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Leveraging Social Media 
Applications to…

Elevate Student Engagement

Enhance Communication

Build Brand Awareness



Instagram and Facebook

19% use Social Media when 
dining out

47% of Millennials use Social 
Media when dining out

40% of consumers learn about 
food via Social Media





Importance of Instagram
Instagram is the #1 app for 

restaurant brand engagement!

93% importance of visual 
appearance

75% will visit brand website 
from advertisement

Easily post across platforms



Student 
Engagement

Stress the importance of self-
branding

Buy-in for student followers

# and takeover campaigns



Partner with 
Marketing 
Department

Create Sharable 
Content

Available for Multiple 
Platforms







Helping Students Build Their 
Brand with LinkedIn

Incorporate into Curriculum with 
various Courses

Profile is developed over 2 years

Creates a professional online 
presence for students



Intro Class
• Create Profile
• Add content and connect to College

Marketing Course
• Profiles are enhanced for target 

audience
• Partner with Photography department 

for professional headshots

Capstone Course
• Final Review and Edits



Additional LinkedIn
Initiatives

Cross-Marketing with 
Community Partners

Recognition for 
Industry Professionals



Additional LinkedIn
Initiatives

CIC Group Page

Job Postings for 
Community Partners



Don’t Forget the 
Restaurants!



Closing Thoughts

• Need 1-2 Champions
• Create Buy-In/Participation
• Remind/Reinforce



Thank You!


