
Dairy Farmers of Canada’s latest campaign a rallying cry for 

sustainable agriculture 

Canadian dairy farmers have been caring about the environment for decades, and 

want consumers to know they have big plans for the future 
 

 

 

This summer, Dairy Farmers of Canada (DFC) launched a powerful new advertising campaign 

promoting the ambitious dairy industry target to reach net-zero greenhouse gas emissions 

(GHG) by 2050. DFC’s “I’m In” campaign builds upon the long-standing commitment of dairy 

farmers as stewards of the land and demonstrates how innovation is taking place on farms to 

achieve the sustainability goal. Throughout the campaign, real farmers proudly demonstrate 

their actions to protect the environment by declaring, “I’m in!” for DFC’s Net Zero 2050 goal.  

DFC’s “I’m In” campaign shines a light on sustainable strategies being undertaken by Canadian 

dairy farmers, through the sector’s robust quality assurance program, proAction®, as well as 

other initiatives and innovations including a focus on soil health and water retention, plastics 

recycling, renewable energy and enhanced biodiversity. Highlighting these efforts are real 

farmers – who, for decades, have been making improvements that are beneficial for the farm 

and the environment – telling their own stories as they work year-round to produce high-

quality, safe and nutritious milk. Canadians can continue to put their trust in dairy farmers who 

share their experience with real-life projects such as sustainable cropping practices 

(regenerative agriculture), wetland restoration, tree planting, carbon sequestration and more. 



Canadian dairy farmers are proud to lead the way in caring for our planet by continuing their 

dedication to conservation and sustainability. The Canadian dairy industry already has one of 

the lowest carbon footprints in the world for milk production and it’s not stopping there – this 

net-zero goal is a bold declaration of their continued work and ambition.  

Caring for the environment is not new for dairy farmers, and in fact it’s one of the many 

reasons that DFC’s Blue Cow logo is so trusted by Canadians. Our country’s farmers have been 

working for decades to farm sustainably, making many changes over time, in order to create a 

future for dairy that not only reflects consumer priorities but demonstrates that Canadian dairy 

farmers share their values, too. 

To view the campaign, please visit: https://dairyfarmersofcanada.ca/en/net-zero-2050. 

Read below for some deliciously nutritious BBQ recipes! 
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It’s BBQ season! Let yourself be inspired by these nutritious BBQ recipes, recommended by 

DFC’s team of dietitians. 

 

Grilled Canadian Feta Skewers 

Zucchini ribbons woven around Canadian Feta cubes and cherry tomatoes make these grilled 

skewers a colourful addition to summer meals. Serve with grilled chicken and steamed new 

potatoes or tuck into a Greek pita with greens, diced chicken and creamy lemon, pepper and 

oregano sauce.  

Read the full recipe here > https://dairyfarmersofcanada.ca/en/canadian-

goodness/recipes/grilled-canadian-feta-skewers  
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Backyard barbecue trifle 

This recipe is taken from the 2015 Milk Calendar. Here’s a fun way to serve dessert come 

summer. Take advantage of mason jars you may have lying around – they’re the perfect size for 

this easy summer dessert. Dessert bowls work very nicely as well; you may need to grill a slice 

or two more pound cake. 

Read the full recipe here > https://dairyfarmersofcanada.ca/en/canadian-

goodness/recipes/backyard-barbecue-trifle  
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