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What do we do?

• Represent tourism sector 
interests

• Destination Marketing & 
Promotion

• Advice, help & business support
• Membership Services
• Partnership Projects that 

support one or more of the 
above



Regional & National
Representation

• Wales Tourism Alliance

• Mid Wales Regional Forum

• Cross Party Group on Tourism

• Growing Mid Wales

• Caravan & Camping Forum for Wales

• Destination Partnerships



COVID-19

INFORMATION FOR MEMBERS – WE HAVE SENT 29 EMAILS OVER THE LAST 9
MONTHS SPECIFICALLY REGARDING COVID-19 AND WHAT THIS MEANS TO 
OUR BUSINESSES. HOW TO ACCESS FUNDING, REGULATIONS AND 
GUIDELINES AND CHANGES KEPT BUSINESSES INFORMED THROUGHOUT

WE HAVE BEEN AVAILABLE 24/7 TO OUR MEMBERS THROUGHOUT THE CRISIS
VIA OUR SOCIAL MEDIA CHANNELS  WHERE BUSINESSES HAVE BEEN ABLE TO 
ACCESS SUPPORT/GUIDANCE QUICKLY

VMW – COMPREHENSIVE VISITOR SECTION WITH LATEST INFORMATION FOR 
VISITORS LOOKING TO TRAVEL INTO MID WALES.

TAKEN PHONE CALLS AND EMAIL FROM VISITORS LOOKING FOR INFORMATION 
AND ADVISE ON TRAVEL RESTRICTIONS

WE AND OUR MEMBERS HAVE DONE NUMEROUS NATIONAL PRESS AND TV 
INTERVIEWS. OUR AIM HAS ALWAYS BEEN TO ACHIEVE BALANCE AND A 
CONSTRUCTIVE POINT OF VIEW AT ALL TIMES.

WE HAVE BEEN REGULARLY FEEDING INTO THE WELSH GOVERNMENT TASK FORCE, AND 
DEALT DAILY WITH THE WELSH GOVERNMENT OFFICIALS, WTA, MID WALES FORUM AND 
LOCAL AUTHORITIES TO REPRESENT OUR MEMBERS CONCERNS



Members Website | Information Hub
www.mwtcymru.co.uk

• AGM & Members Forum 

• MWT Members’  Area & Helpline

• One2one support and marketing reviews

• eNews updates, online chat

• MWT Cymru Social Channels

• Local Trade Days

• Mid Wales Conference

• Supplier discounts & Services

• Business support services including website 
build

• MWT Marketing & PR Opportunities



• Inaugural Tourism 
Awards Ceremony 
held on 17th October 
2019 at The Hafren 
Newtown

• Over 130 
nominations received 
across 13  categories

• Next Mid Wales 
Tourism Awards will 
be held in 2022

Mid Wales 
Tourism Awards



This is Mid Wales. 
(Real Mid Wales / Do Good 
Things)

• Mid Wales Regional Campaign 2020 /21

• Content Development & Social Media 
Campaign

• Next Generation Workshops

• Digital Destination Guides

• Digital Advertising

• PR / Media

Key Themes: 

Travel Routes |  Nature  
Wellbeing       | The Outdoors

“ Real Mid Wales is the truly unbranded travel 
destination for escapist dreamers”



Great Days Out in Mid 
Wales 2020/21

• Bedroom Browser 2020 /21 

• Visit Planner Map

• ‘Must See’ Attractions featured on Show 
Me Wales app

• Distributed directly to accommodation 
businesses





VisitMidWales.co.uk /GoodToGo



This is Mid Wales 2020
#Real Mid Wales

The #RealMidWales message is resonating with first-time visitors. 

Target Audience - 27- 40 year old within 2 -4 hours travel time – aimed at attracting the more 
‘conscious traveler’ 

Social channels 

Visit Mid Wales Facebook, Instagram, Twitter & You Tube

VMW KPI’s for the period Nov 19 – Nov 20:

• Total Users - 1,478,577

• Page views - 11,188,218

Examples of recent media visits organised by MWT:

• Country Walking - published in Aug 20 edition 

• National Geographic – published Dec 20 -
https://www.nationalgeographic.co.uk/travel/2020/11/what-to-do-in-the-elan-valley-
wales

• East Anglian Press – Mid Wales feature

https://www.nationalgeographic.co.uk/travel/2020/11/what-to-do-in-the-elan-valley-wales


UK Government 
Visit Britain

Enjoy Summer Safely

VisitBritain support for local 
marketing campaigns that 

will promote tourism, retail, 
local business

and consumer confidence in 
light of COVID-19.



MWT Cymru 2021



Mid Wales Marketing 
Campaign

• New design and imagery on VisitMidWales.co.uk 

• Advertising opportunities will be offered

• New ‘on brand’ destination guide content  and guide/s 
will support the broader campaign 

• Featured areas will include MWT Member businesses, 
Associations / Areas etc

• Media Packs focusing on local areas and key themes

• Target markets  extended to include South Wales

• Inform social media campaign and destination guide 
development

• Continue to generate new fresh content and help build 
interest & buy-in from younger audience



Mid Wales Media Hub
Duncan Foulkes PR

• Support Journalist visits 

• Press releases published in national press, 
online, TV channels and radio

• Editorial content & Information sharing

• Mid Wales Blog & Website

• Members PR Support & Advice









Collaboration is going to be key if tourism and hospitality businesses and 
organisations are to bounce back successfully from the impact of Covid-19 in 
2021.

As we emerge from the pandemic, it is imperative that we all work closely 
together and speak with one voice for Mid Wales, thereby avoiding mixed 
messaging to visitors. 

Our focus for 2021 will be to help the sector bounce back strongly from the 
economic impact of Covid-19 and to take advantage of all the opportunities that 
come our way to attract more visitors to Mid Wales. 

It is going to take a huge effort by all of us working in the sector, but the late 
summer demonstrated just how popular our region is for staycations.

With the ‘staycation’ trend expected to gather pace in 2021, I am confident our 
members will be ready to meet this growing demand. 

MWT Focus for 2021 – final thoughts
Membership Services & 
Business2Business

Mid Wales Tourism 
Conference /

Destination Marketing -
focus on “RealMidWales,  
key themes, area destination 
sell 

Targeted campaigns & 
Promotions

Venues, Groups & Tours

Lobbying & Representation –
Regional / Wales / UK



Throughout the pandemic, Directors and Staff at MWT Cymru have 
worked tirelessly to represent the interests of our members in regular 
virtual meetings and briefings with Visit Wales, Wales Tourism 
Alliance, Mid Wales Regional Tourism Forum and politicians. 

I would also want to thank WTA chair Andrew Campbell and executive 
director Adrian Greason-Walker.

Andrew, Adrian and our MWT Cymru chairman Rowland Rees-Evans 
have done a fantastic job in representing the national and regional 
tourism industry in media interviews throughout the pandemic, 
projecting a consistently positive message wherever possible. 

A huge 
‘Thank You’

From All MWT 
Directors & Staff 

@MWTCymru  
#mwtcymru



2021 Challenges, Opportunities 
& Trends 

Q & A’s

Discuss

AOB


