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The Sun
The hoop symbol izes our spir i t
and growth,  ful l  c i rcle market ing.

The True North
More than market ing,  to make
your dream business a real i ty

though our 4-elements method.

The Beads
Represent our connect ion to

nature:  Process,  work,  act ion.

The Moon
Depicts planning,  organiz ing

ideas,  making them ready
for act ion and transformation.

The Arrows
Indicat ive of the journey into our
“True North” dest inat ion.  The four elements
of discovery,  planning,  communicat ion,
and measur ing.

The Hexagon Feathers
Symbol iz ing brand ident i ty,  a connect ing
center t ies everything together and
l inks everything back.

DREAMCATCHER
Evokes a sense of our v isual  inspirat ion and captures the essense of our entreprenuria l  journey.
Inspired by Nat ive American wisdom, legend has i t  that the dreamcatcher attracts a l l  sorts of dreams.
Bad dreams are caught in i ts  protect ive net and dissolved by the l ight of day.  Good dreams gent ly
s l ide down the feathers,  endowing i ts  owner with l ight and posit ive v ibes.    

MINDFUL
Intent ional  behaviors involv ing awareness in the present moment.  More proact ive,  less react ive.
Hol ist ic:  Mind,  body,  spir i t  & the smal l  business l i festy le.  Mantra:  “Focus on the next step.”

THE SUN AND MOON
Represent harmonious balance among people and planet leading to prosper i ty.
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Two alignment : left or centered 
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Three colors and grey scale

:RGB
:CMYK
:WEB
:PANTONE

91 | 191 | 195
62% 0% 27% 0%

#5bbfc3
?

234 | 87 | 74
0% 78% 68% 0%

#ea574a
?

78 | 89 | 111
73% 57% 37% 24%

#4e596f
?

RGB:
CMYK:

WEB:
PANTONE:

174 | 174 | 174
34% 26% 27% 5%
#aeaeae
?

RGB:
CMYK:

WEB:
PANTONE:

138 | 138 | 138
46% 36% 36% 16%
#8a8a8a
?

RGB:
CMYK:

WEB:
PANTONE:

89 | 89 | 89
59% 49% 48% 40%
#4e596f
?

:RGB
:CMYK
:WEB
:PANTONE

:RGB
:CMYK
:WEB
:PANTONE
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Two main fonts

M I N D F U L   M A R K E T I N G

M U S E O  S A N S  1 0 0

M U S E O  S A N S  1 0 0

M U S E O  S A N S  3 0 0

M U S E O  S A N S  5 0 0

M U S E O  S A N S  7 0 0

M U S E O  S A N S  9 0 0

GLYPHSRe CHER

C H A R O E  T h i n

C H A R O E  l i g h t e r

C H A R O E  r e g u l a r

C H A R O E  m e d i u m
m e d i u m

C H A R O E  S e m i  B O L D
S e m i  B O L D

C H A R O E  B O L D

DReAMCATCHER
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Always find the best clear way to display it
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Avoid complicated lectures

Don’t mix alignments

Respect the security area

Don’t mix alignments

Size accord with space
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Di�erent logo file formats ready to use

PRINT VERSION:

Vectorized,  ready to use in CMYK, scalable,  file formats:

.eps

WEB VERSION:

Image ready to use in RGB, 72dpi ,  file formats:

.png on transparent background

ORIGINAL EDITABLE FILE:

I l lustrator file ready to edit ,  fi le format:

.a i
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