SocIAL MEDIA MATTERS
NEW CHANNELS FOR STRATEGIC STORYTELLING

Rob Rosenberg, Springboard Brand & Creative
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SocIAL MEDIA

IT MATTERS!
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WHY IT MATTERS
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Soclial media speaks volumes about your hosg
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Brand Evolution to Social Media Revolution

]

Big Brands and Social ]
Healthcare Implications

Best Practices and Action Steps for Your Community Hosf
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THE COMMUNICATIONS STORY HAS CHANGED (AGAIN)
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wEvery brand launch was big
wFocused on getting attention and gaining awareness
wFewer products and fewer segments
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Get Down
with Something Goc
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Think small.
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wCustomer information collected
wCreate databases to crossll

wMore products, more segments, more
audiences
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NEW AUDIENCES, LINE EXTENSIONS, AND BRANDS
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ve got What it takes.

Salem Spirit
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CHECK
THE FACTS:

This product This product
contains conftains
no saccharin. saccharin.
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wConsumers take control with social media
wBrands focus on relationships
wBrand = RT¢ Respect Trust Loyalty



Buy one
handcrafted latte
and share one
on us'.

Februncy 14 2-Spm

B opennsppiness

happiness.
coca-cola.




RELATIONSHIPS MATTER
THE INFLUENCE QOF SOCIAL MEDIA




