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COVID-19 has had a devaStating THE DISTR]CT
impact on communities throughout s
Canada and Muskoka is no exception.
As we begin to slowly emerge with new and MUSKOKA IS OPEN FOR BUSINESS!

important measures in place to remain safe, Muskoka

OF MUSKOKA

is also turning its attention to what we can do The District of Muskoka has partnered with
to ensure our economy rebounds to pre-covid

levels of activity. It is because of these impacts, Metroland Media to bring local business an
The District Municipality of Muskoka, has launched the . . .

Muskoka Economic Recovery Task Forcein cooperation opportunlty to share your advertlsmg message
with Area Municipal Economic Development Leads, i i i icati - i
Chambers of Commerce, Muskoka Parry Sound MP in this special publication. Co-operatively,
and MPP Offices, Muskoka Tourism Agencies and the 87% of your ad costs have been subsidized!

Federation of Ontario Cottagers Associations, the

Muskoka Economic Recovery Task Force has been $ h
launched. Take part in this special feature that will + St
call on our community to get behind locally owned

businesses like yours.

Now is your chance to have your voice heard and You will receive a QUARTER PAGE, FULL COLOUR AD

reach out to your local customers in this special section designed to DRIVE MORE
CUSTOMERS to your business & help aid in your recovery.

There has never been a better or more affordable way
to reach over 24,000 homes Muskoka-wide.

We are here for your business, Muskoka! " ﬁ-ﬁ
AD SIZING: 1/4Page: (5.145"w x5.143'd) @ |/

*0ther ad sizes available upon request. Please ask your media consultant for more information.

PUBLICATION DATE: SEPTEMBER 2
BOOKING DEADLINE: AUGUST 20*
FINALAD APPROVAL: AUGUST 27

Contact your media consultant today!
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