more segments, more 
audiences



NEW AUDIENCES, LINE EXTENSIONS, AND BRANDS



CONSUMERS TAKE OWNERSHIP OF BRANDS

2014-Beyond: The Shared Era

ωConsumers take control with social media

ωBrands focus on relationships

ωBrand = RTL ςRespect Trust Loyalty



RTL = RELATIONSHIPS AND TRUE LOVE



RELATIONSHIPS MATTER
THE INFLUENCE OF SOCIAL MEDIA


