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The Cool Customizers: KENDALL AND LIBBY GLAZER
Now a popular line of customizable goods, Stoney Clover Lane was born in 2009 on the 
bedroom floor of Palm Beach teenagers Kendall and Libby Glazer. Now aged 30 and 28, re-
spectively, the sisters have evolved Stoney Clover Lane from beaded bracelets to a full-blown 
travel and lifestyle accessories brand with a large digital presence and brick-and-mortar loca-
tions in Palm Beach, Manhattan, East Hampton, New Orleans, Newport Beach, and Nashville. 
The Glazer sisters, who split their time between New York City and Palm Beach, have also 
inked Stoney Clover Lane collabs with brands like Disney, American Girl, Barbie, and more.

The Chef: GABRIELLE CONIGLIO
Private chef Gabrielle Coniglio, 30, began her cooking 
career as a lunch lady at an all-boys Catholic school in 
New Orleans after she graduated from Loyola University 
New Orleans. “I’m not sure if it was my ladling skills or the 
way my hairnet rested upon my head, but my lines during 
the lunch rush were always the longest,” jokes the Palm 
Beach native. Soon after, she landed a job under chef Tory 
McPhail at Commander’s Palace. She continued honing her 
culinary skills in positions at Jean-Georges’ Perry St in New 
York, her own family’s vegan eatery, and then in Los Ange-
les, where she was a private chef for A-list movie and music 
industry celebs. In 2019, she returned home and launched 
Overboard Palm Beach, through which she offers elegant 
grazing boards and private chef services. “I look forward to 
growing my brand in my hometown and ultimately opening 
a storefront with ready-to-eat meals sourced from local, 
sustainable ingredients,” Coniglio shares. 

The Connector:
SAÏDA FLOREXIL
West Palm Beach resident Saïda 
Florexil was born hard of hearing and 
became profoundly deaf by age 16. 
After receiving her MBA from Lynn 
University, Florexil, now 25, founded a 
company called Imanyco to advocate 
for communication accessibility 
for the hard-of-hearing community. 
One of the company’s main projects 
is Comunify, a first-of-its-kind app 
that makes it easier for deaf and 
hard-of-hearing people to identify 
who is saying what during in-person 
group conversations by separately 
transcribing and color-coding each 
speaker’s words in real time. Florexil 
has received support from organizations such as 1909, FAU Tech Runway, and 
even Google, and her work has been recognized by entities ranging from na-
tional news outlets to the Global Entrepreneurship Network to the U.S. Depart-
ment of State. But the entrepreneur and patented innovator isn’t done yet: “My 
goal is to continue improving the technology we are working on at Imanyco and 
to make South Florida more deaf-friendly by training, educating, and collaborat-
ing with local organizations, leaders, and innovators.”

The Innovator: PARIS PRINCE
A recent graduate of FAU High School, Paris Prince, 18, 
is now a student at Florida Atlantic University majoring 
in neuroscience. The West Palm Beach resident founded 
SPods, a company that focuses on developing innova-
tions within global health and, more specifically, creating 
products for hand hygiene. After consulting with health 
organizations such as UNICEF and Doctors Without Bor-
ders to gather real-time information, Prince redesigned 
her SPods to provide a handwashing solution for those 
without an external water supply. Prince has received 
grants from the National Science Foundation I-Corps, 
won several competitions including the Florida League of 
Cities’ MuniMod, and been selected for many prestigious 
programs, such as FAU’s startup incubator, Tech Runway. 
Her aim to license her patent-pending product for global 
commercialization is supported by numerous grants.
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