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El Dorado Hills
EL DORADO HILLS – A CASE FOR CITYHOOD 
Since 1993, only four areas in the Capital Region have become cities, and 
the battles over the pursuit of cityhood have always been highly contentious. 
There has been serious discussion about cityhood in El Dorado Hills for more 
than 20 years. But would it truly be the best thing for El Dorado Hills, which, 
with more than 42,000 residents, would become El Dorado County’s largest 
city, ahead of Placerville and South Lake Tahoe? We explore what becoming a 
city involves, including establishing law enforcement and fire protection. Will 
becoming a city lead to explosive growth as happened in Elk Grove, the last 
city in the region to incorporate? 
Plus:  Pro and con questions and answers with community leaders

A GROWING BUSINESS COMMUNITY 
El Dorado Hills is home to some of the largest employers in El Dorado 
County, including Blue Shield of California and the El Dorado Hills 
Town Center. We take a closer look at how El Dorado Hills can 
build a better, stronger climate for companies to relocate there and 
thrive, and what role development plays in the business climate.

RICH FOOTHILLS HISTORY 
We take a stroll down memory lane with Betty January, 88, the unofficial 
historian of El Dorado Hills. Few know as much about the community 
as January, who moved to El Dorado Hills more than 45 years ago 
because of her love of horses and the wide, open space the community 
offered. January, who was honored as State Assemblyman Kevin Kiley’s 
Woman of the Year in 2017, has seen El Dorado Hills grow from about 
2,000 in 1973 to more than 42,000 today. Plus January shares her 
favorite photos from her vast personal collection of historic images.

FIVE MUST-VISIT PLACES 
El Dorado Hills offers a vast array of interesting places to visit for both 
residents and tourists. Our photographer takes you to five of our favorites: 
Promontory Park, El Dorado Hills Town Center, the California Welcome 
Center, Dry Diggings Distillery and the Purple Place Bar & Grill. 

BY THE NUMBERS 
Interesting facts and figures about El Dorado Hills

SPECIAL RATE INCENTIVE: We’re offering a 15% discount to El Dorado 
Hills Chamber Members and Tenants of El Dorado Hills Town Center
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www.DignityHealth.org/Sacramento

Dignity Health’s commitment to 

improve the quality of life for all 

Sacramento residents is not only 

a part of the organization’s mission, but also 

put into practice through Dignity Health’s 

Community Grants Program. Funded by 

Dignity Health, the program awards grants 

to local nonprofits that are collaboratively 

addressing community health needs and are 

innovating to transform service delivery.

A shining example of a community-based 

health improvement project is Salud Con 

Dignidad (meaning “health with dignity”). 

Formed by the Latino Coalition for a 

Healthy California, La Familia Counseling 

Center, Sacramento Native American 

Health Center and the International Rescue 

Committee, the program provides access to 

culturally competent medical and mental 

health care services for the undocumented 

population.

“Partnering with others who share our 

mission and values is critical in bringing 

about real and sustainable improvements,” 

says Liza Kirkland, community health and 

outreach manager for Dignity Health. “Salud 

Con Dignidad is made possible by our 

incredible partners who are collaboratively 

working to improve the health and well-

being of some of Sacramento’s most 

vulnerable and underserved populations.”

Salud Con Dignidad is holistic in its approach 

to care. The innovative program provides 

access to comprehensive mental health and 

health care services, immigration and legal 

support for victims of human trafficking, and 

ongoing wellness and educational workshops. 

As Rosa Flores, program manager for the 

Latino Coalition for a Healthy California 

says, there is a significant need to educate 

underserved populations about their health 

care rights. “Many of the individuals and 

families we work with are unaware about the 

services available to them,” says Flores. “Our 

goal is to bring organizations together that  

we know will provide the most effective,  

high-quality care services for our community.”

Currently in its second year of operation, 

Salud Con Dignidad is providing hope for the 

program’s participants. “For the first time, 

many feel hopeful because they now have 

access to quality care,” continued Kirkland. 

“There is such a need for this program, and 

we are immensely proud of this partnership.”

dignity health
PROVIDING ACCESS TO CARE FOR ALL THOSE WHO CALL SACRAMENTO HOME

“

”

We are 
passionate 

about serving 
the Sacramento 
community and 
partnering with 
organizations  

to achieve  
common goals.

— LIZA KIRKLAND
Community Health and Outreach Manager

PICTURED ABOVE [L-R]: MAO VANG, HEALTH PROGRAM SUPERVISOR AT LA FAMILIA COUNSELING CENTER | MANNY ROMERO, PATIENT FINANCIAL SERVICES MANAGER AT SACRAMENTO 
NATIVE AMERICAN HEALTH CENTER | LIZA KIRKLAND, COMMUNITY HEALTH AND OUTREACH MANAGER, DIGNITY HEALTH 
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T im Lewis Communities is honored to be building 
88 single-family detached homes nestled within the 
historic community of East Sacramento. Sutter Park 

will be built on the former grounds of Sutter Hospital where 
over 350,000 babies were born during the 80 years it serviced 
this neighborhood prior to its relocation.  

With construction beginning, there will be a new birth in the 
form of a new home community, unprecedented for East 
Sacramento in terms of size and scale. Sutter Park consists of 
three distinct product lines surrounding a community park 
that embraces the history and heritage of East Sacramento 
and the Sutter Hospital legacy. 

Tim Lewis Communities and Stone-
bridge Properties, after welcoming 
feedback from a vast community-
outreach program, collaborated to 
ensure that the historical aspects 
associated with this neighborhood 
were not only respected, but revived 
with elements repurposed so that its 
heritage lives on for generations  
to come. 

“We are thrilled to be a part of such 
an epic opportunity. This truly is our 
wheelhouse: building high-qual-
ity architecture that is noticeably 
thoughtful of its origin. Our team 
thrives on the details that collectively create outstanding 
design,” Linda Schwartz, director of sales and marketing for 
Tim Lewis Communities, says. “Tim is known in the industry 
for having an eye for design, and our customers have come 
to expect it from us. We believe this community will surely 
stand the test of time.”  

The product lines referred to as The Garden Homes, The 
Classics and The Traditionals each have unique designs  
and offer an eclectic blend to this historic area of East  
Sacramento. 

The Garden Homes series is a modern design that creatively 
reflects the character of modern East Sacramento architec-
ture. The 29 Garden homes front to a landscaped paseo of 
historical botanical gardens and have been coined the crown 
jewels of Sutter Park. This series runs through the heart of 
the community and will provide a dramatic illustration of 
modern homes facing a vibrant vegetated paseo.  

The Classics series generally reflects the more traditional 
architecture found in East Sacramento but also introduc-
es contemporary interpretations of early 20th century ar-
chitectural styles, taking cues from the existing housing of 
yesteryear. In line with many homes in East Sacramento, 
the Classics series is distinguished from the Traditionals 
by smaller footprints and rear-loaded garages on almost 
all homes in this series, allowing for a truly stunning 
architectural streetscape with maximum curb appeal.  

The Traditionals series boasts larger lot sizes, enhanced 
amenities and offers front-loaded garages. In addition, 

several of the homes feature 
detached garages that are set back 
from the home like designs found 
in East Sacramento’s Fabulous  
Forties and McKinley Park  
neighborhoods.

The sales center will launch at the 
end of May, and models will be 
starting soon. The Sutter Park  
Design Studio is also under 
construction and scheduled for 
completion in May. Home shop-
pers can view floor plans and dis-
tinct elevations on the Tim Lewis 
Communities website at timlewis.
com, under Communities: Sutter 

Park. By registering, they will receive instructions for 
prequalifying and being added to the priority list. 

Tim Lewis Communities has been committed to building 
five-star quality homes in Northern California, Northern 
Nevada and the Greater Bay Area for over 35 years and is 
a two-time recipient of quality and design awards by J.D. 
Power and Associates. 

Tim Lewis Communities
A Leader in Quality and Artfully Designed Communities for More Than 35 Years

www.TimLewis.com

3500 Douglas Blvd. Suite 270
Roseville, CA 95661

916-783-2300

The Gardens Residence Three, Park International

The Classics Residence two, english cottage The Traditionals Residence Two, modern farmhouse

Our team thrives on the 
details that collectively 

create outstanding 
design,… We believe 
this community will 

surely stand the  
test of time.

— LINDA SCHWARTZ
Director of Sales and Marketing

Tim Lewis Communities

“COMMUNITY PARTNER PROFILES” and “CORPORATE ANNIVERSARY PROFILES” 
In addition to display advertising, Comstock’s can also produce your own customized “Community Partner 
Profile” or “Corporate Anniversary” profile (if you have a special milestone year). These customized 
profiles provide your company or organization the opportunity to highlight your unique contributions to 
the community’s success (economic impact, jobs, philanthropy, community engagement, investments, 
etc.) or to highlight your long history of success and growth in the region on a special milestone year. 
For this profile option, Comstock’s will assign a professional writer, coordinate an on-site photography 
session and design and create the profile. Simply supply us your company logo. A high-res digital file 
(PDF), along with a link to the digital copy of the publication on the web, will be provided for marketing 
and social media use (reprints can also be ordered at a reduced rate).

With a working life of one year, this is the one reference guide you don’t want to miss. For additional 
information or to reserve your advertising space, call today.
For advertising information, call Comstock’s at 916.364.1000.


