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Country

United States of America (USA)
United Kingdom (UK)
Greece

Mexico

Canada

Indonesia

Peru

Colombia

Brazil

Kenya

Philippines
Guatemala

India

Italy

Malaysia
Australia
Ecuador

Ireland
South Africa
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Which of the following impacts has your
organization experienced or do you anticipate

experiencing?

ANSWER CHOICES v RESPONSES
Reduced customer demand 85.58%
Cancellation of events 62.41%

Increased and sustained staff absences 40.66%

Shortage of supplies 24.35%
Production issues 21.99%
Other (please specify) Responses 21.75%
Increased legal or insurance costs 12.77%

Total Respondents: 423
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What are the

primary sources of

the increased
expenses, if any?

prices o
logistics

demand .
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Has your
organization
responded,
or does it
anticipate
responding,
to the spread

of the
coronavirus
in any of the
following
ways:

ANSWER CHOICES
Staying informed via news media and updates from public health officials
Implementing more rigorous cleaning procedures
Encouraging employees who feel sick to stay home
Rescheduling or canceling events
Increased digital marketing efforts
Implementing a remote work policy for employees who do not need to be onsite
Emailing your newsletter subscribers about your coronavirus preparedness
Changing in-person events to virtual
Seeking additional financing (such as loan)
Offering free shipping on online orders
Moving sales entirely online
Other (please specify)

Total Respondents: 418

Responses

v

RESPONSES
76.79%
72.73%
N.77%
68.66%
56.94%
44.50%
37.80%
37.08%
32.78%
26.79%
21.05%

16.03%




Have you identified any particularly

effective strategies?
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