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1. “if your goal is to reach people, let me walk you through a few strategic points that might help you 

assess whether keeping your building open at all costs until someone orders you to close it might 

be actually be harming your mission, not helping it.” - Carey Nieuwhof discusses eight reasons that 

trying to reopen your building may not be the best way to accomplish your mission at the moment. 
https://careynieuwhof.com/should-you-close-your-church-after-reopening-rethinking-your-church-growth-
strategy/ 

 

2. “Leading in this pandemic time calls for centeredness, emotional fortitude, physical stamina, and 

the wisdom to empower others to share from their strengths.” Tammy Devine talks about 

stewardship of gifts and leadership in times of transition. https://faithlead.luthersem.edu/stewardship-in-

transition/ 

 

3. “Since online worship is here for the long haul, if we are going to reach new people and provide an 

evangelical environment, then we have to begin to teach people to see online as more than a 

temporary place to hold us over until we can go back to normal.” – Dave Daubert talks about the 

transition to online worship as a normal part of ministry and the need to learn how to invite people to 

participate in online worship.  https://www.day8strategies.com/blog/invitation-in-an-online-world 

 

4. “Until we can gather together and sing safely in person, church musicians will continue to explore 

creative ways of fostering community with their ensembles and congregations.” Sally Messner 

offers some suggestions for how to incorporate music into a digital worship experience.  

https://faithlead.luthersem.edu/singing-together-while-apart/ 

 

5. Brady Shearer released a new video “BEST TIMES FOR YOUR CHURCH TO POST ON 

SOCIAL MEDIA”. The video is about 5 minutes long and give some insight into when the best times 

are to post.  https://www.youtube.com/watch?v=jw50X3BF5j4&ck_subscriber_id=231680121 

 

6. “The church of this technological age must learn to do digital marketing in a way that moves from 

prioritizing clicks, the global currency of the digital age, to facilitating care and compassion.“ 

Ryan Panzer talks about the intersection between ministry and technology.  

https://faithlead.luthersem.edu/doing-ministry-with-digital-marketing-from-clicks-to-caring/ 
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