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THE GROCERY LIST

• SEDANO’S, the country’s largest Hispanic-owned  
supermarket chain with over 30 locations, is blazing the trail 
with a robotic store. Customers will be able to order groceries 
through a phone app, robots will organize their purchase into a 
box, and humans will bag the order for pickup. 
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COMING SOON: GREAT REAL ESTATE

THE AGE OF AMAZON
BARCODE SNAPSTORY
Snapping at a partnership 
with Amazon, Snapchat has 
unveiled a new feature that  
allows users to point their 
cameras at a product or  
barcode, and an Amazon 
information card will pop 
up on their screen. When 
tapped, the user will be able 
to purchase the item from the 
e-commerce giant’s website. 

• Mattress Firm announced the 
closing of at least 200 stores 
and the company is seeking 
approval to reject leases at 700 
more locations. The mattress 
retailer has traditionally leased 
high profile endcaps and 
outparcels on heavily trafficked 
roads, meaning significant 
real estate opportunities will 
be available for retailers and 
restaurants. 

GETTING BETTER & BETTER
In late September, Amazon announced 15 new or updated Echo 
devices and over 24 new Alexa-powered capabilities. These  
innovations include the Echo Auto that pairs with any model of car, 
the Basics microwave, and a home security feature called Alexa Guard. 

• GIANT is going small! The Ahold Delhaize subsidiary will open 
a 9800 square foot “Heirloom Market” in Philadelphia. The new 
urban model will include a produce chef. Employees will also be 
equipped with iPads for ordering items not in store. 

• Pills and produce? KROGER launched a program to allow 
customers to pick up their groceries at partnering Walgreens 
locations in the Northern Kentucky area. Walgreens will also stock 
some Kroger-branded items as a part of the research and  
development trial.

• Sears, once the world’s 
largest retailer, has reportedly 
hired advisors to prepare for 
possible bankruptcy filings. The 
Sears Corporation is planning 
to close up to 150 of its  
department and discount 
stores, generally within main 
retail thoroughfares with high 
visibility, and keep at least 
another 300 open as part of a 
plan to restructure.

FEELING FOAMY
Amazon has announced a  
private label memory foam 
mattress line starting at only 
$130. Bound to compete 
with lines like Casper and 
Yogabed, the line lacks an 
option to test in person—
which gives competing 
brands a snug advantage.
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RETAILER REMARKSRETAILER REMARKS
Although founded in 1998, franchise-driven Scooter’s Coffee has recently seen a huge surge in interest as coffee and beverage  

trends exploded. The Nebraska-based concept currently operates 191 locations with big expansion plans in the near future.  
Phillips Edison currently has two Scooter’s locations in our portfolio, undoubtedly with more to come. Our Emerging Trends team  

connected with Scott Babcock, VP of Real Estate for the brand, to learn more!* 

HOW MANY NEW STORES 
DO YOU PLAN ON  
OPENING THIS YEAR AND 
NEXT YEAR? 
We’ll be hitting 200 stores in 
November of this year. We 
have about 150 franchise  
commitments signed with 65 
new locations opening in 2019. 
In 2020, that number will jump 
to around 100 locations.

ARE THERE SPECIFIC  
GEOGRAPHIC AREAS YOU 
ARE TARGETING FOR  
EXPANSION?  
We’re primarily targeting the 
middle of the country right 
now. We’re not looking to 
grow any further in Georgia, 
Florida, or the Pacific  
Northwest — but states  
including Texas, Arizona,  
Colorado, and Kansas are huge 
targets for us with a lot of 
opportunity. 

WHAT IS THE IDEAL REAL 
ESTATE FOR THE  
SCOOTER’S COFFEE 
SHOPS?
Although we have two  
models-an endcap model and 
a standalone, I’m focused on 
the standalone models which 

encompasses about 75% of 
our footprint. The standalone, 
or kiosk, is a 500 square foot 
building with a drive through 
on up to 5,000 square feet 
of land. We need to be on 
the “going-to-work” side of 
the road, as we sell a lot of 
breakfast items. I like median 
incomes above $50,000 with 
at least 10,000 people within 
a mile.

WHAT IS THE MOST 
IMPORTANT FACTOR IN 
YOUR SITE SELECTION?
Visibility and access are key. 
I’ll put a store right next to a 
competitor as long as our real 
estate out-positions theirs.

WHAT IS YOUR  
BACKGROUND AND HOW 
DOES IT FIT INTO  
SELECTING SCOOTER’S 
REAL ESTATE?
I was an independent broker 
for 18 years prior to joining 
Scooter’s. I primarily worked 
with Starbucks, which gave me 
an understanding of the best 
fits for the coffee industry.

SCOOTER’S

*Interview has been condensed
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CLICKS TO BRICKS

BIG BOX BULLETIN
•  Walmart finds the right fit with plus-size apparel e-commerce 
brand Eloquii. The digitally native brand’s CEO never expected to 
go brick and mortar until customers began demanding it. Now 
with 5 stores, Walmart’s acquisition of the brand likely means more 
growth in the near future! 

• Cashing in on convenience, Walmart announced plans to open a 42,000-square-foot store dedicated to online pickups only.  
The flagship location will be the Chicago suburbs and will include 24 pickup stalls. It is expected to process about 180 pickups per hour. 

•  Target’s latest product line aims to hit the mark! Their new 
private label, Smartly, rolled out in October featuring essentials and 
personal care items like lotion, sandwich bags and razor blades. 
Cheap chic! 

ALLITERATION STATION 
SuitSupply’s sister style, Suistudio, is sweeping the world! The 
e-commerce brand plans to expand into brick-and-mortar  
beginning with a flagship store in New York City’s SoHo district. 
Menswear supplier SuitSupply, with over 100 stores in operation, 
will take aim at female fashions with this new store rollout!

BUZZFEED OFF THE ‘NET
Pop culture website Buzzfeed 
is making a beeline to brick and 
mortar with a unique toy store 
concept dubbed Camp in New 
York City.  The 11,000-square-
foot shop will include an  
Instagram-oriented experiential 
area and a rotating selection of 
merchandise. We can’t wait to 
see what the buzzzz is about 
when we’re at the New York 
ICSC conference in December!

IT’S ALIVE!
Online grocery retailer,  
Brandless, is bringing  
e-commerce to life with a pop 
up market in New York City.  
The store will mimic their  
online offerings with 350+ 
items priced at $3 or less. 



RETAILERS

RISEon
THE
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PET PEOPLE   •   Based in Columbus, OH
Pet supplies   •   31 current locations
12-month plan: 10 units

URBAN PLATES   •   Based in Cardiff, CA
Scratch-made food QSR   •   13 current locations   •   12-month plan: 13 units

GUTHRIE’S FRIED CHICKEN
Based in Haleyville, AL   •   Fried chicken fast food
28 current locations   •   12-month plan: 4 units

MASSAGELUXE   •   Based in Fenton, MO 
Massage and facials   •   53 current locations
12-month plan: 100 units

ALTITUDE TRAMPOLINE PARK   •  Based in Colleyville, TX
Trampoline play center   •   91 current locations   •   12-month plan: 30 units

YUM YUM DONUTS
Based in Rowland Heights, CA 
Donut shop   •   170 current locations
12-month plan: 10 units

PORTILLO’S  •  Based in Oak Brook, IL
Gourmet hot dogs   •   51 current locations
12-month plan: 6 units

EXTRA INNINGS   •   Based in Middleton, MA
Indoor baseball center  •  22 current locations
12-month plan: 12 units

BRAUM’S ICE CREAM STORE  •  Based in Oklahoma City, OK
Ice cream shop   •    300 current locations    •    12-month plan: 8 units


